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3-to-1 Reversed... 


TCP Promotion 
Works Wonders 


TCP Mystifies Some 
Shell Dealers, But 
They Know It Sells 


New York, Sept. 3—Shell deal- 
ers may not know what TCP is, | 
but they know what it does, and 
they are surprisingly well briefed 
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Third Class Mailers Won't Need City 
Addresses with Revised Postal Ruling 


Trendex Will Enter 
Radio Rating Field 


| New York, Sept. 4—Trendex, 
which hitherto has devoted most 
of its attention to television, is go- 
ing into the radio rating business. 

Starting in December, the re- 
/search company will offer regular 
'reports covering quarter-hour rat- 


| 


} 


CHICAGO, Sept. 4—Postmaster 
General Arthur Summerfield this 
week seemed well on the way to- 
ward the biggest pot of trouble 
since the postal rate hike embrog- 
lio. The cause: a direct mail econ- 
omy reform, instituted last week, 
which provides for sending third 
class mail, without addresses, to 
urban householders. 

Advertisers themselves will have 


on it. 
That’s the -conclusion of AA’s 
reporters, after a series of calls on 


& : . | little cause to complain of the new 
ings and sets-in-use in 45 markets. | <cheme, which offers them virtu- 


These reports will be individual 2), a new direct mail medium. 


Shell dealers, to see what they) 
know about the additive which is 
glowingly described in advertising 
as “the greatest gasoline develop- 
ment in 31 years.” 

Only one dealer, when asked 
what TCP meant, was able to spit 
out “tri cresyl phosphate.” He re- 
ported that a Shell salesman had 
come around to his station, told 
him what the ingredient was, and 
told him to write it down—that 
his customers would be asking. | 


® This dealer, a Brooklyn station 
operator, had the chemical de- 
scription Scotch-taped alongside 
his cash register, and an ample 
supply of literature covering Shell | 
TCP and what it will do for the. 
customer’s heap. 

Further, most of the Shell deal-| 
ers contacted had absorbed the 


PHONORAMA—Philco Corp. is using spreads like this to boost its ‘“Phonorama”’ high 


fidelity radio-phonograph combinations in 


the largest fall campaign ever scheduled 


by the company. Hutchins Co. is the agency. (See story on Page 37.) 


Everybody Talks About It... 


Record Heat Wave 


Takes Its Toll 


on Nation's Retail Sales Figures 


Cuicaco, Sept. 4—As tempera-|ways and other transit facilities| incidental calls will be made be- 


across the country. 

Department store volume fell an) 
average of 5% to 8% according to, 
preliminary estimates. Many re-| 
tailers placed the loss at higher 
levels, although admitting they 
had no concrete figures to back it 
up. 


One Chicago loop retailer | 


passengers because of the weath- 
er. 

The Fifth Avenue Assn. took it 
out on New York newspapers, ra- 
dio and TV, roasting them for 
their intensive coverage of the 
overwhelming heat wave. 

W. E. S. Griswold Jr., head of 
the association and president of 


city reports. 


Trendex, which publishes 


|monthly TV ratings covering 10) 


multi-station cities, does not plan 
\to enter the national radio rat- 
‘ing field. From time to time in the 
| past this company has made spe- 
cial radio ratings for conventions, 
/new shows, etc. 

| Interviewing for the first indi- 
| vidual city ratings will be done in 
|October. These reports will be 
|published Dec. 1. Telephone co- 


tures soared, retail sales sagged reported a marked falling off in|tween 8 a.m. and 8 p.m. (local 


time) Monday through Friday. The 

base will be 300 homes for each 
‘reported time period (in quarter 
hours). 


|@ Ratings will be published in 
|/December for New York, Provi- 
‘dence, R. I., Milwaukee, Chicago, 
| Boston, Dayton, Cleveland, Buf- 


key selling idea of the Shell ad-| summed it up: “It’s just been too W. & J. Sloane, issued a state-| falo, Philadelphia, Cincinnati, Co- 


vertising campaign—that two hot for women to shop. They are’|ment Tuesday expressing the as- | lumbus, Baltimore, Detroit, Wash- 


tanks of TCP were necessary. “You staying home. They don’t want to|sociation’s displeasure with “news 


won’t get the full good out of this 
tank,” a Roslyn dealer told a re-| 
(Continued on Page 74) 


go out for anything except ne-| 
cessities.”’ 


stories appearing in the daily 


ers.” 
“Member stores,” he said, “have 


Census Bureau Will Make Sample Surveys to complained that the current over- 
Replace Full-Scale Work Cut by Congress 


WASHINGTON, Sept. 3—Census 
Director Robert Burgess reported | 
today that sample surveys of re-| 
tailing, wholesaling, service trades | 
and manufacturing will be made 
during 1954 in place of the full- 
scale censuses which were lost in 
the congressional economy drive. 

The sample studies will provide 
some retail and manufacturing da- 
ta by states, but most of the figures 
will be only for the nation as a 
whole. 

The sample surveys will be fi- 
nanced from a_ $1,500,000 fund 
which was voted by Congress at 
the time the full-scale Censuses of 
Manufactures and Business were, 
killed. The bureau had asked $11,-' 
500,000 to take the full censuses | 
and to begin preparation for the) 


service fields covering the same 
trades that had been slated for in- 
clusion in the 1954 Census of Busi- 
ness. 

The census director reported 
that the next annual Census of) 
Manufactures will be adjusted to 
place additional emphasis on es- 
tablishments in the metal-working 
industries. In its final form the 
Census of Manufactures will pro- 
vide product shipment data for 
about 600 classifications, but fig- 
ures will be for the nation as a 
whole. 


® The bureau also announced 
plans to tabulate and publish So- | 
cial Security figures which will 
show the number of businesses, to- 


‘the matter 


emphasis of the heat has fright- 
ened customers from stores.” He 


through advertising 
revenue from department stores.” 
He urged newspapers and broad- 


_casters to stop ‘“overdramatizing 


the weather.” 
Appeals for less coverage of heat 
conditions fell on deaf ears as far 
as the newspapers were concerned. 
Meanwhile, any air conditioned 
bar, restaurant, hotel or office 
(Continued on Page 71) 


. —for Los Angeles, Fresno, Tulsa, 


| ington and Atlanta. A second re- 


|port on these cities will be pub- 


press and the loud wails from our) lished in April, 1953, covering Jan- | 
In New York, bus lines, sub- radio and television weathercast-|yary listening. 


Interviewing in the second group | 


of 15 cities will be done in Novem- | 
ber, with the reports to be issued | 
jJan. 1. 
‘apolis, St. Louis, Memphis, Birm- 
\reminded “our news media” that) ingham, Miami, Richmond, Chatta- | 
they had “an important stake in| nooga, Akron, Louisville, Jackson-_ 
| ville, New Orleans, Oklahoma City | 
-and Minneapolis-St. Paul. 


These cities are Indian- 


Ratings will be published March | 
1—covering January interviewing) 


San Diego, Salt Lake City, Kan- 
sas City, Sacramento, Denver, 
Houston, Seattle, Des Moines, San 
Antonio, San Francisco-Oakland, 
Portland, Ore., and Dallas-Ft. 
Worth. 


Last Minute News Flashes 


‘Collier's’ Raises Guarantee and Rates 


New York, Sept. 4—Collier’s will boost its rates by about 17.5% 
and its guarantee from 3,100,000 to 3,500,000 with the March 5, 1954, 


From now on, they will be able to 
get complete direct mail coverage 
of a city, and at the same time 
eliminate the cost of compiling 
mailing lists and of addressing. 


s At the heart of the new “simpli- 
fied method of addressing”—which 
took effect Aug. 21—will be an in- 
formation system under’ which 
each advertiser can obtain com- 
plete lists of all the delivery stops 
along any urban carrier route. 

He will then label his mailings 
“Boxholder,” bundle together 
enough for each route, label the 
bundle with the route number and 
city and send them in. The mail- 
man will deliver one piece to each 
address along his route. 

As far as the Post Office is con- 
cerned, the virtue of Mr. Summer- 
field’s new plan is that it will 
result in a sharp cut in postal 
personnel. 

Under the present svstem of ad- 
dressed mailings, mail has to be 

(Continued on Page 8) 


PIB Reports 10% 
Half-Year Gain 
for Five Media 


New York, Sept, 2—Publishers 
Information Bureau today reported 
that total national advertising in 
magazines, supplements, and net- 
work radio and TV hit a record 
high of $529,400,000 in the first 
half of 1953. 

This is the highlight of the semi- 
annual edition of “National Ad- 
vertising Investments,” published 
by Leading National Advertisers, 
covering the first six months of 
1953. The °53 first-half total is up 
$49,200,000 or 10% from the first 
half °52 figures. 


: |tal employment and payroll during 
ae | first quarter 1953 for each county 


issue. Frequency discounts will also be offered for the first time (3% 
and 5% for 13 and 26 insertions, respectively, in 26 consecutive issues). 
The new rates are $11,870 a b&w page and $17,185 a four-color page. 


s General and farm magazines ac- 
counted for more than half of the 


e Mr. Burgess reported that the 
Census Bureau’s retail report will | 
be expanded to point up monthly 
sales and changes in retail inven- 
tories and to provide for the year 
as a whole regional breakdowns 
on retail sales by major kinds of, 
business. 

Through enlargement of the 
sample, the bureau also expects to 
have monthly figures on whole- 
sale sales and inventories, and 
comprehensive trend data. A new 
sample is to be established for a 
one-shot annual survey of selected 


in the country. 

Mr. Burgess reported the Cen- 
sus Bureau has been reviewing 
some of the commodity reports in 
the Facts for Industry series to 
weed out those where the work 


| The magazine reported circulation of its first three bi-weekly issue 


gain, with billings increasing from 


S 48 | $279,100,000 in 1952’s first half to 

| $304,100,000 in a comparable peri- 
| od of 1953, a gain of more than 
/$25,000,000 or 9%. Gross network 
TV billings were up $15,900,000, 
|and network radio had a small loss 


follows: 3,410,000, 3,537,000 and 3,725,000. 
Darwent Named Ad Director of Tru-Ade 


ELGIN, ILL., Sept. 4—Charles E. Darwent, formerly assistant adver- 
tising director of S. C. Johnson & Son, Racine, Wis., has been appointed 


rs oe be performed by trade esr seni a Tru-Ade Inc., producer of the non-carbonated | 5 less than $1,000,000. Newspaper 

gg og oe eden «meee & NK. | supplement advertising gained $9,- 
’ a * 

of reports have been dropped. In Welch's Wine to Use New Quiz Show on DuMont — 2.00. 


other instances the associations 
have agreed to contribute toward 
the collection of data. An over-all 
saving of $40,000 for the govern- 
ment is contemplated. 


New York, Sept. 4—Quality Importers will present a new quiz, “On F 
’ ’ a The top ten advertisers 
Your Way,” starting Sept. 9 at 9:30 p.m., EDT, over DuMont. The listing of top 100 adv 
weekly program will be used to advertise Welch’s wine through Mon-| 2) 
roe Greenthal Co. 


(Additional News Flashes on Page 75) 


(see 
ertisers, Page 
were the same as in the first 
‘half of 1952, with the exception of 
| Liggett & Myers, which dropped 
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from the top ten and was replaced | 
by Ford Motor Co. 


The rank of the leaders is dif- | 


ferent, of course, but nine of 1953's 
top ten showed increases over the 
first half of 1952, led by General 
Motors (plus $5,600,000), Colgate- 
Palmolive-Peet (plus $3,100,000), 
and Ford (plus $2,000,000). Gen- 
eral Foods was the exception—it 
held steady at $12,100,000 expendi- 
ture in both years. 


Procter &) 


Gamble again led the list with | 


$19,461,840, up only $86,000 from 
the first half last year. 

In total, the ten leading compa- 
nies increased their four-media 
expenditures by 17%, or $15,400,- 
000, and rose from $90,900,000 in 
the first half of ’52 to $106,200,000 
in the first half of ’53. 


a Magazines accounted for the 
bulk of the increase in this elite 
bracket. Magazine billings gained 
$6,900,000, TV network billings 
rose $5,700,000, newspaper supple- 
ments rose $2,200,000, and net- 
work radio showed a $600,000 in- 
crease. 

“National 
ments” reports detailed expendi- 
tures for nearly 2,000 national ad- 
vertisers that spent $20,000 or 
more in general or national farm 
magazines, newspaper sections, and 
network radio and TV, and the 
expenditures are reported by me- 
dia groups and by product. 

Copies of the book will be sent 
advertising agency subscribers to 
the PIB service, and to advertis- 
ing managers of all companies list- 
ed in it. Others may obtain copies 
from Leading National Advertis- 
ers, 441 Lexington Ave., New York 
17. 


Advertiser Gets Jail 
Term for Misleading 
Sewing Machine Ads 


WASHINGTON, Sept. 2—A police 
judge at nearby Hyattsville, Md., 
today sentenced a business man to 
a five-day jail term and $100 fine 
for failing to sell a $19.95 sewing 
machine that had been advertised 
in a Washington newspaper. 

The magistrate acted after Ora 
Randolph of College Park, Md., 
complained that Family Circle 
Sewing Machine, Hyattsville, re- 
fused to sell an advertised machine 
unless the purchase also included 
a service contract for $1.50 a 
month. The service contract had 
not been mentioned in the ad. 

After the warrant for arrest had 
been issued, the firm agreed to 


Advertising Invest-. 


make the sale without the service. 


contract. Mr. Randolph sought to 
withdraw his complaint but 
Hyattsville police refused to drop 
the case. 


® During an appearance before 
police judge Theodore L. Miazga 
today, Zivian J. Sivchev, 39, pro- 
prietor of the sewing machine 
shop, testified that his clerk, a 


parttime employe, had been in-| 


structed to offer the service poli- 
cy but had not been told to make 
it mandatory. 

State’s attorney Grover Small 
pointed out the machines cost $32 
each. “He couldn’t have planned 
to sell it for $19.95 and still have 
made a profit,” he argued. 

Mr. Sivchev said he plans to 
appeal. 


Fedderson Leaves KLAC-TV 


KLAC-TV, Los Angeles, has re- 
leased Don Fedderson, general 
manager and executive v.p. of that 
station and KLAC, from a contract 
which had 2% years to run. He 
will continue as a consultant for 
KLAC and go into the packaging 
of television shows. 


Herbert Appoints Leber 

R. S. Herbert Co., Brooklyn pipe 
manufacturer, has named Lester 
Leber Co., New York, to handle 
advertising for Viking pipe. Con- 
sumer and business papers will be 
used. 


| 


100 Top Magazine, Broadcast Advertisers 


For the first six months of 1953, as compiled by Leading National Advertisers Inc. 


for Publishers Information Bureau 


(These figures are based on measurement of 86 This Week Magazine, New York Mirror Magazine, 


magazines, six national farm publications, four radio 
networks, four television networks, and First 3 Mar- 
kets Group, New York Herald Tribune edition of 


and This Week 


New York Times Magazine, and Puck—The Comic 
Weekly, in addition to the American Weekly, Parade | 


Magazine.) 


COMPANY Total Magazines Newspaper Network Network 
| Expenditure | General Farm Total Sections Radio | Television 
1 Procter & Gamble Co. $19,461,840 $3,580,404 $310,007 $3,890,411 | $ 548,695 $7, 416,638 $7,606,096 
2 General Motors Corp. 15,016,3% 9,390,348 | 957,007 10,347,355 | 465 ‘807.980 
3 Colgate-Paimolive-Peet Co. 13,300,790 | 2,682,371 77,817 | 2,760,188 2,495,421 | 2.797, 336 5,247,655 
4 General Foods Corp. 12,088;016 | == 3,714,717 279,181 | 993,898 1,142,526 3,713,394 3,238,088 
5 Lever Brothers Co 9,111,352 | 1,418,465 7,3 1,465,815 2,532,102 | 2:339,803 | 2,773,63 
6 R. J. Reynolds Tobacco Co. 8,192,411 1,190,582 174,220 1,364, 38,750 | 2'222'212 | 4,366, 
7 American Tobacco Co. 7,912, 2,037,928 12,900  — 2,050.8 1,106,936 | 1,305.020 | 3,450,162 
8 General Mills, Inc. 7,378,787 | 1,365,676 | 25,340 | 1,391,016 | 416,375 | 2,960,780 2,610,616 
9 General Electric Co. 7,105,774 | 3,965,594 273,175 4,238,769 108,555 678,044 | 2,080,406 
10 Ford Motor Co. 6,677,641 | 3,664,108 | 166,373 3,830,481 | 539, 135 | 200,769 | 2,107,256 
11 Liggett & Myers Tobacco to. 6,310,573 1,209,205 1,209,205 2,295,037 | 2,806,331 
12 Chrysler Corp 6,163,169 3,774,084 347,998 4,122,082 620,155 | 396,087 | 1,024,845 
13 Gillette Co. 5,351,863 191,955 | 26,650 218,605 353,482 | 2,652,862 | 2,126,914 
14 Campbell Soup Co 5,165,500 1,944,226 1,944,226 | 470,700 | 1,153,744 | 1,596,830 
15 Sterling Drug, Inc. 5,084.8 724,956 | 84,010 808, 5,653 | 3,245,464 | 344,745 
16 P. Lorillard Co. | 4,792,203 956,659 | 956,659 | 1,545,412 | 2,290,132 
17 American Home Products Corp | 4,724,990 837,516 121,446 | 958,% 38,683 2,231,579 1,395,766 
18 Miles Labs., Inc | 4,152,254 | 422,514 15,544 | 438,058 123,207 | 3,590,989 
19 National Dairy Products Corp 4,150,068 | 1,090,445 | 57,635 1,148,080 849,385 | 552,384 | ,600,219 
20 Swift & Co. } 4,070,911 1,553,755 136,296 | 1,692,051 447,785 | 1774201 | 156,874 
21 Pillsbury Mills 3,910, 1,002,174 30,020 | 1,032,194 — 124, 150) ea 168, 775 1, 584, 981 
22 Philip Morris 4 og Ltd., Ine. 3,470,023 | 435,159 “435,159 | 33,500 839,204 2'162,160 
23 Goodyear Tire & Rubber Co. 3,409,025 | 2,264,881 205,520 | 2,470,401 190,549 748,075 
24 Kellogg Co. | 3,406,310 776,051 74,900 850,951 217,500 702,077 | 1,635,782 
25 Distillers Corp.—Seagrams, Ltd. 3,246,642 246,642 | | 3,246,642 | 
26 Quaker Oats Co. | 3087/8631 941,971 116,748 1,058,719 405,782 832,371 791,159 
27 Bristol-Myers Co | 3,027,243 1,073,266 2,789 1,146,055 489,395 | 382,193 ,009;600 
28 Westinghouse Electric Corp. 2,959,029 964 10,300 979,264 133,220 | 1,846,545 
29 S. C. Johnson & Son 2,858,2 23,294 523,294 | 77,475 | 1,124,547 | 1,132,942 
30 American Telephone ‘% Teieorash Co. 2,501,171 1,927,731 164,860 2,092,591 | 580 | 
31 Radio Corp. of America | 2,436,727 843,641 | 22,330 865,971 283 447,231 1,095,242 
32 Philco Corp. 2,418,387 666,680 9,400 706,08 79,5 5 664,248 
33 Aveo Manufacturing Corp. | 2:410/327 1,586,997 | 189,677 1,776,674 127/873 6,02 499,760 
34 Kaiser Motors Corp. 2,212,867 703,690 | 112,500 | 816,190 62,250 651,550 482'877 
35 Texas Co. | 2,133,594 943,558 2,150 | 1,025,708 | 49,786 858,100 
36 Armour & Co 2,125,415 1,056,645 | 43,235 1,099,880 201,082 ‘827 254,626 
37 Schenley Industries, Inc 2,097,601 1,785,844 1,785,844 12/600 299.157 
38 Firestone Tire & Rubber Co. | 2,090,108 | 856,196 105,890 | 962,086 378,277 749,745 
39 E. I. du Pont de Nemours, & Co., Inc | 2,075,495 1,598,431 5,728 | «1,684,159 48 160,935 225,555 
40 Nash-Kelvinator Corp. 2,018,533 1,531,558 | 44.415 | 1,575,973 331,610 | 10/950 
41 National Distillers Products Corp T 1,988,970 | 1,982,970 | 6,000 1,988,970 
42 Standard Brands, Inc | 1,894,385 796,746 | 51,272 848,018 507,910 538,457 
43 Scott Paper Co | 1,819,091 990,723 | 990,723 143,295 685,073 
44 Imernational Cellucotton Products Co. } 1,813,0% 857,888 857,888 346 293,130 181,732 
45 Admiral Corp 1,714,754 814,974 14,700 | 829,674 177,590 72,129 635,361 
46 Rexall Drug, Inc. 1,701,641 712,124 | 80,500 792,624 860,446 48/577 
47 Eastman Kodak Co. 1,698,950 1,652,680 | | 1,652,680 46,270 
48 Coca-Cola Co. 1,655,155 945,468 81,400 | 1,026,868 234,983 393,304 
49 Andrew Jergens Co. | 1,555,861 908,547 | 43,775 | 952,322 800 | 201.659 205,080 
50 California Packing Corp. | 1,483,535 | = 1,182,926 | | 1,182,926 287,895 12:714 
51 Johnson & Johnson | -1479,260 | 1,016,024 80,625 1,096,649 | 5,548 | 267,063 
52 U. S. Steel Corp. | 1,468,474 736,495 159,087 | 895,582 | 572,892 
53 Carter Products, Inc. | 432,107 | 8.875 | 386,498 1,036,734 
54 Reynolds Metals Co. | -1/404/171 217,317 | 62,554 279,871 08,755 715,545 
55 Armstrong Cork Co. | -1)381,786 624,807 | 17,000 | 641,807 215,384 24,595 
56 William Wrigley Jr, Co. | 1373/8068 | 227,961 | 227:961 843,325 302,520 
57 Borden 1,358,560 837,931 | 15,200 | 853,131 31,183 | 474,246 
58 Block ores Co., Inc 1,358,371 102,994 39,900 | 142,894 452,602, 2,655 760,220 
59 B. F. Goodrich Co. | 1,349, 826,632 | 112,053 | 938,68 410,781 
60 Jules Montenier, Inc. | 1,325,643 173,970 173,970 150,370 342,707 658,596 
onae=ss —__—__—__-—_- _ +--—— eo - + - ——— + -—+——__- — —-- - o> 
61 Pabst Brewing Co. 11,325,123 271,275 | 271,275 | 1,053,848 
62 National Biscuit Co. | ‘1,280,718 684,180 18,048 | 702,228 174,344 404,146 
63 Joseph Schlitz Brewing Co. 1,259,599 617,203 617,203 | 642,396 
64 Nestie Co., Inc. | 1,241,471 | 285,84 13,200 | 299,042 318,038 215,49 | 408,895 
65 Electric Auto-Lite Co. 1,238,406 174,961 50,830 225,791 28,250 409,994 | 574,371 
66 Serutan Co. 1,197,500 136,927 | 206,720 | 853,853 
67 Manhattan Soap Co., Inc 1,197,045 214,214 | 214,214 | 105,837 | 876,994 | 
68. Sylvania Electric Products, Inc. | 1,196,201 304,832 | 304/832 164,620 | 82,718 644,031 
69 U. S. Rubber Co | 1,196,122°| = 1,074,611 | 76,105 1,150,716 | 6.910 | 38,496 
70 Pepsi-Cola Co. 1,162,325 | 363,760 363,760 | 472,935 325,630 
71 Pet Milk Co. | 1,161,049 | | 594,229 566,820 
72 Corn Products Refining Co. | 1,158,398 601,524 27,925 449 516,691 12,258 | 
73 Packard Motor Car Co 1,129,546 | 973,542 973,542 44,000 | 2,004 
74 Ralston Purina Co. 1,124,564 | 344/208 35,200 379,408 44,360 430,570 | 270,226 
75 Carnation Co. 1,114,810 | 360,213 41,610 401,823 | 272,938 440,049 
76 American Chicle Co 1,106,763 74,990 74,990 | 1,032,773 
77 Hunt Food 1,085,032 894,962 894,962 190,070 
50 Grodentien tesurance 6s. of America 1,081,260 351,625 433,955 | 295,680 
79 Aluminum Co. of America 1,079,192 500,535 85,850 586,385 492,807 
BO Wildroot Co., Inc. 1,043,039 | 203,815 9,900 213,715 | 74,942 754,382 4 
=~ = _ — - -+— - + --- —-—— + —--— - _ — 
G1 Lambert Co. 1,010,179 | 3,2 20,525 523,733 10,760 240,102 235,584 
82 Cluett, Peabody & Co., Inc. 1,010,059 1,010,059 1,010,059 | 
83 Libby, McNeill At 1,001,005 ‘915 629,915 | 295,680 | 75,410 | 
84 Simoniz Co. 999,372 419,242 419,242 57.015 523,115 
85 Cannon Mills Co. 7,088 770,512 32,750 803,262 183,926 | 
B6 Hazel Bishop, Inc. 978,343 19,011 19,011 44,774 914,558 
87 Hiram Walker-Gooderham & Worts, Ltd. 71,159 963.141 963,141 8,018 | 
88 Studebaker Corp. 970,528 707,906 190,720 898,626 oe 71,902 
89 Electric Cos. Mavertising Program 967,779 239,620 45,550 285,170 | 415,777 | 266,832 
90 Helene Curtis Industries, Inc. 963,96 481,137 481,137 356,187 | 126,636 
91 Hall Brothers, Inc. 962,947 2,030 2,0 | 312 594,605 
92 Servel, Inc. 943,876 918,626 25,250 943,876 | 
93 Gulf Oi! Corp. 927,165 165,915 19,100 185,015 | | 155,879 | 586,269 
94 International Shoe Co. 924,577 623,333 21,766 5,099 | 21,349 258,129 
95 Chesebrough Manufacturing Co. 292 251,462 | 251,462 405, 700 249,130 
% Clinton Foods, Inc. 129 | 195,248 | - 195,248 | | 2 | 323,988 
97 Green Giant co. 893,121 | 446, 388 116,860 | ise. 346 173,327 
98 Borg-Warner Corp. 2,437 787, 95,033 | 882,437 | 
99 Mars, Inc. 873,083 121,755 121,755 297,331 | 453,997 
100 Kentile, Inc. | 870,289 546,849 63,355 | 610,204 260,085 


TobylJell, a Powder Mix for Jelly, Will Get 


a $250,000 Introduction in N. Y. This Month 


New York, Sept. 2—A $250,000 
campaign here this month will in- 
troduce a new way to make jelly 
and make it cheaper. 

The new product—called Toby- 
Jell—is a powdered, concentrated 
mix and can be made, it is said, 
for about a fourth of the cost of 
present jellies. 

TobyJell is the brainchild of 
Alfred D. McKelvy, president of 
American Brands Corp., who has 
formed a partnership with Douglas 
Leigh, head of Douglas Leigh Inc., 
who will direct the marketing 
campaign. 

TobyJell is made by pouring the 
powder into a pan, adding sugar 
and water, 
minute before placing in jelly 
glasses. It is ready to eat within 
an hour. 


and boiling for one) 
| They 


| 


® The advertising schedule calls. 


for approximately 100 TV com- 
mercials per month over WNBT 
and WCBS-TV, with participations 
on such programs as the Dave 
Garroway show and the Jinx Fal- 
kenberg show. Trade publications 


and extensive point of sale will 
help boost the product. 

Additional schedules incorporat- 
ing radio, newspapers and maga- 
zines are planned following the in- 
troductory period. 

TobyJell sells for 29¢ and con- 
tains enough mix to make seven 
60z. glasses of jelly. Three flavors 
—grape, currant and raspberry— 
are already available, and apple 
and blackberry will be added dur- 
ing the coming year. 

Because of the convenience of 
shipping the package and the ad- 
vertising planned to back the 
brand, TobyJell partners expect to 
tap a big percentage of the pres- 
ent $100,000,000 a year market. 
point out that no single 
brand has ever managed to grab 


|off a very big slice of this pie. 


s Alfred McKelvy, TobyJell’s dis- 
coverer, will be remembered as the 
entrepreneur who 10 years ago 
came to New York with another 
new product. This was Seaforth, 
a line of men’s cosmetics, which 


he developed into national recog- 


nition before selling ‘out to Vick 


'Chemical Co., which operates Al- | 


fred D. McKelvy Co. as a subsid- 
iary. 

After he retired to California | 
with his family, Mr. McKelvy be- | 
came restless and started to search | 
for another new product. After 
two years of research, he had his 
product, TobyJell. He designed the 
package himself, using his young 
son, Tod, as the model on the 
package. 

Mr. McKelvy also, according to 
his biography, developed the first 
flour mix and during the depres- 
sion invented a cigaret vending 
machine which sold one cigaret 
at a time. 


Hutchins Promotes Two 


William Maxwell, who has 
served for many years as art di- 
rector in the Philadelphia and 
New York offices of Hutchins Ad- 
vertising Co., has been promoted 
to v.p. and art director of both 
offices. In this capacity he will 
have creative responsibility for all 
aspects of Philco’s visual advertis- 
ing. James Burton, manager of 


Hutchins’ television department in 
New York, has been advanced to 
v.p. of the agency’s radio and tele- 
vision department. 


Advertising Age, September 7, 1953 


Radio Making Big 


Gains in Southern 


California: Nelson 


Los ANGELES, Sept. 1—‘More 
people are spending more money 
in radio advertising in Southern 
California than ever before,” Nor- 
'man Nelson, managing director, 
‘Southern California Broadcasters 
_Assn., reported to the Los Angeles 
Advertising Club at last week’s 
/meeting. 
| The occasion was the unveiling 
|of a new radio industry presenta- 
tion he will soon take on the road 
| to show advertisers and agencies in 
|the Midwest and East. 
| Mr. Nelson supported his state- 
ment by quoting from preliminary 
Federal Communications Commis- 
sion financial reports for Los An- 
geles stations which show radio 
revenue at an alltime high. He 
added that for the first three 
'months of this year revenue of ra- 
dio stations was up 14.6% over 
\the same period last year, and 
had increased every year since 
1950 when television came into its 
own. 


/@ Discussing the effect of televi- 
sion, which some supposed would 
|kill radio, he asserted it has cre- 
ated new advertisers rather than 
taken them from radio and news- 
|papers. This proves again that no 
jone medium is the “whole an- 
swer” for any advertiser, Mr. Nel- 
'son said. In each individual case, 
the product and the market de- 
‘termine what medium or media 
‘should be used, he said. 

| The highly factual presentation 
‘covered Southern California as a 
'market, and the over-all radio pic- 
ture for the area. Southern Cali- 
|fornia was defined as the 11 south- 
‘ernmost California counties. 

As of Jan. 1, 1953, the Southern 
California market contained 6,758,- 
-400 people. This is a population 
concentration larger than any one 
of 42 states, it was pointed out. 
Southern California families are 
smaller than elsewhere, so for ev- 
ery 10,000 people there are 426 
more families than the national 


(Continued on Page 73) 


Almanac Takes Ads 
for Ist Time in 100 
Years of Publishing 


St. Louis, Sept. 2—“Dr. Mc- 
Lean’s Almanac,” published an- 
nually by Dr. J. H. McLean Med- 
icine Co., will accept advertising 
‘for the first time in its 100-year 
history with its 1954 edition, 
which ‘vill be out in December. 

The almanac, which enters its 
|101st year of continuous publica- 
| tion with the 1954 issue, is printed 
'in English and Spanish and is cir- 
‘culated in the West and South- 
|west, chiefly in California, Ari- 
‘zona, New Mexico, Colorado and 
|Texas. According to the company, 
the English edition’s circulation 
exceeds 650,000 copies and the 
Spanish exceeds 900,000 copies. 

Distribution is made through re- 
tail drug stores, general merchan- 
dise stores, variety stores, feed 
and implement stores, appliance 
and hardware stores. 

Fred R. Jones & Son in Chicago 
and Fred E. Wright & Co., St. 
Louis and Dallas, have been named 
to represent the almanac. 

Insertions will be accepted in 
the combined English and Spanish 
editions or in the Spanish edition 
only. 


Kavli of Norway to R&R 

O. Kavli AS, Bergen, Norway, 
has appointed Roberts & Reimers, 
New York, to handle advertising 
for Kavli pasteurized process 
cheese spreads. B. Westergaard & 
Co., Brooklyn, is the importer and 
distributor. A campaign on radio 
and television and in magazines 
and newspapers is being planned. 
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The life he saves 
may be yours!" 


SAFETY DRIVE—These 24-sheet posters will be shown in about 
15,000 locations during the Advertising Council, OAAA traffic 
safety drive. The posters were prepared by Young & Rubicam, 


Shwayder Making 
Eniry into TV 


DENVER, Sept. 4—-Shwayder 
Bros., which makes the plunge into 
bigtime TV this fall, plans to mer- 
chandise its television venture to 
the hilt. 

Shwayder has bought a weekly 
10-minute segment of “Your Show 
of Shows” and “All Star Revue” 
on NBC for Samsonite luggage and 
Samson folding furniture. This 
series returns to the air Sept. 12. 

Sid Caesar and Imogene Coca, 
the stars of “Your Show of Shows,” 
will be featured in a page color ad 
in an October issue of The Satur- 
day Evening Post. There will be 
tag lines for the telecast in all 
Shwayder ads in Collier’s, Esquire, 
Life, Look, McCall’s, Modern Ro- 
mances, Modern Screen and The 
Saturday Evening Post. 


® Dealers will be provided with a 
variety of point of sale materials 
associating “Your Show of Shows” 
with their merchandise. There will 
be cutout displays of Caesar and 
Coca, window posters, counter 
cards, floor displays and TV slides 
for local spot tie-ins for dealers. 

Grey Advertising Agency han- 
dles the account. 


Advertising Trade 
Service Goes into 


International Field 


New York, Sept. 2—Advertis- 
ing Trade Service Inc. has ex- 
tended its operations to include 
the international media field, un- 
der the direction of Leon Gilbert, 
V.p. 

Evans & Edell Co., with offices 
in principal cities throughout the 
world, has appointed the agency 
to handle its advertising. The 
opening campaign includes inser- 
tions in the New York Times in- 
ternational section, Life, Time and 
foreign newspapers. 

The agency hopes to establish 


ema 


"DRIVE CAREFULLY! 


_when wet! 
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volunteer agency for the drive. “Walk Safely” will appear in 
November; Santa Claus in December, “Slippery When Wet’’ in 
January and the policeman in February. 


Ad Council-OAAA Safety Drive Gets Off to 
Thundering Start—Especially in Texas 


Cuicaco, Sept. 1—Operation Im-|! Narrator of the session was Ned 
| pact, the traffic safety drive of the | Dearborn, president of the Nation- 
Advertising Council and Outdoor | al Safety Council. Other speakers 
| Advertising Assn. of America, got; who outlined the need of an in- 
‘off with a bang today. tensive traffic safety drive and 
Loudest bang of all was heard in outdoor’s ability to reach drivers 
Austin, Tex., where a thunder-| while at the wheel were Charles 
| storm blacked out the office of|M. Ziegler, president, American 
Col. Homer Garrison, director of| Assn. of State Highway Officials; 
the state department of public Franklin M. Kreml, director, In- 
safety. Simultaneously, the storm |ternational Assn. of Chiefs of Po- 
silenced the telephone line car-/lice; James P. Eeonomos, traffic 
rying speeches from the central|court program director, American 
Operation Impact luncheon in Chi-| Bar Assn.; Wesley I. Nunn, Stand- 
cago. ‘ard Oil Co. (Ind.) advertising 
| manager and volunteer coordi- 
s But after four minutes, service nator of the Advertising Council’s 
was restored and Texas outdoor | safety campaign, and J. Willis 
advertising men, traffic safety Cantey, OAAA traffic safety chair- 
workers and state officials heard man. 
most of the program. 

The Chicago luncheon was con-|@ Last winter 11,280 copies of 
nected by closed telephone circuit | three posters were shown with an 
with 28 meetings in 26 states. Au- | estimated circulation of 2.4 billion 
diences were briefed on the winter in December, January and Febru- 
campaign in which four outdoor ary. The ’53-54 campaign will run 
posters will be viewed a apemued > months, November through 
four billion times. February. 


Newhouse Group Sells KGW for $500,000 


Hagen Says Uncle 
25% of Postal Costs 


WASHINGTON, Sept. 3—A ranking 
| member of the House post office 
/committee argued today that the 
Post Office Department is virtual- 
ly self-sustaining and that norate 
increases are necessary. 

Rep. Harold Hagen (R., Minn.) 
contended 
ments inserted in the Congression- 
al Record that at least 25% of the 
expense of operating the Post Of- 
fice Department is caused by pub- 
lic service functions which are 
rightfully a cost of government. 

After listing the various activi- 
ties which he considered public 
service functions, he observed: 
“Possibly the time has come when 
Congress should clearly define the 
value of all these services to all 
of the people. 

“Last year the revenue received 
by the postal department was 73% 
of the total expenses, including all 
the special services. 


® “Is it unreasonable to establish 
as a congressional policy that 25% 
of the postal department expenses 
shall be charged to the nation and 
not to postal users? 

“Instead of having these lengthy 
arguments and hearings every two 
years about postal rates, why not 
consider the policy of paying a 
fixed percentage of postal depart- 


in a series of state-) 


Sam Should Pay 
for Public Service 


ment expense as 
Uncle Sam? 

“Let us encourage Mr. Summer- 
field to continue with his fine pro- 
gram of modernization of the ma- 
chinery of postal service. Let us 
‘support his efforts to eliminate 
waste and efficiency. Let us con- 
sider and charge off 25% of ex- 
penses as public service. 

_ “Tf these things are done, I ven- 
‘ture to say that in two or three 
/years we can consider cutting post- 
|al rates instead of raising them.” 


chargeable to 


|'@ As the leader of the successful 
| fight in the House post office com- 
'mittee this summer to block the 
$240,000,000 rate increase bill pro- 
posed by Postmaster General Ar- 
thur Summerfield, Rep. Hagen had 
compiled a list of postal activities 
which he considered “public serv- 
ice.” 

In his remarks today he ex- 
plained that “rural-free” delivery 
operates at a $90,000,000-per-year 
deficit, but asked who would de- 
prive the more than 30,000,000 
farm families of this service? 

“The Post Office sells migrating 
duck stamps, registers aliens, sub- 
sidizes airlines to the tune of $79,- 
000,000; it runs a postal savings 
‘bank; the government depart- 
| (Continued on Page 76) 


San Francisco, Sept. 1—An of- 
fe: of a salve to man’s eternal 
frustration—his desire to foretell 
the future—has zowied itself into 
better than a half-million dollar 
business (at retail) in only four 
short months and promises to hit 
not very far short of the million 
dollar mark before Christmas. This 
goal is to be realized through the 
prodding of an extensive advertis- 
ing program. 

A new game, the Mystic Eye, 


launched on May 1 in several de- | 


Mystic Eye Game Is All the Rage Now 
in California; Ad Campaign's All Set 


tic Eye in the center of a board. 
You ask the eye a question, and 
the pendulum will swing in one 
direction or another over several 
answers (‘“yes”, “no”, months of 
years and numbers) to solve your 
problem. 


s But manufacturer Percy Barker 
of San Francisco and inventor Lou 
Greene make no claims that it will 
predict the future. What actually 
happens, they explain, is that the 
player holding the pendulum in- 


PORTLAND, ORE., Sept. 1—Radio 
station KGW here has been sold to 
five Portland business men and 
King Broadcasting Co., Seattle. 
The sale is subject to Federal Com- 
munications Commission approval 
before becoming effective. 

About $500,000 is involved in 
the deal. All stock of Pioneer 
Broadcasters Inc., owner of the 
5,000-watt NBC affiliate, was pur-| 
chased from the S. I. Newhouse, 
family. The sale was required by| 
FCC as a condition of the New- 
house group’s acquisition of a 50% 
interest in Mt. Hood Radio & Tele- | 
vision Broadcasting Corp. 
s Mt. Hood owns KOIN, Portland, | 
and expects to start sending, 
KOIN-TV test patterns over Chan-| 


| 


nel 6 within three weeks. Pioneer | 


| 


Broadcasters about six weeks ago 


-v.p. of North Pacific, is principal 


withdrew its application for Chan- 
nel 6. The Newhouse family also 
has owned the Portland Oregonian 
since 1950. 

The purchasers of KGW also 
own North Pacific Television Inc. 
Mrs. A. Scott Bullitt, executive 


stockholder in KING-TV. Other) 
North Pacific officers—who are} 
expected to head up Pioneer—are 
Gordon Orput, president; Henry 
Kuckenberg, v.p.; Paul F. Murphy, 
v.p.; Prescott Cookingham, secre- 
tary, and W. Calder McCall, 
treasurer. 

KGW, first station in the Port- 
land area, was founded by the} 
Oregonian in 1922. It was organ- 
ized as a separate corporation, | 
Pioneer Broadcasters, in 1950 and 
was sold to the Newhouse family 
that year along with the Oregon- 
ian. 


partment stores belonging to the 
Associated Merchandising Corp., 
has soared to a sales peak of be- 
tween 500,000 and 600,000 sets at 
$1 retail each between that date 
and this. The game, purporting to 
be “psycho-activated,” is operated 
by the “motor of the mind” and 
will answer all questions pertain- 
ing to the past, present and future, 
All you have to do, the directions 
explain, is to hold a small conical 
shaped metallic pendulum = sus- 
pended from a wire over the Mys- 


Some Ideas Aren’t 
So Hot These Days, 
Even at 100 Degrees 


Cuicaco, Sept. 2—The tempera- 
ture topped 100 degrees here yes- 
terday and provided ideal weather 


—— 


voluntarily causes the device to 
swing over the proper answer, and 


additional offices in Central and 
South America “within a_ short} 
period of time,” according to Jo-| 
seph Kopper, board chairman. 


AFA Names Walter Frank . 


Walter Frank, former president 
of the Jacksonville Advertising 
Club, will join the staff of the Ad- 
vertising Federation of America on 
Sept. 7 as field secretary. The fed- 
eration will start organizing five 
new districts this fall to bring its 
total number of district organiza- 
tions to 11. 


N. Y. Premium Show Set 


The New York Premium Show, 
sponsored by the Premium Adver- 
tising Assn. of America, will be 
held at the Hotel Astor Sept. 21-24. 
More than 5,000 products devel- 
oped by 300 manufacturers will be 
represented. 


New Magazine Gets TV Push 


campaign to promote its new 
monthly romance magazine, True 
Life Stories, early in September 
with 10-second, 20-second and one- 
minute announcements scheduled 
in several major markets. Franklin 
Bruck Advertising Corp. is plac- 
ing the time. True Life Stories, 
which joins the Pines women’s 
group of Silver Screen and Screen- 
land magazines, hit the newsstands 
Sept. 4. 


Donoghue to Handle PR 


Pines Publications, New York, | 
will begin a saturation TV spot | 


for a publicity man. 

So Lee Schooler sent a couple of 
his Public Relations Board staffers 
to help a client test an old saw. 
| After photographers assembled 
| in front of the Congress Hotel, the 
|client’s head chef emerged with a 
'dish of eggs. He was handed a live 
‘chicken (billed as a kitchen pet) 
and everyone trekked across Mich- 

igan Ave. 

To the accompaniment of chick- 
en squawks, the chef began to 
show a girl model how to fry eggs 
on the concrete of Congress St. 
|Plaza. Photographers worked the 


as to the future, wishful thinking 
provides the motivation. This in- 
voluntary movement is the “psy- 
cho-activation” of the game. 

Until now the game has been 
sliding along on its own merits, 
supported by local retail store ad- 
vertising in metropolitan newspa- 
pers and, in San Francisco, the 
place of its birth, and Los Angeles 
by five-minute demonstration and 
|participation segments on televi- 
sion stations KPIX, KGO-TV and 
KHJ-TV. 

But all this is to be changed. 
Messrs. Barker and Greene are 


THOMAS lL. BURCH has been named a 

v.p. of Young & Rubicam and will be trans- 

ferred from the New York to the Los Ange- 

les office of the agency. Mr. Burch will 

supervise the accounts of Hunt Foods, Cole 

of California, Max Factor and Bireley’s| 
Beverages. 


Mort Donoghue, San Francisco 
public relations consultant, has 
been named by Campbell-Mithun, 
Minneapolis and Chicago, to han- 
dle public relations on the West 
Coast for its client, Hamm Brew- 
ing Co. Hamm is currently re- 
building its newly acquired brew- 
ery in San Francisco. 


cheesecake angles and a wide-eyed | about to issue a deluxe edition of 
lady reporter took detailed notes. [the Mystic Eye—a fancier box 
Results: Five slightly warm, but containing flocking, and jewel-cut 
unfried eggs; a 34%” story in one | colored glass decorating significant 
daily; no pix published. | points on the board—for retailing 
Commented one of Mr. School-| through such eutlets as Neiman- 
er’s p.r. girls, “It’s just not hot| Marcus in Dallas, I. Magnin’s in 
enough, I guess.” (Continued on Page 6) 
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Robin Hood Flour 
Joins Dairymen in 
Butter Coupon Offer 


MINNEAPOLIS, Sept. 4—Last May, 
International Milling Co. began of- 
fering its customers in the north 
central states 15¢ toward the price 
of a pound of butter with each pur- 
chase of a sack of Robin Hood 
flour. The idea, it said, was “to 
see what effect the purchase of in- 
centive merchandise might have on 
butter sales” (AA, May 25). 

Apparently, the regional test was 
successful, because now the milling 
firm has teamed up with the 
American Dairy Assn. for a full-| 
scale assault. Starting this month, | 
Robin Hood will be moving butter 
in 27 states of the East, Midwest 
and South. 


s Furthermore, the offer has been 
made still more tempting. From 
now on, each flour coupon will be 
worth 25¢ toward the purchase of 


a pound of butter. This will bring 
the price of butter down to about 
45¢-54¢ per lb., International Mill- 
ing estimates. 

The announced purpose of the 
promotion is still to boost butter 
sales. 

‘‘We have a firm basis to believe 
that with this 27-state promotion 
we shall make a sizable dent in 
butter supplies and help ease the 
butter situation,” Charles Ritz, In- 
ternational’s president, declared. 

It was also pointed out that Ro- 
bin Hood enjoys a heavy sale 
among farm families and rural 


consumers to whom the price of. 


butterfat is important. 


# No one seemed worried about 
how the promotion would affect 
the producers of cotton seed oil, 
the basic ingredient of margarine. 

“We never thought of the mar- 
garine angle,” AA was told by 
John T. Urice, account executive 
of H. W. Kastor & Sons, Chicago, 


_which has the Robin Hood account. 


According to Mr. Urice, adver- 


| ED E. DEUSS, who headed his own agency 
for the past several years, has been named 
a v.p. and account executive for Critch- 
field & Co., Chicago. He also will head 
the agency’s public relations division. 


tising on the promotion has begun 
with 600-line newspaper insertions, 
,;and two-column, two-color ads in 
Successful Farming and northern 
farm papers. Radio and television 
will also be used. 


CIRCULATION FIGURES VS RESULTS! © 


In terms of Industrial Purchasing Power, and volume of Plant and other Purchasing use, T. R. far exceeds any 
other such publication—Note figures in A.B.C. Audit, supplied upon request. 


We could quite easily increase our paid circulation 
---would such an increase add to our advertisers’ 
results per dollar expended ? 


WE THINK NOT! 


It has been the policy of Thomas Register to screen all subscriptions and 
accept only those from industries whose purchasing power and volume justify 
acceptance of their subscription. 


However, thousands of Secondary Paid Subscriptions are supplied with two 
and three year old copies”, all that we can secure by repurchase from cur- 
rent subscribers who are willing to sell their previous editions, and the 
demand for past editions exceeds the supply available. These resale sub- 
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Five media have set records, PIB reports. Ad billings were up 10% the 
first half of the year for magazines, farm magazines, network TV, 
supplements and network radio 
New postal ruling will create a new storm. The provision permits ad- 
vertisers to send third-class mailings to city residents without ad- 
dressing envelopes. Advertisers will like it, but newspapers might 
lose business 
Advertiser gets a jail sentence at Hyattsville, Md. He was convicted 
of refusing to sell a sewing machine at the $19.95 price given in a 
newspaper ad 
New jelly concentrate will be introduced in New York with a $250,000 
campaign. The product is a powdered mix to be cooked with sugar 
and water 
Postal subsidy is asked by Rep. Harold Hagen, who asserts that 25% of 
the department’s expenses stem from public service functions not 
chargeable to postal users 
How to explain ad budgets will be explained by a New Jersey organ- 
ization. The service is designed for ad managers who need help con- 
vincing top management 
November tie-in campaign is planned. Participants—Grape-Nut 
Flakes, Douglas Fir Plywood Assn. and Mall Tool Co.—will encour- 
age home woodworking projects Page 4 
Radio is adjusting to TV, NARTB reports with confidence. Radio re- 
ceiver production is uv, the public is interested and, after all, the 
See nn | Sl ee Sere er a re Page 16 
Air conditioning sold well during the hot summer. Big ad budgets 
helped. However, the late August heat wave didn’t sell many units, 
because people expected cool weather 
Arvin maps big drive to start in fall. Magazines will get most of the 
budget. The campaign will emphasize the company’s radio and TV 
line 
It’s “real” beer now. So say the ads as Rainier Brewery of Seattle ac- 
quires rights to use the name in an area where another Rainier brand 
Sp S| Gere ere eee Tee ee ere err re er err. Page 50 
Philanthropy brings problems, six of them involving public relations. 
Roy Bernard Co. has prepared a guide for firms that want to give 
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Monthly Boosts Guarantee ‘Children’s TV’ Suspends 


Forecast for Home Economists, 
| New York, will raise its circulation 
| guarantee from 45,000 to 50,000 
| with its January, 1954, issue. There 
| will be no increase in rates. 


Children’s Television Magazine, 
Haverford, Pa., a bi-monthly mag- 
azine, has been suspended after 
one year of publication. 


60% 


expended. 


Average continued use of ( 
each copy exceeds two years } 
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Circulation ABC Current 1953 Edition .. 


*Resale of 2 and 3 year old copies, not included in 
ABC Circulation statement, plus copies passed inter- 
plant to divisions, branches, etc. (very conservative- 


TOTAL COPIES IN USE* 


scriptions are not included in the ABC circulation statement. 


It is our contention, and it has been substantiated over and over again, that 
the outstanding potential for T. R. advertisers (10,384 ADVERTISERS IN 1953 
EDITION) lies in the upper rated companies. Therefore, T. R. paid subscription 
clientele is concentrated among the companies that account for better than 
of the total Industrial Purchasing Power of the United States. 


Additional circulation from lesser rated concerns, would therefore result 
in added circulation rate for the advertiser with lesser results per dollar 
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50,160 
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‘Collier's’ Appoints Reichart 


salesman for Today’s Woman, has 
joined the New York sales staff of 
| Collier’s. 


Walter J. Reichart, formerly a 


WGSM Appoints Keller 


WGSM, Huntington, N. Y., has 
appointed Robert S. Keller Inc. as 
its sales promotion and national 
sales representative. 


Wonder why so many local 
advertisers choose WIOD 
consistently to air their sales 
messages to Miami, Dixie's 

newest Key Market? 


local boys... who are right 
here on the spot to check... 
know from their cash registers 
that WIOD does a better 
selling job for them than they 
can get anywhere else! 


| 
| 
| 
| Could be simply that these 


If you want to reconnoiter 
further before you buy ... just 
call our Rep, your Hollingbery 

Man. He'll gladly give you a 
whole caboodle of statistics! 


James M. LeGate, General Manager 


5,000 WATTS - 610 KC - NBC Affiliate 


National Rep., George P. Hollingbery Co. 
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16 
gets 
its, 
34 
the 
= August 21, 1953 
ace 
ind 
50 
ve Mr. William Elliot 
51 New York Herald Tribune 
230 West 41st Street 

64 New York, N. 
15 
40 ; 
60 Dear Mr. Elliot: 
12 
a The New York Herald Tribune has held a prominent place 
52 on the Companion's media list for many years. We feel 
12 the Tribune reflects -- in its alert approach to today's 
ai news and problems ~~ the editorial "atmosphere" of the 

Companion. As with previous advertising campaigns, We 
Le, selected the Herald Tribune to carry the 1953 Companion 
g~ series "Why Change the Subject?” 

has been extremely enthusiastic. 


Response to this series 
The more-than-casual i aroused in the 
inner circle of ardent "Trib" fan he V.1. P.s among 


advertising executives -- is most gratifying. 


nterest it has 
gs --t 


n can be 


a Companion-Tribune combinatio 
Companion 


he ever-increasing importance of 
ket of top-level executives. 


‘ The impact of 
measured by t 
among this mar 


Sin . 


x 
R. B. Alexander 
Advertising Sales Manager 


ean business. 
sive management 


countless result 


w York’s Quality Market! 


o reach men who m 


Tribune’s power t 
New York’s most respon 


ry to 
the Herald Tribune. Proof?... 
ewspaper that is Ne 


e evidence of the Herald 
Today, any advertiser interested in telling his st« 
audience ...can get the most receptive hearing in 
stories like this. Right now... get full facts on the 9 


Add still mor 


85th in a series 
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Mystic Eye Game Is All the Rage Now 
in California; Ad Campaign's All Set 


(Continued from Page 3) 
San Francisco, Bergdorf Good- 
man’s in New York. Many stores 
in this group will not touch a dol- 
lar item but would sell the game if 
it could be retailed at $2.95. Fortu- 
nately the deluxe model can be. 


a This is where the first of a two- 
part advertising drive comes in. 
Full pages are running in trade 
papers covering the toy and sta- 
tionery fields, commencing with 
October issues, and b&w full pages 
in newspapers will also be bought, 
starting in October in local news- 


papers. 

The major salvo, aimed at holi- 
day trade, will burst on Sunday, 
Nov. 29, in the Sunday supplement 
Pictorial Review. A full page in 
four colors will promote not only 
the dollar Mystic Eye but other 
products manufactured by Mr. 
Barker and his firm, Monogram of 
California. Monogram being novel- 
ty paper convertors, this is be- 
lieved to be the first time paper 
products have been merchandised 
jin this manner. The ad will in- 
clude two columns listing the 
‘names of dealers in the area served 
by each newspaper in which the 
supplement appears. 


a The schedule of newspapers is 
not yet fully complete. Only four 
are listed as “definite’ now: the 
Los Angeles Examiner, San Fran- 
cisco Examiner, Portland Oregon- 


The television promotion will al- 
so be expanded, but will be de- 


ian, and Seattle Post-Intelligencer. | 


|voted exclusively to the Mystic 
Eye. 

Monogram, founded by Mr. | 
Barker in 1940, makes novelty | 
party napkins, coasters, matches) 
and favors. To merchandise the 
Mystic Eye, a subsidiary company 
was formed, and is called Mister 
B Industries. Both are located at 
2500-18th St., San Francisco. 

Mister B’s advertising represent- | 
ative is Bernard Schnitzer Adver-_| 
tising of San Francisco. 

Mr. Greene, meanwhile, an 
employe of a clothing manufactur- 
ing concern until his association 
with the occult, is now spending 
his entire time traveling to mer-| 
chandise and demonstrate the. 
game. 


ws How long will this fantastic 
sales record continue? Well, we 
have suspended the pendulum over 
the Mystic Eye and have received 
this answer: the spiraling sales 
will continue to a peak during the 
holiday season next year—1954— 
and then it will burst. By early 
| 1955 it will go the way of the Ouija 
‘board. 


Young Switches Accounts 

Robert B. Young Advertising 
Agency, San Francisco, has re- 
signed the advertising and publici- 
ty account of Sierra Candy Co., 
San Francisco, to handle advertis- 
ing for the just-organized Adele 
Candy Co., San Francisco. The new 
company is headed by Theodore A. 
White, formerly v.p. and general. 
manager of Sierra, and Neal V.. 
Diller, formerly president of Chase 
Candy Co., St. Louis. The new 
company will start operations 
about Dec. 1, vovering the 11 west-. 
ern states, Alaska, Hawaii and the 
Philippine Islands. 


Isaac Sets Up PR Dept. 

Ted Isaac has joined the staff 
of Chapman-Nowak & Associates, 
Syracuse, to set up a public rela- 
tions department for the agency. 
At one time, Mr. Isaac had his own | 
public relations consultant agen- 
cy in New York. 


Matson Appoints Diaz 

Richard R. Diaz, previously | 
managing editor of the West Coast 
maritime weekly, Pacific Shipper, | 
has been named assistant public | 
relations manager of Matson Navi- | 
gation Co., San Francisco. 


a “proximately 2 billion dollars, 
/ 
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Advertising Aye, September 7, 1953 


TRADE BREAK—RCA Victor's engineering 
products department began its campaign 


| for its new push-button tape recorder with 
this full page color ad in Electrical Mer- 


chandising and Television Retailing. Similar 
copy and illustration is being used in a 
consumer ad campaign in Time and Busi- 
ness Week. J. Walter Thompson is the 
agency on the account. In addition, the 
company is running ads in 24 state teach- 


ers’ magazines and full page ads in educa- 


tional magazines. 


1/3 of Non-Smokers 
Carry Match Books 


NEw York, Sept. 1—One out of 
three non-smokers habitually car- 
ries match books, and more than 
half do so occasionally, the Match 
Industry Information Bureau re- 
ported today. Its authority is a 
survey conducted for it by Opinion 
Research Corp., Princeton, N. J. 

Among smokers, the survey 
found, 96% of men and 97% of 
women usually carry match books. 

There’s a match book in sight 
in 57% of American living rooms, 
50% of the kitchens and 41% of 
the bedrooms, according to the 
survey, which is based on 3,500 
interviews in all parts of the coun- 
wy, 


® Match books are so popular be- 
cause, it was found. nine out of 
ten are free, thanks to the adver- 
tising messages that appear on all 
but a small proportion of match 
book covers. 

Even when people buy match 
books, it was found, only one out 
of 20 felt any objection to the use 
of the cover space for advertising. 


‘Shipper’ Names Anderson 


Kansas City is the home of the 
Federal Reserve Bank for the 
Tenth Federal Reserve District. 


+” 


The Kansas City Federal Re- 


--——--—-----—-=--—-=-serve has total resources of ap- 


Kansas 


| 


New York 
15 E. 40th St. 
Murray Hill 3-6161 


Thomas W. Anderson has been 
appointed to the new position of 
business manager of Pacific Ship- 
per, West Coast maritime weekly 
published in San Francisco. He has 
been operating his own printing 
establishment until this appoint- 
ment. 
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Consolidated 


READS FOR YOU — practically 
all the daily and over 6000 
weekly English language news. 
papers. No wonder so many 
depend on us year after year 
for reports on products, persons, 
events. We've been doing this 
for 65 years and can do it for 
you. It costs very little. 


PRESS . 

CLIPPING BUREAUS 
DEPT. 12 

CHICAGO 5, ILLINOIS 


170 FIFTH AVENUE, NEW YORK 10, WN. Y. 


CONSOLIDATED 


431 SOUTH DEARBORN STREET, 
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With audited circulations 
that read like national 


census figures .. . with 
more individual titles 

than all other kinds of 
magazines put together. . . 
with an inside track into 
the hearts and minds 

of their readers . . . comics 
books are firmly established 
as a major publishing force. 
This, coupled with 
remarkably low advertising 
rate-per-thousand 
circulation, makes comics 
books a particularly efficient 
mover of merchandise 

in the mass market . . . as 
our advertisers have 

already learned. We invite 
you to share their 

pleasant experience. 


OMICS 


Represented by 
Richard A. Feldon & Co., Inc. 
205 East 42nd Street 
New York 18, N. Y. 


CHICAGO LOS ANGELES 
SAN FRANCISCO PORTLAND 


aks er RN eo td ee a ee Sy 
uae, eee” eT ee id an a 
ape «i ao alae AS. Beets eee bl itm Mt Ps /" 
See OSs, Tae Hage tS bee et) ae RS a aia ae a ee ee A eee ls me ae x. 
gerne Aes seals eR BEE og Be Sag ota Mr WAL Na dete eee. 5 ‘ vf 
plac AUN oa eared fart oath. Vest Sa Nyce sae peat set TES Blase <A Tao eae. Pe oe hot ee bi ie Rian el SS? 
mad BAY ete y” cates se boi So a ge ee he i preg ir ety ae. pS ee TE Us ied ice ery pe, Fir Se i AS | 
Rig aa FOES ti Legs eae La fg bss Seen Ti ee Sop ay ieee Te w aA 7 EB ay ve bay or eee ree a een tas ho ae he ie aa . op te Be Sa th ee .—h/)3S 
: pad ‘sbi = Ty Oe i" gti ins ea ie ei Seu en P i oo ee ae ioe tes ght ered Re see : “ Pat 7 ae art ces . “ Ba! Mea Se fo oe oe’ ne 
~ |: fe ea TER te el haere Fins a bia ca yereins eee Rape tes Berets [7 ST ae ee = ae “J Lap ay «23 elite 7 > ene ee rage eee ie. Rare aa ieee ae Fh ae Sa ga sade a Dh eek aay conte 
Mirna. fo eG. SR CS ee Sf oe ee Nf ee ae ak eee AT Be ea ae A Te aty Fe Pd wataale pF es air care. aie hae te Y Spee Ree cer aie ag Poe, Meche cee eo A ae Ee e~ 
eee OS ae ei Me Si ae ae pe ene Ser eit digs Ren ir) ae Ca tee ape ee ae; ike Bie cia AR hae Re er Meee oe Nope nea Se eee SUN ee Saale hE neg eer = 
oe f . = a s - =a - <a ae ee Eo 2s 4 2 a me se Fon : poi, otter : : ae ys : ae Seer ah £2 ates, So as. hae ay Ee a es |. eG 
a ee elite tae eb oS sri Es ee A si eal team ee ate Tas bo oy, eee A ah aoe Rep) Dah senate wires eeu SE ce SIREN a5. og ti er a ee. es Tee ee “1 aan Sad 
a on yi RD Re B) Loe ae ar tent eae ah Ea cds © ee 24 Heke ys er Pinkert Gg eas 2 eS teams Becca Mids. Keds 4 bern th. ha ea 
<i ad : ; . fiche: el ae We ee di) ae lesen See EE are ae oe wee Rete Me OP gy 1 fp” ST rae A a es ae ie 
5 ~ aay ares Gate ie fal se ne herman nat 5 tae a yd ee in Sen ene Pe cede o-- Sg re caer enti Raat. 
at Ca . 2 : ae iy hala airs oe ie pera” : : ae Sata. ee in at “Sane ees 2 ee ae 
: . - a Son 8 ee ot eS ea ees oe a pare pS nt nies ea amemices | cor ae 
‘ es ca + eee ee his See aoe eee sicias Dy gabe a 4 Oe “igre =o a en = Jo Se 
. ’ ; : «: So Smee) rom deans ee Rag Sa mean Bee ks Dai ee ee ee Be ch a eee 
i ° . fata 8) es" Rete Gt tee oo aaa a Fenn. eet ce 2 aa Pear i SERS? 
\ at he ceca Seem far ey Sere Ses 
’ f 2 ge et Sie a 
953 . oo 
7 t 
" e 
a. ‘ 7 
‘ : 
; ¢ 
. 
WOO yi 
; 0 on ¢=%) 
oie A 4 > 
. fs ‘ 7 
BF yj 
. ! 1 \¥ 3 
| SA 
_ ge é > - Y 
7 F 7 7 y - SS 
i eo 
; ; $ a ¥S ~ f \ 
: = ))))) 
. - ‘ eieeed 
7 = S 
ad . 
; : — 
‘ing * : » —4 : 
ign a : : \ / 
: wm! iad . 
vith ee ee ; . 
er- f ae ; ‘ Poa cn teat 
Nor . ‘ 3 , ‘a a: . : 
: 4) 7 
ie : ai eae ae 
; ; : ety woe = Fie ys 
WU Si- : : : ere Nn RENE 
th k ’ i ers , =. P ea 
e c 5 : on ‘ eeAae 
¢ ' " ' \ ems vee a 
the ; a 
. ; ° . z 
1ch- ee ee ae : ' ; 
\ca- aS : hear : : : 7 
er ae re 
os _ bee : ~ : = : 
-: 
Me baie Mi aie gent 7 " 
Ta hr ge eee Re aR ER i eee i . 
aie SPE pet te et ee Re ee 
le ae re aN Meee halos 7 a 
5 Ele a i ae es ee ae 
; : De ae ee EN > Rr ey ve ; 
% egies 135 Cit ee is P) : 
= Sal = PES aa Ser? hah cbc Ns yes 2 SF , x ic 
ir- : ; pox : ise he ees ae ee . Sac i 
Pe Sy i eg , sae y f eae 5 a + 
een a eee ane : c fares z esa DP RS ae ey es pa oa BA oi ; 
an sok Bete Sete RL Eee ae Seo a ee s a es : BML IS pee = uaeye Oe ee Teo bis elas oS 5 
See eg bittcl resesery emt esear iat 5 he ea gk i es Pa SUR TN ye Sik oe ep Reon nana oes nr Sa * 
. ae Ws = rece as Beg ee NON Fee as eos nen a PG eee te Ae ae EY a steighaien Were é 
ch ae he Lt a See er ei ey | ; ig ee eter ene ages iene aN og eae 
ane, Shes en eae eee, Cee abe ; eee Bec eae vs eer) i. ee 
e- eines ee oe aM ie ee ee ao el Risa 
; |. Tapa atts cp peeny ets ee Moe 
= ~ OS eee ee Pee ae : "1 
a el si ak IK ii : : 4 SAS Ue wld ese yon one vie en 
on reco X oS aes BS as ia nas ete oe a Tames 
We ee ee epee cai es Mena eh Lies ele 
BE ai F ego ee! : ita 
Se eciseart hatne SSS LOS ye ene ae >t a eel ect a la as cc i 
Binleeees Ean) Pe ere ga? Share Pa ee Paes Soe ‘ Tis 4 erates he era Rie ee Begs aa 
ev sy So sage ace cna RE omens Ske cS peger. Boasts ae mene bee ESR ee eee ae aR ee iad 
8 + alas), Sete baiey fins: oe See at oe cee TL: gees hoa Gi ee yee eer . pea reo Fd eke 4 - Pil oc cs Ge haa ai reais eon. 
DP eetal bea ee er fo ig) ate Seale Me EOL See ere E We or pe fae eee ran ele ie PPS or oe aiet 4 Sas pet sehen a gn ee a ie Theis % a 
of it. pr Caer - ee one CoS ae Se RS Nanette weal Cian see Se ee eer ar ee rk LE Scan w Soeth (Pen ESS A/a aera cpl asec eam eases Ge "tam akee 
, perth, be - . nLite er rh ah a Paes ti a ape ee fc eee ey 1 Ly amen A Pied ar sritamnn eck, tera: fee. Pee Piss bale eae ee ie See (eegs Ty 
=". ao So ee rt eong Mie ala ee ae eng m7 a eer aC oat spar a Sa a Brea 1 Se beam fica ee ia alginate ged hear se 
cS. : ens Recs ? os Se ira i Saeed. hegite Pt eas eure Pee Cay Sipe ia ad cg Sa Sets Sphere? 
ht : : ed : ‘ A Os Fore ote ee Pee ee, ae ae ee 
as YN 2 — nak ee aa 
ie EST Bi 2h i er ae Peete 
of a aaa ea oe ; pe Ree 
ak TEEN BON ee Pan oF . _ (fel eat : 
Pratitel sme ae ‘ ; 1a po chee 
he Ea cee : : ado igi ea 
“2 Res ct gry acre ihe ; 
00 en <2 Same 2 vas : : See ey cat acd 
mate be a f 2 ee ey Sa a item 
Beenie a ge re RS ae imh aes ee seh ae 
n- ae a ates zs ciel Se a pecree 2; 2 ore 
sel a i” aA oe 2 ‘ Pate tenes Peet ae 
o £ ue : er J i ie, Sees Niro, ere 
: : 3 meng “ fot ghee irene : 
: : a a s WV Al Pat cares Paes 
: © : ‘ . fp ‘ parece + 2 : age OI 
% je doa. nee payers a eee! 
; : Py een a Mer 
e- Lae tls F : ~ yetick Dead oes 
: Ee tegi nes ey # y eee ee 
eR Oe re : ‘ Re ~ 
of fen Ae face Rete Se ; ; : a se 
we ie a 7 = ela oe 
all : a i si : ye eee = 
sees Pei \ Sag eee 2 
» ‘ ae, ie ea a % y Ke. A reas sae lw 
C h tae ’ i a cee aa 5 ani " ¥ : BX ce ie ee k et aan 
: Scie Se grr cau cae P CO ae oe SS eee Mey, an aie cee g H ie a 3 pri Yew eee 2 eee x 
pa ili: ph pestis a aD aed Cae a es, ee emma as .F : io ae. eee areig S 
enka E- aes Bare hae ok Ce Jae Pn SO we ae eke een ee : aay =e rf : ie : ‘ ; 4 ae 
BE, ec re ak BEER ara ae BENG, Deg ST EN Se ee er air aes Sal i WN c's io oe ie 3 : ' Gites: : ay on a 
ch Nace ERE dmmmrmaig hae Tc Peace ee PS teas Bete eins ee es jo lfee sd ‘ ees cae a CEE Te Cs eet eed BIR ( Tt ote oe See ee ee pee 
po eee gee ete Meme” ater ic uber te GoM eh ee eA SO ieee Derg oe i eRe al aati ak tans thier, Gi tee 
et iy Ry Whee gh ation, Ot ee TRAD ee? Riel ge ates ieee DG le am eaters Ree Beit al eth Sa be i Fg AE Pe TTS Cae eth eee es 
ut _ eT ore ES par. Mele Re eg Cre oe rata lem ee ae ee Ree ee eo cm so ae oa a 1 ae Pe We fo ae : 
is " : : inet sate Secs Maes emery i so ane Ok El ahs Sl ath BS ge sche lidie 
» 7 ae es Bee THe Bd on ee, Re meas eh Pe oe gain pe es 
se ve ©) ig : ae a apes" Bh ie nae Geen Oe tata Dias ae 
: 7 - : . 7 i Gn eat hati oa Nat pining 
, - ee 2 7 - —— i Se ee ate oe ee 6 ae 
y ee ; 7 7 7 # - a ae Bch peice 
# * : : : a vn ‘ 
chow - : -_ ae i ae 
5 7 74 
" ) - 
> -~ 5 
— a uty a ; 
en : : a oe 
- ae oe * “oe 
Bele oon. yt he : 
p- NE ee ieee S 
Nach s bie =f . ee : , 7 
, "Sas tote: oat DS : a) ; oh 
ly ee ea ek “rat ae oe re a At eee 7 
as Sg ge gr a ot aes hg A Ree emer a. 
ng 3 i Sa oy ee ee ayers Le pone Meier. Wear oS i - Baki Be dhe ale ie em,” ene 
segs a e : i alee eee . oe ee ee gee mms : Be TES | ar Sok tte 
t a Bie 5, Nee ee Be Nomen ie me eee eo ais etn (i See sae. omen eae , we ae ae mi; 1 GES eee eas eae Bias 
oi "aed al CTE ae oe SE ea herein) cae Table sts ie oa 5 aaa Be ae, Eagan aie ees ares Rais a nee tp cs RS coal ail sy shy 
ee rs CRS ah RE Aah 1 BTN al Tae abe Le oa eae sie can erates Poms cal Gas: Ba Stich et ———. eer eae tals SNe) Gk CPL CaN OP ACR Meh Ree ENT Syl reseee Sarit oe ay 
cheep) erst cae | es See ieee Lora Spree eetig So Ste mee eens as pee ks Be paar Se 7k sage aS eg i Sores aia Spee Dahl Saarataeaha- ce “tae a ae IOLA Be oF Ee ae tad 
Se ee en A aR pr apt Be ASU React Nein tien 7 a si fee) et Ee Aten. Tn ees A eo Rr ae egies ee aera eg igi re a 
ses Be 2 ea ae i eget Sapient elite east Onin tir iii oath Ey Sais ahi Si Ma. Sa ae pare ae ae SU amare ene 2 Pas ie 
fe eG: 7 ee wah cane. oa Neha ives epee eg Oo es Rea RA Tage UM rtitee tate ork Ye at ees at ela Se Pe ig CES a ‘ 
ee eA rhe sie AR oa Ue ee Aad eae a eee Sct ae oes on age Eeyore. — nae Soret ae ht eae aaa ee ere Saf rartihe Wert =e a as seme Aa Sa i Sa Sch ae rae ce oe 
te ae ed aan a ee, Oe a ee aa)” (ee Ae eS Rerieae emt ger ad <4 Deetoc ns Pee a hl a et peer ae Se sees oe Mrs a Pe re ie ae: 
ane oo ei ae pn ee eae ae Sas, = al 7. ea en PAE cae Joy nae ee Pek i aS Ades amene ¥ ye urs EE Wenger 3 aa aes ee OIE Se ay aa omen 
ge OT ee a) Te aa ital Aiea NVR ¥ tL ghana ee SE ay Nope atin eau Eine oe Roi hci aia an Sa “(aii Oech ar eee Ea ae 
ne oN tial eae evypoe aad igi fee 3 er P 3 Nira “ea Bice So a ed las 7 pate ghee ari sae es Bene Creer He ee irs 3 te i ie tae 
f Ne ee ene ee : é Pe Saas PO ae ai ie Ao een 7 
Fa Pat ger oe Sk be a ss —_ Nee tm er ie i apes all meg ae 
[ett car So he ea cee Fe Say ele cae en Dede ese Se CERES 
Ne Be ck 2 ate eee are ie sehr 
ji Snr ee : - Fn a ND Po eee Satna ry heel Hee thik 
eee I ee is 5 DR og et RINE Se wih ta eae a be 
acy > peepee tee Re el ate ee pene Ba & 
apne a ogee ee i rere oh mie | 5 See ee et Ae =o tee 
Re os ee eee eet a eee i eo Aen frees Sao IO! ce 
Se a ee Pe ony mets 
ee ie a eR A OG ane a’ : Ee ar To, eS sige (Seen 
Bd a pee Je te tery Rake j sangre Pg eee sy SE mate eae ante Be ao ae 
Ce ded, ee ee gc a ST ta ea ce) Ge ee a 
ee i PR e 2 gig aE orci. RS pase ce Cae ue ee 
eS : ME aie 
“2a Me ergrmetiants pie SMS ee Su AE el i; 233 Eee ohh coil tae? ha Pee. ae et eles 
Pe Re bee, ag Ee <a a ee BREN st oo Rt oe ae ges ie 
ee Apes ey Rat erin vente gt _ ae BS Sea hae eet “cc p ys sae 5 nis p eames UR ay emer 
aS — a eae acini a Evers: coh: 7 es oes he a i (ees pe eee eae ane tie een es Die ‘) 
— ere é 3 ; A : 
i ae Oo are ae ie a ) een Re ae 
eects tl Mr Bio oleae ema test ree eg iim Livan ae cami ess at es Sor rac a Sees ie Rosie 
Ce A a (naw eee tia scat eect Tkoyhit fete pea SeenON Syyce ss agit PS 8 ys he : og sae ei hea (il cia deli: are te HU 
ce Viet, Wee ee ee, fo he Ae Cook circ gi beeemame aoe! chs al a he ee Se oR (gs oy aha ee yi CE anh IES EE TN Sr 5 3 eh ieee Se ge a Been SB Ie > 
ee: ae ee eke ae aPC: Se gia’ -. Tra igtiay Ce cee ae eae Ti eel EOS, mae Se a eps ae Ceo Cee i eee es Nas eli tai Rei te Naess: se ee x tes 
pe aes © ORR a eee ene | RONG So ey ey a BU ek ae ee a ae ee et cea eg nat ge SI eae 
; ee Bi! pepe Bas iy) hee ee RS S ees hig ap ee a aa ban ce i ee es eS sea hes er ees Price Aida 2 eee a ee Ae Nata 
dikn Ret be ae ee Rapids de ae rm Fel PGE dls, hee oe 3 rg es Ce Bet ee , Dk ee eo es a Ree he. sper eee tha ee. nee oy Caan ee me eae Mee ims i 
pel as at gs acy Bo Mol ranges ca et 8 oe Re egee i A cu ee ee eek bs Lien papomand peated! Ow aS nie Ce ures Beg ay ena ays ick OP a te rae ae aes 
fe ae Saeed, eile aR es, leet see. taper = ak Telnet tee Sup Seas eg Ape! ek ae eth ieee a ee ae Pe As Nea ed 4 des ee Pst a od ety eek ees eee ee Lee 
3 eae cy ee S ae Be) rece r S hateeete Soli) ae ea a See eS, pda sehr A een ee jury ec pe on aes re gee ? vie rors 
SE aeons: PRIN, Meee ted ¢ PNT ie seers 0h on Se a a et Ee eeeeaee ee ae aC SS = ah yy cpa eee ger Se es yy Depp ST ae any. eee Mt 
=o i mee” SPN al chs 9 = Stes Rae ne ee RS pte ee ST ee: Se eT AOE are 77 eas em tier | era Laight eae ee eis 
rete are ee eee aye ; . SUS eae en veep E es ae gi hes Re a z ae oN Ce echt Bie came: ‘ wate, 
I SOT TREY ose (eae ant Feet a Fa law Ke 5 ig ols tm a a est ye foes ahaa ad ir ee Reset tates eg 
a ROT Pee cera Ree tate lle Pres a Bie oop 25. * ae aa tee a seen eakee ea ee, See heute ere ey 
Saree es ere gh : a 2g eS mes, ie eg, Mea hace 
Ww wi x x 2 ta er ae 5, ig a ete aoe, ry Aga ety a i ee oe 
ete ce ee oS os =e UE ae ee ee 
¥ : ore sees ae eae i> tier rei eeesdy. a Sea =e " 
ate i PE eat wea) cae Meo: fers oo ee ts niet i ee eT ae a ie 
eee aed RC eae eee ee easy Fn le ae eee ne a . SAB 
aaets Mth ged: oe) Sdn net eer i ee oe oe 
fi Re ey tw, pclae suey eee ‘ pes pete tg 
; pens Pe pala eal = ae : Molec ae ee Soho Se 
hee ie eu me a ee biega® A rcuan yh Sie hoe ree = Boe ites 
; Meets 7 a) i a A St ies MR ai Lge aa rr eee 
es Ay Fa lke ers G y dy ae iy 53 i> Ce ee Ngo 
Rice ° . ae ; as tO pe ene CA a a. « Mepily < iG othe Uses : 
Baeces.. é Seats iii Sear = 3. aaa poae ny cn’ Seog, Septie rie fe a a ‘ ; 
eee a4 1H | ( Il : Sees - : . Pie ft ag eae Fie ye eae 
Rae ee SOE Te Be % y ote wins aa, are ee ae Rica ’ 
a ck { < ‘ ° Lf c see ae Breage é onan i ie 
fas itaar aes Pig ae a ‘i eae ‘ igs sc eae gee end ee ee Said dos 
ie ce nats IS mde ee ce gee Bar . Pee is poe sale FF tre gape 5 Pe eee ae Pat 
z A a : Ps Pais Ware Oe er A Fala alco ¢ yf ve g ON oe Je: te pee Sey 
j : i, baie =< OT URN ag Foy ee ere ¥ i Re ee i or ea ta led ue a sea 4 
& ‘ bias A Stee (“a = Fa co ae a er Og ae Mer ‘ee I cae TN te gina hate 
oN eee aT hy Pare ee we net ih ; is ed sbi eo Bhar ats S 
x4 aa Mate fn naa tN cil - ans eee et = eae . Se ae sae i eit acai dy 202 
cies ™ hd 
‘ iced ‘ ae 
eR ME. ge ee ar er pace pee a pane 
aaah AES Fs ed aetna PG Amat ctne he = 2 se a eal : a 
Sen is oe a eae SOS BOA Neda AEE Se a ee ov et Saag shige BoC ioe te DM ee Cee ed Cee ee itr ay F ied Bras ae idan . Piss 
ert cea eo ee Me, a ee Sea ae UN eg Re ae tee eae BO Sea WP gS ae, Pe ih ek ge eae EN es ine at ak 2 iksty r be Spee gto ‘ <P Yen 
SRE ce ks ere te: ae, Amal Rie e gt purigtss: SAP k DY Gee i a Cia: oe eee ape, ee aca Cab Wears gh apis iia oom a rr SO be pets i ge aS . : Bee oy Sel 
ae erg de ee pro ge Fe ig oi weer Aa te? ay 4 Sty ee ation na eee ere Ree oe SES cs es eS ri 16h ey * . Z ae eer Base = , F s 
Z- alae mabe ke CR in Ee NS es Ra eS F, i Pt : ae gs - ef ya eek ey ; oy Lees DN eiade Ss ely ( 4 2 A “ih a % i 
Pee he cea ke ere RPh: — rae as a ey bar iy. age em Ey kee ee hong 1a FWA? pect oie Sai. ok eae Eh Ma te Se Ie LR ib Oi gc Sette Sie ee, SOPOES i gg wee ae eect Oh oleae : ce oor 4 : sae fe Oa ek, 
s x hg ae 4 ao Gere = e pm rae Ci PLES re ag he ya tis tad eee yaa go: RAE Ee i ak 5 eee Uli, a SE Cae tl es. AB ie ae eae ae epee Oe Ree Biter gt ae eo ee ae ee : : ‘ R 4 ‘ . h ceuriee cea An ? Pt 
* > La a ait gs eae PM oh Sf ADs Bans n Ss oe ‘<eag ies Ege tae py & & Sepe f a hs { Mears: ig Paine pie eae oa Ae oS * es ace eee oner Ong J ‘ape - | pienbcgt oko, gu Be ie alee 2, im rade Saige tote eS! cite Si k z. 3 4 = Pat os 
~ o>, a ae Gs Rie ee tet cS RA iat te ee See Nig Bese ge Seen a! Se gi ee NaS Sy ree | he Ae pice Sey ee) RY ee ye Se cise FST” ee fabs om Ae Soe gepet eae ear + ey aig en 0 eae thw i ive Lig * 2 ‘ ‘ i EE ee 
a ra Rg Ree ee ae te ace Ec PSG se teen ee Sis eA Be Pe Soe ha i ieee Ln ee a Ie gt ee Ngee LB Sg Pe ES Geeks Ne ERC, ; et ea at FORE tet epee. Ses ga 
+. 2 ee Py eas Pee fone By eta bo Taare te a “EE tw peas Pe Sh Whe Rhee TAS eee ah GST ee (eae epee -T pipes ie aot creek CW LL Bee iden he Prati et oe Meee a hints Me vee Ys Sak Dae 
my Froese om: . gO Faces ee Way eh es We ee ele eS ot Se ey Ae Oe A a, eee er 2S ene, PI a ey sot Gide Ai ag ee Aen Se oar ass ae a Pee oO ee hr 
CReetee 2s ~ ge 8s ay Me ees a FOES Ra Ro ed Eg Ae ye Bs Sim Tee ty oe Wee tee DNC And Eros dairy ofa er ete te he 1k, eee me “ee esd ver Gs Y, bee 
Ce et tenet poh g SEM je ti See iy ee toll tgs Oe SET Ne iS gle le eh OY ae ete 0 Gti Ewe as ie peter A A Lies atts. ne ato Uy tude WE Aree 2s 
SE aye gp ae a i aS peta beige iy aie, our os Ra rien rahe aon te a eit ig or ida 
: : : Se ie wat 


Kraft Paper Prices Raised 

St. Regis Paper Co. on Sept. 1 
raised its price $5 a ton on kraft 
paper, used to make paper bags 
and wrapping paper. A week ear- 
lier St. Regis and other major pro- 
ducers raised prices $5 a ton on 
kraft paperboard, used by corru- 
gated box makers. 


PHOTO-REPORTS 


ON PRODUCT APPLICATIONS 
Nationwide organization of 500 capable Photo- 
Reporters provides effective way to obtain on- 
location photos, reports, and releases for adver- 
tising, editorial and research purposes. 

For more information write or phone 


SICKLES PHOTO-REPORTING SERVICE 
38 Park Place, Nework 2, N. J. 
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FOR THE QUAD-CITIES 


Effective July 1, 1953 
Les Johnson, V. P. & Gen. Mgr. 
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TELCO BUILDING, ROCK ISLAND, ILLINOIS 
Represented by Avery-Knodel inc, 
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W. J. Jann, assistant general manager of 
Hertz Rent-A-Car System, Chicago, has 
assumed added duties as head of the ad- 
vertising department. Ruth Barrett, 
merly production manager 
Erickson, Minneapolis, has been named as- 
sistant advertising manager. 


|Houck Gets Virginia Ports 


Houck & Co., Roanoke, Va., has 
been appointed to handle advertis- 


for- | 
of McCann-| 
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Third Class Mailers Won't Need City 
Addresses with Revised Postal Ruling 


(Continued from Page 1) 
sorted at the main city post office, 
at the zone staticn and by the car- 
rier himself. All or most of this 
will be eliminated under the new 
plan. 


s Essentially, the new plan is an 
extension of a direct mail system 
which has been in effect along 
rural mail routes for many years. 
Also, the method was adopted 
once before for city carrier routes 
—in 1934. 

It was in effect that time for 
only eight months before being re- 
scinded. The reason, ADVERTISING 
AGE was told, was that the news- 
papers objected to it on the 
grounds that, by reducing direct 
mail costs, it was costing them ad- 


ing for the Virginia State Ports | vertising business. 


Authority. 


This time they are likely to have 


Will a half-inch advertisement pay out? 
Next time, take a close look at the adver- 
tisements in the school directories of leading 
magazines. Most are only seven lines in size. 
How well do they pull? Returns on Ayer- 
prepared campaigns alone show 4000 new 


2 


pupils—enough to fill many an ivied hall— 
will enter private schools this fall. 


So successful are Ayer services in the 


educational field that nearly 50% of the 


private schools which advertise do so 


through Ayer. 


P.S. If you have a young son or daughter, you'll find these 
half-inchers personally as well as professionally interesting. 


N. W. AYER & SON, 
Philadelphia, New York, Chicago, Detroit, San Francisco, Hollywood, Boston, Honolulu 


INC. 


a good deal of company in oppos- 
ing the new plan—from the direct 
mail firms themselves. 


/@ One source here told AA the 
‘direct mail operators are “worried 
/and angered” by the new offering. 
|He predicted that a number of 
‘them will be “very hard hit” if 
‘it replaces the present direct-ad- 
|dress system to any extent. 

It was also understood that the 
International Mailers Union is go- 
ing to fight the plan, on the 
grounds that it will put its mem- 
bers out of work. 

Aside from the hardships which 
may be worked on their business, 
one of the causes of complaint on 
the part of the direct mail firms 
is the suddenness with which the 
plan was put into effect. ‘As one 
direct mail spokesman put it: “We 
feel the government has _ just 
dropped this on us like a bomb- 
shell.” 


s “Not only did we hear nothing 
about it,” he declared, “but none 
of the post offices we’ve contacted 
in major cities like Los Angeles, 
Chicago, Detroit and New York 
knew anything about it in advance. 
The first they heard of the plan 
was when they read about it in 
the ‘Post Office Bulletin’ of Aug. 
yg 

“This is the most terrific change 
since third class postage was in- 
augurated,”’ he added, “and we 
think all interested groups should 
have been consulted before it was 
put into effect.” 

It was further pointed out to AA 
that not everyone will be rushing 
in to take advantage of the new 
program. (So far, it has not re- 
placed the old direct-address sys- 
tem, but exists side by side with 
it.) 


® For one thing, AA was told, the 
“simplified method” will be too 
impersonal for many direct mail 
purposes. For another, as presently 
outlined it is too inflexible for 
some uses. ! 

It was pointed out, for example, 
that the post office lists of mailing 
addresses will not reach al! direct 
mail patrons in crowded apart- 
ment buildings. 

A further objection was that, at 
present, the carrier route lists ao 
not distinguish between business 
addresses and residences. 


‘Enquirer’ Promotes Three 


Charles F. Jones, classified ad- 
vertising manager of the Cincinnati 
Enquirer for the past three years, 
has been promoted to assistant ad- 
vertising director. He is succeeded 
by Harold M. McOsker, who has 
been classified advertising sales 
manager. Patrick J. Crumhorn, a 
member of the retail display ad- 
vertising staff, succeeds Mr. Mc- 
Osker. 


FOR HIRE! 
THE TOP SALESMAN 
IN THE DAKOTAS 


No other salesman can match 
our twice-a-month call list of over 
100,000 live farm spenders! 


“DAKOTA 


‘FARMER 
Dakotas O<wun Magazine 


“ABERDEEN, SOUTH DAKOTA 
J.P. MALONEY, Advertising Merager 
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FIRST 3 Markets Group gives you the 

FIRST Sections of the FIRST Newspapers of 
the FIRST 3 Cities of the United States. 

And, in these sections, the finest Rotogravure 

and Colorgravure reproduction assures you 
maximum package and product EYEdentification. 
FIRST 3 Markets Group gives your advertising 

an efficient, low-cost yet vital “Sunday Punch.” 


Increase your sales with this 1 great buy: 


in the top three markets with this 


You can reach nearly 


families 


New York Sunday News 


Coloroto Magasine 
Chicago Sunday Tribune 


Magazine 


Philadelphia Sunday Inquirer 
“Today” Magazine 


New Yorn 17,N.Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 
Chicago 11, Ill., Tribune Tower, SUperior 7-0043 

San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 

Los Angeles 17, Calif., 1127 Wilshire Boulevard, Michigan 0259 
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10 
Only NBC offers guaranteed 
merchandising and promotion 


When an advertiser purchases time on NBC Television, he is 
guaranteed —at no extra cost—three valuable adjuncts 
to successful advertising: 


1. The services of a nation-wide merchandising 
organization which will devise a merchandising 
plan especially for his particular needs. 


2.A minimum of $4,500 worth of network promotion 
announcements for his program every week. 


3. A newspaper advertisement promoting his show 
in over forty television markets. 


No other television network makes these guarantees. NBC offers 
these services because they help the advertiser gain the greatest 
value from his advertising. Guaranteed merchandising and 
promotion are good reasons why 

NBC is America’s No. 1 Network. 


Next week ... further proof. 


NBC’s Audience Advantage is to Your Advantage... Use it. 
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a service of Radio Corporation of America 
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Rough Proofs : 
a 


Help for New and Old 


It is an interesting twist that producers of man-made fibers are 
discussing the possibility of a coordinated industry promotion drive. 
One would have expected that new and expanded promotion plans, 
on an industry-wide basis, might rather be announced for the natural 
fibers, which seem to the man on the street to be in for a considerable 
amount of trouble from the synthetics. 

If the producers and processors of the various man-made textiles 
should actually develop a unified promotional effort on behalf of all 
of them (a project which to the innocent and uninformed bystander 
seems a little dubious in view of the rugged competition which ex- 
ists between the various man-made products), the textile industry 
would probably be the first in which every type of product is repre- 
sented by an important and vocal promotional organization. Cotton, 
linen and wool all have strong promotional backing already, as does 
rayon. 

Such a situation indicates that the producers of all kinds of textiles 
had better be extremely careful in what they say and how they say it. 
Otherwise, a promotional chorus in which each participant is singing 
a different song and doing his best to drown out all the other mem- 
bers of the chorus might easily develop into such a volume of un- 
harmonious confusion that the customers will become skeptical of 
all songs, and unwilling to listen to any of them. 

On the other hand, it is our impression that a good job of public 
education can be done by a man-made fiber promotion which is in- 
telligently and carefully developed. The rapid introduction of a con- 
siderable variety of man-made fibers, plus their use in what seems 
like an endless number of combinations, has left most consumers only 
dimly aware of which is which, and what special properties are attri- 
butable to any particular fiber. 

Each of the fibers has done a job in this area, of course, but each 
probably believes that the public has a greater knowledge of them 
than is actually the case. Intelligent promotion of all of them could 
easily be helpful to the public, and, at the same time, widen the 
market for all textiles by stressing their new and improved virtues. 


Time to Get Back to Work 


The calendar says that we are about to start the ninth month of the 
year, but everyone knows that for most practical purposes, we are 
starting a new year. 

There is no break in the year so noticeable nor so important as 
that which marks the end of the normal summer vacation period and 
the beginning of a new school year and a new merchandising and 
marketing year. Those merchandisers whose peak comes during the 
hot summer months breathe a modest sigh of relief, ease off a tiny bit, 
and think in terms of preparing for the next season. Those to whom 
summer represents sales and merchandising doldrums, to some ex- 
tent, return to the battle with renewed vigor, new plans, and new 
enthusiasm. 

This fall, more than in previous years, it becomes increasingly 
clear that vigor, enthusiasm and intelligent application and planning 
will be essential. Not so much for the remaining months of 1953, 
which hold every promise of continued high levels of business ac 
tivities, but for next year and the years to come. 

Business has been moving upward, with scarcely a break, for 15 
years. In the very nature of things, this relatively easy situation can- 
not be expected to continue. Almost literally, there doesn’t seem to 
be any way for business to go now but down—umnless all of us are 
willing to work harder, more intelligently, and more purposefully 
than we have before. 

We can maintain existing levels, and even reach new heights—but 

it will take hard, intelligent, continuous effort. 


“Remember, men, on this hike we'll really be roughing it—no TV for three days!” 


“Man-made fibers may be pro- 
‘moted on wider basis,” reports the 
world’s greatest advertising jour- 
nal. 

But their competitors feel that 
as in the whisky business, the 
blends will continue to get the nod. 


Kinsey’s findings will be dis- 
cussed at New York ad forum, a 
news story says. 
| There must be some place where 
the good doctor’s findings aren’t 
| being discussed, but where? 
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_ A suburban shop, reports Wom- 
|en’s Wear Daily, “is using a big- 
|city ad media.” 

| The medium is so good it de- 
/serves to be regarded as singular. 


- 


~— 


| The Old Professor says that ad- 
-men who don’t know the differ- 
jence between “medium” and 
“media” are also having lots of dif- 
ficulty distinguishing between 
|“fortunate” and “fortuitous.” 
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“The client’s the boss,” says Lou 
R. Crandall, head of one of the na- 
tion’s largest construction compan- 
ies. ? 

And his comment could be ech- 


—Chicago Daily News 


oed by the heads of the country’s 
largest advertising agencies. 


What They're Saying 


A current research report says 


Three Dimension 


’ | tegrity, and the prospect’s con- 
The Polaroid nose glass business SCious mind will reject it. 


75% of beer drinkers consume 
their favorite beverage at home. 


should be on the upboom these | It is this integrity, faithfully rep- 
days now that this 3-D stuff is Tesenting the customer’s interests, 
making a bid for newspapers in|that imparts the ever necessary 
the form of advertising. Just read dignity to a customer's decision to 
in ADVERTISING AcE, noted weekly |>uy. Man instinctively clings to 
trade magazine, that a large de-|certain dignities which endow his 
partment store in California placed | life with little personal glories. He 
a few such ads in one of the big-| iS proud of the dignity of his birth, 
time dailies out there and really "0 matter how humble. He loves 
furnished Polaroids to their regu-|the dignity of personal superiority 
lar subscribers and their customers | 294 glories in the dignity of lead- 
who bought the papers in question ership. And, above all, nothing is 
via newsstands, in order to enjoy|™ore precious than the dignity of 
the effects of the said 3-D ads. The| ™aking his own decisions—partic- 
idea should also mean more pa-| larly decisions to buy. Unless the 
tients for eye doctors as some-| Prospect instinctively feels that 
where down the line from time to| the contemplated decision to buy is 
time, our peepers may get out of sound, voluntary, and in line with 
focus as the result of over indul-|his own best interests, it will not 
gence. On the other hand, if you “pass” in his conscious mind— 
ask me, and no one has, should| even if the need or want is fairly 
one partake of enough of the lat-| Substantial. 

est thing in snowballs, as adver- cor oie a poe a. 
tised in the taverns and made up issue of Harvard Business Review. 

of gin and squirt, everything and 

everyone you look at will appear 
to you in three dimensions, there- 
by eliminating the Polaroids. 
Okay? 


—Noah M. Thompson, columnist in 
The Maryland Eagle, Baltimore. 


Paging Horace Greeley! 

TV ownership still largely con- 
centrated in eastern U. S., despite 
increase in number of stations this 
year...As of past spring, an esti- 
mated 59% of U. S. TV homes 
were in northeastern and east-cen- 
tral states, while radio, paralleling 
total population distribution, had 
44% of its homes in these states. 


—The Nielsen Newscast published by 
A. C. Nielsen Co. 


Customer's Viewpoint 
Creative ideas in salesmanship, 
advertising, and plays are dreamed 
up to sell, please, or move people, 
to influence their minds. So it 
would seem then that one of our 
chief problems in selling is to be 
realistic in appraising the custom- 
er, in trying to understand his 
mind. Integrity in a presentation 


Syntax with a Climax 
In our plan for the coming sales 


season, we are girding ourselves to 
capitalize on this tremendous sales 
opportunity by gearing all our 


| 


| 


Of course; they don’t want to be 
embarrassed when the TV an- 
nouncer raises his glass on high 
and says, ‘(Down the hatch!” 


Iowa farmers buy more, spend 
more, than they intend to, reports 
the veracious Wallaces’ Farmer. 

This merely shows that they op- 
erate just like most of the other 
people you know. 


Automotive advertising in news- 
papers, according to Media Rec- 
ords, gained a whopping 57% in 
July. 

The logical deduction is that 
either sales are going up, or sales 
resistance is. 


The new Judge, the ad says, will 
have a department on Horses, and 
admirers of E. V. Durling would 
like to know what will be done to 
provide adequate coverage of that 
equally fascinating subject, Wom- 
en. 


Trendex says TV viewing is not 
based on unanimous family selec- 
tion of programs. 

If the kids want to see Hopa- 
long, the Lone Ranger or Gene 
Autry, only a confirmed optimist 
would offer an objection. 


Hager is laughing its way to 


depends on honest concern for the 
customer’s point of view; this may 
be obvious in the case of industrial 
‘buyers, but it is just as true when 
dealing with consumers. If a pres- 
‘entation is not demonstrably tail- 
‘ored to the real needs or wants of 
‘the prospect, it will lack this’ in- 


sales, advertising and promotion |&eater enkes, AA seaports, with car- 
plans to appeal to that section of | toms illustrating, “Everthing hin- 


the American consuming public| %°S 0m Hager.” 

responsible for the greatest num-| As the lamented George M. Co- 

ber of cellophane tapes—women. 8m used to say, “Always leave 
—Edwin J. Fitzpatrick, president, them laughing when you say good- 
Permacel Tape Corp., at the com- by.” 


pany’s annual consumer sales confer- 
ence, Princeton, N. J. i 


Copy Cus 
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The 5* Dimension | 


~ DELAWARE VALLEY, U.¢.A. 2 


THE GREATER PHILADELPHIA MARKET ropuanon ff 
| 
| persons 


inte 


RETAIL SALES : 
Philadelphia area, : 
over 4 billion dol- 
lars yearly 


MANUFACTURING 


Delaware Valley is 
World’s Greatest 
Industrial Area 


% 
a oo SS 
» ~ ae 


STABILITY | 


Diversified industry 
means steady employ- 
ment, fewer fluctua- 
tions in labor force... 
always a sure market 


a 


Measure Delaware Valley by the first four FACTO R 
dimensions and you've got a mighty pleasant- 


looking selling site. Today, Valley industry 


MME. 2. expands 3 billion dollars worth. Bigger earn- Capacity and po- 
ha Xan | _ cae — ee 3 fag _ tential for dynamic 
" “Sgtgearer <> " to. l ” Di - ° 
(bas pt eee ion families. For tomorrow, the 5t men expansion 


sion” —the growth factor—forecasts new sales 
highs at ower advertising cost. As it heads 
Delaware Valley’s forward march, THE 
PHILADELPHIA INQUIRER helps advertising 
dollars work harder for scores and scores of 
hard-selling advertisers! 


Che Philadelphia Pnguirver 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: ROBERT T. DEVLIN, JR., 342 Madison Ave., N.Y.C., Murray Hill 2-5838; EDWARD J. LYNCH, 20 N. Wacker Drive, Chicago, Andover 3-6270; GEORGE S. DIX, 
Penobscot Bidg., Detroit, Woodward 5-7260. West Coast Representotives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., Son Francisco, Garfield 1-7946 * 1127 Wilshire Boulevard, Los Angeles, Michigan 0259 
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Starting October 21st as a 25¢ weekly, JUDGE will be available only at leading 
newsstands except for a select list of charter (numbered) subscriptions at 
$10.00 per year. There will be no special offers or complimentary subscriptions. 
Distribution 200,000. Advance indications from the country’s leading 

magazine distribution organizations indicate a sell-out. 
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WASHINGTON, Sept. 1—The radio 
committee of the National Assn. of 
Radio & Television Broadcasters 
ended a two-day meeting Friday 
with a statement expressing confi- 
dence that radio’s adjustment to 
TV is coming along nicely. 

“This committee,” 
said, “has reviewed various gov- 
ernment and industry reports con- 
cerning radio. It has noted reports 
on the increase in receiver produc- 
tion, amounting to 34% during the 
first 32 weeks of 1953 over the 
same period in 1952, reflecting the 
continuing and growing public in- 
| terest in the medium. 


over this ‘busy. highway, pernir: nonin Utah’s two largest 
_ cities, travel swarms of prosperous shoppers and business buyers 
.— plus more than 3,000,000 money-spending tourists annually 


These outdoor showings will direct this parade of prosperity = 
ours day ina beeline to your products. ee . 


a “The committee has also re- 
viewed the industry’s internal 
progress in solving its own prob- 
‘lems during the last two years. It 
feels that the period of adjustment 
which followed naturally the in- 
troduction of television broadcast- 


Hidalgo County,Texas $66,882,000 


Hartford County, Conn. 61,064,000 
McLean County, Ill. 61,010,000 
Suffolk County, N. Y. 50,759,000 
Sioux County, lowa 50,670,000 
Orange County, Florida 37,145,000 


Dodge County, Wis. 45,110,000 


oe poets 
ae ees 
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gross cash farm income 


SAN DIEGO, aie. . 567,678,000 


Dota Copyrighted 1953 Sales Management, Survey of Buying Power, further reproduction not licensed. 
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Only with the San Diego 
Union and Evening Tribune 
is your advertising "home 
delivered" to over 90% of the 


—+ 


THE MOST 
IMPORTANT CORNER 
IN- THE U.S.A. 


San Diego Union 


EVENING TRIBUNE 


STW bigger San Diego market. This 
SAN DIEGO responsive, SATURATION 
CALIFORNIA coverage is your best 


ad buy! 


REPRESENTED NATIONALLY BY THE 
WEST-HOLLIDAY CO., INC. 


pein ee 


the statement. 


Advertising Age, September 7, 1953 


NARTB Radio Committee Reports It Has 
Confidence in Radio's Adjustment to TV 


ing on a wide scale basis is well 
advanced, and commends partic- 
ularly the recent action of the net- 
works in re-emphasizing the 
power of the medium through their 
reorganizational efforts which 
place proper emphasis on the na- 
tion’s most effective low-cost na- 
tionwide advertising medium. Sup- 
porting this enthusiasm for radio’s 
selling force has been the activity 
of sales firms in the industry and 
of advertisers, many of them new 
advertisers, who are employing ra- 
dio. 

“Current studies confirm that 
radio is an indispensable medium, 
important to advertisers because 
it is important to people. All of 
these factors demonstrate the con- 
fidence which has been placed in 
it not only by the public but by 
those broadcasters and networks 
and allied arts engaged in it pro- 
fessionally.” 


s The committee approved for 
_distribution to broadcasters of a 
management survey covering five 


representative markets called ‘“‘The 
Principles of Profitable Opera- 
tion.” It proposed to make addi- 
tional studies on the same subject. 

In addition, the committee 
adopted a special resolution sug- 
gesting that NARTB’s two radio 
network members have addition- 
al representation on the radio com- 
mittee and other association 
groups. 

The recommendation was sub- 
mitted “not only as a vote of confi- 
dence in those administering net- 
work radio’s affairs but as a fur- 
ther evidence of the broadcaster’s 
belief in unified action for the 
good of the listening public and 
the rebounding good of those en- 
gaged in the profession.” 


ws The study of profitable station 
operations had been authorized by 
the committee in May 1952. The 
survey was conducted under the 
supervision of Richard M. Aller- 
ton, NARTB’s manager of research, 
in conjunction with the independ- 
ent management consultant firm 
of Stewart, Dougall & Associates, 
New York. The study covered 20 
AM stations in five markets. Three 
of the markets were radio only, 
while two markets involved TV 
competition. 


Carla Productions Formed 


Carla Productions Inc., special- 
izing in television commercials, 
has opened offices and production 
facilities at 751 N. Highland Ave., 
Hollywood. Principals are James 
Hirsch, formerly an owner of Fa- 
mous Department Stores, presi- 
eent: Carl Hirsch, previously presi- 
dent of Famous Department Stores, 
secretary-treasurer; Charles A. 
Larrain, v.p., and Bob Ganon, pro- 
duction manager. 


Schmidt Appoints Flood 
William E. Flood, formerly with 


Sigrist Display Advertising Co., 


'Chicago, has been named creative 
art director of the Chicago division 
of Schmidt Lithograph Co.. which 


‘has headquarters in San Francis- 
| co. 
‘Schmidt has established an art de- 


This marks the first time 


partment outside of its San Fran- 
cisco studios. 


Eidt to ‘Ledger-Enquirer’ 


Louis W. Eidt, previously an ex- 
ecutive of the Austin American- 


| Standard, has been named business 


manager for the Ledger-Enquirer, 


| Columbus, Ga. He succeeds Alvah 


'H. Chapman Jr., who has been 


appointed V.p. and general man- 


ager of the Times, St. Petersburg, 


| Fla. 
| WOWO Promotes Longsworth 


Howard D. (Tom) Longsworth, 
regional sales manager for WOWO, 
Ft. Wayne, since 1943, has been 
named manager of sales for the 
station. 
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These three commercials started out equal 


...except for one thing... Creative ingenu''y. 


YOUNG & RUBICAM, INC. 


Advertising * New York Chicago Detroit San Francisco 


Hollywood Montreal Toronto Mexico City London 
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for total-U.S. coverage . .J- | 


for better daytime selling . .]- - 

for [V-resistance after dark . . a, 

for dominance of Non-T'V America . .{@-: | 
for mass audience, day or night . .}g- - 


for campaign results, ’53 style . . 


for sales economy, your style . .|§- - 
for maximum flexibility . .[@- | 


for immediate details . . a 
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560 stations in the world’s largest network 
a stronger-than-ever lineup of daytime programs 
news, music, drama upgraded at peak evening hours 
a 2-to-1 listener preference over any other network 
new ways to win cumulative audience, all week long 
consistent highs in homes-per-dollar performance 
consistent lows in actual time-and-talent cost 
network radio geared to your needs today 
LOngacre 4-8000 in New York and 

WHitehall 4-5060 in Chicago 
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Callaway to Lindsey-i': binson 

STAMATY James E. Callaway, previously a 
regional account marager for 
Brown Bros. Advertising, St. Louis, 
where he spent two years on the 
Purina account, has been named 
director of advertising and sales 
promotion for Lindsey-Robinson 
&:-Co., Roanoke, Va. He will be 
responsible for promotion of both 
the Fair-Acre feed line and the 
Gambill’s line of flour, corn meal 
and prepared food mixes. He will 
initiate his job by directing a cam- 
paign for Gambill’s Plantation 
spoonbread mix. 


i 


} Maloney to ‘House Beautiful’ 


*| Bernard T. Maloney, formerly | 
‘appliance sales manager for East- 
ern Co., has been named repre- 
sentative for the special publica- 
‘tions division of House Beautiful. 
_He will headquarter in Boston and 
icover New England, upper New 
York and Canada. 


‘Papers Name Ridder-Johns 


A great male market ' | The Mercury & News, San ae | 


b= and the Independent-Press 
} ; | Telegram, Long Beach, Cal., have | 
os me SAGE, 108 Elks who read and own The Elks named Ridder-Johns to represent 
Magazine, over 70% live in communities under _| them. __Ridder-Johns_ recently. 


50,000 population — coupon-clipping territory par | gpened offices tas SAGE Sr 
excellence. | 


‘This Week’ Names Johansen 
Elks buy more — more often — because their family Cabins Sciennes rab anton 


incomes are far above average. They give purchase _ manager _of national accounts for 
preference to products advertised in The Elks... it’s py A ag oy Rene mi pe 
their magazine. Ind., has joined This Week Maga- 
zine’s marketing and plans depart- 
ment. 


Evans Named for PR 


Henry S. Evans has been named 
M A (; A 7, I N E by the Management Development 
Foundation, a non-profit member- 
| ship corporation in Wilton, Conn., 
New York * Chicago * Detroit * Los Angeles to direct its public relations. Mr. 
Evans was also named to the board 

|of the foundation. 


THE 


KWkKH unlocks 


3 times as many 
radio homes 
as the next 
Shreveport 
station! 


No ifs, ands or buts—KWKH is the key | 
station in the important Arkansas-Louisi- 
ana-Texas area. It far surpasses all compe- 
tition by a tremendous margin. 


KWKH delivers 307.0% as many Weekly 
Listeners as Shreveport’s next station— 
yet costs only 60% more! 


These audience figures are from the new 
Standard Station Audience Report—the 
more conservative of the two recent audi- 
ence surveys made in this area. 


Get all the KWKH facts—write direct or 
ask your Branham representative. 


KWKH 


AVERAGE DAILY LISTENERS (S.A.M.) A Shreveport Times Station 


50,000 Watts e CBS Radio 


The Branham Company, Representatives 
Henry Clay, General Manager 
Fred Watkins, Commercial Manager 


I RS <A 


Advertising Age, September 7, 1953 


Getting Personal 


“Life saving efforts since 1942 as director of radio and TV for the 
National Safety Council” has won a commission as a Kentucky Col- 
onel on the staff of Gov. Lawrence Wetherby for Chicagoan Dan 
Thompson. . .Carl E. George, general manager of WGAR, Cleveland, 
was recently appointed captain of the advertising and media divi- 
sion of the 1953 Cleveland Community Fund drive... 


John F. Held, sales exec at WLW, has been appointed chaplain 
of the Cincinnati Elks lodge...Two Cincinnati ad managers who 
met at the Wednesday lunches of the Advertisers’ Club developed 
a case of romance. Mrs. Gladys Wheat, ad manager of Fenton’s, and 
Harry P. Bowman, classified ad manager of the Times-Star, were 
married July 31 in Lawrenceburg, Ind., but kept it secret until a 
couple of weeks ago... 


LONG & SHORT OF !T—Man with the bare calves is Harold Jaeger, v.p. and general 

manager of Geyer Advertising, New York, who's about ready to tee off with more 

conservatively garbed Pat Geyer, president and chairman. Occasion was agency's 
annual summer outing at Tamarack Country Club, Greenwich, Conn. 


Pat Murtaugh, the Patricia Collier of Dole Sales Co., San Francisco, 
will be married on Sept. 19 to Edward Woodward, v.p. of Hawaiian 
Pineapple Co... 

John Patrick Smith, sales manager of WCPO-TV, Cincinnati, has 
returned to his home after 11 months’ hospitalization with polio. He 
wants to get back to work within a few weeks, if only on a part- 
time basis... 

Annabelle Menninger, librarian of the New York office of Curtis 
Publishing Co., was elected national chairman of the publishing di- 
vision of the Special Libraries Assn. at its annual convention in 
Toronto... 


ae , “7 aN 

EUROPE BOUND—Ray Robinson, research director of the American Magazine, lines 

up with Mrs. Robinson and their three sons aboard the Caronia, prior to sailing for 

Europe. Mr. Robinson, whose department issues the monthly National Travel Index, 

is scheduled to address the International Assn. of Scientific Experts in Tourism at 
Vienna, Sept. 15. 


tive — * 


Joseph B. Hall, president of Kroger Co., Cincinnati, is a member 
of a new committee appointed by Secretary of Defense Charles E. 
Wilson to overhaul the government’s military accounting systems. . . 

Allied Linens & Domestics Assn. chose William D. Hartman, v.p. 
in charge of the Martex division of Wellington Sears Co., as man of 
the year in the wholesale linen market. Eight hundred association 
members and guests attended a dinner at which he was presented an 
engraved sterling silver tray... 

George F. Foley, president of George F. Foley Inc., TV and com- 
mercial movie producer, won the national express champion cruiser 
trophy of the Shrewsbury, N. J., Yacht Club in the club’s annual 
predicted log race on the Atlantic. This season he also won the Doo- 
little predicted log race sponsored by the Stamford Yacht Club on 
Long Island Sound, and the express cruiser division of the New 
York Athletic Club’s Block Island race, skippering his 53-ft. Chris- 
Craft Sambo TV... 


nae ngmcne 


| 


on iets Wetia grp bese Mle ee. Ein. BEE Og SO, beta Radlk, Balok SS Set aR ea Desitet 2 ieee cee a igi as igh pe A ae es rae ee es i SOT se Wee: 
ane Sy eee a at ieup ee ae oa Rachie a Mhaegietede OORT RES Poet gare: hee EL et Meee BA ie ei aera dyad Hh By ro cece. Lined ce as sg PAF i RG i PM er. ea tgs ot ar Pe RAD ee a Oe ih ere Fe ge i ae eee Ane Cals ge EE aa ie Sel : 
An GO RI EONE Gs Saad Ae ee NEN age een 5 ge. “oe: capgcge N  aer ag TT get eta ee een Oceans A ae BRR ag Parnes Mee wee eR eee Se Cte ee a pe ae . c ai Ws | aaa Tal ae 
Me te pa gee ata hues Cee gr i ae a a aay PS cade SEM Sie ote . Coa pI ON be SRN a eet ip Me an f Be SEM xe Menloh nt ek ; Berrie tL i ea bal. SR RRR onl gO aN Me OWT emer a eee omy ae Ce 2 ge chau phy he ie ble se aaa ON a 
aro Date Eee Rest ies oe aNti Leecr ary URED coe INE al, eee fot om Lait hg RNR ee Rag Mr gees == St rbaiyrin RAE Arg “a = Be OF? 9 ie a i PP as ae Nee i hes Se a das faahak Miah 6 sae Bo RiGee ee eR’ ROS Sk ers, oh MOM Mi es. aoa AL erry 1G, | They oo oS re Sg ne Ag LS a eee eat 
se hak Seca aa ett ee ie as ti | rae lh nL ee ee by oe ee ie | ae: nak ts cal Mee CMR Se oe a Rigs 9 aa ona 7 Aisha See es eile = ore sro ee eee a ras ee es — Seas. Rate Slee ae Gt i 
pane Ss are ‘ She Sal ogee ang BPR yeee ice: Be ated ai aangeae ea ate te 2G ee ice eS petri avre 4 E x rs ae tal Sr aay PE al wd oh ane ie NA ee ie Pi saves Waar ste ebeg hot eS eee ee aha? e < 
tg OS gel ciae ee ie ae Moc ee ee De ie Ewes ey a ey ee ae he ey oe a aie ; OF: Mage Leite 7 nC gy Rae eT et peer eme! e y S a ee) a Pee ite 2. Lee gem te ry eee 
ae oy Ree a oe ae ae eR Lee aa Pe ae te Gein See ee te mee Cae me ee Te amie ee or ph a Res cee es Stee ee! Sa ee oe Ree end te a Pane 
CC _ WAS } 
oe besos WN 
id ee 4 
. bah) ie 
My —_ =) ig 
> i 
| ‘ s = 
4 é a « c 
4 i> \ 
I 
i \ ; 
% D AN\ a 
- i, , ‘ “\ \ \ \ 
3 p 4 
te ; . \ 
wes a) (~ * ‘ : s 
: ; ’ \ 
ee #F ‘ \ 
— \ & s 
q : ye \ ay t } 
- _— . i) 1 a : 
; ' \ ‘ © 
ae . 4 , 
wha ~. * or * 2 coat” 
ae ~ i \ < : as * é 
2 >_ . Sg i eta aie Sega ae ae Te eo eee “*, = ‘ 
alee ™S - \ \ \ ‘ te Eanes Tee Sin ota So ae ee, Mice a 
es ce . : : A \ X Made ok oa gel ganar” 5 eae Ex . yen SO ge: Pi 
Se ys ee i es eee we ’ Le See Tg we: ee SS 
et S Me gai te ee a pf neccaare Pa ve 
vi eri. © oa psa” Se gol a 4 iz ee Were ee (Mia 
ee oR Ea le 3 pee: eT eae a ee NT aT ee ce ge i 
ie i 2 Ne ~ ln A Soa je a! Ree hone ae . PRO OE Saad ly aiealenenteant rd 
"a ii oe ee ae a . ae rey ae a - uae seem 
a . ae ? 3 ; Ba ae ~ Wena Coed el 
aus + gle “eainaaaae ~ We ee ee 
ee aaa 4 , edge ts oie URE | aslea be Spee Hae bucice ee & 
rt ee Ba 6 aie ? be Rh, be. oe P is a a cn eee oe 
. ea oe a ae * ie. th Pe eee: ars ate ae a aes 
rad ae f eo, Be Mi 3 ee Qo ae ny Be ong see ence * j 
ees ne pie fo eee ther ME ‘ Pa ee go or ae ae ae eG ee 
pene oe eee oO pes | eee at pane ee Ae es oe _ 
pea 2 ar aie = “ SG Oe eee ree 
pa: ere i <a A . Se at PI eyo ext) 
Se es a ‘ a ‘ bs - * hy ale 
ne nrg oF, a pre on *-<%. Sa, # 7 i ea fea rie 
DSR ban aon ste tags or. ee ee 
: ee a é ' mY. ot 
sine phi yo. ; “ie 0 cage : a = ae Se fates! 
sa = ‘heres oil : Ps ss ee RSC. ee ee ee ee 
an aos n., SR ae NS Re. en eee ee ees 
sie Ns a CS ee eee Co Se ; se Bee cote: Sore ene ie eee arr tt: 
he nate : Se eae oe ; pa See epee 6 Oar So wee eae 
m * eS SS oe ? His) is i Po ae - 
“lg eH 7 FF £«osae A 
‘ ae ae oe a te . 
Bn Sh, pie aus SRR eee tise k Snes 
: | Hab i bc aa Noite ne ee 
. : ee Te ac Meee SE an ; i 5, : : } 
ve | ——_ tas itil : : 
ait le Ny } i la aia ag 2 hal ay eta nay ae Pe RC at oem iy ee ea 
She seca | Sage a a Popeye ne Sete ees BRE rs ne seg Sag Tae oe CO? 
nee | re. MICRO Com Oe ey PU Renae as Re oe 
— Geran eee Tener oo! Cee ee eee) ee Le, 
ee ee a ee en Oe ee ee 
i Batra, aay Meee Ea, | Sk i DS elec gM ee 
ye fae: De ea = a ie eo ° DE Aes’ | aC emreanegs } 
eee siesliaaeiiadiaiians i SG Eee ren Te a Ms “a —" ‘ea ae 
ae aa CO oe eee: hee ; Cte a re. wc mm no a ° 
a a Beit aCe. aaa bat oe te Metis eka haa jot ee Riek: Se ue Mie seeps RO. 
a eee RR rh Sy Gas ae ema a a 
‘gh ecacaal ae ny Sn Eee 
ety | 
ea phase 
poe sy /* | 
ae . ys a*e @ | 
eee aR ey * < . ' 
oe wr | Z a " 
oe: . are -. | 
Ne . aw | 
fae - + Breast 4 | 
Bch, Sta ee ae , . 
eet Lh Ohad ¢ 
Py ery ss * aig 
rane » - :,) N 
ae or Ay | 
De Speen) 4 % 
ee _ * . 
a i i ] 
mae i 
oe i : a te | | 
. re | 
% : - s * 
si aa Bey aid * ® , % | 
Bee a i be et ad y a | 
eee erage Bids: ‘= 
Tere gee ? mm: LP ES # ™N . 
ee se . R. t a | 
ee ‘sé - ' ~ ‘ 
a = ? a ." 2 aa < oe | 
Ye i eg ’ 
sae is» 2g @ Prt | 
a7 be 4 “5% - *" , ; 
Aad Ue “oe 4 ” 7 maa ig: 2 “~ j 
Siisie oe. eee 4 Pe at Or oF oe 
Bea om ob ie “d } —~ ee ys pe eS ' 
Et a ff. : . | ee : ; 2 
lie cae ae AS : “4 a ” ; eee % > 
ee ara %’ ‘ od t Bes : x : , 
v ~d “ ' oS fi Ra < a 4 | * 
ea id ‘ —— a 3 > Ce aos 
o sf ie + a ‘ es + se 
| & 7 eae eee cee a ee See. “Feces s 
ge ans Meaty . ne ek 2) 2 BA eta - 
a ps det + f 8 }. 7, i IB ya re Je 245 % , Po am ee eee + 
= ° RS ' I | ae f ‘ie Ee see. : eae rs 
oe ‘ ey. 3 ~— ees” a “: ~)- Soule 
‘ss , b Se a oes 2 i Sie SS > ae ‘ 
<n ae = a 7 =. Bhi ie . woe SS a - *. 
oe ae i >. f ps ee “ te —** StS. ieee an = 
: : and , iee'y sy ese x ff oe ee af za 
nee? - = fu?! “ ee oll es sé a, ¥ Ae. i 
eee ez — +  - (gti a . 
arate ; : By ge So aes : bo en : : 
er oe - wn! : : ay . eae ca wat ng ah Sa ee 
RE a ae ’ % a x o epee Tr den alee ai a a aan Some D " 
a a a | x Bahan pe cit, ree ee 3 : Bs wee me ‘ 
' a 3. ‘ & pee 4 : ee es ais ee is ees : ‘2 the 7 é p 
) " 4 a - 4 ae SOLE Moa, ee om A ria! ooo 
he Pa et “e : * ey? ae ae, ee ee grees te z ' 
: or ee ; : : ae | * Bo am Sgn Ae ee Geers. hc’ | Bae os aie ’ 
BES a er ee 3 . ‘a of % 2 ee tee iS Bett 
er ae ee ( : é — a» b | . Sey a. iail . . ES ae 
‘pci } AP Edn Sage — = a ES 2 a 2 ch Ye 
reek ae ar ang ~< { 
iad aS * 7 ! 
Pre % ¥ ; s | { 
es “iy : a ae 
Pri Bes | 
eeu e: Wa%, ' 
pepe sie . 
ea? = ( 
ie , 
> 
. Pe | | 
a a 
= WKH | 
ES : j 
is I 
: j 
Sr | station “8” | 
ae 
i 
j 
. | { 
Spee SHREVEPORT LOUISIANA 
: . | i 
sia Pe 
| 
| 
| 
: nae ' eee : . i é ie ” . 2 i — “ ve ‘ee 
‘ 3 3 Ry. 3 i a aoe n Pei pape PF 5 eee A’ 3 a a ae Fe a gS abecai : A ty eS ee) a cans eee Oe» e = ae wa RE: ~! 4 haa ra ee oe . ea A _ 
4 - : i . Lon & : ’ 5 = " oe a if, . Hee ee a ‘ mist Serie ery ty ane es aes De ay lade" wen : ae 2 Bes <a? =e é ? inne Fy ; 
: Sd aig ee el se et ons Beaks Pate Nice eae tt Netra eet te oe et ae ee a B aes hee “ SF febak SS Siro el retical gs See eaten Sake Raeher he Giger. gage Lope ie ea ag hk BOW eae Pye T ee rane ae. 7 o 
rT a ae + r a 2 i ae - rs — ’ “ oJ F’ a eh ee € , “Se 7 Xi . ; Z M hats migieks 3 < ts A Ral: ae " ; 


a 


IN 


| 


Radic & Television JOURNAL 


Mak :s An Important 
FIRST-HALF REPORT [0 ADVER TISERS 


the largest advertising dollar volume of 


any first-half in RTJ history 
JUNE 
MAY 
the largest number of advertisers in any 
APRIL BIGGEST one month. (75 advertisers used almost 
65 pages in March.) 
MAR. 
FEB. 


| the largest circulation in any RTJ first- 
JAN. - BIGGEST half period. 
(32,000 CCA) 


PROOF that Radio & Television JOURNAL 
is YOUR GREATEST ADVERTISING VALUE 


ONE PUBLICATION SELLS THEM ALL 
- DISTRIBUTORS - DEALERS - SERVICE DEALERS 


Radio, Television, Television Accessories, (nten- 
nas, Rotators, Boosters, Converters, Tubes. Mag- 
netic Recorders, Phonographs and Acce-sories, 
Component Parts, High-Fidelity. 


The Oldest Business Publication 
... with the most exciting 
Editorial Formula in 


This Industry (Established 1916) 


Radio & Television JOUNAL 


1270 Sixth Ave. (The Americas Bldg.) New Yor 20, N. Y. 
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Ask a youngster to draw a house, and the chances 
are he’ll top it off with an antenna—almost without 
thinking about it. The way you used to curl the 
chimney smoke in your own small-fry pictures. 

This may surprise you if you still think of tele- 
vision as a new advertising medium. But a house 
today is hardly complete without it. Television is 
part of everyday living in 25 million homes—and a 
half million additional sets are installed every month. 

For a television antenna is a sign of welcome to 
people with something to say—and show—in adver- 
tising, as in entertainment, sports, news, and public 
affairs. It’s a sign of almost five hours of daily wel- 
come on the average screen—which displays prod- 
ucts to more people, with more appeal and impact, 
than any other medium in advertising history. 

What assures you the biggest welcome in custo- 
mers’ homes is a good program. And the network 
with the most popular programs is CBS Television 
—which consistently wins most of the top ratings 
where popularity can be compared: in major markets 
where networks compete ... It’s the network that can 
take your program—and product—with the greatest 
economy into American homes. CBS TELEVISION 
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Karagheusian Sets 
Fall Campaign for 
Gulistan Carpets 


New York, Sept. 2—Full color 
pages in Oct. 11 Sunday supple- 
ments in 46 cities will be the high 
point of a fall campaign for Gulis- 
tan carpets, made by A. & M. 
Karagheusian. Additional space 
will list dealers in the various 
market areas. 

The company has prepared pro- 
motion kits to allow dealers to tie 
in with the national advertising, 
which includes insertions in Amer- 
ican Home, Better Homes & Gar- 
dens, House & Garden, 
Homes Guide, Successful Farming, 


Small | 


Miss Jackson Named Ad Head 


Johnnie Marie Jackson has been 
appointed advertising director of 
Home Furniture Co., Dallas. Miss 
Jackson formerly was on the ad- 
vertising staff of the Democrat, 
Sherman, Tex. 


Foster Joins Ivan Hill Inc. 


Laurence H. Foster, formerly ad- 
vertising director of Mande] Bros., 
Chicago department store, will join 
Ivan Hill Inc., Chicago, on Sept. 
16. He will be v.p. and manager 
of the agency. 


Rudich to United Artists 


Nat Rudich, formerly program 
manager of WLIB, New York ra- 
dio station, has joined the publi- 
city department of United Artists 
Corp., New York, to handle radio 
and television. 


Kight Appoints Deibel 


Carl W. Deibel, who has been 
with Jay H. Maish Co., Marion, O., 
agency, for the past 18 years, has 
joined Kight Advertising, Colum- 
bus, as executive director of art 
and production. 


McCord to Weiss & Geller 


_Jack C. McCord, for the past 
eight years business manager for 
WBKB, American Broadcasting 
Co. 0&0 TV station in Chicago, 
has been named radio and TV pro- 
|gram business administrator for 
| Weiss & Geller, Chicago. 


Reis Names Miss Waite 


Georgia Waite, formerly with 
Procter & Gamble Co., Cincinnati, 
has been named coordinator of 
agency activities for Jack M. Reis 
Advertising Agency, Cincinnati. 
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Peters Promoted to S.M. 


Roy F. Peters, formerly West 
Coast district manager for Kinsey 
Distilling Corp., has been pro- 
moted to national sales manager. 
He will make his headquarters in 
Philadelphia. 


Moran Opens N.Y. Office 


Jim Moran, who sold a refriger- 
ator to an Eskimo and hatched an 
ostrich egg, has opened a publicity 
office at 276 Fifth Ave., New York. 
The company is called Jim Moran 
Associates. 


Sunset Magazine, The New Yorker, 
Time, Today’s Woman and Vogue. 
The promotion kits will contain; 


radio and TV scripts, a blowup of 


the supplement ad, display ideas, a | 


promotion calendar, window 
streamers, photos and news re- 
leases. 


s Installations of contract carpet- 
ing will be featured in ads in Time, 
Box Office, Casket & Sunnyside, 
Hotel Management and Texas Ho- 
tel Review. Ads directed at carpet 
retailers and wholesalers will ap- 


pear in Floor Covering Weekly, 
Retailing Daily, Rug Review and) 


National Furniture Review. 


The supplement page will fea-| 
ture Gulistan’s Trianon and Flor-_ 
antine carpets, while the magazine | 


advertising will be built around 
the choice of Gulistan carpets by 


personalities noted for their style. 
and taste. Fuller & Smith & Ross is | 


the agency. 


Seek German Dollar Bonds 


In an effort to reach approxi- | 


mately 100,000 bondholders of Ger- 


man dollar bonds located through- | 


out the U. S. and its territories, 
the Validation Board for German 
Dollar Bonds is publishing half- 
page ads in a large number of daily 
newspapers, financial and business 
publications and the German-lan- 
guage press. Particular coverage 
is being given to areas where large 
numbers of German-Americans 
live. Doremus & Co., New York, is 
placing the advertising. 


Staples Advertising Bows 

George M. Staples has opened 
his own agency in Louisville, Ky., 
in the Speed Bldg. under the name 
Staples Advertising. Associated 
with him are D. A. Sachs III and 
Alfred B. McCreary. All three men 
previously were with Mullican Co., 
Louisville agency. 


VanSant Appoints Meyer 

Richard A. Meyer, previously 
with Marschalk & Pratt, New 
York, has joined the copywriting 
staff of VanSant, Dugdale & Co., 
Baltimore. 


(ADVERTISEMENT ) 


Named by Bowser 


Paul E. Ganz has been named presi- | 


dent and general manager of the Fort 
Wayne Division of Bowser, Inc. Mr. 
Ganz and 458,345 other men of action 
throughout American business read 
The Wall Street Journal daily. What 
an advertising medium! 


Average 


Salesman’s Cost-per-call 


for 87 Industrial Companies 


How to Sell Metalworking’s 


Metalworking production executives use more machinery and 
equipment, materials, components, and supplies than any 
other management group in industry. Although we won't 
know until November how much machinery and equipment 
is now operating in Metalworking’s production shops, the 
1950 figure was over three million major units.* 


What's more, the rising costs of personal selling make 
Americun Machinist's exclusive advertising values more than 
ever important to you. At the lowest-cost-per-1,000 subscrib- 
ers of any metalworking magazine, American Machinist will 
now ease your salesmen’s and distributors’ way to the desks 
of more than 32,000 management-concentrated, production- 


minded metalworking men (paid subscribers all!) 


i 


And when you make a comprehensive plan of how you can 
sell your products to this giant industry most effectively, you 
must start with the knowledge that the products used by 
metalworking production must be approved by Metalwork- 
ing’s production executives. What they use, they buy. 


*From American Machinist's Mid-Century Inventory of Metalworking Production Equipment. A new 1953 laventory will be one of the 
outstanding features of American Machinist's 1954 PRODUCTION PLANBOOK for Metalworking issue, to be published in Mid-November, 
Full details about this exciting new editorial service to Metalworking ore available from your American Machinist representative. 


* 


THE ONLY 
METALWORKING 
MAGAZINE WITH A 
CIRCULATION THAT HAS 
KEPT STEADY PACE WITH 
METALWORKING’S GROWTH 


a — 


NET-PAID CIRCULATION AND TOTAL DISTRIBUTION 


ABC-AUDITED FIGURES 1936-1952 


able. 


As a matter of fact, never before have so many metalworking 
production engineers and executives subscribed to a metal- 
working magazine as now subscribe to American Machinist 
+» + Mor can any other metalworking publication offer you 
such continuing proof of reader acceptance as American 
Machinist's steadily growing paid circulation makes avail- 
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Extends Contest Deadline 
Deadline for entries in the third 

annual Hess Bros. versatility in 

design and use contest has been 


extended to Oct. 1. More than 300 | 


manufacturers are said to have 
already submitted entries. 


CBS Promotes Shedgell 


Robert Shedgell, with CBS since 
1939, has been promoted to direc- 
tor of special events for CBS Ra- 
dio. He replaces Dallas Townsend, 
who becomes manager of CBS Tel- 
evision news. 


Joins Sherman & Marquette 


Henry Schacte, formerly direc- 
tor of advertising for Borden Co., 
New York, has joined Sherman & 
Marquette as v.p. and account su- 
pervisor. Borden has not yet 
named a successor. 


Miss Mitchell Heads PR 


| Donna Mitchell, previously an 
|}account executive for Advertising 
| Trade Service Inc., Miami Beach, 
has been named public relations 
director of Sans Souci Hotel, Mi- 
}ami Beach. 


Bendix Ties In 
Washable Fo 


Campaign fo. 


New York, Sept. 
Knitting Mills, the ! 
appliance division o 
Corp. and ten appare] 
ers have combined 
$100,000 cooperative 
promote washable wa 
of modern “wonder- 


Top 32,000 


Quick proof of 


ee 


T WORKS MANAGER 


this fact is available to you in the advertising 


judgment of over 800 companies which also sell their prod- 
ucts to Metalworking. Knowing that they must se!l production 
management, they concentrate their advertising in the maga- 
zine that is edited exclusively for Metalworking’s prod 


executives... 


ics 
all 


‘rinceton 
x home 
co Mfg. 


nufactur- 


tor a 
paign to 
bes made 


The campaign will include trade 
and consumer advertising and ex- 
tensive retail level promotions in- 
cluding home laundry demonstra- 
tions in specialty and department 
stores. A basic part of the pro- 
gram calls for every garment made 
of the new fabrics to bear a Ben- 
dix seal of approval for launder- 


| ability. 


A four-page color insert in Wom- 
en’s Wear Daily, Aug. 26, launched 
the drive which will be followed 
by magazine pages early this fall. 


-+. and each year place more advertising for metalworking 


production machinery and equipment, materials, components, 
and supplies in American Machinist than is carried by any 


other publication. 


4y O ... when you want increased sales in the $110-billion Metalworking Industry, 


and want to build preference for your products among this industry’s most 


important buying group... production management . 


you why: 


This is the Ng. 1 place to do business with America’s biggest industry 


’ 


The McGrow-Hill Magazine of Metalworking Production 
McGraw-Hill Building, New York 36 


Published Every Other Monday 
Member of the Audit Bureau of Circulations and 


Associated Business Publications 


. . the facts will tell 


25 


The schedule includes Charm, 
Glamour, Mademoiselle, Simplicity 
Pattern Book, New York Times 
Magazine and The New Yorker. 
Nathan Fein Advertising, the 
Princeton Knitting agency, is co- 
ordinating the campaign. Princeton 
will be doing its first national and 
consumer advertising. 
Participating apparel manufac- 
turers are Halldon Ltd., Sandra 
of California, Leeds Ltd., Dorothy 
Hubbs, Colleen Originals, Junior 
,Sophisticates, Dorian Macksoud, 
Green Crest, Tidy Products and 


'Hanora Fabrics. 
| 


Armitage Leaves ‘Look’ 

Merle Armitage has resigned as 
| art director of Look to spend more 
| time on book designing and other 
| interests. The magazine plans no 
|replacement as art director at this 
time. Mr. Armitage will continue 

as a consultant to Gardner Cowles, 
|president and editor of Look. 


| 

\ 

Creative Lithograph Moves 

| Creative Lithograph Co. has 
moved from Berkeley, Cal., to 
1946 Adeline St., Oakland, Cal. 


Start of a great advertising campaign 


YOUNG & RUBICAM, INC. Adveriong 


Mow York Change Detrad ban franime Meliywoed Manton! Toronto Menus City landen 


| 
| 
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‘Right you are, Y&R! 


And, gentle time-buyer, when you 
throw away the old book, be sure 
you have the new one on hand. 
It's the new Westinghouse Radio 
Stations manual. At a glance, it 
shows you time rates, frequency 
discounts and general information 
on all Westinghouse stations. And 
it gives full information on Group 
Station Plans. . 
plans that 


budget-stretching 
now cover both pro- 
grams and spots. If you haven't a 
copy of this 


new manual, see 


Free & Peters. 


WESTINGHOUSE 
RADIO STATIONS 


‘WBZ + WBZA - KYW + KDKA 
WOWO - KEX - WBZ-TV - WPTZ 
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Learn How Modern Direct Selling 
Moves 7 Billion Volume Yearly 
The truth about modern Direct Sell- 


ing astonishes many who have been 
under-estimating this now tremendous 


selling force, now used widely to aug- 
ment “orthodox” selling for extra voi- 
ume, write on business letterhead for 


: factor in national distribution. A “The Quickest Way to National 
es seven-billion-dollar annual volume Sales.” This authoritative 24-page 
os couldn't be built on small-change book details successful modern Direct 


Selling methods, reports authentic 
case histories, discloses how interested 
companies can get expert cost-free 
counsel and other practical assistance 
in entering field. Write today for 
free postpaid copy to: 


dgets alone. It proves that modern 
irect Selling moves plenty of big- 
ticket items. For many products and 
services it is faster, more economical, 
ives sales executives fewer headaches. 
Eor clear, true picture of this vital 


SPECIALTY SALESMAN 
The Magazine of 
Modern DIRECT SELLING 


Room 812-L, 307 N. Michigan Ave., 
Chicago 1, Ill. 


Commerce Chie!; Won't Interfere with 
Bureau of Standards Reports, Worthy Says 


WASHINGTON, Sept. 1—Assistant | 
‘Secretary of Commerce James C.| 
_Worthy has made it clear that the 
National Bureau of Standards will 
continue to serve as a-testing lab- 
‘oratory for federal regulatory, 
agencies charged with the enforce- | 
ment of laws against false and) 
fraudulent advertising. | 
_ In an interview with ADVERTIS- | 
ING AGE, Mr. Worthy pointed out) 
that the bureau is required by law. 
| . ° . : 
to provide technical information| 
‘requested by other government) 
agencies. He emphasized that Com- 
merce Secretary Sinclair Weeks 
has no intention of changing the 
traditional relationship between 
|the Bureau of Standards and the 
Federal Trade Commission, Post 
Office Department or other agen- 
| cies. 


The interview clarified a _ pol- 
icy statement issued by Secre- 
tary Weeks which said that a spe- 
cial committee currently examin- 
ing the operations of the bureau 
will recommend “that all non- 
technical policy and _ procedural 
matters on commercial product 
evaluation at the bureau will be 
made the responsibility of the Sec- 
retary of Commerce.” 


s Mr. Worthy said there is no im- 
plication that the Secretary of 


‘Commerce will interfere with tech- 


nical reports which the bureau 


prepares at the request of regula-| 
itory agencies. He explained that 
the sentence means that the Sec- | 
retary will develop a new policy | 


determining the kinds of non- 
technical reports, if any, that shall 


More often than not the simplest and most 


That is why HousE & HOME’s editorial formula 
starts with the presentation of the best new 
selling ideas in modern homebuilding design. 
That is one of the important reasons why... 


house+home 


is the #1 magazine among the 
men who know home building best 


SOMEBODY’S GOT TO BE 


successful selling ideas stem from modern design. 


— - 
ethan a 


Copyright, Time Inc., 1953 
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Advertising Age, September 7, 1953 


PETER G. PETERSON, formerly executive 
| v.p. of Market Facts Inc., has been named 
director of marketing services in the Chi- 
cago office of McCann-Erickson. In addi- 
tion, he becomes a member of the advis- 

ory committee on advertising plans. 


be issued by the bureau for the 
information of the general public. 

The issue centers on the bu- 
reau’s so-called “circulars” (gen- 
eral reports in layman’s language) 
summarizing the bureau’s experi- 
ence with particular types of com- 
mercial products. 


@ The issue came into the open as 
a result of the bureau’s attitude 
toward battery additives. Several 
| years ago, the bureau issued a cir- 
cular pronouncing battery addi- 
'tives “worthless.” More recently, 
when it was asked to test battery 
|additive AD-X2, the bureau re- 
ferred to its general circular and 
|gave an immediate unfavorable 
report. 

Subsequently, when the manu- 
|facturers of AD-X2 protested, 
there were more extensive tests. 
But last March, after the Post Of- 
fice Department issued a fraud 
order based on the bureau tests, 
‘Secretary of Commerce Weeks 
complained that the bureau 
“lacked objectivity.” He expressed 
concern that its reports failed to 
consider “the play of the market.” 


= More recently, the Post Office 
|Department decided to suspend its 
fraud order, and Jess M. Ritchie, 
Oakland manufacturer of the prod- 
‘uct, announced that he intends to 
push for national distribution. He 
acknowledged that the Federal 
Trade Commission is still exam- 
| ining his advertising but expressed 
confidence he would have no 
trouble. 

Mr. Worthy said there is no de- 
cision at this time whether the bu- 
reau will continue to issue general 
circulars for the information of 
the public. He said a policy on this 
issue will be developed and an- 
‘nounced to the public in the near 
‘future. 


Research Firm Formed 

Henry Brenner, formerly direc- 
tor of market research and mar- 
keting assistant to the v.p. in 
charge of the grocery division of 
Standard Brands Inc., has opened 
an independent market research 
organization, the Home Testing In- 
stitute, at 221 W. 57th St., New 
York. The company works through 
a mail panel of six groups of 500 
housewives, or 3,000 families, 
|within the nine census areas. It 
|also has a reserve group of more 
/than 5,000 housewives. 
| 


| 


Heberlein Names Leblang 


Heberlein Patent Corp., New 
|'York, has named Mack Leblang 
| Co., New York, to handle adver- 
tising for its Helanca stretch Nylon 
| yarn, used in the manufacture of 
}men’s, women’s and children’s 
hosiery. 


‘Two Named Sales Heads 


Thomas E. Rudden and James D. 
McLean, both with Moloney, Re- 
gan & Schmitt, New York, have 
been promoted to assistant sales 
| managers. 


Bennett Joins Four A's 


Bennett-Advertising, High Point, 
N. C., has been elected to member- 
ship in the American Assn. of Ad- 
vertising Agencies. 


| 
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In Chicago, it takes 2 — 
to get a lap ahead 


No single daily newspaper reaches even half your Chicago-area 
prospects. It takes Two. For givatest unduplicated coverage, one 
must be the... 


CHICAGO 


N-TIMES 


211 W. Wacker ve, Chicago © 250 Park Avenue, New York 


READERSHIP CONCENTRATED WHE © MOST OF THE BUYING IS DONE! 


REPRESENTED BY: SAWYER-FERGUSON-WALKER CO., LOS ANGELES, SAN FRA ~!SCO, PHILADELPHIA, DETROIT, ATLANTA © HAL WINTER CO., MIAMI BEACH 
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Albert Frank Adds Five 


Inglenook Vineyards, Ruther- 
ford, Cal., winery, has appointed 
the San Francisco office of Albert 
Frank-Guenther Law to handle its 
advertising. The agency also has 
announced several other new ac- 
counts. These include the Las 
Vegas Water District; Bay Fair, | 
the $25,000,000 shopping center be- | 
ing developed in East Bay by Cap!- | 
tal Co.; Transamerica Corp., and 
Macy’s, San Francisco. 


j 
ADVERTISERS © AGENCIES e CLIENTS A 
are all exposed daily to claims for LIBEL, | 
} 
| 
| 


SLANDER, Invasion of Privacy. Violation of 
Copyright. 

INSURE THIS HAZARD! 
Our unique policy is adequate and amazingly 
inexpensive. Experience proves it's smart 
to be protected 


WHITE FOR DETAILS ANDO *RATES | 


EMPLOYERS REINSURANCE 
CORPORATION | 


nsurance .€rchange Kansas City Mo 


-WHBQ.-TV Bows in October 


SWEEPER FOR NANCY—P. W. Nickel, advertising manager for Bissell Carpet 

Sweeper Co., Grand Rapids, Mich., presents Nancy Craig with a new Grand Rapids 

model sweeper during “Nancy Craig Time’ on ABC-TV. The Bissell line will be 

pushed via b&w pages this fall in American Home, Better Homes & Gardens, Bride’s 

Magazine, Bride's Reference Book, Chatelaine (a Canadian publication), Good 
Housekeeping and Today’s Woman. 


| the air early in October. John W. 
WHBQ-TV, Memphis, goes on: Cleghorn will be general manager. 


— says 
R. G. W 


Northwest Sales Manager 


Stokely-Van Camp, Inc. 
(Seattle Office) 


“When thinking 
Pacific Northwest 
we always think 
Seattle and Tacoma 
os.» Never 
Seattle alone” 


EIDIG 


In discussing the Tacoma market, Mr. Weidig has 
this to say: “When making plans with represen- 
tatives from our headquarters office, I request 
that the Tacoma area always be included in our 
promotion plans as a separate market .. . not to 
be considered as part of the Seattle market. For 
it has been our experience that the prosperous 
Taeoma market cannot be properly covered by 
Seattle promotion alone. We always think Seattle 
AND Tacoma ... never Seattle alone.” 


THINK TWICE ABOUT TACOMA! 
It's a separate, distinct, impor- 
tant market. It's covered ONLY 
by the dominant News Tribune. 
That's why—on Puget Sound— 
you need BOTH Seattle and 
Tacoma coverage every time. 
Ask Sawyer, Ferguson, Wa‘ker 
Company. 


Advertising Age, September 7, 1953 


Network Gross Time Charges 
Source: Publishers Information Bureau 


NETWORK RADIO 


July July Jan.-July Jan.-July 
1953 1952 1953 1952 


| American Broadcasting Co. ....$ 2,030,989 $ 2,372,710 $ 17,386,830 $ 21,776,426 


| Columbia Broadcasting System 4,869,719 3,920,643 36,157,392 33,561,072 
| Mutual Broadcasting System .... 1,657,463 1,339,276 12,833,256 11,601,956 
National Broadcasting Co. .... 3,494,330 3,621,810 28,227,119 27,805,744 
WEE aseaiMeccssisseritacranalscescat $12,052,501 $11,254,439 $ 94,604,597 $ 94,745,198 


| NETWORK TELEVISION 


| American Broadcasting Co. ....$ 1,299,471 $ 1,082,751 $ 11,175,743 $ 11,800,519 


| Columbia Broadcasting System 7,411,657 4,916,245 51,617,184 37,367,339 
DuMont Television Network .... 511,047 799,074 5,899,113 5,288,845 
National Broadcasting Co. .... 6,903,092 5,963,550 51,947,140 46,921,031 
b RMB” ° sci cohdnsossnesststsasertictoxacsace $16,125,267 $12,761,620 $120,639,180 $101,377,734 
NETWORK RADIO TOTALS BY MONTHS 
ABC CBS MBS NBC Total 

SORGOTY issrvezsessct $ 2,674,622 $ 5,156,404 $ 1,786,134 $ 4,260,555 $ 13,877,715 
February _.......... 2,538,663 4,670,089 1,638,075 3,813,602 12,660,429 
C aeeerererress: 2,797,544 5,526,360 1,974,699 4,342,082 14,640,685 
WE: sisiinesniiisetoins 2,637 364 5,375,243 1,974,359 4,196,009 14,182,975 

| AY srcscesecsssereees 2,593,923 5,333,481 1,994,358 4,141,070 14,062,832 
eee pee 2,113,725* 5,226,096* 1,808,168* 3,979,471 13,127,460* 
Es aissioricandenatn 2,030,989 4,869,719 1,657,463 3,494,330 12,052,501 
| Total ......0.+..0004 $17,380,830 $36,157,392 $12,833,256 $28,227,119 $ 94,604,597 

NETWORK TELEVISION TOTALS BY MONTHS 
ABC CBS DuM NBC Total 

FOREN ess ssensseiin $ 1,604,892 $ 7,052,395 $ 982,794 $ 7,558,448 $ 17,198,529 
February ............ 1,481,032 6,621,629 862,299 6,820,529 15,785,489 
EE s56sucssseesssad 1,728,446 7,739,812 1,054,857 7,938,751 18,461,866 
Br iinvcnsirni 1,640,597 7,770,181 819,398 7,489,860 17,720,036 
BI sacha seassenesisons 1,813,985 7,622,432 864,870 7,987,065 18,288,352 
OME: Sdincsessassesascastve 1,607,320" 7,399,078 803,848 7,249,395  17,059,641* 
I iksiAitocnesndione 1,299,471 7,411,657 511,047 6,903,092 16,125,267 
eee $11,175,743 $51,617,184 $5,899,113 $51,947,140 $120,639,180 


*Revised as of Aug. 26, 1953 


Miller Buys NFL Championship | Harrington to Brown-Forman 


Miller Brewing Co., Milwaukee,|) Edward T. Harrington, formerly 

wil sponsor the telecast of the national sales administrator for 

|National Professional Football Lever Bros. Co., New York, has 

League championship game, Sun- been appointed director of person- 

day, Dec. 27, on a nationwide Du- nel development and sales educa- 

Mont Television Network hookup. | tion for Brown-Forman Distillers 

'Mathisson & Associates is the Corp., Louisville. 

|agency. The same advertiser spon- 

‘sored the championship game in Larner Joins PR Consultant 

1952. William C. Larner, formerly of 

Advertising Agency, has joined 

WICS Atftiliates with NBC es Swotterd & Aseatinnes, fe 
WICS, Springfield, Ill., TV sta- Cemtly organized public relations 

‘tion on Channel 20, has affiliated = at 270 Park Ave., New 

with the National Broadcasting ork. 

/Co. television network. However, " 

the station will carry programs Youner Associates Moves 

| from the other major networks as. David Youner Associates, New 

well. It will go on the air some York, has moved to larger quar- 

‘time in the near future. ters at 292 Madison Ave. 


=O SMSEWING MACHIN 
=/| A, | and 
She Plans to Spend 


$18,468,000 = 


for NEW MACHINES 


during the coming year. 


WORKBASKET Subscribers are sewing 
enthusiasts. They buy, read and use 
~The WORKBASKET for sewing helps 
and ideas. 


If your products are in this line . . . 
The WORKBASKET is your TOP MEDIUM. 


Ask Your Nearest Representative for the 

NEW WORKBASKET SURVEY and learn 

more about these 1,500,000** women and 
their sewing interests. 


* Mrs. W. B. is Mrs. WORKBASKET Subscriber. 
* * },500,000 Guaranteed Circulation (A.B.C.) 


See as “ne LUORKBASKET: 


| == NEW YORK—489 Fifth Avenue, Phone. Murray Hill 2-2492 
— CHICAGO—360 N. Michigan Avenue, Phone. Andover 36929 
Published By Modern Handcraft. inc 
2401 Burlington, Kansas City 16, Missouri 


—— DETROIT—1005 Park Avenue Bidg., Phone: Woodward 2.7298 
— PASADENA—234 E. Colorado Street, — — & 
=— FLORIDA—202 Conrad Bidg , DeLand, F 
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“- ane . | 
| Retailing Daily || 
_ BOLTAFLEX RENEWS ITS 
134-PAGE AD SCHEDULE | 
FOR THE 3%? YEAR! 


xy 


LE ET 


eee 


| \ 
! 
ADVERTISING HISTORY was made two years ago when the 134-page-per-year pace! 
Bolta Products Sales, Inc. launched the largest 12- 
: : ; ; Naturally, RETAILING DAILY is proud of this 3-time 
month campaign ever to appear in a single publica- , 
: ; , endorsement of its unique power as a selling force in 
tion on a single product: 134 pages in RETAILING ; ; 
Case the home goods industries. And we have lots of docu- 
: mented proof of RETAILING DAILy’s ability to gen- 
] History repeated itself last year, when the Boltaflex erate reader-interest and reader-action ... to help ad- 
contract was renewed to continue the barrage of vertisers sell. 
RETAILING DAILY pages, spreads and multiple-page 
\ smashes that was rocking the home goods industries. BUT WHEN WE’RE ANNOUNCING the fact that just one 
j advertiser is using over 400 pages in RETAILING 
AND NOW... Boltaflex does it again! This month, the DAILY in a 3-year period . .. mister, what stronger 
Boltaflex campaign roars into its third year—still at evidence of Retailing’s selling power do we need? 


RETAILING DAILY | THE ONLY DAILY \EWSPAPER IN THE HOME GOODS FIELD! 


A FAIRCHILD PUBLICATION 7 EAST 12th STREET, N.Y. 3 


H. B. Humphrey, Alley & Richards is the 
: advertising agency for Bolta Products Sales, Inc. 
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Miss Humphrey to PR Board 


Barbara Humphrey, previously 
in charge of public relations for 
the Illinois Commerce Commission, 
has been named copy director of 
the Public Relations Board, Chi- 
cago. She will coordinate all news- 
paper and magazine copy activities 
in the company’s New York, Los 
Angeles and Washington offices 
as well as in the main office in 
Chicago. 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,272 publications we 
read are listed in the 192-page 
Bacon's Publicity Checker in 99 
market groups. 

Ask for free copy of Booklet No. 50 
“Magazine Clippings Aid Business” 
Order Bacon's Publicity Checker on Approval 
Price $6.00—~it will soon save its cost. 


BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 


POPAI Names Two Committees 


The Point of Purchase Advertis- 

ing Institute has named new mem- 
bers to two standing committees. 
William Melish Harris, president 
_of the display company of that 
name, New York, heads the fi- 
nance committee. Other members 
include Harry Fenster, I. Fenster & 
Sons; Walter J. Ash, Consolidated 
Litho Corp.; Paul Godell, Arvey 
Corp.; Lester Haft, Haft & Sons; 
Norton B. Jackson, POPAI, and 
John M. Palmer, Palmer Associ- | 
ates. 

Chester Thompson, Einson- 
Freeman Co., heads the speakers 
committee. Other members are 
Norton B. Jackson, POPAI; Elon 
'Borton, Advertising Federation of | 
America; Jack C. Gafford, ApvER-| 
Tistnc Ace; Clark Gavin, Spot;| 
Carl Haecker, RCA Victor; L. M. | 
Hughes Jr., Sales Management; | 
Sibley McCaslin, Kling Studios; 
James L. Price, Price Bros.; R. F. 
Royer, Meyercord Co.; William E. 
Sawyer, Johnson & Johnson; Ar- 
|thur Scaife, General Electric Co.; 
Carroll Swan, Printers’ Ink, and 
Stanley Wessel, Stanley Wessel & 
Co. 


Diamond Promotes Daniel 


Diamond Hosiery Ccrp., New 
York, has promoted Jan ¢s Daniel 
to the new position o! national 
sales manager of its Fruit of the 
Loom nylons division. Before join- 
ing Diamond in July in a general 
sales capacity, Mr. Daniel had 
been sales manager of Mojud Ho- 
siery Corp. 


Allied Ad Service Bows 


Allied Advertising Service has 
been started in Oklahoma City by 
J. D. Mayhew, Mary Chaney and) 
Judy Calkins. It is located in the) 
Municipal Auditorium. It offers 
business men service on art car- 
tooning, pasteups, copywriting, 
general composition and radio-TV_ 
commercials. 


Jensen & Nelson Bows 

A new agency, Jensen & Nelson, 
has opened offices in Minneapolis | 
in the Miracle Mile Bldg. Officers 


OLD STYLE—Packaging plans for Duff Gordon cream sherry, recently completed by 

Munson G. Shaw Co., importer, started with a collector of old and rare bottles. 

A bottle dating to 1738 was found and a mold was cast to get the bottle shown 

at left. The front label’s type face and water-marked paper with scalloped edge are 

in keeping with the antiquity of the bottle. The back label tells the history and 

romance of the contents. Tissue wrapping and carton complete the process. Robert 
W. Orr & Associates, New York, is the agency. 


are Melvin E. Jensen, president, 


and Russell D. Nelson, secretary- partments of the Minneapolis Star ‘New’ to Bow Oct. 1; 


treasurer. Mr. Jensen for the past & Tribune. Mr. Nelson formerly 


14 years has been with the na- owned Russell Nelson Advertising : 
tional and retail advertising de- Agency, Minneapolis. Quarterly Describes 


[IMC of A RACK UP 
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Interim Report Shows LATEST Circulation 


You can bet that the Times-Star has had 


plenty of circulation gains during its 114 


long years of publishing. 


But who cares 


about ancient history? 


Here are the very latest figures from 


a just-out interim report to ABC: 


in cincinnati .Z it’s the TIMES-STAR 


THIS 1S OUR 
CIRCULATION 
RIGHT NOW* 


City Zone.......... 131,054 
20,729 
4,898 
Total...cccccccccee 156,681 


*interim Sworn Publisher's Report, 
3 mos. ending June 39, 1953. 


Retail Trading Zone.. 


pO 


Advertising Men, please note: 


80% of the Times-Star’s gain was in the all-important City Zone, 
96% in the City & Retail Trading Zone. These are gains where 
gains count most—the heart of the great Ohio Valley Market! 
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Inventions for Sale 


PHILADELPHIA, Sept. 2—A quar- 
terly magazine titled New, de- 
signed to inform manufacturers 
about new inventions for sale, will 
make its appearance Oct. 1. 

The new publication is being 
sponsored by New Ideas American, 
a company formed three months 
ago to sell inventions for inventors, 
| but is being published by a separ- 
|ate corporation with Joseph H. 
_Mulqueen as president and editor. 

Mr. Mulqueen formerly was on 
the promotion staff of Life and 
more recently was Philadelphia 
manager for Quick. He is president 
of New Ideas American, with of- 
fices at 1418 Walnut St. here. 


|@ The first issue will include 12 
pages plus a separate cover. Mr. 
|Mulqueen said he will print only 
,about 2,000 copies of the first is- 
'sue and gradually increase circu- 
lation to about 5,000. Subscriptions 
,are $3.50 a year. He is directing 
his mail subscriptions to top men 
_in manufacturing companies only. 
| Size will be 8x11”. 

Neither newsstand circulation 
nor advertising rates have been 
established as yet, Mr. Mulqueen 
told AA. 

Features in New will include 
‘illustrations, detailed descriptions 
and cost estimates of new inven- 
tions for manufacturers. In some 
cases, outright sale prices or roy- 
alty lease prices will also be listed. 

The company also will issue 
supplementary bulletins to sub- 
scribers between editions. 


NBC Shifts Yoder, Boosts 
Greaves to Head KNBC, S.F. 
Lloyd E. Yoder, general man- 
ager of KNBC, San Francisco, 
since 1951, has been appointed 


general manager of the NBC tele- 


Lloyd E. Yoder George Greaves 


vision station WNBK and radio 
station WTAM, Cleveland. Taking 
over as general manager of KNBC 
is George Greaves, assistant gen- 
eral manager there since 1945. 

Mr. Yoder joined NBC in 1927, 
serving 10 years as western divi- 
sion press manager in San Fran- 
cisco and two years as general 
manager... of KOA, Denver. In 
1951 he returned to KNBC as gen- 
eral manager. 


Towne-Oller Moves 

Towne-Oller & Associates, San 
Francisco agency, has moved to 
127 Montgomery St. 
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Trade and Business _ 
Publications Gain 
in Ads in August 


Cuicaco, Sept. 1—Industrial, 
trade, class and product news pub- 
lications all showed increases in 
advertising volume during August, 
according to Industrial Marketing’s 
check. 

The total group of business pa- 
pers gained 4.7% or 1,418 pages 
after an increase of only 1.1% in 
July. This is about the average 
amount of increase shown during 
1953 so far, IM says. 

The cumulative gain for the first 
eight months in 1953 is 3.9% or 
10,498 pages over the same period 
in 1952. 


The 165 industrial papers re- 
porting to IM showed an increase 
of 4.6% or 910 pages for the month 
of August and a yearly increase of 
3.6% or 6,177 pages over 1952. The 
50 trade publications showed a 
2.9% increase (144 pages) for the 
month of August and a 3.3% gain 
(1,383 pages) for the year over 
1952. 

The eight product news publica- 
tions showed an 8.4% (221 units) 
gain for August and a 6.7% (1,499 
units) increase for the year. Nine- 


, 1953 


teen export papers’ reporting 
showed a decrease of 40 "1 
(4.0%) for the month and a loss 
of 325 pages (3.6%) for 1953 as | 
compared to 1952. 
The group of 24 class publica- 
tions showed an 8.4% (183 pages) 
gain in August and an increase of | 
8.2% (1,674 pages) for the year. 


Friday to Canvas Products 

Mitchell W. Friday, previously | 
doing publicity, sales promotion 
and advertising for Mercury out- 
board motors, manufactured by 
Kiekhaefer Corp., Fond du Lac, 
Wis., has been named advertising | 
manager and assistant sales man- 
ager in charge of mail selling for 
Canvas Products Corp., Fond du 
Lac maker of sporting equipment | 
and a line of insulated containers 
used in the frozen food and dairy | 
business. 


Direct Mail Volume Gains 

The estimated dollar volume of | 
direct mail advertising during the 
first seven months of 1953 was’ 
$716,099,127, according to the Di- 
rect Mail Advertising Assn. This is 
a gain of more than 742% over the 
figures for the first seven. months 
of 1952. For July, dollar volume 
was $99,757,573, a gain of 1242% 
over the July, 1952, figure of $88,- 
664,382. 


Gartield Gets Fairmont Hotel 

Sidney Garfield & Associates, 
San Francisco, has been named to 
handle national and local adver- 
tising for the Fairmont Hotel, San 
Francisco. 


GENUINE 
cLOSSY. 
PHOTOS 

ta Quantities 


ion 
where required. . 
additional (each e-pject) 


PHOTOMA ic co. 


53-59 E. Illinois St., Chicago 11, Illinels 
Phone: WH itehall 4-2930 


Fry and Wite Buy WHCC 

WHCC, Waynesville, N. C., has 
been sold by Holt McPherson and 
James Childress to Kenneth D. 
Fry and his wife Margaret, subject 
to FCC approval. The Frys will 
manage and operate the fulltime 
station at Waynesville. 


WOKY-TV to Bow Sept. 30 
WOKY-TV, Milwaukee, ex- 
pects to be on the air with a test 
pattern on Channel 19 Sept. 15 
and will begin commercial tele- 
casting Sept. 30. , 


Davidson Joins Caic.. 


Don Davidson, pre 
promotion snanager | 
and ironer divisions 
Corp., has been nam 
ager of Calcinator Co 
Mich., maker of incin 
ment. 


Noble-Dury Names 

Noble-Dury & Ass« 
ville, has appointed 
Branch, previously pt 
tor of Abingdon-Cok 
to head its copy depi 
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AT LOWEST PRICE 
IN TV HISTORY ! 


into your TV spots at economy rates. 
Send in your Storyboards for quotes. 


Gelebns, couches new horizons 


to 100,000 watts video — 


se) eee ER Ores ao ei Oe Tia Feeereie tis ais gM & SN PS oS lab oie Sh FS i ama A he anata? Ae cs, “pC Sach 2 Brag ial eastern a hy DE ae Te ie a ee OCR eS eT Br css lg’ aural oe enV eae Sys mah ee te ge een ce a ts PON ee et ae Si ee ian me iO LE ate By Sts Lag | kM ty RY Eg errs 
ge gale hana cena a oe he ee Beat epee 34, 870 ae Ae grey 0 Rene aks hated? eee sip os ee ee ge i OH = Sia sae = Be ie Pebgheote® ge fe &. cael ee ere ae ae - Aik nea a rt ae 
nes ally ‘cage ee pO ee : Site pi eed lee — Tee Ie ue Sines ee ne pene ae ty Bray oe or . ake ‘ as retina eae td hea” PEPE HO sae bs Rees web Neal age Slee ze ghee % ae a sagt ta ‘eacttibat ee aa ia: : a Pe We eh a as A ee ge ogee feat ae 
a gee aaa te genT wae oe ee = Pe Aah la cig CO CS CD. Bie eiges ‘ sn ellpager Erie sarong hace See is et NOS alge ow os a el Reet saa: te apr img oo eee ed OE wf MRM DE emer ee 
: eae ae its tet <a - = pt * § - S on did REN Rt Ml don 5 SAE le ee Sees Y i Ea a ale hte gen nt Pe cae eae BS. i a se ‘ ne ae et A gle a ee ie alg, * G Ait So hl SL Tae ee! = ; 
ee ae RIMM SE Gy cele A oa ta ly Raa ee Bead TTI a ee ene le a ace alia Cats le he gn SA ca “or i poet al eer eRe et ese kal Rey «NCR a AR ae Rc ees ea «ee ly 1 a 
fares Fy 3 a See ee heer Woe ger re paney : ‘ pemee ee oie ee ear Sok Nee ia neem tae, ei ee ¥ oes pen aye Ag = eee Ce Rear) Bas. ae us On ae Be aos 5 i 
? i 4 De r ‘ « x . = . . . 4 + 
— ay 4 : ; 
» } - 
13 ee 31 
| AN\MATEL PO rs 
and 
, Stop Motion ay 
i. 
i@ LET US MAKE YOUR ‘ ° 
if ‘ Because we do everything in our own 
i. Show Openings hom : - 
plant storybeard to final print, we 
i © Animated Titles . : 
i © Station Breaks keep our costs down and the saving is 
. Spots passed on to you With our 35 years of , 
} ° > 
{ e pe } 
© Full Animation | AN 4 pi aie 
e Commercials A A 
— FILMACK STUDIOS 1323 SOUTH WABASH AVE., CHICAGO 
{ e_—_—_—_—_—_—_—_—_——— Cn — 
: ce ye eo eee : ee , % me teen 
ae 2 - SR ay§ : VS Pare wae 4 3 . 
‘ : ‘ : S ; i bs ee ; 
j : a 4 ‘ “ £ ie F ~ 
H . : . % 
j ‘ Cece 
: j ivy PSC Ren Ge 
eB ie 
q ; cht : Beige 
‘ , ‘ s ee 
¥ fica 
" “ Metre 
fs onoet 
= ; ee 
| : | ss 
| . weg 
: , ve ‘ ee ‘ 
eee { eat al 
. Stas 
‘ ae gt ea ce 
f ES ae 
sie trees 
1 ; g pha ea di 
| ; . Laws (aad 
ivi gees #5 os 
, 4 ae a ik 
as ; gtk thy 
\ A ee 
| aay. ie, 4 
-_ 4 ~ aa . ae 
| Siete 
. = bh 
s | pies 
q - | Se e - 
ia : ; ow 1) 
} : 
g : | 
1, , rare 
mS ns Fi 
Ss ‘ ‘ ; * i 
® gy 
bd . 
‘ ¢ ie <a. 
rl 2 Me hee 
Vis dyes # pcnctnies 
. : - . { é ‘ ¥ ¥ 
_| 4 4 ‘ ” Sn ah 8 re ob es z 
- 2 é rv ; oe *] d 2 4 win : nal ie oe 
4 5 ' - =N aj 
’ : a ‘ ok i fe 
: . vauis ae = ‘ate ee Sane 
j 4 ae ; say ro AEE e ae ness ; We ig 
4 . : ; Ee nee te ee Bio aaa 
7 sil ‘ el.” ) a Pie ee 1 , 
j s ge i * i AN se ‘ nee 4 a pe 
; . “4 Se ; ; : , 2 aa "ae Pete agi a “| alee. 
KY : . Ft be dea hee sii aM Ss oh 
iy i # * : ; ‘ j ae . f Ce Ses ae z 
‘ iG 3 ‘ $ ‘ Wale fy . = ae / 
F ¥ Bee. “a on i 4 
j eo 5 z ; ile + Poe, os . “Dn iF Be: ag eo > ae oe ee 
aa oP ba _ eed 
get f ; o oH # a ’ P * Sle - Be 
Rag: é “<i od oe ie “ada , “ys eee 
me * Hy f : 7 Fi > ie, Bs % “: A ee 
; Z : “, Fr, : Re 54 ; ri Ky) iTeites a: i dixn Pat. ts vee? s ? ued 
$ é < re % z 2) @ : ” B : ey e x 4 n 2h 
‘ fe as Z. ee egy wae > F ed 
| e ;. j ‘| i. ley... % 4 eg m4 ¥ 2 age ae ee aye 
; se ‘ sf Lg teh 1g ‘: ght . mi! bs ig thy : : 7% ‘ : hat é “ ‘ a bocce 
t fee : hy fey ge ¥ ts hg ne : i ee he. « i : a s as oer’ 
‘aes ; a ee. to ume a ‘ Gas eas big  < prere S iz ig eee a pA. ; a, af 
fei, ¢ : 4 } eee 4 i e ‘gta ro Sera 
Be Pi : i bg a i F x 5 ; “Set bia ec cae 
ce a a em.’ ‘eee : 
mz d ee ‘ ‘ io : ; i Bice % 
Sa ; a ; mie’ eee % ; 
ie a ae Uh gon Gy 3 m : at, J ee ' by Ya es Ellas, : ‘ 
k Cag he he - Met K We] % ¢ ’ ’ “i oe 2 ie." oe 
; ee ; 0 Wy, ers ~<a > Se — a n ; eae sae 
a 2 BES gia oe Me oayt , te ‘ tee mo Bee ae 
) * ms Tg ’ a ee, . ~ be . ‘i Se + P Pi, a Fara ath 
’ j - ee ») fe, bbe: Se eae ; ia 7 
d ; te ££ ae 4 ce : , i 
P ¥ ‘ f a : ie ae <r fot tdi 
a : * — Z pre. me hagyg 3 Age eS i 2 <7 ia : “4 + é 5 : 
i ra nee " 5 } 8 ¢ ” ee ; eg x a . P * Es f lai "7 oye "ee 4 a res bis i 
” sean asia sid eta E hae yi 4 : ; ; a hae, Oe ey j ma Piss, ey HE es Meo 
ae vid 3 ’ - - y a eee sce = ee 
1 | F $ Sere ; . * a one “Oe ze “ees r eee a 
| + en ae : ao ge ( oe Pe bodies A log po Soh Seoltig wong fsb ig ae Seca ‘ se? ; eet aa 
if + j Peo 0 Si ns bye ee : i a eG EY Twat ae ka See ye ae i ar “(2 oe es ee 
es ee im, % ‘ ; | “ es on aay 7 4 : j ate et 
" Kn f #4 : a ° 4 § a: Se — eae i 4 ' ‘ : r i - : 
| ie 2 : ~ oF 7 Be et Ye ; : Pj os Et 
eg % ‘ epee Beg aeadgiess.. oe : ; 
». Ph c ¢ id - lille gabe ya 2 . 
sn : be % 7 y ; 
*) eae er ee au = ae f= 
tied dp a } | 1's ; 4 ig 
e ee: pon te i peu E 
- : ' ale ) ie a : : . 
: PURPOSES — ae oe 00 4 — as e :: 
- Sherp, cleer, ; | so | Soo 4 ee tee o 
1] crisp! Prompt, | 25 250 p= ; ; _ is 4 2 
n Delivery! ' |. 12 2.40 r = 4 ; 
; eae ; ee es " ad. & Si 4 3 ; 5 
» i i eee 1.92 wa 5 : | Med ; ee 
re with its Migrease | | . 
} | * ce hs aa SINT PW EG TEESE ES s Ny : 
f 1 ee . a t . pata ri) a : 
ES PTS A SEEN I PY , the H , allowed Cha es oS og 
a ’ i ne maxi power | nnel es es 4 
6) } ) e 5 Soi “2 aR * 1 el ee rp dl oe age a , ety “ y, . te ; pee ' zt , j és 
| ees 
' iy E: 
es 
7 Cee yee f i nS s : “e: oa $e . f ~ ae eS af te 4 : ie tiene saree a RAT a oles ae STAB ORE OES veo Oe yee ie eae tory = : me: Na ore eye , See es As eS pt . No sig el en ee rs rat hs =| rh is 


GM's Sperry Division Gives Housewives 


Chance to Join Its Recipe Exchange Club 


San FRAnNcisco, Sept. 


trade recipes with her neighbor is 
to be exploited by the Sperry divi- 


1—The, 
home maker’s insatiable desire to) 


changing interesting recipes. 

Dancer-Fitzgerald-Sample, 
Francisco, is the agency on the ac- 
count. 


sion of General Mills with a new. 


promotion starting on Thursday, 
Sept. 10. 

Sperry is organizing the Recipe 
Exchange Club among housewives. 
To become a member, the house- 
wife sends in her favorite recipe 
to the club headquarters in Oak- 
land, together with the word 
“Sperry” cut from any sack of 


Sperry Drifted Snow flour and an_ 


application blank found in all re- 
cipe inserts in the flour sack. 

In return she will receive an of- 
ficial membership certificate, 
which she can frame, and recipes 
sent in by other club members, 
plus special club premium offers 


| Recipe Fhange Quis 


chub recipes to be eachanged in Giffevent months 
Font ogy guhaael Cntewe of tt eae agee 
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and news about food and home-'| 


making. For an additional 50¢ she 
gets the club pin, a replica of the 
Queen Bess pattern spoon. 

Every two months Sperry will 
sponsor a new club recipe project, 
starting with cakes in September 
and October, pies and cookies in 
November and December, casser- 
oles and bread in January and 
February, and baked desserts in 
March and April. 

Advertising is breaking in wom- 
en’s service magazines for Sep- 
tember, and in 103 western news- 
papers in seven western states, 
starting Sept. 10. These 1,000-line 
b&w ads explain that the club is 
not a contest but a medium for ex- 


500,000 


= 06. 
by far 
the most powerful 
selling force in 

the Negro market! 


ASK YOUR AGENCY 


Johnson Publishing Co., Inc. 
1820 South Michigan Avenue, Chicago, tl 
New York Office: 55 West 42nd Street 
Los Angeles Office: 1127 Wilshire Blvd 


Lebanon Steel Campaigns 

| For the first time in its history, 
|Lebanon Steel Foundry, Lebanon, 
'Pa., will use consumer magazine 
‘space with a regular schedule in 
U. S. News & World Report. The 
| program will be a non-technical 
| presentation of new uses of alloy 
|steel castings in machinery and 
‘equipment aimed at top executives. 
Foltz-Wessinger, Lancaster, Pa., 
is the agency. 


| Hines Joins R. C. Wellman 


J. E. (Jake) Hines, formerly 
manager of public affairs and in- 
tegrated services for WNBK and 
|WTAM, Cleveland NBC television 


been named general manager of 
the new television and radio de- 
partment of R. C. Wellman & As- 
sociates, Cleveiand industrial agen- 
cy. 


Walton Heads Production 


Anthony Joseph Walton, just re- 
leased from three years with the 
armed services, has joined Loh- 
meyer, Adleman & Montgomery, 
Philadelphia agency, as production 


a similar capacity with Robert 


Adleman & Associates. 


manager. Prior to service, he had | 


United Air Lines Boosts King 


Bennett King, district publicity | 


manager for United Air Lines at 


the company’s 


headquarters in 
Chicago. 


Lukas Rejoins ‘Merchants’ 


| Robert A. Lukas, formerly with 
_Collier’s, has rejoined Merchants 
'Trade Journal, New York, as spe- 
/cial assistant to J. M. Haskell, v.p. 
/and eastern advertising manager. 


KOTV, Tulsa, Names Behle 
Carl Behle, formerly with 

/WMPS, Memphis, has been named 

'to the sales staff of KOTV, Tulsa. 


ae 
oe ee 


Dear Buys Pa. Daily 
The Dispatch, New Kensington, 


C |Pa., daily, has been sold by Al Don 
Honolulu since 1950, has been pro-| 


moted to a staff assistant of R. M. | 
San and radio outlets, respectively, has Rummel, director of publicity, at. 


Publication Co., New Kensington, 
to Dear Publications and Radio 
Inc., Jersey City. The price was 
not disclosed. Dear also publishes 
the Daily Journal, Wheaton, IIL; 
Daily Advance, Elizabeth City, 
= C., and the Tribune, Gallipolis, 


Jordon Names Terhune 


E. A. (Terry) Terhune, formerly 
v.p. in charge of sales for Fogel 
Refrigerator Co., Philadelphia, has 
been named v.p. in charge of com- 
mercial sales for Jordon Refriger- 
ator Co., Philadelphia maker of 
upright home freezers and com- 
mercial refrigeration. 
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THE HORN 
OF PLENTY 
IN NEW ENGLAND 


Reader-Response Flows 
from Advertising that goes 


Sa Te 


Mba 


in 


The Boston Post 
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he Boston Post 


REPRESENTED WATIONALLY BY KELLY-SMITH CO. 


New England’s fastest-growing morning newspaper! 
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Westinghouse Names Erb Nalle Joins Geare-Marston New1% Pennscv. ania Sales Tax Worries 
, Charles E. Erb, who has been Horace D. Nalle, formerly with | - 
with several companies in the au- N. W. Ayer & Son, Philadelphia, Ad Agencies; ey May Have to Collect 
% tomotive field in sales and mer- has joined Geare-Marston, Phila- ) : 
°) chandising capacities during the delphia, as an account supervisor PHILADELPHIA, Sep -Adver- even now are talking about shut- 
S past 20 years, has been named to and a member of the plans com- tising agencies in sylvania, ting down their businesses under 
S the new post of merchandising mittee. ‘and especially in the ker City, these circumstances because it 
: manager for the lamp division of are in a quandary at new tax-| would be impossible to operate 
r, Westinghouse Electric Corp., Rainier Names Meserole 'es that have gone int fect. here. 
sy Bloomfield, N. J. | Walter Meserole, formerly with) One is the city’s ! intile tax | 
|Miller & Co., Seattle agency, has! of three mills on gro eceipts. It, # Morton J. Simon, local attorney 
Nanina Appoints Agency |been named merchandising mana- seems that three mo! after the| who is a specialist in legal mat- 
Nanina Swim Suit Co. has ap- 8¢r for Rainier Brewery, Seattle, tax was instituted th ty fathers|ters concerning advertising, told 
y pointed Bachenheimer-Lewis, New ©ne of the Miller accounts. decided that agencies ay have to| ApverTIsiNG AGE that no official 
] York, to handle advertising and . pay the three mills total bill-| order has come from the city’s 
s public relations. A new program Bahel Named Wing A. M. ings. law department concerning agen- 
o calls for advertising in consumer A. T. Bahel, formerly with R. E. ies that ad already] cies 
bs magazines, business papers and Lovekin Co., Philadelphia, has Ad ere . . — y “a , : ; 
f merchandising aids for the retailer. | joined L. J. Wing Mfg. Co., Linden, paid the tax on gross a i | Howev er, Mr. Simon confirmed 
The company formerly advertised N. J., maker of blowers, fans and find themselves ar into the that it appears at this point that 
direct. ‘heaters, as advertising manager. | mouth of a dragon. : 


ne agencies! an effort may be made to use 100% 


New England 


For 122 YEARS, The Boston Post has been the funnel in Boston through 


| which flows a dominating influence that excites all New England into buy- 
ing action. 


Today, more than ever, the power that The Boston Post wields is an im- 


pelling factor which affects every facet of merchandising and retailing 
throughout New England. . 


The key to capturing the Boston and New England consumer markets 
lies in completely conquering this great territory thru enlisting the potent 
force of The Boston Post, — the best-read, most-read newspaper with a 
commanding leadership in circulation over all other Boston and New Eng- 
land standard-size daily newspapers . . . morning or evening! 


Schedule your advertising to flow thru The Boston Post and watch your 
sales pour out of New England in a profitable stream. 


IT GOES IN THE BOSTON POST 
Ai 
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|of billings as a tax base. He said 
‘consultation is going on among 
| Philadelphia agencies to see if the 
| situation can be clarified. 

No official ruling is expected un- 
til the agencies are given an op- 
portunity to present their case la- 
ter this month. 

Now comes from Harrisburg, the 
state capital, a new broad-base 
1% sales tax on almost everything 
but food, necessary clothing, serv- 
ices and newspapers. This tax 
went into effect on Sept. 1. 


® Suddenly, just about the day be- 
fore the deadline when “retailers” 
are supposed to apply for permis- 
sion to collect such a tax, agencies 
are informed they may have to 
collect some of it. 

Accountants for many agencies 
informed their clients that on such 
items as photostats, photoprints 
and even photographs and printing 
which nominally an agency “sells” 
to its clients, a 1% sales tax might 
have to be collected. 

Further, according to the new 
law, the agencies have to send 
queries to their clients to ascer- 
tain whether the clients are plan- 
ning to sell those same items to 
others farther down the line. This 
is taken to mean ad mats, TV 
films, etc. What an agency would 
do in such a case has not been 
clarified. 

What the state will do to clarify 
this is not known, nor is it known 
whether state legal officials know 
how to make the law more ex- 
plicit. 


Leonard Joins Magazine 


Edward M. Leonard, former 
New York and Baltimore news- 
paper advertising man, has been 
named resort and travel editor of 
Greater Philadelphia Magazine, 
monthly business-consumer maga- 
zine published in cooperation with 
the Chamber of Commerce of 
Greater Philadelphia. His appoint- 
ment, which includes supervision 
of advertising for that department 
of the magazine, also marks the 
entrance of that publication into 
the resort field on a major scale. 


Hawley Opens TV Film Office 


Mark Hawley has resigned as 
director of radio-TV budget con- 
trol and program procurement for 
N. W. Ayer & Son, New York, to 
set up his own business, Mark 
Hawley Associates, with offices at 
133 E. 54th St., New York. The 
company will act as a film pro- 
gram broker for stations and ad- 
vertising agencies in addition to 
providing TV consulting service. 


COLLATERAL SERVICES FOR GAS HEAT ADVER- 
TISERS: These include a free list of about 1800 
gas utility executives who told us by questionnaire 
they were interested in gas heating — this list is a 
real time saver because such executives have 
many different titles in the various companies, @ 
list of about 1,000 Manufacturers Representatives 
and Agents who sell gas heating equipment, parts, 
accessories, etc.; reprint books such as the “Basic 
Gas Heat Controls”, and “Gas Heat Service Notes”, 
which have been distributed by thousands. We 
also publish a “Rep Digest” several times a year 
in which we list companies (advertisers get pri- 
| ority) who want the type of Field Representative 
and Agent on our list. There is no charge to 
Advertiser or Representative 

We have statistical data (March Issue) available 
for advertisers, also a state breakdown of the 
vatious kinds of gas heating installations now 
in operation. 


GAS HEAT 


| HEATING PUBLISHERS, Inc. 
2 W. 45th St., New York 36, N.Y. 


| 
| 
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(MUrray Hill 2-4786) 
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Vending machines sold 
over $1,500,000,000 worth 
of consumer goods in 1952... 
and the volume is growing each 
year. 


Get your FREE copy of 
. 16 page Market Data Booklet 


on vending the fastest grow- 
ing force in product sales. 


J 


Hot Weather, Big Ad Schedules Make 
Air Conditioning Executives Happy 


CuHIcaGo, Sept. 1—It has been a 
hot summer and sales of room air 
conditioners show it. 

In Chicago, for instance, sales 
doubled this year. Hot weather 


- plus big ad budgets and more pro- 


motion are credited with boosting 


sales to more than 20,000 units. 


Two years ago the total of units 
in Chicago homes was no more 
than 15,000, according to trade 
sources. 


Manufacturers, who pinned their | 


hopes on big budgets and hot 
weather (AA, June 14), are happy. 
Carrier Corp. reports that its deal- 
ers did not have enough units, de- 
spite a “more than doubling” of 
| production. 


Room coolers seem to be mov- 
ing well at all levels of distribution 
and Carrier has received no re- 
ports of unsold stock, according to 

,company spokesmen. Very little 
price cutting was uncovered. 


business has grown beyond the 
fondest hopes of traditionally opti- 
mistic salesmen. Niagara Mohawk 
_Power Corp., Buffalo, stated that 
sales of window-type air condi- 
tioners in eight counties totaled 883 
in the first five months of the 
year. From then on, sales jumped 
even more, with an estimated 2,600 
units sold by the end of August. 
In dollars, this is $1,000,000 at 


BILL STULLAS 


| Bere 


makes 1000 calls 


for only 73 cents! 
V CHECK BILL STULLA’S SALES PERSONALITY: 


Just $100 puts him to work for you! Highest rated mid-afternoon show in L.A. open for spots! 
20,000 letters per month average mail pull since 1951! Renewed year after year by sponsors like 


Yuban, Frank and Joseph, Wonder Bread and Sego Milk! 


V CHECK HIS SHOW PERSONALITY: 


138,000 daily viewers join Bill and his musical gang for songs, games and PARLOR PARTY FUN 
Monday thru Friday, 2:30-3:30 P.M. 


BILL STULLA IS ANOTHER KNBH SHOWMAN-SALESMAN. 
For details consult KNBH, Hollywood, or your nearest NBC Spot Sales Office. 


NBC HOLLYWOOD K Ni 
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H Channel 
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8 In western New York state, the 


' The prizes: 
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retail, not a small sum even in 
New York. 


@ If anyone is convinced that 
room air conditioning is not here 
to stay, a talk with Westinghouse 
Electric Corp. executives is recom- 
mended. 

Westinghouse plodded along for 
years trying to sell the contrap- 
tions. Finally, in 1942, the company 
gave it up and stayed out after the 
war. 

Last month Westinghouse an- 
nounced it will be back in the 
cooler business next year with “a 
line of room air conditioners equal 
to any on today’s market.” 


s Fedders-Quigan Corp., Buffalo, 
which set production and advertis- 
ing goals second to none in the 
industry—the ad budget topped 
$1,000,000—reports that the in- 


crease in sales was “phenomenal.” — 


Production throughout the in- 
dustry was restricted to some de- 
gree by the shortage of component 
parts. Output of compressors and 
motors by suppliers fell short of 
demand, despite greatly expanded 
facilities. 

Declared a Fedders-Quigan ex- 
| ecutive, “Without exception, every 
manufacturer of room air condi- 
tioners was caught in short sup- 
ply.” 


|@ Admiral Corp., Chicago, was a 
{newcomer to the industry this 
| year. It planned to turn out 30,000 
/units and, as a freshman, did well 
_in sales. Its principal difficulty 
was that it could not produce room 
coolers fast enough or in sufficient 
volume to fill the demand. Com- 
/ponent shortage was the cause 
‘here, too. 

Chrysler Corp.’s Airtemp divi- 
/sion produced about 35,000 room 
|air conditioners this year, basing 
‘its production schedule on pre- 
| dictions of a hot summer and in- 
creased public interest in the ap- 
pliance. 

Shortages of fan motors and 
compressors delayed Chrysler pro- 
| duction early in the year, the com- 
_pany reports. However, it was not 
/caught short of assembled units 
early in the season this year, as 
happened in 1952. 


# Remington Corp.’s air condi- 
'tioning division turned out about 
| 21,000 window units and 6,000 con- 
soles. A much larger number could 
have been sold, since orders for 
‘the entire production schedule 
| were received by early June. 
| “Our company pursues the poli- 
|cy of establishing our year’s pro- 
/duction goal in the fall of the pre- 
ceding year,” explained M. L. Judd, 
general sales manager. “We do 
not try to exceed this goal even 


$1,000 


IN CASH PRIZES 


NATION-WIDE 
ART 
COMPETITION 


Artists and photographers, ama- 
teurs and professionals can enter 
this national competition by sub- 
mitting one or more designs for a 
rmanent seal to be used by the 
ational Anti-Vivisection Society. 


$ 25 — Sth to 12th Awards 


Contest Closes: November 1, 1953 
You need not be a member of the 
Society to compete for the Award. 
Information on the movement is 
yours for the asking. No obliga- 
tion, of course. 

Write today for complete details. 
THE WATIONMAL ANTI-VIVISECTION SOCIETY 
37 S. Wabash Ave., Chicago 3, Il. 


———— 
EE 


. 
T 
tr 


“oe 


~~ ae eK | HS OS 


~ = — -~ FF (4A 


a ae ee ae 


a pea ioe eek oe : : ae ee : oa ere “ po. ee ee é an ° ee ore me ‘ ae = ‘ ‘ Jee: a “= ps ee sca bes s cf ieee oe ‘ae co ris : on : a ee re os a oe ee ee i a es ; 
ee , ee iia 
sine A 
Pe Fl: 
oe Wy, UTLETS 
sige VENDING SALES out 
Soild Beer De 
<4, ' ' Fo ; 
ae Of Rw U 
: Dire NOR 
gk ER EN ve Ep s 
- ’ R Ody c . 
s tS! | 
I 
a | 
ay VEND © 188 Randolph Tower Bldg. Chicago 1, Ill. im 
Pie ee de 
ie cc 
fe ———— v 
a _: 
Reg ™ 
era. = - \ sae 
eas ae eT "ls a a 
Sune Fe OF AE A \ a - 
Dis Sap hiy rors = ‘ 
pee tee z-- | 
cs ) —— u 
— Ty ) CABS 
eS “S } a 
| ‘onl “i " a » ae Pt yl | 
= — : + 
oy % ~ | jill _— ——= 5 a : i 
. whe, esa | 
) . im + § te a" ocd 
. ait , @z aS Aaa = = + & 
| = —« IS az tera —-= ; 
o NV A ee alla | 
oe a =— = 7 <= —= => = 7 sa 
een é —~ = SS tear ae oe | 
he I a 4 Pp =——- Tes = 
i, -\ t \\\} ’ rt || B - 
— | | |) 4\ ie \\NS BiG Bl. 
Sha T_T : t= ny | |% 
oy Rr / sj i aes FRG : 
gh aad ~ imag Bere tik \ = iW | EF 
om ; (jms NR 
sae — | maac%  £#i+$&- !l a 
cn bs Pr me aan Se 7 
wee? ed ae i In eae is | -. a 
pease ri ; Soren “232 a= imi-H | SS \ 
sea | aaa ns 
“ oan | | 
at ag a iene rl Kas = as . 
pee EEE ESO 
eee. ~ * f | 
A oe S\ ar wen LY = 
Sg ia 
— ROS SS | j 
fea j 
"the es 
: $500 — Ist Award 
$150 — 2nd Award 
$100 — 3rd Award 
$ 50 — 4th Award 
ee ee 
v LL NE LE PL TS Sa ASRS THe 
' i 
joke 


‘ 
eee eee 


| 
i 
i 


Advertising Age, September 7, 1953 


If you are buying a television set, read this 


WARNING! 


or attention thet hacked by ROA a end Southern 
4 emby Washon mee ann 
tor area by people aad das oe pre the 


VICTOR merchandise 


TOT Mageweed HE Weckngren 8 


BUYERS BEWARE—Washington 
dealers are involved in a fierce price-cutting 
competition which led to this ad in the 


appliance 


Washington Star. Placed by Southern 

Wholesalers Inc., RCA distributor, the ad 

warns consumers that RCA’s guarantee 

applies only when sets are purchased from 
authorized dealers. 


if conditions indicate that addi-| 
tional quantities could be _ sold, 
which was true both in 1952 and 
1953. Therefore, component short- 
ages did not bother us in either 
year.” 

Most manufacturers report that 
their national ad programs were 
drawn up assuming that there 
would be a normally hot summer. 
Accordingly, there was little 
change of the budget, although 
local and co-op ads were juggled 
to be timed to coincide with hot- 


test weather plus availability of | 


units in dealers’ shops. 


® Nobody seems to feel that this 
year’s sales record has skimmed all 
the cream off the market. Mer- 
chandising chiefs regard the in- 
creasing number of air-conditioned 
homes as an excellent sales argu- 
ment to visitors from non-cooled 
dwellings. 

Also, the man who thinks he’s 


off the hook when he buys his | a 


first room cooler is mistaken. The 
first unit—usually placed in the 
bedroom—creates a demand for 
another in the living room and of- 


ten more in other parts of the! 


house. 

In Chicago there is an average 
of 1.8 units per air-conditioned 
home. In Dallas, the figure is about 
25. 

This fact has been noted with) 
interest by manufacturers of cen-| 
tral air conditioning equipment 
who are urging contractors to 
bring up the figures when talking 
with prospective home buyers. 


Hillman Leaves Agency 


David S. Hillman, head of David 
S. Hillman Inc., Los Angeles agen- 
cy, for the past 17 years, is retir- 
ing from active agency operation 
to devote full time to editing his 
weekly newspaper, the Times, 
Rancho Santa Fe, Cal. The agency 
will continue to operate through 
Feb. 1, when all present contract 
commitments to clients have been 
fulfilled. Jere Bayard Advertising 
Agency started handling some of 
the Hillman accounts Sept. 1. 
George N. Laws, v.p. of the Hill- 
man agency, is opening his own 
agency to handle several other ac- 
counts formerly handled by Hill- 
man. 


Canadian Food to Reynolds 


Canadian Food Products Ltd. 
has named E. W. Reynolds Ltd., 
Toronto and Montreal, to handle 
advertising for all its subsidiaries. 
Member companies the agency will 
serve are Barker’s Biscuits Ltd., 
Honey Dew Coffee Shops, Indus- 
trial Food Services Ltd., Muir- 
head’s Cafeterias Ltd., Picardy 
Ltd., Suchard (Canada) Ltd., 
Willard’s Chocolates Ltd. and 
Woman’s Bakery Ltd. 


Publication Hikes Rates 


Science & Mechanics, effective 
with its February, 1954, issue, will 
raise its rates. A b&w page, one 
time, will go from $825 to $905. 


Parlam Names Lowell Co. 


Lily-Tulip Names © 


Parlam Corp., New York maker Daniel Caust, pre y an ac- 
of Twix, an athlete’s foot prepar- eount executive wi reorge N. 
ation, and other proprietary reme- Kahn Co., New Yo! ency, has 
dies, has named Mortimer Lowell peen appointed sa romotion 
Co., New York, to handle its ad- manager of Lily-Tu ‘up Corp., 


vertising. Newspapers and maga- 


New York. 


Appoints Wilson. Haight 


Connecticut Medical Service 
Inc., New Haven, the Blue Shield 
plan for medical and surgical care, 
has appointed Wilson, Haight, 
Welch & Grover, Hartford and New 
York, successor to Wilson, Haight 
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Hotel Appoints Goerl 

Hotel Webster Hall, Pittsburgh, 
has appointed Stephen Goer! As- 
sociates, New York, to handle ad- 
vertising and promotion. A cam- 
paign is planned in national maga- 
zines, newspapers and trade jour- 
nals. 


_zines will be used. 


17 Sansom St. 


Berman-Steinhardt Moves Trip-Suds to Gram y 


Berman-Steinhardt Studio, Phil- Doyle-Decker In ‘ew York, 
adelphia advertising art, design has appointed Gram Advertis- 
and photographic service, has ing for Tip- -Suds, in iual deter- 
moved to larger quarters at 1615- gent packages desig: = {or person- 


al laundry use byt elers. 


& Welch, to handle its advertisng. 


. Greenberg Joins Kal, Ehrlich 
Illinois Gear Names Agency Mrs. Esther Wachtel Greenberg, 

Illinois Gear & Machine Co., Chi- formerly with Ben Sackheim Inc., 
cago maker of gears, has named New York, has joined the copy 
Saunders, Shrout & Associates, staff of Kal, Ehrlich & Merrick, 
Chicago, to handle its advertising. Washington. 


Janet French and Russell 
Frederick, ‘‘ag’’ students of the 
University of Wisconsin, at 
work in the farm school library, 
know the Wisconsin Agriculturist 
and Farmer and what it is 

doing for the folks back on the 
home place. Know, too, that 
they as well as future generations 
of Wisconsin farmers are the 
beneficiaries of the fight for better 
agricultural schools the ““Ag”’ 
started back in 1862. 


| 


SERVES YOU BEST 
BECAUSE IT S@rves 


Wisconsin bes'' 


Wisconsin, one of the most prosperou: agricultural 
states in the nation, also enjoys the r-putation for 
being one of the most progressive. It: ‘armers wel- 
come new ideas, new products and ‘ing shown 
ways to better farming .. . better liv 1. 

For four generations Wisconsin f mers’ chief 
source of information has been their ] «alized farm 


9 OUT OF 10 OF WISCON: N FARM FAMILIES 
F THE “AG”. 


ARE COVER-TO-COVER READERS 


WISCONSIN 


( riculturist 


; “ye a 


{ 


oe ot ee 
2 ames SORRee 


publication, Wisconsin Agriculturist and Farmer. 
Because it’s devoted exclusively to serving their 
best interests, the ‘‘Ag’’ has earned a loyalty and 
readership no other publication enjoys. It’s the 
medium that can do the most effective job of 
delivering your sales message to them. 


9ricul 


po Hs Ultury. St 


AND FARMER 


DANTE M. PIERCE, Publisher, Racine, Wisconsin 
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splurges of participating retailers | 


Los Angeles’ KTTV Has 5-Day Program 
Set Up Just for Grocery Merchandising 


Los ANGELES, Sept. 
here has what it considers the an- 
swers to increasingly urgent re- 
quests from food advertisers and 
their agencies for merchandising 
support. It’s a half-hour, Monday- 


through-Friday program, devoted | 


entirely to merchandising the prod- 
ucts of the station’s advertisers. 


The objective is to get mass dis- | 
play, shelf strips up, and newspa- | 


per advertising cooperation for 
KTTV advertisers from supermar- 
kets in the area. 

It’s all wrapped up in what is 
called the “smash” plan: super- 
market merchandising. added to 
selling in the home. Each day, the 
program, “Star Shoppers,” 
iginated from a 
with a remote crew and camera, 
as an audience participation show 
with one of the station’s top per- 
sonalities, Bill Welsh, as emcee. 


s The program is typical partici- 
pation fare: quizzes, games and 
contests, with women and children 
from the audience comprising the 
contestants. Occasionally, contests 
are held, such as one for Canada 
Dry’s “find a better ginger ale” 
contest. In this, several women are 
asked to find a bottle of the prod- 
uct which has been hidden in the 


1—KTTV | 


quired of the stores participating. 
One requirement is that a mini- 
mum of 18 KTTV-advertised prod- 
ucts be given advertising and pro- 


motion, and floor stacking. A week 


before a store is scheduled on the 


air, a field man comes in to set. 


‘up hanging banners, shelf strips, 
and a life-size blowup of Bill 


with the market to set up selling 
| displays. 


@ Each display carries a card 
which says “KTTV Star Shopper 
Value,” the name of the participat- 


is or- | ing manufacturer, and the name 
different market | of the show sponsored by that ad- 


vertiser. For the day of the broad- 
cast, the store personnel gets a 
smock badge carrying Welsh’s pic- 
ture and the words “Hi, come see 


gram, specific performance is re-| 


Welsh to herald the date of his 
appearance. The field man works} 


/me. I'll be here at 2:00 p.m.” 

| There are three degrees of co- 
operation extended by the station, | 
which stands all expenses for the 
remotes: advertisers spending 
from $100 to $500 weekly get 
shelf strips and occasional on-the- 
air plugs; from $500 to $1,000 
weekly entitles the advertisers to 
displays two days a week, plus on- | 
the-air mention, and shelf strips 
for more than $1,000 weekly an) 
advertiser gets daily floor display, | 
‘Shelf strips, daily mention—the | 
full promotion, which can also in- 
clude newspaper ad mentions. | 


® At the end of each month, the 
station furnishes each advertiser | 
with a complete report of the pro- | 
motion he has received that month. | 
The report shows the date of tele- 
cast, the store, the specific floor 
stacks obtained for the advertiser, 
the number of product mentions, 
and encloses clippings of the news- 
paper ads run by stores to publi-| 
cize the fact the program will or-| 


|iginate on their premises, and in- | 
'_viting people tc come. 

There’s little doubt the program 
is expensive, although the station 
won’t quote a figure on the cost. 
It does have plenty of letters from 
advertisers and store operators to 
show it increases sales. The sched- 


‘ule is lined up two months ahead. 


And some advertisers have ob- 


; tained distribution in a desired 
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|tising, sales promotion and publi- 
city for its new product, Gremlin 
Spray Mist suede renewer. Plans 
call for initial distribution in shoe 
stores, nationally. The Sunday 
magazine sections of the New York 
Times and New York Herald Trib- 
une will be used Sept. 20 as well 
as the October and November is- 


sues of Harper’s Bazaar and Vogue. 


outlet by going to bat for a tele-| 


cast from the store concerned. 


Southard Leaves Columbia 


E. Terry Southard has resigned 
_as national sales manager for Co- 
lumbia Records, New York, to be- 
come v.p. in charge of sales and 
merchandising for O. W. Ray 
‘Corp., New York distributor of 
‘photographic equipment. Columbia 
'will not replace Mr. Southard at 


'this time. 


Gremlin Names Bliss 


Gremlin Chemical Co., New 
York, has appointed Ben+B. Bliss 
& Co., New York, to handle adver- 


} 


Landis Joins Welbilt 

Howard Landis, formerly appli- 
ance editor of Retailing Daily, has 
been appointed sales manager of 
the air conditioner divison of Wel- 
bilt Stove Co., Maspeth, N. Y. The 
company has announced a pro- 
gram of expansion in the air con- 
ditioner field (AA, Aug. 31). 


Robert Owens Joins Orr 

Robert B. Owens Jr. has joined 
Robert W. Orr & Associates, New 
York, as v.p. and chairman of the 


plans board. Previously he was 


with Young & Rubicam for 12 
years on various General Foods ac- 
counts and with Lennen & Newell 
as account supervisor on food and 
drug products. 


market. 

All prizes are groceries and) 
products of KTTV_ advertisers. | 
Such a product gets name men- 
tion every time it is given out. The 
prizes are sacked in special bags — 
which are an advertisement for 
the program. All winners are 
cleared through a special check- 
stand so the prize items may be 
inventoried. 


® The station then makes weekly | 
reports sent in duplicate to the ad- 
vertiser and to the retailer, so ar- 
rangements for filling the retail- 
er’s stock or issuing a _ credit 
memo may be made by the adver- 
tiser. 

The program runs Thursday | 
through Wednesday, so it gets the, 
benefit of the big newspaper ad) 


on Thursdays. Usually, the five) 


stores from which the program or- 
iginates each week are scattered | 
units of one chain. From time to. 
time, five different independents | 
will be featured in a week. 

Since KTTV controls the pro- 
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NEON PRODUCTS, inc. 


America’s largest and most experienced 
manvfocturers of illuminated signs. 


600 Neon Avenve, Lima, Ohio 


_ REPRESENTED BY 


se: he 


~ 


po  & Peters, ee 


an eae) ae ee a ah i ii ot a oh fed 


a Baas a 


Be ae oe [apa Bi. ae 4 Binks eer ie o. re ae SS siyeket -'A Se al eRe Vebagt  o Meele ig tae Oma ae ied Pee ‘ Who ane sheet Te? Je eee st Re eee eee fh eee Oe Mee IS ba Cate Py ae ke 
Ps Sed vat 2, (R - tomiae Coe nee ay Me ih i ee 4g men Lah shana cate a a Se ake TR ed SE AN ng RS phate ap Sts aie” a ee 5 ao eee eeee oe rk Oita I ee ge BOS eee Wah eee Bir, acta Shey Pa Sk s-haase Wik ie ro) Sin Sly. got ae eek ee oa tar * fe ae = SF . Gee 
Bie YBa ys ou Darya ee eae i Pag to oe es > Ena RE RS ee Pt i Re i gal ae LAN Ae Leg ne a a ca ape GU So ee SRY ae he ne de el ie ll an alae rin. it eect REN, Sea goa a psi et Sie 2 sth crac ae oe fe es haat 
Bec oy ac ae Renate Meslay cts tha pe PR a SEeAeS Sei Or we ENEMA sig et Rah airy aoa gal ee wie ee ae paged 2 Ree Oe, Ft AE ees ef ee Ce ea A Cer ates he eee py ott cee eee Ee sa Se ee He (siapie gate 
a pie eet oT mea ce Seen aor TiS erat : OES ay Pi kas + a een rps GR tle ROP Te ae rr a ow ns 5s aera viii aera este aa pees ae ans La ak epee ee a cao a ey cee nes Pan Bee MAR Beg tr 2 ee Naat cr Nema eg> 5 UBB ea Doll 
ne int ea (aeee ; Limes ’ ay = : Sg. OE ees ED oer, eS age cS en treme eases Ne array ae Be ag Caos ee es ges eS Saas aralis eT ee aie Ser fe) SON Maia fe 
ie i z ‘ . Sigiais 2 Ee rey Ns irate ie athe ise Nee f 4 22 Sat RMD ec 5s sao et semen = je ee ec, Ml aes ax) See : ve ee ae ee mo ee Poem Ae a ie aly 2 
eee ye BS ao a , Ys ie : Font ot rete ate eee ee eee OME GE Sa. 3 (aie eS cokes fae peewee eae an Bt a he wh WEES mi Pe Ao 
ot eee : 2 ‘ © ia eRe eR ~<a Ne “pe ee ait eaearioteey Bes Fveat le Sc ao NE a a os. pam rent camer lager 20° i a Ee ee 
TEES ke —<— a7, 2 = ~ Pans 
i - . 9 
ees - ” e 
as ESSA YE A se ob eens 
ee 
ie 

: ( 

a 

i 

ee 

: 
Pee _ PO 
: Sag a: 
poe 
ee 
war 1 
a 
Dre et 
ee ss 4 
Kearns as." 
iy ‘ ie ae 
toe : ( 
ion 
Sea nb 
Bi ea ee 
is, Ore a 
wid 
eee 
es | 4 
ep aes ay 
we Bhs LL i 
Se Cie Se Seer 
: Fe haa 
gs oe ee at SSDS i 
Det aes i ot soli i pt Ogi a Ht HE nc ig Din eg a aces, PR epee een eee bah eg e ‘ * 
ye er Loa ag “ Bes ay aa ee Mes 22) sme ee Sere none toe (ete 2 Gaeta Colca iat Ree Sete eee eee Nae 
ee rN ape iS ea ee Paige te ee Reger ec el cae A Men a lidtigeeiaen ee ee esr cet Rae Te : 
wo tees meer rf eWries pees pit Rie ke Et te a ee eR ae IR thes | cee oes. og: Se eae » Oye EE ise Paton nt Or ie eae ie | 
esate | Rieger Ain Tsk ee iain Sacaa  eccree Ee ae RON R aaa ia Rr gt en etree OAT rE ean em eee eee eae. aU Sheers |, ee iientig 2 eke ay 
Ree aes re ea Bias cps eas Da de tera te i Apt rs seca, ERE ee ee PN eae eh rope en ae aT Eke 3 cle pOROPE AER OR or as tel RMT LR | Bs 
Chea te ee | le ES Ee kites ae Rea eet Mi PN Ieee Utena iG Aiko ete ee eee Ta ER ieee ri rade eer ee Se a ok ee tee a.» tee ge Sogt ail 35k eM Rw se 
ps iene ahs on : x Ce ee: aa Riedie. phd bee P TO a SS RENT SA Nee es 4 a at a Dita Tas bi ie pee 1) RENO coe ange iA BR ea po eM moment OR om. Sperm era : 
ee ee Ce ae ee ee en ee ne eS ee ee es 
a sb oie laa eh See eet Ana 8 Pa.” : E — — ee : me * 
A : Pees . F > a Pies [ateo < eS = raat tata ~ eee ae “a Ra ate oa . ~ , : i: 
: 2 y a f 1V0 9 é ruar . A 4 Ue aula ates ae EIS as ag ae ae ee Wes 4 yor " 
are ie ii ie idee ris ois cil oe rs eri, : Seta initia eee ne eons wi i or = tod 7 
Meo 1 eet ie ia ae Sieagt _ MN ne ae) tall Sn, A pola aien Cs RO) NS gS eas rae ae gk © Ae ion IM ek aa Fee os ieee aan PG: gi A AD a ella ee areca , ET ee NN ioctl i 
‘ rr imal ; ee als in eet : Se Ra 5 ei ue RENN a alae ee ae lg aN A ae a Se keg hey tac barns LY Duis Mai eon Be sete ‘ Peete ‘ ga. 
: - ci : “ae oo = era ‘ * tas Te ae ae i . eae ad 2 ead oF : ie 
ne ; oe ss ae ae g wae ee ¥ S aoe x Rete “ee re caer; =e é, 
vi kaeragee 2s See mB pide. i ge oyna RMI eY | Cagguiiien S tae aria, = neete aise ees pete 
oe tet ie gr oo ele 2 ee a TRAE pe TS on See ee Tan Bia 
ey ee Disk Pam tgs ite 5 PS Rei get i rr eae ae 
ea eit me ; EES eo 2 ee ORS ee eRe a2 crepes crea oe Bn i ie 
5 my acs Be aE pte i rs nr Ot nee Can macorae l : 
Da ate age ] ne lemege ea é Te ig ae Rl. chica eh we Grey ce eat ages: | ; 
a 2 2 ere piss fhe ak aka - 4 ats ae 
an agent hanne ep erat o 
x as ’ axe Si eae De hag Bil ot lie ae oe 7 . elie edema eas 4 ph cure Ou Nala iege ites es : Paar’ hu tee ad aes 
“ha ees Bed Cp momen ee rane Meg eee eee a, (og ee i Ppt rae : so WR cs Ra AE comet a hae air 0 pay ele er 2) gigs 
aie RIT ct gr tal Weep hot ee eR ae cdg ce Na ere Oh Se ag ‘ ; mit CEN 5 Rin mea a amen Medes Pr ale he Se Se Pee epee ae) etre hae al eee sind Bek aes 
ve Z sap. il at a i gee es SEE Be ery) Ae Wee Sues ee Pahoa reas igs Boies ais TS A ticeighe pen ee ‘ sae x AS Nk a, ees Be eh ah nae oles. Pai a 
olga Ce ars ee ines : eee Feet Dae A tae 5 ee ae Be soe eee ee SCY ek st ego ok, Sh ea ane 
BS: ee ly ARE org eee ; ; ain became Mi ES oh SR Lee DRS OOM Bee. Teme are Wee safe Sm Ck ere oak Beare ap hese 
stage ee aed : ° ct ae ee ; eee Sau earn tS eee, | Fae 
{eee 7 iliate in serving 1, RST ae, 
eS ener Fig ye a Oey precbstas, ts. Cant ne beg be £m ial hc = 30 com 3 ; Pee eee wh eae Ed : Bees Se her ee ae eg Be ys 
: . & a es Tee: Pde Peete {TAR / See aie aarcr ere emma! IE suet Se ‘% erate ‘ pie fen 
3 oie a ’ Shing i i ‘ 3 - a tare 
ie dja : Ria tale Petes ‘ es ee et eae a Nic aamamine ah 3 jc ae 1 aaa 25 clin 2 cre 
ee 2 ‘a rity gene) os 5 . Bare WE ph tase oats co i eeeneneee, © : 3 ae 5 Ah perks ae Eas oe hee RNS 8 is eres, 
ae ; a p i: ig A fi : ee ce eee a 2 Re Fre ee on My aden tee hare FI he ae : 
Beg at ae ‘ ; ee aie i “ z ae ie ae? i aii 2 Go mae ane Sat a ee Rs aR ; . Be el 
Sg eee ste nance ae ee ex Leg 4 : ene, : : 5 aba ane 6 Se enaeaS IE. : Bhar! Se ot ee oe poe ia ie a fae Raa Pte 
= Bg et ae ee er ee cenene es SRM. aR me i ape oe he te ie i 
eee ras, Neca lane 3 SPE a mosennipanes eT Vee ta er ea ne yp en eet ee ea NS a ay eae ee italian sea RSs a aa 3 wea af eS eee ee aed 
: ae SG eee ae) ete ee Rs a es eae Ba Oh wae clare as! fe Ryser ee ih ie en Nae AS noma Oe hee cg a tte Ses Eo, | rae 
oe Ne: Pee ee eres etic Ose ahr «= eaten Baie er ay a ter Hr sem ns RS se ee me ly EY cle ice ae Sue 
e.. ee aes, : Oa ee ae ATi sale Ss oe ate hes ess CoC orig i. lf a 9: a a GHETTO, oe fo EY OF Pate eS Dike ercemamiales MLE TACT, vc rome cae Saal q is 
5 eo Bs. meas He ey Re Tete a ‘i De on re : Wee. LES Co Re ane le |S Ree eee Thee ee ia) a ee cere tg ee leo RR, ees nea Roires 3 
: S Peat PRS oe ag ; pet aah ges: Tm ig ag ec: Nata? 2) Taian», "i arn tit enim cc Fa ome ae sc eo Pee Moat, cng? or! ee cS ee 
: ie J ie eg . ing UM sar, vd Yolen gi wy ee sa ena dl aaa 0 4 ie os ‘; Pe A Soy ek ihe ROP a hey . Be A St ee a ua Rakes 
ees NS lees UI aes ‘Sauer See EN 2 bay a iS OOS Feta a ea oe ae ae a ee eae em re re ae ast! ee 
Paes Oo) Pe ee ee tae pane eat ll Le es Ne eee Rae g BEE cone eee ty Bagge TR od <a Bel he kek a eR se dae “lege aS ae ahs ee ae 
J Pia ee pete BCT ; ie Shee a ia poe 2 SAT Se Rr me ea Tee eee tae ae ia as oats “Ua aaah plea TEMS aa a. OF ig Sette Cae Ae BLE) ete i ee Biiit 
ee Ge See : Piet ; eee ge a ge es gen Uae gs ant Shh hag ty Ls. Sas ete cuetieet oS poe ON or ae ae, ie 
a ¥ ates g TE Ae Fieger Te ot RR eae Ve ee? aie eens eee geen = he 2 Fig Mes: pe ee r 
; : Bereich ME A Oe Me™ | qe, Gun Somat“: CSc aetna ee oe Ro 
= ; : * Goh a RE bat a ee map Sas ee See eat Spe eR cat eg So a see i aa Agen en cy SR 7 a 
— ed | gi may Sea % aed Arey a Se | aa ie tae hes: eg? as : ites ut 
Os be’ . 5 Sh ee ait ¥ ge amos ae z ie oe 
rs : yas ee Tie imate a 4 
. ° a if om =e, 4 m= x Op sea’ % ? 
r Pe ee FP ; a a : a M oa : 
a 3 086 8, 6 %6 8 a Rae vrs i ¥ jf * 

a Te Pe ey etn . P i ee . tn ag 
oe Ba cee i ite . 3 Chann ae a ms) 
oe : ; oe ds ts _ - 3 -" ee eae om a ig Soh eel ‘ a a : 

PS BE a naif : F cae. av i A, ne aio ey ming ie i z * ane 
ve > He oat ; : eee Dee parc ee ee } é ee cee Bc ae gee ae o ’ 

: nate . : i. “ a agit c were ey to igs se a ere ~ see oxy aE ceey be ee r pee Aid ale cee em Pigae a ae ae . ns 

? dg Tis a pint erin 2 >* a ay . “te “} en : Se Te eae © = hee a ‘ ve si el ig . i - oe “Wares 

a ies oo ae yaad * é 7 , 2 eke ol a are ene t, wee t mAs: oA ‘ ngs ¥ 7 foe j it tae aoe 
i ¥ i. age aaa Ey oo 9 ri if Yering ae ae > oe ae cpeadee eae. ated ely ts big Sea * " oe 
: < he 3 = 3 pao oF i : reer ete ae EET oes rams are = Sos AS abe Cie Oe she : et 
7 ee: ~ ae yas SF ink Rit ie bingy ott Oe fe % pe ee te ae ae ee ie 
= 4 r - . - oa tate oe . cae * i x ab em 
r Drnel ' Se Raa map aee oF serving 1,463 "Sees ES 
en 7 ble 3 bet i, TA eR ang Ee tk : : ‘ 9 e 9 F ie ; Nh ? 
ras 1 gear Lecom zee As ibs 2x La RE Ye Sai Ta Mite ES : a, eae: : er ae et Fo 
. i. q ee pe hss ee ees Cl ag eee Se #55 é a Ste. a Sees : : am ‘i pa fe Nists # I < P ir : 
Bit \ State ate eh Ror cee te ere: eee rae et apenas Oy ak aetna ; eician fhe Gren Fee 1: a 
a ee * Sos Se - ake < cs MP ORs) Se % . 5; Sniioan = Ss dais om Mien Siete arated eee Or cue Aa em AS ional 
ee : f pes sg capes hh Gare ct? teagan ye RMRE s oe i dee ee ae ’ f i Sor ger ine... eee Sere v1 2a a er siemeemmeanen 
ag eee a ne ere oe EAE eg WENO so a aay ae we ots ee eit at are ee | PR OS ee Sein 
ree ‘ Be a eau pte, SLE Net My ae Pie ano ster top sa sh aaa clae A, aed Ba ‘ aha eed ee Ce ee eee 
: Sel Piste iat hil tem ely aap a Mie oe ee ee Sag = 32 pe NR RES tacit re a hc Se 4 aes “s eee : i poe oi 
aber ” eee Paes) ore eee oe a aa a aus aah: ; oes ae : ees ee SEEN Weg Ree tae OR cs 
Reel Met gues Soe eM Sak Bee se mp oe a arc ‘ 5 , tn : : Bee ae 5 2, ee 
Bi se by. EDR sete eevee eles Cosa ee P : ht " Seren & < : 
4 e ‘gs Etre ‘ \ ane” a $8 ait , pawpr 
i . | ° * ae Be . ‘ ¥ ; aan Mea : we. She i: ‘ : 
eee es et 8 e ce LEVISION STA . pn ae = 
3 mas ees a tied ’ “ pg : = ppt ; 
Lc nina? Be Bo ge a. ae i ; : Ss ra tl a My fr ; 
Dee a aa is ad ee =a - | ae s : nity a £9 i ite fig 
: < ae : sehehieddndec —* seer ee eh ey : f ; ; a eet erase: og Oa al pe 
z . Seo SS ea sy ay ee 5 a ¢ % : a i i : % . 
se pte wget + | - : Pat cs 
Sos ett : | 7 
Mir = ‘ i 5 | : Lat 
fae Fart. 
: i : 4 | a . as 
| aS 
al | Lah 
nears eae ma | & = 
E-> 7 a, os 
ae 
: Nee 
. piece : oe . 
EER a? eye mie an a ae ne Se ery : ; : weet * 
2 Sua ee ie ieee ee ae Mie ee Rehan we eh ee ie 
ie d - ‘ ait a Mag Lg Cy Se ees POEM ot Si ae : 5 hy 
Js ; eee tose Oe aa STON |. : . ri ne cae Rees : égrcles 55 i os 
a BT Mies Newt eS, ane OP Shr ear ee oe oN geen ee eo eu Pea a eee ta Dinh Ae ee ae haan oh, aaa ahaa i Seas fe 
‘ Po : ia 2 ; = 
Sk ‘ 2 E A) hee 
; | 
eur, os) “ ‘ 

e: 7 - : : > ; ? r th if rs ; x diel inh hop 4s" é * watt 2 k 3 An i Xe ‘vir. Sa ate a F 
pnt el Se woe Phd WORE, shascegh 15 a x sees . Sid PEW Nag pi mmels dee on gee ee tae Ne j Se ON oa pe ee a bes “ihe a = Wes ‘ ; c ee ee : 
¢ j re ps ad 2 ee . = Bee wee eR gl ee bal Mil a a A ene Oe Fe i SRNR Pty 7 ha ee ee “ ny MD ack aS, Shek RO PR a rat ees et Ae te nite Cine ig Se ras 7") 

- al * * % Y * ~ ¢ . be ¥ ‘ iS fi y t % Z , - a . r Fy ele 


Advertising Age, September 7, 1953 


Marketing Workshop 
Set by Industrial 
Admen for Oct. 16 


WASHINGTON, Sept. 2—This city 
will be the site of the first post- 
Korean industrial marketing work- | 
shop conferences, to be held in| 
connection with a joint regional | 
meeting of the American Supply 
& Machinery Manufacturers’ Assn. 
and the National Industrial Dis- 
tributors’ Assn. on Oct. 16. 

Four separate marketing work- 
shops will be conducted: success- 
ful promotion methods, how to 
analyze your market and set a 
sound sales. potential, keeping 
your salesmen fit, and how to re- 
duce distribution costs. 

The individual sessions will in- 
clude discussions on problems of 
direct mail effectiveness, adver- 
tising literature, sales quotas, the 
value of sales analyses, visual aids 
for salesmen, and factory training. 


/Cleveland, who heads NIDA, and 
| J. Robert Kelley of Manning, Max- 
|'well & Moore, Muskegon, Mich., 


Addresses by presidents of both 
associations, T. Gordon Vaughan 
of W. M. Pattison Supply Co., 


president of ASMMA, will feature 
the sessions. Former congressman 
Jennings Randolph, assistant to 
the president of Capital Airlines, 
will be the luncheon speaker. 


A. S. Beck Launches Campaign 


A. S. Beck Shoe Corp., New 
York, has launched what it calls 
“an innovation in retail chain store | 
advertising’—a campaign that) 
combines a_ strong institutional | 
theme with a specific merchandise | 
promotion in every ad. The cam-| 
paign is built around the theme, | 
“See for yourself—believe what 
you see—Beck brings you quality 
at a price that’s hard to believe.” 
Between now and December space 
units of from 400 to 1,200 lines will 
run weekly in 72 cities in 95 daily 
and Sunday newspapers. Wesley 
Associates, New York, is the 
agency. 


PRODUCT DEMONSTRATION—A space salesman usually brings along a copy of his 

publication, so the Broadcast Advertising Bureau thinks its staff should do the 

same. Radio salesman Ted Maxwell and Jack Moore (right) display their calling 

card—a personal-size radio—to Lorraine Crooks, time buyer, and Frank Silvernail 

(seated), manager of the time buying department, at Batten, Barton, Durstine & 
Osborn, New York. 


444 Madison Ave. 


EASTERN 


WBZ-TV 
WPIX 
WPTZ 
WCSC-TV 
WIS-TV 
WTVJ 


Boston 


CENTRAL 


WOC-TV 

WDAY-TV 
WBAP-TV 
KMBC-TV 
WAVE-TV 
WCCO-TV 


Fargo 


WESTERN 


New York ll 
Philadelphia 3 
Charleston, S. C. 5 
Columbia, S. C. 10 


Davenport 


Fort Worth-Dallas 
Kansas City 
Louisville 


Minneapolis-St. Paul 


VHF CHANNEL PRIMARY 
4 NBC 
IND 
NBC 
CBS 
NBC 
4 ALL 


NBC 
NBC 
ABC-NBC 
CBS 
NBC 
CBS 


me wouw Ss vi 


KDSH-TV Boise-Meridian 2 CBS 
KBTV Denver 9 ABC 
KGMB-TV Honolulu 9 CBS 
KRON-TV San Francisco 4 NBC 


IKREE & Perer S, INC. 


Pioneer Station Representatives Sin’ 1932 


NEW YORK 


CHICAGO 
230 N. Michigan Ave. 


DETROIT 
Penobscot Bldg. 


Plaza 1-2700 Franklin 2-6373 Woodward 1-4255 
ATLANTA FT. WORTH HOLLYWOOD SAN FRANCISCO 
Glenn Bldg. 406 W. Seventh St. 6331 Hollywood B’ Russ Building 
Main 5667 Fortune 3349 Hollywood 9-215! Sutter 1-3798 


Philco Opens Big 
Fall Campaign for 
Radio and TV Sets 


PHILADELPHIA, Sept. 2—Philco 
Corp. this week launched what is 
believed to be the biggest fall sea- 
son ad campaign in the television 
and radio industry to mark its 
silver anniversary in the manufac- 
ture and sales of radio receivers. 

John Gilligan, v.p. in charge of 
advertising, said the intensified 
campaign is partly supplemental 
to the company’s regular fall drive. 
It will include national consumer 
magazines, newspapers in 200 
leading markets, television and ra- 
dio networks. 

Starting the first week in Sep- 
tember through the week of Dec. 
13, Philco has planned 112 days of 
continuous advertising. 


# The campaign, heralded in ad- 
vance by the company as a “sur- 
prise’ merchandising and adver- 
tising package for its distributors 
and dealers, will concentrate on 
big space in weekly and semi- 
monthly magazines. Scheduled 
have been four consecutive spreads 
in full color in Collier’s, Life, Look 
and The Saturday Evening Post. 
This is being supported with color 
pages in The American Weekly, 
Ladies’ Home _ Journal, other 
monthly publications and about 
300 newspapers throughout the na- 
tion. Philco has also contracted for 
26 full pages in the national edi- 
tion of TV Guide. 

The ads will feature Philco’s 
1954 line of television and radio 
receivers, radio-phonograph com- 
binations, and the new “Phono- 
rama” high-fidelity radio-phono- 
graph. 

Newspaper space will be initi- 
ated with spreads and a series of 


‘full-page and 1,000-line ads. 

The “Philco Television Play- 
| house” on NBC-TV will carry ra- 
dio and TV_ set commercials 
throughout the fall period. The 
five-days-a-week “Breakfast 
Club” radio show on ABC and the 
|'Edwin C. Hill newscasts will car- 
ry similar commercials. 
| A spot radio campaign also has 
‘been inaugurated for the rest of 
the year. 

Hutchins Co. is handling the 
campaign for Philco. 


‘Fortnight’ Names Belzil 

Jack Belzil, formerly in the re- 
| tail liquor field, has joined the Los 
| Angeles sales staff of Fortnight. 


If you uge 
PRESENTATIONS 


you ghould know 
CHARTMAKERS 


There's nothing that can do more 
to complement all the time and 
work you put into a presen- 
tation than creative layout and 
production by The Chartmakers. 


HERE in one shop are complete 
facilities, a large and expert 
statf backed by years of 
experience in designing and 
producing every type of visual 
presentation 


Let us show you samples 


THE BEST VISUALIZATION 
COSTS NO MORE AT... 


480 LEXINGTON AVENUE 
NEW YORK 17, N.Y 
MUrray Hill 8.2760 
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One, just one, magazine in the news and management field § cc 


Still more for your adver|' 


AGAIN IN 1954, NEW PAGE RATES REFLECT A DECREASE IN RATE PER PAGE PEF ® TI! 


Growing circulation power has enabled ‘‘U.S.News & World Report” to 

increase circulation guarantees six times since 1947. Every increase in 

guarantee has been matched by a decrease in costs per thousand. 

Every increase in page rates has been matched by a greater percentage increase 

in circulation. No other magazine in the news and management field 

can match this record —simply because no other magazine can match this record of 
circulation growth and increased advertising volume. 


The record shows it is good business to be able to sell 

a better product at a lower rate. ‘“‘U.S.News & World Report” 
has moved from 25th place in 1950 to 7th place today 

among all magazines in total advertising pages carried. 
You’ll find it good business to take advantage of 
this route to America’s ‘‘market of approval’’ 
for whatever you have to say or sell to 
high-income people of importance. 
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How the purchasing power of 
your advertising dollar in 
“U.S. News & World Report’’ 
has grown since 1947, in terms 
of guaranteed circulation. 
(1947 = 100%) 


Now more than 625,000 net aid circulation 
— a market not duplicated by any other news or management magazine 
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old @ continues to give you... 


if tising dollar! 


PEF THOUSAND 


ae 


readers pe 


ae 


more readers per d 


dollar. i Rate per page per thousand 
it ies a (based on guurantee) 


$8.50 
$8.00 


$6.86 


$6.21 


$5.78 — 


‘ae 


1947 1948 1949 1950 1951 1952 1953 1954 


For more information on the 

low-cost coverage of this market 

of important people, call or 

write our advertising office at 

30 Rockefeller Plaza, New York 20, N. Y. 
Offices also in Boston, Philadelphia, 
Cleveland, Detroit, Chicago, St. Louis, 
San Francisco and Washington. 
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Advertising Age, September 7, 1953 


OF THE WEEK 


25-YEAR MILESTONE—Poul Clissold, president of Clissold Pub- Dana Hubbard, editor, The Canner; Harold Snyder, editorial 
lishing Co., Chicago, tries on the new watch presented him director of Clissold publications; George Breyer, business man- 
by employes on the occasion of his 25th anniversary with the ager; Mr. Clissold; Frank Wenter, advertising director, and 
company. On hand for the presentation were (left to right) Frank Hicks, editor of Hospital Management. 


KING SIZE—Dan Steadly (right), 6'5” of pulchritude, as the publicity boys say, 

dramatizes a new king size permanent waving lotion called Permette made by 

the Caryl Richards Co., New York. Her friend is Claudia Hall, costumed as a 

milkmaid swathed in mink to portray Richards’ luxury Rocket Wave with Milk 

Bath. Girls will go ‘round country to various trade meetings to promote interest 
in the products. Getschal & Co. is the agency. 


cr) Sates Appeal 


is inherert with ol! Chalienge mili 


products. Colorful packag ng 


that invites o pick-up from the } 
shelves...ond above all, QUALIT 4 
thot ossures repeat sales again J fl 
ord again ' { ms 
. | 
a | 
i 
ne os THIRSTY?—California advertisers seem to think swimming makes a fellow dry. | 
a i Three thirst-quenching suggestions are Burgermeister beer (San Francisco Brewing 
, Corp.), Regal Pale beer (Regal-Amber Brewing Co.), and Challenge milk (Challenge ' 
ie Cream & Butter Assn.). 
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OPEN HOUSE—Addison Lewis Co., Minneapolis agency, presented this jumbo cake | 

DISTRIBUTORS’ PROBLEM—Distributors for Hotel Bar Butter Co. Patties (top left), Miss Double-Pak (top right), Miss Pounder at an open house for WTCN-TV, which started telecasting again Sept. 1. Figuring 
are faced with the problem of picking Miss Hotel Bar Butter (bottom left) and Miss Quarters. Results of the competition out how to cut it are Penny Hustad and Edward G. Smith, WTCN-TV general 
from this quartet. The contestants were identified as Miss will be announced shortly. manager. 
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made a basic truth self-evident: nothing 
interests people like themselves. 


\ S YOU looked at the opposite page, you 


Any page that features names and news 
about people “close to home” is bound to be 
just about the best-read page in the book. 


The same basic truth applies — when you 
come to considering the best basic advertising 
buy in Sunday magazines —to Mighty METRO. 


Only Mighty METRO has such local reader- 


We dare say that you, 
your friends and associates 
never miss this feature 

in Advertising Age... 
because nothing interests 
people like themselves! 


ship because it is not a single, centrally-edited 
Sunday magazine but a network of 27 different 
magazines — each edited locally and packed 
with “home-town” interest. 


Only Mighty METRO carries so much /ocal 
retail linage — because local advertisers know 
the value of being in the best-read Sunday 
magazine in town. 


Only Mighty METRO. in its member cities, 
gives you such a network of Number One Sun- 


day newspapers. None is “weak”. And all mar- 
kets are major. 

Only Mighty METRO, among Sunday and/ 
or national magazines, has such whopping cir- 
Culation — more than 14,000,000 every week! 

Any Sunday advertising plan which omits 
Mighty METRO will most certainly miss ad- 
vertising dominance in the markets of greatest 
sales potential. 

Because nothing interests people like them- 
selves — nothing sells people like Metro! 


Nothing sells people like METRO 


35,000,000 READERS 
EVERY SUNDAY 


MIGHTY METRO magazines are individually owned, edited 


BOSTON Globe Pictorial 


DETROIT News Pictorial 


MILWAUKEE Picture Journal 


and/or Herald Rotogravure Section 
BUFFALO Courier-Express Pictorial 
CHICAGO Tribune Picture Section 
CINCINNATI Pictorial Enquirer 


and/or Free Press Roto Magazine 
HOUSTON Chronicle Rotogravure Magazine SPRINGFIELD Republican Rotogravure Section 
INDIANAPOLIS Star Magazine 
LOS ANGELES Times Home Magazine 


and distributed by these leading American newspapers: 
BALTIMORE Sunday Sun Magazine 


MINNEAPOLIS Tribune Picture Roto Magazine 
NEW ORLEANS Times-Picayune & States — Dixie 
NEW YORK News Colorofo Section 
PHILADELPHIA Inquirer Magazine — Today 
PITTSBURGH Press Roto Magazine 


PROVIDENCE Journal Magazine—The Rhode Islander 
CLEVELAND Plain Dealer Pictorial Magazine $T. LOUIS Globe-Democrat Magazine 
DES MOINES Register Picture Magazine 


and/or Post-Dispatch — Pictures 
ST. PAUL Pioneer Pictorial 
SEATTLE Times Pictorial Section 


SYRACUSE Post-Standard Pictorial 
Gravure Magazine 
WASHINGTON Star Pictorial Magazine 


Metro Group Editorial Bureau (New York) MUrray Hill 9-8200 
METROPOLITAN SUNDAY NEWSPAPERS, INC. 
Sales Offices for Metro Magazines and Metro Comics... 
NEW YORK: MUrray Hill 9-8200 + CHICAGO: WHitehall 4-2280 + DETROIT: TRinity 2-2090 
SAN FRANCISCO: GArfield 1-7946 + LOS ANGELES: Michigan 0259 
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Radlauer Joins Agency 

Arthur Radlauer, who has been 
operating his own agency in New 
Orleans since 1948, has joined 
Sewell, Thompson & Caire, New 
Orleans agency. 


Forio Promoted to Bank A. M. 
Robert E. Forio, with the First 
National Bank of Atlanta since 


1952, has been promoted to adver- 
tising manager. He succeeds Wade 
G. Murrah. 


Seelig Gets Distributor 


Seelig & Co., St. Louis, has been 


named to handle advertising for 
Hollander & Co., St. Louis distribu- 
tor of television and radio sets and 
home appliances. 


Automatic silk-screen equipment for speed 
ond economy. Specialists in short run, 
large surface printing for outdoor and in- 
door advertising. . 


4-COLOR SCREENOLITH 


. + PROCESS. 


“SOLID COLOR PRINTING 


Th, gh 


a i Un oe ea CE Ae Date 


> DAY-GLO-~ | 


is a, Gk ee A cae ty, 


M quality, lowest cost silk-screen printing 
-N ‘the largest printers of local 


and sectional 24-sheet posters in 
the United Stotes. 


1570 $. FIRST ST., MILWAUKEE, WIS. 

OFFICES IN: New York ©* Boston 

Pittsburgh ©* Detroit * Chicago 

St. Louis * Dallas * San Francisco 
Seattle * Portlond 


Arvin Industries Plans Intense Fall 


Drive, with Emphasis on Radio-TV Line 


CoLuMgsus, Inp., Sept. 1—Arvin 
Industries Inc. this month kicks 
off one of the most intensive ad- 
vertising and merchandising cam- 
paigns in its history for all its di- 


| visions. 
_ Magazines will be used primar-_ 
ily for the advertising, with the 


bulk of the space to be contracted 
for Arvin’s radio and television 


lines. Advertising also will be done 
‘for the electric housewares and 


metal furniture divisions. 
Publications to be used between 
now and December are Better 
Homes & Gardens, Country Gen- 
tleman, Good Housekeeping, 
Household, Ladies’ Home Journal, 
Life, Progressive Farmer, The Sat- 
urday Evening Post, Small Homes 
Guide, Sunset Magazine, This 
Week Magazine, Today’s Woman 
and Woman’s Home Companion. 


# Many of the ads for television 
and radio will be in color and in 


half or full pages. Ads for the) 
electric housewares division will | 
be in b&w and color and for the| 
metal furniture division in the! 
same categories, with some four- 
color pages. 

There will be 20 ads for radio-_ 
TV promotion, copy emphasizing 
styling of the new 1954 line and) 
the “all-channel” tuner in parts of | 
the country where u.h.f. stations | 
are being built. The styling and 57 | 
color choices in the line of 15 table | 
and portable radios are to get a| 
strong play. 


ws Thirteen consumer ads will be| 
run by the electric housewares di- | 
vision and attention will be di-| 
vided between room heaters and | 
the Lectric Cook, Arvin’s com-. 
bination grill and waffle baker, | 
and the coffee Perk. 

The metal furniture division will | 
have nine ads, with six of these | 
built around the Arvin dinette line | 


The Sunday Oklahoman is the biggest Sunday newspaper 
in the Southwest —- bigger than any in Dallas, Houston, Fort 
Worth or San Antonio. It reaches the biggest market — does 


the biggest selling job. 


Add color to this selling a and, as in all newspapers, 
proportion to its extra cost. 


The Oklahoman and Times, with every modern facility 
for run-of-paper color production, many years of accumulated 
know-how, and an unrelenting determination to excel in this 
field, are producing r.0.p. color in editorial and advertising 


you get extra results out of al 


columns equal to the best. 


Write for the folder, ‘'R.O.P. Color,” and ask for samples 


of current r.0.p. color production. 


THE DAILY OKLAHON 
MA CITY TIMES 


OKLAHO 


The Oklahoma 


Publishing Company 


| 


| 
| 


j 
| 


} 
| 
| 
| 
| 


| 


The Farmer-Stockman | 


WKY Radio and WKY-TV 
Represented by KATZ AGENCY, INC. 


| 


| 
| 


Advertising Age, September 7, 1953 


Stop wishing sou were 21 again 


stveeuvye f3...... 
BOOtes MOTOMS Fe 


FOUNTAIN OF YOUTH—This ad in The 
New Yorker says the new Sunbeam-Talbot 
will bring back “the days of your youth.” 
Anderson & Cairns, New York, is the agency 
for Rootes Motors Inc., manufacturer and 
distributor of the car. 


and the other three devoted to the 
adjustable ironing table. 


@ Heavy trade paper advertising 
has been scheduled and elaborate 
retail sales helps are being pro- 
vided. These include a distributor- 
dealer co-op newspaper campaign 
with 64 one-column to full-page 
mats on radio and TV for place- 
ment in local newspapers, plus 
many more for electric house- 
wares. Cooperative use of car 
cards and 24-sheet posters also oc- 
cupies a prominent place in the 
fall plans. 

An elaborate point of sale cam- 
paign has developed to help local 
dealers capitalize on the impact 
made by all forms of mass adver- 
tising. In addition to window ban- 
ners, counter cards, envelope stuf- 
fers and full-line folders, which 
Arvin has used consistently, there 
will be a broad assortment of in- 
side and outside displays, silk ban- 
ners and window trim. 

Roche, Williams & Cleary, Chi- 
cago, handles advertising for Ar- 
vin. 


‘Successful Farming’ Raises 
Guarantee with February Issue 


Meredith Publishing Co., Des 
Moines, will increase the rates for 


| Successful Farming with the Feb- 


ruary, 1954, issue. The circulation 
guarantee will be raised from 
1,100,000 to 1,200,000, a 9.1% in- 
crease. 

The rate for a b&w page will go 
from $3,625 to $4,000. A _ four- 
color quantity and continuity dis- 
count will become effective with 
the same issue. Advertisers using 
the equivalent of 12 full-color 
pages within a 12-month period 
will receive a 4% quantity dis- 
count. An additional 1% discount 
will be given if a four-color unit 
is used in each issue of the 12- 
month quantity discount period. 


Thor Hikes TV Budget 


Thor Corp., Chicago maker of 
major kitchen and laundry ap- 
pliances, has doubled the schedule 
of its TV panel show, “Quick as 
a Flash,” which returns Sept. 10 to 
the American Broadcasting Co. 
network weekly on Thursdays, 
9 p.m., EST. Last season the show 
was seen only on alternate weeks. 
Henri, Hurst & McDonald, Chica- 
go, is the Thor agency. 


“Mart, for TV Dealers, Bows 


A new monthly publication, 
Mart, slanted toward television- 
appliance dealers, made its ap- 
pearance Sept. 4. It is published by 
Caldwell-Clements Inc., 480 Lex- 
ington Ave., New York, which 
also publishes Tele-Tech & Elec- 
tronic Industries, Television Re- 
tailing and TV Technician. 


Thurston Heads Beer Sales 
Alan C. Thurston, who has been 


/executive v.p. for the past three 
years, has been named by Red Top 


Brewing Co., Cincinnati, to assume 
all responsibility for direction of 
all sales of the company’s beer. 
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PUstre 


looking back 


Stepping along at a fast pace, frozen foods have moved to a 
top spot in the nation’s food industry. And, although our halo may be 
showing, we’re mighty proud to report that FROZEN Foop AGE, the 


. industry’s merchandising publication, has stepped right along with it. 


In the swift tempo of modern living, frozen foods have proved 

a boon to the housewife, saving her shopping time and labor while 
making her job in the kitchen much easier. In a word, 

frozen foods fill a need. And what frozen foods mean to the shopper, 
FROZEN Foop AGE means to the industry. 


FROZEN Foon AGE fills the industry need for a medium 

which carries the frozen food story of high profits to volume retail 
and wholesale buyers and shows them how to merchandise 

frozen foods to maximum potential. Extensive news coverage by 
experienced editors, who are quick to spot marketing trends 

and nail them down, who know what makes frozen foods 

sell, have kept the industry right up to the minute on major events 
which other publications have covered too late or not at all. 


That’s why chain store buyers and merchandisers, wholesale 
distributors and packers, brokers, warehousemen and equipment 
suppliers who read FROZEN Foon AGE have come to rely on 

the printed word in their industry’s merchandising publication. 


AHRENS PUBLISHING COMPANY, INC. pubiishers of: 


71 Vanderbilt Ave., New York 17, N.Y. 


representatwes 


Atlanta: Blanchard-Nichols-Osborn, 75 Eighth St., N. E. 
Chicago: Davis & Sons, 30 N. La Salle Street 

Los Angeles: Smith and Hollyday, 505 So. Alandele 
San Francisco: Smith and Hollyday, Russ Bidg. 


ROZEY 


r 
ue heen 
Yo MAs 


looking ahead 


To step right along with the continued growth anc expansion 

of frozen foods, FROZEN Foop AGE wiil become more streamlined 
and modernistic in make-up. The October 1953 issue will 

see a new modern design for easier, more pleasant reading — yet 
retaining the handy tabloid format. Also beginning with the October 
issue, FROZEN Foop AGE will bear the sub-title, The Industry 
Magazine of Marketing and Merchandising. This important step 
means bigger picture spreads, profit stories, success stories 

and informative merchandising articles written and prepared 

by an enlarged editorial staff. 


News coverage will be stepped-up — experienced correspondents 

will be posted in important frozen food news centers and, for 

the advertiser, the circulation of FROZEN Foon AGE is the largest 

in the industry. This permits a maximum concentration of the’ 
advertising dollar on frozen food buyers in the nation’s top chains, 
plus distributors, packers, brokers, warehousing and transportation men, 


And behind all this stands the outstanding and well-known 
Ahrens Publishing Company Service Department for readers and 
advertisers. The Ahrens Service Department is well 

established among hotels, restaurants, food and equipment 
manufacturers all over the country. 
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Grape-Nuts Flakes, Mall Power Tools and 


Douglas Fir Plywood Plan November Tie-In 


New York, Sept. 2—Watch your- 
selves at breakfast in November, 
men. You may think you’re biting 
into a spoonful of Grape-Nuts 
Flakes and it will turn out to be a 
build-it-yourself pattern. 

The Post Cereals division of 
General Foods, Douglas Fir Ply- 
wood Assn. and Mall Tool Co. all 
figure in a sales promotion cam- 
paign breaking Nov. 16. 

On that date, 6,500,000 packages | 
of Grape-Nuts Flakes will harbor 
patterns showing how to construct 
copies of six early American an- 
tiques. There’ll be one pattern to 


The AIR is not free! 


YOU PAY FOR IT...WHEN 
Bia! Povens YOU GET IT IN YOUR AD! 


4 Let WALK squeeze the air out and 
JAY P, save you money. It will keep longer. 


WALK advertising typographer 
11 EAST HUBBARD ST., CHICAGO 11, ILL. | 


the package, plus a folder with 
pictures of the completed antiques 
and a likeness of Lurelle Guild, 
creator of the patterns. And, 
there’ll also be tie-in promotions | 
by Mall and Douglas Fir. 


s Post will push the promotion 
via its Roy Rogers TV and radio. 
shows and in Roy Rogers comics. 
books, and plans to put up 52,000 
posters in retail stores. Other point | 
of sale material will be readied for 
up to 100,000 stores. 


tric drills, a circular saw, and a 
drill kit. 


® In addition, Post will send a 
sales force of 500 out on Nov. 16 
to begin seven weeks of retail 
activity aimed at boosting the pro- 
motion at dealer level. 

Young & Rubicam is the agency 
for Grape-Nuts Flakes; Advertis- 
ing Corp., Chicago, is 
agency, and Condon Co., Tacoma, 
Wash., is the agency for Douglas 
Fir Plywood Assn. 


Issues Fair Trade Booklet 


A 16-page booklet, “Questions | 


Regal Shoe Co. 
Still Campaigns 
for More Stores 


Mall’s 


WHITMAN, Mass., Sept. 2—Since 


N. W. Ayer & San took over ad-| 


vertising for the Regal Shoe Co. 
in 1940, one of the main objectives 


| . 
| was to establish Regal as a na-. 


|tionally known brand. 
Regal now has 113 stores and 


The plywood association, whose They Ask About Fair Trade and | leased departments in 60 leading 
the Answers,” is being distributed | cities from coast to coast. 


products will go into making the 
antique pieces, will advertise the) 
promotion in business publications 
and encourage lumber dealers to. 
buy local space and time to tie in. | 

Mall, maker of portable power 
tools, will send direct mail to 72,- 
000 hardware retailers outlining 
the benefits of the promotion. The 
folder in the Grape-Nuts Flakes 
package will show two Mall elec- 


by the Bureau of Education on) 
Fair Trade, New York. The book- 
let covers the economic, social and 


legal aspects of fair trade. 


Pacific Boosts Backman 


Roy Backman, aviation products 
sales manager, has been promoted 
to the new post of v.p. of product 
sales for Pacific Airmotive Corp., 


Burbank, Cal. 


_ When Leslie G. Freeman, presi- 

ident of Foreman & Clark, a chain 

|of 14 West Coast men’s clothing 

| stores, announced Regal was tak- 

_ing over its shoe departments, he 
pointed out that the change was 
due to the acceptance enjoyed by 
a national brand name. 


Particular emphasis is being put | 
on this phase cf Regal’s program | 


putitin CA Comsenciat Avrrat — Press-Scimitar 


There Are No Blues 


There are no Blues on Beale Street—or in metropolitan Memphis—except 
in the notes of that ageless melody composed by a famous Memphian— 
W. C. Handy. We are eating “high on the hog" down in our part of Dixie. 
Shelby County .. . with Memphis—the Capital City of the Mid-South Empire 
—its county seat . . . will consume well over one hundred million dollars of 
food products in 1953. That's a lot of groceries. 


If you project that retail food figure into the trading area, it will approach 
four hundred million dollars. 


And remember that two great newspapers offer dominating circulation among 
the trading radius families at a voluntary combination rate that makes the 
advertising columns of The Commercial Appeal and Press-Scimitar an out- 
standing buy. 88°/, of our general advertisers recognize that if you want to 
sell Memphis—and the growing market Memphis serves—put it in CAPS! 


THE = AM & MEMPHIS = a 


Two dailies and The South's Greatest Sunday Newspaper. 


——— 
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LREGAL 


_this year since the company is 
| making an all-out effort to obtain 
|more outlets. Three full-color ads 
in The Saturday Evening Post 
were added to Regal’s usual sched- 
ule of newspapers. This fall, three 
full-color bleed pages will appear 
| in Esquire and ads also are sched- 
uled for Ebony. The Esquire pages 
will be coordinated with store- 
window displays to emphasize at 
the retail level that Regal is a na- 
tionally advertised brand. 


s The company realizes, however, 
that advertising in each one of its 
60 local markets must be a hard 
selling job in direct competition 
with local store owners and with 
|other chains. Fitting ads to each 
market requires careful research. 
Regal and Ayer analyze the sales 
| by cities to determine the leading 
styles in each city. Results often 
|differ from city to city. Popular 
| styles in Pittsburgh may be slow 
| movers in Philadelphia. So adver- 
tisements in different cities often 
|feature entirely different styles. 
| In recent months, they have also 
| conducted some tests which meas- 
|ure directly the precise effective- 
‘ness of advertising in terms of 
sales. When the company intro- 
duced a new style in women’s 
shoes, ads were placed in an edi- 
tion of the New York Daily News 
that circulates only in Brooklyn. 
Brooklyn outlets were listed. 


s At the end of the month, sales 
gains in the Brooklyn stores were 
/running 20% ahead of sales gains 
_in the same line in other Regal 
stores in Manhattan and through- 
'out the country. Also, cost of the 
|advertising was less than 1% of 
'the total sales it had helped cre- 
‘ate. 

Regal’s fall campaign began dur- 

‘ing the last week in August in 
|nearly every city served by Regal 
|stores. Ads in 600-line and 300- 
\line sizes will run_ regularly 
| through December. Advertising for 
the women’s shoe line is scheduled 
‘for the Brooklyn edition of the 
New York Daily News. 
| A special merchandising and 
publicity program  has_ been 
/ planned for this fall’s introduction 
of a Regal exclusive black cordo- 
van. This new leather will be in- 
troduced in the first full-color ad 
scheduled for the October issue of 
Esquire. It features a dramatic 
|painting of a black stallion by 
Gustav Rehberger. The original 
_artwork will be on display in one 
|of Regal’s leading New York out- 
lets after a formal unveiling this 
month. 


Air Features Names Johnston 


C. Gilman Johnston, formerly 
with CBS Radio spot sales, has 
been appointed sales manager of 
|Air Features, New York. This 
company specializes in the produc- 
tion and sale of live network pro- 
| grams. 


Wittenberg Named S.M. 


Howard L. Wittenberg, formerly 
manager of Guthrie Biscuit Co., 
an affiliate of Safeway Stores, has 
been named sales manager of Ros- 
sotti California Lithograph Corp., 
‘San Francisco. 
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Archer-Daniels Says 
Chlorophyll Sales 
Haven't Been Good 


MINNEAPOLIS, Sept. 1—The chlor- 
ophyll business hasn’t lived up to. 
expectations, one of the country’s 
largest producers admits sadly. 

Archer-Daniels-Midland Co., 
which acquired a large interest in 
Chlorophyll Inc. a year ago with 
an option to buy all of that firm’s 
stock, says the market for the 
green substance just has not de- 
veloped. 

“It has been a_ disappointing 
business,” said T. L. Daniels, ADM 
president. “A little chlorophyll 
seems to go a long way.” 

Mr. Daniels said the demand for 
the product, used chiefly as a de- 
odorant, has been steady but has 
not increased as the company had 
anticipated. 

He disclosed that ADM no long- 
er is making chlorophyll at its 
Mankato, Minn., plant, although 
production is continuing at the Ne- 
odosha, Kan., plant of Chlorophyll 
Inc. ADM owns 45% of that firm. 

On a more hopeful note, Mr. 
Daniels said ADM researchers be- 
lieve they have found “some im- 
portant characteristics” of the sub- 
stance that “eventually may be 
worth while.” 


Brooke, Smith Handles Goebel 


On Aug. 24, AA mistakenly re- 
ported that Russell, Harris & Wood 
handles advertising for Goebel 
Brewing Co. in California. Actual- 
ly, Brooke, Smith, French & Dor- 
rance, Detroit and New York, han- 
dles this account both in Detroit 
and in California. Russell, Harris 
& Wood, San Francisco, no longer 
exists, but is known as Brooke, 
Smith, French & Dorrance of Cali- 
fornia. 


Gibraltar Gets ‘Sniffies’ 


Davis Handkerchief Co., New 
York, has named Gibraltar Ad- 
vertising Agency, New York, to 
handle advertising, promotion and 
publicity for “Sniffies’” cloth dis- 
posable handkerchiefs. Spot radio 
and magazines will be used. Davis 
is a new advertiser. 


Bozell & Jacobs Branch Bows 


Bozell & Jacobs has opened its 
13th branch in the Baltimore Bldg. 
in Kansas City. It will be under 
the supervision of Jack Dow, v.p. 
in the Omaha main office, with 
Edward L. Segrist as local man- 
ager. 


NATION'S LARGEST TRADE TERRTCT 


EL PASO 


Largest city between Ft. Worth 


ond los Angeles, Denver and 
San Antonio. One of the im- 
portant Key cities of the Nation, 
dominating the largest trade 
area of any American city. 


Covered Exclusively at 
One LOW Cost by— 


The Zl Paso Times 


An Independent Newspaper 
Morning and Sunday 


* 

El Paso Herald-Post 

A Scripps-Howord Newspaper 
Evening 


TWO Separate Newspapers 
-30¢ Line BUYS BOTH! | 


100 Million Dollars 


Of New Construction in Omaha Adds 
1.500 New Jobs = $5.000.000 Payroll 


New industry is coming to Omaha! 


Allied Chemical and Dye Corporation has started a 
$28,000,000 facility. 


Continental Can Company will have a $7,500,000 plant on 
the new 315-acre industrial site acquired and developed by the 


Omaha Industrial Foundation. 


Two million-dollar food distribution centers are going up for 
Hinky-Dinky Stores and United Food Stores. 


Two new meat packing plants are now operating. U.S. Cold 
Storage Corporation has a new $2,500,000 plant. A $17,000,000 
electric power plant, a $7,000,000 water expansion program and 
eight schools, eight hospital expansion programs and several 
churches are under way to accommodate new workers and a jump 


of 5.990 in Omaha’s population in the past two years. 


And, to sell in this booming market, PLUS all of Nebraska 
and Western Iowa, you need The World-Herald. Your advertising 
campaign in this dominant newspaper will reach 3 out of five 


families in this 103-county market. 


READ IN 3 OUT OF 5 HOMES 
IN NEBRASKA AND WESTERN IOWA ow 


with 2 billion dollars to spend 


250,832 Daily 258,372 Sunday 
Publisher's Statement for March 31, 1953 


O’MARA & ORMSBEE, National Representatives 
New York, Chicago, Detroit, Los Angeles, San Francisco 
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Brunswick Promotes Bowling 


Brunswick-Balke-Collender Co., 
Chicago maker of bowling equip- 
ment, is planning a drive this fall 
to promote bowling as a sport. The 
campaign began Aug. 21 with ads 
in 46 daily newspapers in 37 mar- 
kets. The ads will run until Dec. 
1. Tying in with the campaign is 
the Red Crown bowling contest, 
sponsored by the company from 
October, 1953, until March, 1954. 
McCann-Erickson, Chicago, is the 
agency. 


Main Joins WCIA, Champaign 

Guy F. Main, formerly on the 
sales staff of KTLA, Los Angeles, 
has been named sales manager of 
WCIA, Champaign, II!. 


i 

= 

= 
KING TYPO 


330 W. 42 ST..N.Y.36 


WORLO’S FOREMOST FOREIGN. 
LANGUAGE TYPOGRAPHIC SERVICE 


St. Paut, Sept. 2—Eight sign 
companies have won awards in the 
Minnesota Mining & Mfg. Co.’s 
first Scotchlite Brand Reflective 
Sheeting Outdoor Sign Contest. 

Winners in the category of signs 
between 25 and 250 sq. ft. in size 
are General Sign Co., Cape Gir- 
ardeau, Mo., first prize, for a sign 
done for Cape Central Airways; 
Falls Sign Service, Great Falls, 
Mont., second (Totem Motel, Shel- 
by, Mont.); Wetmore & Co., Hous- 
ton, third, (Gulf Brewing Co., 


vertising Co., Manchester, N. H., 
fourth (R. G. Sullivan, cigar man- 
ufacturer ). 


| s Winners in the category of signs 
larger than 250 sq. ft. in size are 
Central Advertising Co., Jackson, 
|Mich., first (Sparks-Withington 
Co., Jackson television manufact- 
urer); Acme Sign Co., Gary, Ind., 
second (Pepsi-Cola Bottling Co., 
Burnham, Ill.); Martin & Co., 


Houston), and State Outdoor Ad- 


Eight Win 3Ms Awards for Scotchlite Signs 


Sweetwater, Tex., third (West- 
ward Ho Motel, Big Spring, Tex.), 
and Al Fresco Advertising Co., St. 
Louis, fourth (First National 
Bank of St. Louis). 

Awards for the winners were 
$500, first prize; $300, second; $200, 
third, and $100, fourth. 

Entries were judged on the bas- 
is of the most effective use of re- 
flectorization in the sign’s design 

/or message. 


WICS Appoints Begue 


and promotion assistant and dra- 
|matics director for the Springfield, 
Ill, Municipal Opera, has been 
/named sales promotion director for 


WICS, Springfield, which will bow | 


on Channel 20 Oct. 1. The station 
\is affiliated with the ABC, CBS, 
| DuMont and NBC networks. 


Pfizer Appoints Bradley 
Thomas G. Bradley has been 

appointed director of sales and 

promotion for the Pfizer Labora- 


John Begue, previously publicity. 


—. 
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BEST IN SCOTCHLITE—Judges check and evaluate some of the entries in the first 
Scotchlite Brand Reflective Sheeting Outdoor Sign Contest sponsored by Minnesota 


Mining & Mfg. Co., Si. Paul. Judges include (left to right) D. R. Swormstedt, editor 

of Signs of the Times and chairman of the judging commitiee; George Runge, mid- 

western artist, and Roland Rustad, art director, Minneapolis office of Batten, Bar- 
ton, Durstine and Osborn. 


‘tories division of Chas. 
Co., Brooklyn. 


& HEAT 


WILL HELP 


for a helping hand. 


BUSINESS 


...Your Marketing Ally 


Asmart agency man may not know 
all the answers... but he knows 
where he can get them! PHB has 
market data that will make you 
an “expert” in the plumbing and 
heating field. Call on us anytime 


BB oaranpce 
? nes tart cine eer ee Bn RES ss SR nS, RoR ht 


ING 


YOU! 


ALL THE ANSWERS...: 


PLUMBING 


with PHB'S "Extra" Marketing Services... 


. Market data, plus research facilities. 
4. NAPC assistance in your client's sales problems. 


5. Merchandising aids to selected trade groups. 


All these marketing “extras”, plus a monthly circulation of your client's sales 
message to 22,210 top-rated plumbing and heating contractors . . . coupled 
with top-notch editorial policy . . . at the lowest-cost space in the industry. 


ASK FOR FURTHER EVIDENCE OF PHB'S ABILITY TO HELP YOU 


, > 


SURROUND YOUR CLIENT'S PROSPECT 


1. A direct mail service, using the only selective lists in the 
industry. 


2. Authentic-inquiry service on new products. 
3 


NTRAL TERMINAL 


GPG» i ae 
2 i th ts moe 


H PLUMBING AND HEATING BUSINESS 


BUILDING NEW YORK 17, N. Y. 


Ptizer & ARMI Head Predicts 


Rack Sales Will Top 
$100,000,000 in ‘53 


Cuicaco, Sept. 1—Supermarkets 
will sell more than $135,000,000 in 
housewares this year, Allen Levis, 
president of American Rack Mer- 


_chandisers Institute, predicts. 


In a report to ARMI members, 
Mr. Levis stated that the figure 
will set a new record. Three- 
fourths of all supers now carry 


_housewares such as cutlery, cake 
|pans, butter dishes and other kitch- 


| 
| 
| 
| 


| 


| 
| 
| 
| 
| 


| 
| 
| 
| 


en gadgets, he reported. 

Service distributors (ARMI pre- 
fers that term rather than “rack 
jobbers”) will account for more 
than $100,000,000 of the house- 
wares total, Mr. Levis said. The 37 
member firms of ARMI will ac- 
count for 75% of the sales, he 
added. 


s “The emergence of the service 
distributor during the past decade 
has been the principal factor in 
bringing housewares to supermar- 
kets,” he declared. “The service 
distributor industry developed be- 
cause of the need of supermarket 
operators to find more profitable 
items when profit margins on foods 
continued to narrow. Housewares 
was one of the non-foods depart- 
ments they turned to because this 
particular non-food classification 
provided so large a profit margin 
for supermarkets.” 

The other leading line is cos- 
metics and non-prescription drugs. 

Housewares departments serv- 
iced by rack jobbers often produce 


|30 times their share of supers’ 


| 


net profits compared to food lines, 
he said. 


#s Commenting on how the associ- 
ation feels about the “rack jobber” 
name, Mr. Levis asserted that the 
term, long associated with the in- 
dustry, is misleading “because it 
implies that they only handle in- 
stallation of display racks.” 

Members of ARMI prefer to be 
known as_ service distributors, 
since the commodity they sell is 
service, he declared 

Ironically, an attempt by the as- 
sociation to change its name to 
eliminate the rack jobber connota- 


|tion failed earlier this year when 
/it was pointed out that ARMI had 
| become sufficiently recognized that 


any change that eliminated “rack” 
from the title would make the 
new name unrecognizable. 


Newton Joins Weed Television 

Walt Newton, formerly with 
WOR-TV, has joined the New 
York sales staff of Weed Televi- 
sion. 


TV-Unlimited Moves 
TV-Unlimited Inc., New York 
package producer of radio and TV 
programs, has moved to larger 
quarters at 17 E. 45th St. 
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Anite RPO ARTEL AEP GE 


Most effective 


where every third 
customer lives 


A year ago we promised a_ harder-hitting 
Country Gentleman full of more help to farm 


and live better. 


We have delivered a faster-moving, more ex- 
citing magazine with more ideas, presented in 


action-packed text and pictures. 


First six issues in the new format carried 303 
editorial titles compared with 289 in corre- 


sponding 1952 issues—with words of body text 


selling force... 


CIRCULATION NOW NEARLY 2,600,000 


down 22% and emphasis increased on both 


color and illustration. 


Reader traffic by men and women is up, cover- 
to-cover ... circulation is making record gains 
... editorial reprint requests are at an all-time 
high . . . Country Gentleman’s power to move 


minds—move merchandise is greater than ever! 


A cuURTIS PUBLICATION 


Watch for more 


Performance Data on the Greater 


Country Gentleman, in this 


publication next week 
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Bozell & Jacobs Adds Seven 


The Chicago office of Bozell & 
Jacobs has been named to handle 
seven new accounts. They are Nu- 
manna Laboratories Corp., Lake 
Geneva, Wis.; Speed-o-Print Corp., 
Chicago; Barton Distilling Co., 
Bardstown, Ky.; Wood-met Ltd., 
London, England; A.M.G. Prod- 
ucts Co., Ingomar, Pa.; Carousel 
Fashions Co., Minneapolis, and 
Honor Bilt Products Inc., Phila- 
del phia. 


Jameson to Electric Service 


William D. Jameson, formerly 
with Yale & Towne Mfg. Co., has 
been appointed general sales man- 
ager for Electric Service Mfg. Co., 
Philadelphia. As part of the com- 
pany’s sales program reorganiza- 
tion, I. W. Schmidt, v.p. and sales 
director, will direct a new market 
research department and Harold 
A. Geatrell has been appointed ad- 
vertising and sales promotional 
manager. 


What are you promoting... 


parade... 
ultimate in store-traffic stimulation. 


prize. : 
One .. a thousand available immediately. 
Get the full story today. . 


749 Rush St. + Chicago 11, Il, «+ 


Hitch Your Sales to a Pony 
And Watch Him Pull for You! 


foods, drugs, tooth- 
paste, dairy products, candy? Whatever it is, if it's 
@ consumer item and children use it too, you'll 
never believe the downright magnetic drawing power 
of a ‘“‘Givé-a-Pony’’ promotion. Free Ponies always 
have, and always will, lead the sales promotion 
with parents, too! You'll see here the 


And a Pony is very inexpensive compared to the 
amount of interest you will create with any other 


. write or phone 


Fashion Club Shetland Pony Sales Co. 


DEL, 7-7566 


Funeral Busine:s Is ‘Ethically Delicate’ 
but Good for Small Agencies, Survey Finds 


New York, Sept. 2—Although philadelphia advertising agency. 


the traditional taboo against ad- 


Mr. Ecoff pointed out a number 


OR ES 


SLES ES 


Advertising Age, September 7, 1953 


featuring ‘funeral for sale.’ It be- 
comes a responsibility to announce 
your professional availability in 
time of need. 

“Good advertising is so much 
more than making friends for you. 


vertising by funeral directors is of basic facts. For instance, he It makes you a friend of the friends 
still strong, about a fourth of the wrote in his first article, “You in of the family you have already 
25,000 funeral directors in the U.S.|the funeral field are not immune ‘atisfactorily served.” 


advertise more or less regularly. 
Local newspaper advertising 
leads all other types used by fu- 
neral directors, with brochures a 
close second. (Direct mail is re- 


|to the fundamentals of good ad- | 
vertising. You have no secret ‘buy’ | 
|words that by-pass the ‘main 
| streets’ of trade. 
| “The people you deal with are 


} 


Articles of similar tenor have 
been run monthly by C&S with an 
editor’s note telling who Mr. Ecoff 
is and pointing out that “he may 
be counted on to emphasize facts 


garded by most funeral directors one and the same as those who | about advertising which, duly ob- 


as indelicate.) 

These are some of the points 
brought out in a recent survey 
made by Casket & Sunnyside, na- 
tional funeral directors’ monthly 
now in its 83rd year of publica- 
tion, to find out what its readers 
thought of advertising. 


® A year ago, to stimulate its 
readers’ interest in advertising, 
C&S started a series of short arti- 
cles on the subject by Wesley M. 
Ecoff, president of Ecoff & James, 


respond to the human desires and 
physical comforts and pleasures 
,that parade through the pages of. 
so-called consumer publications | 
and fly through the air-ways of 
| radio and television.” 

| 

= In his third article he pointed 
out, “Purely from the standpoint 
of rendering a vital service in your | 
community, your facilities should | 
be properly advertised. It is not a. 
matter of making commercial con- | 
tacts. It is in no sense the idea of | 


} 


Champion Ariel Cover lends a distinctive appear- 
ance to menus, programs, covers, and announce- 
ments. It is available in a range of attractive clear 


colors and in three weights. It is suitable for offset 


For Menus of Distinction 


lithography and letterpress printing. 


THE CHAMPION PAPER AND FIBRE COMPANY 
HAMILTON, OHIO 


District Sales Offices in New York, Chicago, Philadelphia, Detroit, 


St. Louis, Cincinnati, Atlanta, Dallas and San Francisco. 


WHATEVER 


YOUR 


PAPER PROBLEM 


TRADE-.MARK 


Symbol of Quality 


1T'S A 


CHALLENGE 


served and followed, will prove 
highly helpful.” 


® Recently, the magazine con- 
ucted a survey to find out what 


.funeral directors thought of the 
| articles, 


what they were doing 
about advertising, and what pro- 
portion actually did advertise. 

Of those who replied, 70% said 
they had read the Ecoff articles. 
Of those who had read the articles, 
87% agreed with the author’s 
views, in general. But even those 


| who agreed with Mr. Ecoff empha- 
| sized by their comments that mor- 


tuary advertising has to be done 
on a strictly local level. 

“From the comments we have 
received,” W. L. Cook, editor of 
C&S, said, “small-town advertising 
agencies should find funeral di- 
rectors good prospects. The aver- 
age small-town funeral director 
needs practical help in his adver- 
tising and wants somebody in his 
home town to advise and assist 
him, somebody familiar with the 
local situation and local feelings.” 


® Tabulated returns show, Mr. 
Cook said, that more funeral di- 
rectors are interested in advertis- 
ing, but regard it as extremely 
delicate ethically. They would wel- 
come help from advertising people, 
but are hesitant about incurring 
commitments. 

“If there was ever a _ business 
that was made to order for the 
power of the written word,” Mr. 
Cook said, quoting from one of the 
Ecoff articles, “ ‘it is the funeral 
profession.’ And agency men should 
find the advertising problems in- 
volved both interesting and chal- 
lenging.” 


Pushes New Band-Aids 


Johnson & Johnson, New Bruns- 


TO CHAMPION 


itising drive to 


|vious adhesive, 


{broke in 


wick, N. J., plans a major adver- 
launch Band-Aid 
plastic strips with new “super- 
stick.” The new product sticks 
quicker and longer than any pre- 
according to the 
company. The consumer campaign 
The Saturday Evening 
Post, Sept. 5. It includes ads rang- 
ing from fractional pages to 
spreads in Better Living, Collier’s, 
Everywoman’s Magazine, Family 
Circle, Farm Journal, Life, Look, 
Progressive Farmer and The 
American Weekly. An _ extensive 
tirade campaign is already in pro- 
gress. Young & Rubicam is the 
agency. 


BAB Forms Plans Committee 

Broadcast Advertising Bureau, 
New York, has created an integ- 
rated planning committee to assist 
management in its promotion and 
sales efforts. Known as the plans 
committee, the new group repre- 
sents a consolidation of two pre- 
vious advisory committees, the 
promotion and research commit- 
tees. Donald W. Thornburgh, presi- 
dent and general manager of 
WCAJU, is chairman. 


AFA Sets Essay Theme 

The first five words of the 1953 
prize winner’s essay, “When I 
think about advertising,” will be 
the subject on which U. S. high 
school students will be asked to 
write in the seventh annual Adver- 
tising Federation of America essay 
contest next year. More than 50,- 
000 essays were written for the 
last contest. 


Heinrich Agency Moves 


Don Heinrich Advertising Agen- 
cy, Peoria, Ill., has moved to the 
Glen Oak Towers. 
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of Storm & Klein, uses phone books for ele- 

vation during a presentation of the fall 

advertising program of Park & Tilford Dis- | 
tillers to its sales force in New York. 


Coming 
Conventions 


*Indicates first listing in this column 

Sept. 14-15. Pennsylvania Newspaper 
Publishers Assn., annual classified clinic 
for mid-Atlantic states, Fort Stanwix Ho- 
tel, Johnstown, Pa. 

Sept. 14-18. Outdoor Advertising Assn. 
of America, 56th annual convention, 
Shamrock Hotel, Houston. 

Sept. 18-19. Seventh District, Advertis- 
ing Federation of America, Nashville, 
Tenn. 

Sept. 20-22. New York State Publishers 
Assn., annual meeting, White Face Inn, 
Lake Placid, N. Y. 

Sept. 21-23. Assn. of National Adver- 
tisers, annual meeting, Drake Hotel, Chi- 
cago. 

Sept. 21-24. Premium Advertising Assn. 
of America, annual meeting. Hotel Astor, 
New York. 

Sept. 26-29. Mail 
Assn. International, 
Hotel Statler, Detroit. 

Sept. 30-Oct. 2. Direct Mail Advertising 
Assn., 36th annual conference, Hotel Stat- 
ler, Detroit. 


Advertising Service 
annual convention, 


Oct. 4-6. Tenth District, Advertising 
Federation of America, Corpus Christi, 
Tex. 


Oct. 4-8. Advertising Specialty National 
Assn., annual convention and Specialty 
Fair, Palmer House, Chicago. 

Oct. 4-10. Produce Prepackaging Assn., 
third annual exposition, Chase Hotel, St. 
Louis. 

Oct. 5-6. Inland Daily Press Assn., an- 
nual meeting, Hotel La Salle, Chicago. 

Oct. 5-8. Printing Industry of America, 
1953 exhibition and awards, annual con- 


vention, Shoreham Hotel, Washington, 
DB... 
Oct. 8-10. Life Insurance Advertisers 


Assn., 20th anniversary convention, Hotel 
Statler, Boston. 

Oct. 9-18. Pennsylvania Newspaper Pub- 
lishers Assn., 29th annual convention, 
Penn Harris Hotel, Harrisburg. 

Oct. 11-14. American Photoengravers 
Assn. and Equipment Exhibition, 56th an- 
nual convention, Hotel Statler, Boston. 

Oct. 12-15. Financial Public Relations 
Assn., 36th annual convention, Sheraton 
Cadillac Hotel, Detroit. 

Oct. 15-16. Central Council, American 
Assn. of Advertising Agencies, Blackstone 
Hotel, Chicago. 

Oct. 15-16. Newspaper Advertising Man- 
agers Assn. of Eastern Canada, Windsor 
Hotel, Montreal. 

Oct. 19-20. Agricultural Publishers Assn., 
annual meeting, Chicago- Athletic Club. 

Oct. 19-20. Boston Conference on Dis- 
tribution, 25th anniversary meeting, Hotel 
Statler, Boston. 

Oct. 23-25. Midwest Intercity Confer- 
ence of Women’s Advertising Clubs of 
the Advertising Federation of America, 
Edgewater Beach Hotel, Chicago. 

Oct. 26-27. New England Advertising 
Executives Assn., annual meeting, Parker 
House, Boston. 

Nov. 5-7. Southern Newspaper Publish- 
ers Assn., annual meeting, 50th anniver- 
sary, Boca Raton Hotel and Club, Boca 
Raton, Fla. 

Nov. 7-8. Fifth District, Advertising| 
Federation of America, Louisville, Ky. 

Nov 8-10. National Newspaper Promo-— 
tion Assn., midwest convention, Edge- 
water Beach Hotel, Chicago. 

Nov. 16-18. Public Relations Society of 
America, sixth annual conference. Shera- 
ton-Cadillac Hotel, Detroit. 

*Nov. 16-18. Advertising Trades Insti- 
tute, 2nd Advertising Essentials Show, 
Hotel Biltmore, New York. | 


|atories Inc., 
| resistors for micro-wave applica- 


BOOK MAN—Edward Klein, executive vp. | 


‘Farm Chemicals’ Joins CCA 


White Motor Buys i i: 


Farm Chemicals has dro its| _ Stockholders of Co., 
membership in the Audit p nae Ardmore, Pa., have ‘ d the 
of Circulations and the Associated Sale of the company ite Mo- 
Business Publications, and has |tor Co., Cleveland. Un n agree- 
switched to the Controlled Circula- | ment reached by dit of the 


tion Audit and the National Pub- | 
lishers Assn. Ware Brothers Co., | 
publisher of Farm Chemicals and | 
Farm Chemicals Handbook, has 
pushed up the publication’s guar- 
antee to advertisers to 7,500 from 
2,400, with circulation actually 
over 8,000. 


Chart-Pak Names Tyson 
Chart-Pak Inc., Stamford, Conn., 
has switched its account from 
Richard La Fond Advertising, New 
York, to O. S. Tyson & Co., New 


| York. The company makes mate- 


rials for 
charts, 


making organization 
plant and office layouts, 


statistical charts and pictographs. 


'Telewave Appoints Agency 


two truck builders, te 


Picard, Marvin & Redfield, New 
York, has been named to handle 
advertising for Telewave Labor- 
Brooklyn maker of 


tions. 


Motor 


will acquire substan all as- 
sets of Autecar in nge for 
86,500 shares of new § ir 54% 


voting cumulative pr ed stock. 


National Homes Bis Show 
National Homes rp. will 
sponsor Gabriel Heatt ree times 
weekly over Mutual adcasting 
System beginning S« 14. In its 
first use of networ ‘adio, the 
company will present r. Heatter 
Monday, Wednesday id Friday 
evenings, 8:45-8:55, )T. Apple- 
gate Advertising is th agency. 


Benjamin Appointe.. S. M. 


Kenneth M. Benjam':, previous- 
ly general sales maniver of Sov- 
ereign Associates, liicago, has 
been named to the new post of 
sales manager of the :nerchandise 
incentive and premium division of 
Rhode-Spencer Co., Chicago gen- 
eral merchandise distributor. 


Sackheim Appoints Diamant | 


Lincoln Diamant, formerly ad- | 
vertising and sales promotion de- | 


partment head for World Publish- | 
ing Co., Cleveland and New York, | 


has been named to the creative 


staff of Ben Sackheim Inc., New 
York. 


ony pa oe 
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Boyo Joins Lane Bryant 


Florence J. Boyo has joined the 
public relations staff of Lane Bry- 
ant Inc., New York, as assistant 
to the director in charge of news 
and events. She was at one time 
with the editorial department of 
Fairchild Publications. 


You don’t have 


4 


much trouble getting to the 


“right man" when you advertise 


in The Rotarian because 71.7% of the subscribers* either 


buy or approve purchases of materials, equipment, supplies 


and services. That's a 
high batting average in 


anybody's league. 


*Qotarian 


3S € WACKER OR., CHICAGO 1}, ttt. 


*296,822 ABC net paid, Dec., 1952 


ComETHING 


Miceine... 


MARRIAGE 
LICENSE 
BUREAU 


LIKE CAUFORNIA WITHOUT THE 
BILUIC'\) DOLLAR VALLEY OF THE BEES 


newspaper sched 


Look bef 


This 
San Franci 
newspapers. — t 


a 


: you leap into the California market. Make sure your 
gives you coverage of the Billion Dollar Valley of the Bees. 
portant inland area has more buying power than 
» and Oakland combined. And its favorite 


“Mo CLATCHY NEWSPAPERS 


\ONAL REPRESENTATIVES . . . O'MARA & ORMSBEE 


) THE SACRAMENT » BEE « THE FRESNO BEE « THE MODESTO BEE 
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It's Rainier Beer with a Difference Now 
in California and Oregon, the Ads Explain 


SEATTLE, Sept. 2—How do you 
move into a major market for beer 
when your own product has been 
out of that market for 37 years 
and another brewery, recently 
gone out of business, has been sell- 
ing a different brew under the! 
same label? 

That was the problem racing 
Rainier Brewery of Seattle as it} 
laid out a late-summer and early-| 
fall campaign for Oregen and Cal- | 
ifornia. 

For many years a brand-name 
franchise agreement confined Rain- | 
ier Brewery of Seattle to a mar-| 
keting area comprising Washing- 
ton, Idaho and Alaska. Recent pur- 
chase of exclusive rights to the 
brand name now enables the brew- 
ery to distribute to the entire Pa- 
cific Coast, as it did 37 years ago. 
But in the intervening years, a 
San Francisco brewery marketed 
an entirely different beer under 
the Rainier label. That was Rain- 
ier Brewing Co., San Francisco, 
whose plant has been bought by 
Theo. Hamm Brewing Co., St. 
Paul (AA, July 27). 


= Because of this, copy for the 
introductory campaign hammers at 
the theme, “The real Rainier is 
here,” and “The name’s the same, 
but what a difference!” 


At the same time, Rainier of Se- | 


attle—owned by Sick Brewery En- 
terprises Inc.—moves into its re- 
found sales territory with new la- 
bel and package designs brought 
out in its Washington-Idaho-Alas- 
ka sales territory earlier this 
summer (AA, June 1). These were 
part of the restyling of the com- 
pany’s entire label and package 
line for the firm’s 75th anniver- 
sary. New designs emphasize the 
“modern quality.” 

Rainier also uses the stubby- 
size bottle, which is distinctive 
against the tall California contain- 
er, and the current promotion 
plays up the colorful jubilee six- 
pack, which contains beer cans in 
a variety of bright metallic colors. 
This pack, the company reports, 
has “proved outstandingly success- 
ful since its introduction in the 
Pacific Northwest three months 
ago.” 


® The introductory campaign in 


-ery. Typical copy in a four-color 


the Rainier beer now available is 
the product of the Seattle brew- 


was billed to blanket Oregon 
and northern California. Radio and 
television spots went into every 
/major city. Outdeor displays, in- 
cluding both 24-sheets and painted 


newspaper page reads: 

“The real Rainier is here! Look 
again! On this page you will see a 
different Rainier from any you’ve 
ever known. And when you try 
it, you’ll say delightfully differ- 
ent. For this is the real Rainier 
from the North. A long-time fa- 
vorite in many other cities, it’s 
now available here... 

“You will notice a difference in 
the label. Your dealer will vouch 
for the great difference in quality. 
And most important, you will en- 
joy the difference in taste.” 


# The Rainier campaign began in 
Oregon with a three-week teaser 
based on Rainier’s distinctively 


boards, are used _ intensively 
throughout Oregon. In northern 
California, 24-sheet postings were 
used initially, with concentrated 
coverage in the San Francisco bay 
| area. 

Beginning in mid-September 
Rainier will sponsor a half-hour 
weekly television show in San 
Francisco and Portland. It will 
star Richard Carlson and is based 
on Herbert Philbrick’s book, “I 
Led Three Lives.” 


Dealers received full-color jubi- 


lee ad proofs rolled up inside ac- 


THE REAL THING—This four-color newspa- | tual jubilee beer cans, plus a full 
per page in California and Oregon intro- | Series of teaser and informational 
duces Rainier beer as brewed in Seattle. material. More than a dozen spe- 


cial point of sale displays were 


jor media—newspapers, television, designed to cover every possible 
stylized initial “R’” and the hint radio, outdoor posters, direct mail, marketing situation in both states. 
that “the real thing” was coming.| and point of purchase displays. A. 

The full campaign broke in ma- heavy schedule of full-page four- cy. 


Miller & Co., Seattle, is the agen- 


‘color newspaper advertisements | 


OOO canis 
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Food Chain Sales Continue 
Upward Trend During July 


Continuing the upward swing of 
chain store food sales throughout 
the postwar period, chain grocery 
stores registered a nationwide vol- 
ume gain of 8.6% in July com- 
pared with July, 1952, according 
to a regional survey by Chain 
Store Age. 

For the third consecutive month, 
the Southwest, with a gain of 
10.8%, topped all regions in the 
study, which covered 93 chains 
operating a total of 14,762 stores. 
Other regions showed increases as 
follows: East Central, 10.6%; 
Southwest, 8.5%; Middle Atlantic, 
8.3%; West Central, 7.2%; Pacific 
Coast, 7.0%; New England, 5.5%, 
and Mountain, 2.5%. 


Jacmar Appoints Adams 
Jacmar Mfg. Co., New York, has 
named A. D. Adams Advertising, 
New York, to handle advertising, 
public relations and sales promo- 
tion for its line of electric educa- 
tional games. Trade publications 
will be used and a concentrated 
publicity campaign is _ being 
planned for radio and TV. 


To make money from milk, a farmer 
needs good cows and enough of them; plus 
experience and know-how, pastures, field 


California. and Oregon throws 
heavy emphasis on the fact that 


RUFUS 
THOMAS 
Another 
Dynamic 
WDIA 
Personality |. 


Bristol-Myers | 
Picks WDIA, Memphis | 
For Sal Hepatica | 


. . . thus Bristol-Myers gains com- 
letely dominating coverage of the || 
Feo 21 Negroes in WDIA's 27-county |) 
Nielsen area. Sal Hepatica ts being || 
sold to this 46.9% of the total area 

pulation with 10 spots weekly ... 
ere’s a spot or program schedule |. 
that can do a big job for you, too! 
Join WDIA's list of radio-wise ac- 
counts including Coca Cola, Wonder 
Bread, Fab, Omega Flour, Camel Cig- 
arettes, Crisco, Jello, McCormick Tea 
and many others. Get full facts today! 


HOOPER RADIO AUDIENCE INDEX 
City: Memphis, Tenn. Months: June-July, ‘53 


Time WoIA 8 Cc ee a ae 
RTP. -) 17.5 16.9 15.3 13.6 9.2 7.0 3.4 
Tote: WDIA's shore Set.: 26.7; Sun: 21.2) 
menus WIDIA rem 


John E. Pearson Co., Representative | 
Dora-Clayton Agency, Southeast | 


crops, barn, feedlot, milking machines, cans, 
refrigeration. Milking twice a day, handling 
feed, manure removal, mean a lot of work. 
A cow capable of 10,000 Ibs. of milk 
(5,000 qts.) a year needs more than seven 
tons of provender...2,700 lbs. corn and oats 
at $72; 5,300 Ibs. hay at $70; 5,700 Ibs. corn 


It takes six months and 25 lbs. of feed to make an egg 
producer out of a baby chick. In the next twelve months of 
high production, the layer needs another 95 Ibs. of feed. 
With a 100-hen flock, feed cost for eighteen months is about 
$600. Labor, other items, raise the total to $1,200. 

At 65°, production, and with eggs at 45c a dozen, a 
100-hen flock just about breaks even, excluding labor costs. 
With 80°, production, the flock grosses about $1,100. 
Salvage value of the old hens runs around $120. The 
approximate profit is $20, plus about $300 labor allowance. 

A 100-hen flock can be cared for by the farmer’s wife. 
Any real income from poultry requires larger flocks, 


silage at $30; and 550 lbs. proteins at $20. 

To the feed bill, add $2.40 veterinary fee, 
$5.75 breeding charge, $11 miscellaneous— 
$211.15 in all. If the creamery pays $3.90 per 
100 lbs. for milk, each cow earns $390 per 
year; or $178.85 over the charges listed. 

A 20-cow herd, worth $7,000, can gross 
$7,800 a year, plus a possible $500 from the 
calves—less labor, plant depreciation, interest 
on investment. 


With 15 SOWS worth about $60 each, plus a 
boar at $125, a farmer can expect from spring and 
fall litters about 200 pigs a year. 

At market weight, 200 Ibs., a pig represents five 
months of feeding, about $25 in feed—630 lbs. corn, 
80 Ibs. grain, 100 lbs. commercial feeds; and at 
current prices sells for $25 more than feed costs. 

From the 200-pig gross profit of $5,000, must be 
deducted veterinary fees, labor costs, depreciation 
on equipment, sow replacements, other items. 
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Chicago Industrial Admen 
Elect Wiggers President 
Raymond P. Wiggers, v.p. of 
Glenn-Jordan-Stoetzel, has been 
elected president of the Chicago 
Industrial Advertisers Assn., a 
chapter of the National Industrial 
Advertisers Assn. | 
Other officers elected are Rich- 
ard G. Christian, v.p. of Marstel- 
ler, Gebhardt & Reed, Ist v.p.; J. 
Quinten Kenney, ad manager, 
Lindberg Engineering Co., 2nd v.p.; 
Louis W. Romigh, McGraw-Hill 
Publishing Co., 3rd v.p., and Walter 
R. Ceperly Jr., Fuller & Smith & 
Ross, secretary-treasurer. 
Burnett Handles Prom Kits | 
Leo Burnett Co., Chicago, han-| 
dles advertising for the Prom line 
of home permanents made by Toni 
Co., Chicago. AA mistakenly listed 
Weiss & Geller, Chicago, as the 
Prorn agency in its Aug. 24 issue. 


WNEW Appoints Lambert 

WNEW, New York, has ap- 
pointed Burton Lambert as assis- 
tant to the v.p. in charge of sales. 
He has been with the station for 
14 years. 


KFEQ-TV to Bow Sept. 27 


Said to Inv 


a | 
= | 
| 


New York, Sept. Six differ- 
ent public relations ‘lems arise 
each time a corpora treasurer’s 

check is issued as a ibution to 
; philanthropy, accc i to “A 
pg ‘Guide to Corpora riving,” a 
¢ . ‘booklet prepared a result of a 
‘survey undertaken the Roy 

| Bernard Co. 
| Pointing out that .cr the past 
TEDD JOSEPHS, formerly account executive decade large indivi: .| donations 
with Foote, Cone & Belding International, to American phila: ‘opies have 


has been named a v.p. of Foote, Cone & | jJargely been replace: »y corporate 
Belding. He will have charge of consoli- .ontributions, the sty notes that 
dating all work on the Watchmakers of | the current trend of © rporations is 

Switzerland account in New York. to provide for An. rica’s health 
and welfare requirements with 
‘larger sums of money than ever 

KFEQ-TV,.St. Joseph, Mo., will pefore in history. 

begin commercial — tagireage 9 on | 
Sept. 27. It will operate on Chan- ” : as ah 
nel 2 with 52,000 watts effective |Poration with Soci! progress and 
radiated power. It is a CBS-TV_ Public good,” the study says, “re- 
and DuMont affiliate. sulted in new and complex prob- 


“The identification of the cor-| 


Company ! » .anthropic Contributions 
ve Six PR Problems 


lems that affect the attitudes of 
both stockholders and the public.” 


# The bookiet lists the six rela- 
tionship areas as: 

1. Community relations (re- 
stricted locally to the support of 


institutions operating in the com- | 


munity in which the plant or of- 
fices are located). 

2. Public relations on the nation- 
al scene with the general public. 

3. Public relations on the nation- 
al scene with the consumer public. 

4. Public relations on the na- 
tional scene with dealers and dis- 
tributors. 

5. Public relations on the na- 
tional scene with employes. 

6. Public relations on the na- 
tional scene with stockholders. 

That these problems are far from 
academic is revealed by the fact 


A Montana born steer, eight months 
old, weighs about 600 Ibs., and costs the 
Iowa farmer about $120. To bring the steer 
to market weight of 1,000 lbs. takes ten 


months, and about go bu. corn at $45, 30-35 
bales of hay at $20, salt, minerals, vitamins 


and medication worth $10; requires about 
one-half acre of pasture, feedlot, barn; 


spraying, dehorning, watering and a lot of 


man hours. 


At current prices, the 1,000-lb. steer will 
sell for around $250, less freight—represents ddhad | 


weer \ a 


for making money! 


a $55 gain to the feeder. 


Machines... 


Most of the field crops grown in this 
country are animal food, little suited to 
human consumption, Their bulk makes 
shipping and storage costly. 

While high prices, efficient methods, 
and enough land pay the farmer a profit 
on his crops, livestock normally offers 
a larger additional profit. 


So the successful farmer businessman 
is not only a grower, but a converter of 
crops to livestock—a manufacturer of 
meat, milk, eggs! 


Livestock has been calied “machines 
for making money.” But the animal that 
gains weight slowly, and doesn’t produce 
enough milk or eggs, can also lose money. 

Gauging his feed crops to his stock 


needs calls for good scheduling. Animals 
are temperamental, subject to disease and 
loss; require regular feeding, care and 
exercise. Feed supplements, and remedies 
must be bought. Shelter and handling 
call for buildings and equipment, with 
high depreciation. 

Because corn and grain prices are 
supported, and cattle prices are not— 
a profit on steers this year depends on 
the initial cost of the steers, and on the 
efficiency of feeding operations. 

Livestock production is an index »f 
farm profit and prosperity ...and of sul 
potential and prospects. 

The concentration of both livesto | 
and SUCCESSFUL FARMING circulation) 
the fifteen Heart States—indicates 
potent market and medium. 

On the farms in the Heart States 
found three-quarters of the count 
hogs; two-fifths of the milk cows; m 
than half of the cattle and calves; aln 


Successful Farmir 


the nation’s best farm families, concentrated in the fifter 


where farmers mean big business!... 
Meredith Publishing Company, Des Moines... New York, Chicago, Cleveland, Detroit, At 


-rwultural Heart States 
the facts at any SF office 
San Francisco, Los Angeles 


a third of the sheep; better than half of 
the US poultry—and about a million of 
SuccessfulFarming’s1,250,000circulation. 

The SF farm subscriber is a better 
farmer, has more land, buildings, tools, 
equipment, livestock; larger yields and 
higher income, and a better home. 

His annual income from farm sales is 
better than $10,000—exceeds the national 
farm income average by 64 °%,—and makes 
him one of the choicest class markets in 
the world today. 


SuccessrUL FARMING for fifty years 
has served the Heart States farmer and 
his family ... helped better his business, 
profits, and living standards... and 
earned the respect and confidence of this 
important part of the nation’s buyers. 

General media are no substitute for 
the circulation of SUCCESSFUL FARMING, 
cannot approach its influence. And TV 
does not reach most of the SF audience, 

The national advertiser needs this 
magazine to balance a national schedule, 
to fill the gap left by general media. Any 
advertiser concerned with more market 
can find it in SUCCESSFUL FARMING, 


_.. service medium to 
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'that, from 1936 to 1945, corporate 
contributions to American philan- 
thropies increased by 800%, while 
contributions by individual donors 
rose by only 250%. As a result of 
this trend, says the booklet, iden- 
tification of individuals and fami- 
lies of great wealth with social 
progress will soon be replaced in 
the public mind by corporate 
names. 


® Therefore, the survey concludes, 
the policy that directs the giving of 
funds “must take cognizance of the 
pitfalls latent in bad public rela- 
tions, since anything which helps 
to shape public attitude towards a 
corporation is vital to the life of 
the corporation.” 

Discussing the disadvantage of 
permitting a.central fund-raising 
agency to act as intermediary be- 
tween the corporation and the 
causes it supports, the booklet says, 
“Any system of fund-giving which 
breaks the link and substitutes it- 
self as an agent can only succeed 
in eventually rendering both the 
corporate giver and the cause 
anonymous, and will disassociate 
American business from the great 
human aspirations which these 
causes represent.” 

The survey lists 24 national 
health and welfare organizations 
which, the booklet says, “corpora- 
tions may support with confi- 
dence.” 


Nine NBC Affiliates Form 
Great Western Network 


Nine radio stations affiliated 
with National Broadcasting Co. 
have formed the Great Western 
Radio Network. KDYL, Salt Lake 
City, is the key station in this net- 
work, and offices there will be the 
central clearing point for sales, 
programming, availabilities and 
billings. The other eight stations 
are KXLI, Butte; KXLJ, Helena; 
/KXLQ, Bozeman; KXLK, Great 
‘Falls, and KXLL, Missoula, all in 
|Montana; KSEI, Pocatello, Ida.; 
‘KIDO, Boise, and KTFI, Twin 
'Falls, Ida. 

Holly Moyer, who has been in 
charge of national spot radio sales 
for KDYL for the past three years, 
has been named sales manager for 
the new network of NBC stations. 
Alvin G. Pack, KDYL program di- 
rector and formerly executive v.p. 
and organizer of the Intermoun- 
tain Network, will be director of 
‘program operations for the chain. 
_A national representative for the 
| chain wiil be announced soon. 


Drug Maker to Tracy, Kent 


American Pharmaceutical Co., 
New York maker of vitamin cap- 
| sules, has appointed Tracy, Kent & 
|Co., New York, to handle its ad- 
| vertising. 


‘TV Guide’ Ad Office Moves 

| The Chicago advertising division 
| of TV Guide has moved into the 
‘Lucien Lelong Bldg. 


‘i let Us 
4 dramatize 


' . ; x8 
your sales iy... 


for Television spots, 
Minute Movies, 
local dealer films 
or long length industrial 
| motion pictures. 


| Reid H. Ray 
FILM INDUSTRIES, Inc. 


2269 Ford Parkway, 208 So. LaSalle S., 
St. Paul 1, Minn, Chicago 4, Ill. 
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Agrees with Woolf: Package 
Must Be More than Artistic 

To the Editor: Perhaps the per- 
fect tribute to James D. Woolf’s 
excellent article on packaging in 
the Aug. 3 issue would be a Get- 
tysburg-Address type silence. 
However, having told a joke or two 
in my day, I’ve become somewhat 
suspect of that type tribute, and 
prefer to advance congratulations 
so there is no danger of misinter- 
pretation. 

The over-simplification in pack- 
age design and the tendency to re- 
gard the package as an art project 
are fallacies of long standing. If 
the package were primarily an art 
project, then it would seem that no 
better choice could be made than 


New Sales Opportunities 
for Fishing Tackle and 
Equipment Manufacturers 


It will pay to investigate this new tackle and 
equipment merchandising medium. Write or 
phone Fred E. Owens, Publisher 


Fishing Jackle 


TRADE NEWS | 


Phone. Wilmette 4714 


Wilmette, Illinois se 


The Voice of the Advertiser | 


This department is a reader’s forum. Letters are welcome | 


artists such as Dali or Picasso, who 
would offer, in addition to design, 
the prominence of their names. 


With artists of such fame design- | 


ing soap cartons, the housewife 
could console herself while wash- 
ing clothes by admiring the art 


collection she had obtained 


through buying detergent, bluing, 
bleach or soap. 
In my 21 years in the packaging 


‘field, I have found little interest 
by agencies in the packaging prob- 


lem. (There are, of course, notable 
exceptions—and I bow in their di- 
rection.) Yet, this is probably the 
most important advertisement they 
are called upon to prepare, for it 
reaches the customer at the point 
of purchase, at the moment of de- 
cision. 

‘A package, after all, serves just 
two main purposes: (1) to carry 
the product; (2) to sell itself. The 
test of the package is surely how 
well it fulfills these two functions. 

If the product goes stale, gets 


\lumpy, is hard to handle in use, 
‘then it fails in the first category. 
\If the sales curve does not rise 
‘when the new method is intro- 


duced, it has failed in the second 
purpose. 
I would like to ask how many 


|package designers would be wil- 
\ling to have their fee based on the 


percentage of increased sales 


jabove the normal trend? And how 


Owners and operators of Radie Station WHAS and Television Station WHAS-TV 
REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


372,946 DAILY °* 


301,686 SUNDAY 


|many would accept this arrange-| 
/ment on an unknown and unad- 
_vertised product? 

If the package fulfills the “sell 
function,” then this fee arrange- 
_ment is no hazard. Take the case) 
\of Dixie Fry, which has spent no_ 
money on advertising other than a) 
few in-store promotions, yet the 
product has almost 100% coverage 
from the West Coast to as far east 
as St. Paul. This carton has all the 
visual impact of a poster, plus the 


——= 


~—aess 


selling appeal of a good short ad- 
vertisement. It identifies itself, 
tells what the product is and what 
it does, then leads the eye around 
to further sell copy and recipes on 
sides and back. 

Here the package had not only 
to attract attention to itself, but it 
had to tell the story of the product, 
for each time a new market was 
opened up, the product came in 
cold, unknown to the consumer. 

This is the extreme test of “good 
packaging”—and I’m only sorry I 
have to spoil the moral of the story 
by admitting I designed the pack- 
age myself. However, it proves the 
point that a good package can and 
must be more than an artistic tri- 
umph which graces store shelves 
for too long a period, adding class 
—but no cash—to the retailer. 

With conservative estimates rat- 
jing more than 50% of retail food 
| sales impulse sales, it becomes 
difficult to understand the lack of 
understanding and appreciation of 
the packaging problem as more 
than a design or “clean-up” job. 
This 50% represents not only an 
important segment of the market, 
but a segment which can—and 
wants to—be sold. Proper pre- 
sentation of the product and good 
selling copy are thus more impor- 
tant at the point of sale than at 
anv place along the line. 

My long experience with soap 
cartons and others probably quali- 
fies me as a “soap box orator,” but 
I started out, after all, to tell you 
how much I enjoyed and appre- 
ciated Mr. Woolf’s refreshing arti- 
cle on packaging. It was extremely 
well done. 

LEONARD A. WHEELER, 
| Packaving and Product De- 
sign, Los Angeles. 

* « e 


Finds Questionnaire Keyed 


To the Editor: I am enclosing a 
questionnaire received from a re- 
search service which T assume is a 
very reputable organization. Thev 
have asked me to answer ques- 
|tions, and the answers to these 
‘theoretically would be confidential 
|information. However, stamved in 
\white ink at the lower left hand 
| corner is a number which I assume 


corresponds to the number against | 


'which mv name has been regis- 
tered. This immediately precluded 


me from answering the enclosed | 


questionnaire. 
with other research organizations 


and I personally feel that they do 


identification are sent to organi- 
zations from which they would ob- 


I have had the same experience | 


not serve a purpose when ques-| 
tionnaires having any form of| 


tain information. Here is a case, 
I think, of a company throwing its 
money away and it would seem to 
me that some of these research or- 
ganizations should change their 
policy. 


A. Howarp, 
Fairbanks Ward Industries, 
Chicago. 
* » + 


A Detail Catches Eyes 
of Couple of Frontiersmen 

To the Editor: That flintlock 
pistol in the full page Philadelphia 
Inquirer ad (your Aug. 17 is- 
sue) wouldn’t light a sales man- 
ager’s powder or anything else—no 
flint! 

Outside of that, the ad’s pretty 
much okay. 

Of course they never used that 
kind of weapon on any frontier. 
And the headline doesn’t tie in too 
well with the copy. 

But the ad is big—and that gen- 
uine, frontier-type dotted arrer 
pins the whole mess together fair- 
ly well. 

This capsule critique is offered 
free of charge by two unscalped 
Delaware Valley frontiersmen: 

Art, Vic FANELLI, 
Copy, Ros CHURCH, 

Theodore Presser Co., Bryn 

Mawr, Pa. 

P.S. This does not necessarily 
reflect the opinion of this firm or 
anyone else who amounts to a 
darn. 

e * » 


FTC Folder Is Available 

To the Editor: Your article, 
“Robinson-Patman in Foreground 
as New Group Sets FTC Policy” 
in the Aug. 3 issue of ADVERTISING 
AGE is one of the best I’ve read. 
If at all possible I would appreci- 


| ate six additional copies sent to my 
‘attention at your earliest conveni- 
| ence. 

| I was wondering, if at the com- 
pletion of this series of articles on 
the FTC, are you going to have 
|them made into a folder of some 
|kind so that the complete series 
| would all be in one binding? Would 
appreciate any plans you have in 
that direction. 

R. L. ERZINGER, 

Sales & Advertising Coordina- 

tor, Packaged Products Divi- 

sion, Fisher Flouring Mills 

Co., Seattle. 

AA has reproduced the FTC se- 
ries in a folder which is available 
at 35¢ per copy. 

= * * 


Finds No ‘Isn't’ in AA 


To the Editor: A simple little 
saying “‘There’s nothing so old that 
it isn’t new to someone” is basic- 
ally responsible for this letter. 

Moving into our new home, I 
found myself with an attic nook to 
display framed, published songs 
and other mementos of a_ busy 
career, reserving a spot for the 
above saying—and deciding to take 
words from different magazines— 
words from the saying—paste 
them on to a blue card, and make 
it stand out. 

I used the ADVERTISING AGE and 
in a couple of weeks, I had every 
word but “isn’t”. For three months 
'I have been searching for that one 
_word and have yet to find it. 

That gave me an idea. Your 
magazine “isn’t” an “isn’t” maga- 
zine. It is distinctly an “is.” 
| The value of that thought grows 
and grows. 
| Questions to advertisers-spon- 
‘sors, salesman, etc.—are you “is” 


constant 


demands the utmost skill and 


application of a wide vari- 


ety of techniques: here at WASHINGTON 
every job, big and small, gets the bene- 


fit of our unmatched skill. 


PHOTO ENGRAVING 
COMPANY 


118 S. Clinton Street 
Chicago 6, Illinois 
FRanklin 2-6343 
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ay a or “isn’t.” For instance to Lucky! grocery product manufacturers is| well-filled and eq: larder.;enough to sparkle, the ad will do} When you Remember 
a | Strike. “Is your cigaret milder— adequate, more intimate than most. Once, some years b vrote a that much better. But, all ads can’t | 
my 6€—s«is it a throat scratcher—is it firm- I have always plunked for use of well-known home ist who or won’t sparkle. If they did, none need WM. F. RUPERT 
n= ly packed—is it better tasting?” recipes in women’s magazines. .. worked for a large vy chain, would stand out; which light bulb! RECENT Compiler of NATIONAL 
= f etc. | The difficulty lies with hired asking for a recipe spaghetti in a spectacular has individuality? | BIRTH LISTS EXCLUSIVELY 
ve However, that is beside the home economists. These specialists, | with chicken livers it she so James H. TOorrTeN, BIRTH fer ever 55 years 
ne point—the point being that I like most specialists, live wholly in| thoughtfully sent n uld take Director of Advertising, Gro- USTS 90 Fifth tae " 
es searched three months—no, I their own field, dreaming up new/a French chef to re and I. cergram, Chicago. 
Id ; didn’t read all the fine print—and and more exotic uses of food. They doubt if all the in; nts were 
in could not find “isn’t” in ADVERTIS- have the whole world to draw up- | available even in 1 large city. | 
ING AGE. 5 _\|on for raw material, ingredients, It illustrates thei! inking in 
: Now that “is” or “isn’t” of in- recipes and lots of time. | foods. 
h terest to you. Under these conditions, it is easy One other matter, of a read- 
Henry I. MARSHALL, for them to lose sight of the need er’s comment (AA. ig. 17) on 
Scotch Plains, N. J. for simplicity in cooking, the need another article of yc. two weeks 
e e e for economy, the need for saving of earlier. Mr. Edels complains 
C= I, Related Items _ | time and preparation, the need for | that ads are dull...@ : so did you. 
rle 4 _To the Editor: Here is a sterling elimination of rare and exotic in-| My own reaction is ‘>t you can't 
i piece of copy to add to your collec-  gredients unobtainable in the aver- | make all ads interes'ng. If I re- 
i. tion. ; ‘age market. ‘member your colun correctly, 
ni _ You can imagine how this head-| There are a few exceptions to you defended some »f the trade 
't line stopped me when I came this natural trend—General Mills | ads which at the cos: of being dull 
tle = across it accidently on a tear sheet has consistently striven to provide still performed service in provid- 
at from the Brandenburg Messenger, cake recipes that any dub can find ing needed informai..n... 
c- success with, and have nearly rev-.__I believe the key to productive 
olutionized the cake business. Lat- | advertising lies somewhere in the 
I . er came the cake mixes. Yes, even direction of produciiig copy from | 
to j GM slips occasionally (the ad you the standpoint of the customer. 
gs cited). | When you give him what he wants, 
sy Our house boasts of a reasonably | he’ll read it. If, then, it is good 
he ' 
ke 
— Remember the old 
ste : — bo pet = 
ke : in thoes. Gaye 8 Galler L | L | K | d I A M U ST 
or around beet to feed ocai-Levei Knowileage is 
nd ' ‘ the entire family. What's 
; more, you often had 
ry ' i enough change left = 
hs to pay for the other f L r V F L 
nel og Ry or as 
' bone for the dog and 
liver for the cat. Re- 
ur member? 
~ of CHT DECISION MAKING 
Ws | 
n- ra 
is” ; Brandenburg. Ky. sith 
i 
a county weekly published in 
' Brandenburg, Ky. 
4 WILLIAM J. DAWSON, 
H William J. Dawson Co., Louis- 
' ville. 
. > . 
Glamor Recipes in Ads 
Have a Defender 
To the Editor: This refers to 
your editorial (AA, Aug. 24) com- 
menting upon James D. Woolf’s 
discussion of recipe copy in food 
advertising. 
We do not agree with Mr. Woolf, 
because the attention value of the 
recipe perhaps outweighs its prac- 
tical application. 
Every woman owns a cook book “ } . ‘ . 
to which she can refer for run-of- The old romide erase outside of the Worcester 
mine meals; many experienced roots knowledge’ is as val- market. Therefore,’ our 
cooks seldom turn to recipes for uable a principle today as wholesale figures for 
ordinary food preparation. : : i * 
The glamor recipe is clipped and when its importance was Harry ©. Clarkson, New England Regional — Worcester do not include 
j filed—and often used for company first discovered years ago, Manager for The Nestle Co., Ine. the large volume sold by 
/ or party occasions, because about says Harry C. Clarkson, the 70-odd, A&P and First 
= sal Tae praise 8 WEES Can ODEs New England Regional bos National Stores in the 
in a lifetime of cooking, comes 
A from the ohs and ahs of guests who Manager for The Nestle Worcester market. 
are intrigued by a new culinary Co., Ine. “Therefore when our 
9 eg ee ae “Our experience in the New ‘for example, the Worcester company plans a newspaper cam- 
i recipe never materializes into a England region has taught us M -sachusetts market is 26th in paign for Worcester, we don’t 
samme of ee i that the area is not ONE big re .il grocery sales in the United sell ourselves short ... we use 
praise-hungry cook, she rea e , ‘ fa ty ie - id ae 
ad, che Gigped the recipe and filed market . .. instead, New England Stites . yet, our wholesale full schedules because the retail 
it, three very yeasty reactions, is a rich, total market made up figures don’t give it the same sales potential is considerably 
e- from an advertiser’s point of view. of numerous major markets, a pr minence in our books. But, greater than our wholesale 
STAEEL I, BORLEY, multitude of satellite market be vuse it is sponsibilit figures reflect.” 
Boxley Advertising Co., Tole- } . ets use it 18 our responsibility gz . am 
a and a myriad of interdependent to snow our markets, we find ® This advertisement is pub- 
“ a om ‘ communities. th © while Worcester is self-con- lished in the interests of a fuller 
r solar ray oy aeelinad “Distributor channels are ta ed with a good number and understanding of the WORCES- 
To. the Editor: For James D. varied ... and only by working g | quality of grocery distrib- TER MASSACHUSETTS MAR- 
Woolf’s attention. Your column in in N. E. at the local level have ut « who serve the independents KET, by the Worcester Tele- 
i: ce pon a one we been able to properly evaluate ar voluntary cooperatives ... gram, The Evening Gazette and 
and interesting as well. This some of our wholesale sales ty of the major chains (A&P the Sunday Telegram. George F. 
week’s issue (Aug. 17) is thought figures for advertising-budget ar | irst National Stores) have Booth, Publisher. Circulation 
, provoking. Your piece, “What recommen : ae ee . * - = ¢ 
Shall I Serve...,” is right to the dations. w. jiouse and distributor points daily, 154,490; Sunday, 104,308. 
et point, but you haven’t gotten to 
i the cause. I think I can supply 
ts that. My work for the last 20 years 
13 has been almost exclusively in the 
food field and my knowledge of ee = 
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THE ADVERTISING MARKET PLACE 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $13.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


POSITIONS WANTED 


| COPY CHIEF available after Labor Day 
copy/contact with agency where copy is 
king or as asst. adv. mgr. ——. 
ing both Employer and Employee firm. 10 yrs. major dept. stores, mfr. 
— SHAY AGENCY oe, newspaper experience. $9,000 up. All re- 
30 W. Washington St. Chicago 2, Ill. | plies answered. 
COPYWRITER. “Good ialdwest agency. go} Gx.cuu ane, New York If N.Y. 
xceptional working con ons W un- - 2 - 
limited opportunity for advancement. | ADVTG AGCY. — EXEC. & ACCTG. 
Male 32-40. Send personal and business| A former treasurer of two large N. Y. 
history. Only those with agency experi- | agencies, 20 yrs. experience, full charge 
ence considered. $6,200-$7,500. KAY WIL- office mg., with supervision of account- 


NNEL, 818 Olive St., St. ing, desires similar position. Excellent 
a * references. Available immediately. 


AD VERTISING-SALES-PROMOTION Py By a Te wack 19 <9 
Quality jobs for qualified men and women. “2 , 
THOMAS PERSONNEL EXPD. FILM WRITER, well grounded in 
8 S. Michigan FR. 2-6230 Chicago | production, seeks position with Chicago 
ADVERTISING SPACE SALESMAN | Studie, or peeney VERTISING AGE 
Chicago territory with leading business 200 E Illinois St Chicago 11, IL 
publication. Electrical appliance back- : ha , 
ground helpful, but not necessary. Salary Managing Editor of vertical monthly look- 
and commission. ing for new connection as publication is 
Box 5920, ADVERTISING AGE moving East. Experienced with makeup, 
200 E. Illinois St., Chicago 11, Ill. circulation and advertising promotion. 
MOLENE PERSONNEL Specialized knowledge of sports. Journal- 


adué 34, married. 
SPECIALISTS IN GOOD JUDGMENT | '®™ gradual, 0 VERTISING AGE 
ANdover 3-4424 


200 E. Illinois St., Chicago 11, Ill. 
: d “a . 
2 BEDG__oumcace 2 = CORRESPONDENT will cover Greater 
A service for employers and applicants in age a ge Tyce for reli- 
the fields of advertising and publishing. Box 5915, ADVERTISING AGE 
Office and professional CEntral 6-3178 801 Second Ave., New York 17, N. Y. 


HELP WANTED 
ADVTG. MGRS - COPY WRITERS 
EDITORS - PUBLIC RELATIONS 
SALES PROMOTION - ARTISTS 


ADVERTISING SPACE ‘ALESMAN 
New York-New England suies territory 
open with multiple business paper pub- 
lisher selling the top ABC publication in 
@ major market. Successful space selling 
record essential. Age 30-40. Salary, com- 
missions and expenses. For personal in- 
terview write complete business experience, 
earnings and personal data in complete 
confidence. Our staff knows of this ad. 
Box 618 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Tl. 


WANTED: CREATIVE 
ADVERTISING MGR. 


Large Chicago manufacturer has immedi- 
ate opening for man 28-35 preferably ex- 
perienced in industrial adv. field. Must 
be able to write good copy for booklets, 
etc. Write in detail, including age, educa- 
tion, experience. 
Box 620 ADVERTISING AGE 

200 E. Lllinois St. Chicago 11, Ill. 


Subscription sales organiza- 
tion has openings for business 
publications. National cover- 
age. Commission basis. Will 
do own financing. 


Box @1 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING SALESMAN — must 
have proven ability, preferably on 
business papers. Important territory 
(Chicago headquarters) of leading 
trade publication. Write fully giving 
age, salary, experience and other 
details. 


Box 625 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


Need a Good Artist? 


A recent classified “help 
wanted” ad, in Advertising 
Age, pulled its head off 
getting applications from 
seasoned art directors. If 
you need a good man at 
one of your drawing 
boards, the chances are 
you can find him quickly 
through a classified ad of 
vour own. 


Printing Brokers 


Write us for the best deal in town! Old 
established plant specializing in two color 
letterpress—circulars, broadsides, facsim- 
ile typewritten letters, order forms, post 
cards, mailing inserts, etc., etc. Our prices 
give you plenty of room for better-than- 
usual markup, 


Box 623 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


176 W. Adams Street Chicago 3, Ill. 
COPYWRITER BUSINESS OPPORTUNITIES 


4A Atlanta agency has opening for expe-| ALL OR PART interest for sale in well 
rienced writer on varied list of regional | established small photo-offset printing 
and national accounts. Send complete re-| plant in mid-west 100,000 community. 
sume, including age, education, experi-| Great potential for future growth. Ideally 
ence, and salary requirements. located for branch plant operation. Write 
Box 5912, ADVERTISING AGE owner, Box 5918, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Ill. 200 E. Illinois St., Chicago 11, Il. 
FRED J. MASTERSON MISCELLANEOUS 
ADVERTISING - PUBLISHING CANADA'S BEST MAILING LIST 


PERSONNEL ; 1 
All types of positions for men and women. 200,000 live names on Elliott stencils 


- Chicago Call your list broker - TO-DAY 
BO EE BY THAIE or Tobe’s - Niagara on the Lake, Canada 
PUBLICATIONS : 


Must be outstanding salesman — Trade 
Paper Experience, know copy and promo-~- 
tion with executive know-how. Position 
in New Orleans. Salary $10,000. Write 
Box 5914, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State St. Ha 7-1991 Chicago 


RARE OPPORTUNITY MY COPY TELLS TRUTH SIMPLY, 
SALES PROMOTION MANAGER | | intepesTINGLY AND BELIEVABLY! 


For Fresh Sausage Division with || 
Nat’ly Adv’t. Meat Packing Co. Ex- 
nego necessary with retail sell- 


YOUR CLASSIFIED 
ADVERTISEMENT WILL 
GET RESULTS HERE 


At 29, I'm a one-man copy-produc- 
tion section for Southern division of 
one of world’s best known steel 


ng, in-store merchandising and pro- | | Companies. Present job requires too 
motion. Due to expansion program, |— swueh routine, too little writing. 
advancement potential unusually Past experience includes 24% yrs. PR, 
good. Applicants must be between 114 yrs. reporting on large PM daily, 


combined with ad freelancing on 
food and beer. A Southerner who 
knows agriculture and industry, I'd 
like to go North (NYC is ideal) and 
write good ad copy. Min. Salary 
$125 es to take more. 
Write today for free samples! 


Box 617 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


30-45 years of age. In reply give age, 
full particulars of experience, back- 
ground and current earnings. Due to 
advancement potential and impor- 
tance of position, only those who 
qualify under the above will be con- 
sidered. All replies confidential. 


Write Box 624, Advertising Age, 200 
E. Illinois St., Chicago 11, Il. 


WANTED: 
Seasoned Agency Copywriter 


This opening is not for a novice or one who aspires to 
break into the agency business from another field. 


! It is for a successfully employed man who has had 
. years and depth of experience with substantial agencies 
on major accounts of many types. 


The man we seek is, above all, an idea man. Imagina- 
tive. Versatile. Able to stand on his own two feet, yet 
work harmoniously with the rest of the agency team. 


To this man we offer a fine opportunity in a solid, 
respected agency with a diversified list of leading ac- 
counts. 

Salary is open and commensurate with experience 
and achievement. Bonus plan. Profit sharing. Four weeks 
vacation annually. 


Send resumé—but no samples yet, please. Replies will 
be held in complete confidence. 


Address: A. E. Aveyard 
MacFARLAND, AVEYARD & COMPANY 
333 N. Michigan Avenue « Chicago 1, Illinois 


OPPORTUNITY 
FOR PUBLISHER 


who is overloaded and needs 
a right-hand man with well- 
rounded experience, strong rec- 
ord in business publication man- 
agement, advertising sales and 
editorial direction, research, 
promotion, etc. Here’s a 5-figure 
man who will be a good invest- 
ment. Seeks broader future than 
present connection offers. 


Box 619 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


TOP NOTCH 


ADVERTISING MANAGER 


QUALIFICATIONS: Creative idea 
man, Originate & produce complete 
merchandising programs, Write copy, 
Make rough layouts, Set up & exe- 
cute Advg budgets, Exp in 

mail, Former Sales Mgr Sales train- 
ing — preparation of sales presenta- 
tions, Exp in consumer & trade advg, 
Development & market testing new 
products, Exp in retail and whole- 
sale grocery field, dept. store appli- 
ance, housewares, food broker oper- 
ation. If you are interested in this 
man contact HELEN DECKER, CEn- 
tral 6-6822—32 N. State R. 1110. 


DECKER PERSONNEL SERVICE 
Chicago, Il. 


WANTED! 


HOME ECONOMIST- 
ADVERTISING WRITER 


One of Chicago's leading 
agencies wants a graduate 
home economist (or woman 
with sizable knowledge of 
foods) who can also write fresh 
and interrupting advertising. 
Under 45, preferably. Salary 
open. Send detailed résumé to: 


Box 622, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Hil. 


AN OPPORTUNITY 
FOR AN AGENCY 
ACCOUNT EXECUTIVE 


To an account executive who is 
able to control substantial busi- 
ness, a well established, fully 
recognized Chicago advertising 
agency with congenial personnel 
of thirty people, handling va- 
riety of accounts offers every fa- 
cility—art, production, etc. Copy 
service, too, if desired. Distinc- 
tive quarters with most modern 
furnishings and equipment. Here 
you are your own boss with your 
own spacious private office (an- 
other adjoining office is avail- 
able if you have a partner or a 
copywriter with you). You will 
make more, with us, in more en- 
joyable surroundings, than with 
any other agency in this city 
... this we guarantee. Our staff 
knows of this advertisement—so 
you can reply in absolute con- 
fidence. 

Box 615 ADVERTiSING AGE 


200 E. Illinois St., Chicago 11, IIl. 


ONCE IN A HUNDRED YEARS 


Publishers representatives wanted to sell adver- 
tising display space for 100th Anniversary Issue 
of weekly newspaper of international reputation. 
Excellent opportunity. Please state terms. Address 


Box 616 ADVERTISING AGE 


200 E. Illinois St. 


Chicago 11, Ill. 
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Troubled Admen 


Offered Service 


by George Black 


His Institute Will Help 
Explain Ad Budgets 
to Top Management 


Hiisipe, N. J., Sept. 1—It ap- 
pears that ad managers who have 
trouble explaining their budgets 
to top management are going to 
get some help, at long last. 

George Black, formerly director 
of advertising and public rela- 
tions of Cooper Alloy Foundry Co. 
here, is the man who’s ready to 
give the help. He has set up the 
Institute for Advertising Controls 
“to study the field of advertising 
systems and controls to the end 
that the advertising manager may 
be in a better position to evaluate, 
interpret and explain his efforts, 
activities and expenditures.” 


s In broad terms, Mr. Black de- 
clares, his organization will try 
to systematize and simplify the ad 
manager’s job. To be specific, it 
will attempt these five things: 

1. To study advertising depart- 
ment operations for the purpose of 
devising methods and procedures 
for simplifying and systematizing 
activity. 

2. To study the communications 
pattern between advertising and 
other divisions of the company for 
the purpose of effecting simplified 
interchange of valuable informa- 
tion. 

3. To devise and create forms 
designed to permit the keeping of 
important records and controls 
with the minimum of. clerical 
work, to the end that these rec- 
ords and controls may assist in in- 
terpreting department operations 
and evaluating results. 

4. To publish the results of these 
studies in such form as to be read- 
ily available to the widest number 
of advertising managers at the 
lowest possible cost. If private fi- 
nancing can be arranged, the re- 
sults will be distributed free of 
charge. 

5. To provide private counseling 
service for companies seeking to 
establish complete systems of ad- 
vertising controls geared to their 
specific needs. 


a Mr. Black, who has served as 
secretary-treasurer of National In- 
dustrial Advertisers Assn. and 
president of Industrial Marketers 
of New Jersey, said his contacts 
with top management on a coun- 
seling level had convinced him that 
“no phase of the advertising pro- 
fession is more important yet more 
overlooked.” 

“Sound and continuous study of 
this important aspect of the adver- 
tising job will not only simplify 
the internal organizational phase 
of operations but will assist the 
advertising manager in evaluating 
activity and in planning a more 
thorough, effective and integrated 


MAGAZINE PRODUCTION TIME AVAILABLE 


Medium size plant located 85 miles from Chicago 
specializing in publication printing for 25 years has 
opening for one saddle stitch magazine with 25 to 
50,000 press run, to mail on 10th to 15th of month. 
Complete plant: composing dept., presses, bindery, 
mailing and stencil-making. Daily pickup and de- 
livery service in Chicago. Write or wire Box 610, 
ADVERTISING AGE, 200 E. Illinois St., Chicago 
11, Ill., for further information. 


program,” he said. 


| Shifts Kohlman to New Post 


Clem W. Kohlman, advertising 
and sales promotion director for 
the textile resin department of 
|American Cyanamid Co. New 
| York, has been named advertising 
manager of the company’s indus- 
|trial chemicals division. He will be 
/in charge of advertising and sales 
ipromotion for the division’s six 
departments—paper chemicals, re- 
finery chemicals, manufacturers 
|chemicals, heavy chemicals, and 
— and miscellaneous chemi- 
cals. 


| 

|Kleb Studio Moves Office 

| Kleb Studio, New York special- 
ist in art for advertising and sales 

eames has moved to 2 W. 47th 

| St. 


aces = sel 2. 


~~ wes 


Pee Biers, : on ae i pa is 2 " Se cticaes ie e, Ss, ee. ae oe ad Bias es ob as “n was eer nich el Ags Set ae ate ue 2p, Pens ae. . © i “See ey $3 a Lao oe ‘ i ae ie 2 come ae cae par ie oe eee Hy ae Pt = as ye as t mn 
ot pea yy: % oe ae : oe Bae pee sare ? pas ee phigh: Nohiee ; > eb is His hig mS Beg he 3 eer aoe - hare att es . cee Sy Ran og ? % “ as ee aa ae 4 ae cia 7 ek mee Pa pened @ aes re a ari : ee ee 
roe i ae ine RNG eel ae See ore Ging Son ee = ete Vay pee cae oe ae : UES eee Ree ota ek eS ; ee z A Pi Sos 
Q ae ; : a zie : 4 ; : 4 ‘ : ‘ oe ea toe ae f , pt xa Sigal Pee ek ate Me ks Sees =: Srsees 
es , — " Be 
pre iia ee ai 
54 ee U Ad 
hi 
1 5 
es —— 
| 
. 
| a a 
| q 
| | ( 
j } f 
: P| | = 
ee : 
rere ” 
ee seo } , ena 
mihe es | j { Willi 
Ne » sold 
Ss | Be 
ae | to r 
pee =| new 
eee a | - 
= let 
ie 
a el Ch 
a a Cha 
: | nou 
eral 
; phi 
§ | | mar 
- —— C 
C 
| sent 
A ered mec 
Pare mitt 
/ pub 
ae . adv 
ae | niq\ 
= ie " 
Siig , the 
ae “i — ——— | | i ber: 
<s | Lioy 
ae | j farm 
aia: ing 
< | res 
scr ad ) —- visio 
Sane %6 ’ 
a > Wiln 
wae » man 
: G | Was! 
ge man. 
= 4 
| Chir 
3 ae ? | verti 
nial | Co., 
a. “jer | verti 
pate } R. I 
sai | | ss sales 
a ; | born 
Seca 
= tion: 
a ee dent 
ae Ager 
a iis TEENIE V-D., 
ie ager 
Al 
Larr 
” York 
a , ager 
cei | delp 
ay WM! 
a : | Char 
’ | j of a 
i com: 
Y | | bana 
i ! Mac 
eget , liam 
Pia ae | { Burr 
Woo 
| $ ard 
. | Adv 
- | ee | _ Sant 
SF ta | Balt 
aoe John 
bas! | or WIN 
Lae a BO 
Vv 
Cha 
; a g 
sf prir 
in ¢ 
mic 
i 
: ly 
set 
duc 
i dep 
dea y Con 
is mat 
T 
eee and 
hav 
‘ the 


ip- 
ive 
ets 


tor 


Advertising Age, September 7, 1953 


'|the set are: The Mystery of Money;|nomy; Individual an 


Ss. 


No matter who you are- 


} 


| 


rex Cowon s 060 « TASTIER MORE REFRESHING o..ms 
tna 


oS onesie Memes Hine 


_— ‘ fons @ } 

me we fee meme te tow ae ale tating Seren ee 

An. mes tan Sn See be. Sh Semabeny ew tees thane | 
AF MEAS. Seat Senge Singer An wo Chat itn make © geed drive © heinas chen’ 3 
‘ 


NEW STYLE—When Sands Spring Corp., 
Williamstown, Mass., soft drink bottler, was | 
sold recently, its new owners commissioned | 
Jules L. Klein Advertising, Pittsfield, Mass., 
to redesign its advertising to reflect the 
new management policies. Newspaper ads 
like this, according to the agency, have. 

done the trick. 


ClipptoHead U.S. __ 
Chamber's Ad Unit | 


WASHINGTON, Sept. 1— The U. S. | 
Chamber of Commerce has an-. 
nounced that Roger W. Clipp, gen- | 
eral manager of WFIL, Philadel-| 
phia, will be chairman of its 26- 
man advertising committee during | 
1953-54. 

Composed of executives repre- 
senting advertisers, agencies, 
media and universities, the com-| 
mittee seeks to create a_ better) 
public understanding of advertis- 
ing and work towards improved | 
advertising standards and tech-. 
niques. 

Mr. Clipp is also a member of | 
the chamber’s board of directors. | 

In addition to Mr. Clipp, mem- | 
bers of the committee will be: | 
Lloyd E. Partain, sales manager and | 
farm market director, Curtis Publish- | 
ing Co., Philadelphia, vice-chairman; L. | 
T. Alexander, manager, direct mail di-| 
vision, E. I. duPont de Nemours & Co., 
Wilmington; J. S. Bartlett, commercial 
manager, Potomac Electric Power Co.,| 
Washington; A. H. Caperton, advertising | 
manager, Dr. Pepper Co., Dallas; James 
T. Chirurg, president, James Thomas 
Chirurg Co., Boston; Harry Deines, ad- | 
vertising manager, Westinghouse Electric 
Co., Pittsburgh; L. J. Dillon, Outdoor Ad- 
vertising Incorporated, New York; Ben | 
R. Donaldson, director, advertising and | 
sales promotion, Ford Motor Co., Dear- | 
born; Harold E. Fellows, president, Na-. 
tional Assn. of Radio & TV Broadcasters, 
Washington; Frederic R. Gamble, presi-— 
dent, American Assn. of Advertising | 
Agencies, New York; Francis W. Hatch, | 
v.p., Batten, Barton, Durstine & Osborn, | 
Boston; C. J. Hibbard, advertising man- 
ager, Pet Milk Co., St. Louis. | 

Also: E. J. Kahler, manager, Daily Ar- | 
gus-Leader, Sioux Falls, S. D.; C. B. 
Larrabee, publisher, Printers’ Ink, New 
York; Ernest R. Laws, advertising man- 
ager, Philadelphia Electric Co., Phila- 
delphia; Robert T. Mason, president, 
WMRN, Marion, O.; C. E. McKittrick, ad- 
vertising manager, Chicago Tribune; 
Charles H. Sandage, chairman, division 
of advertising, school of journalism and 
communications, University of Illinois, Ur- 
bana; Everett Smith, director of research, | 
Macfadden Publications, New York; Wil- | 
liam C. Sproull, director of advertising, 
Burroughs Corp., Detroit. 

Also: Philip M. Talbott, senior v.p., 
Woodward & Lothrop, Washington; Leon- 
ard W. Trester, v.p., General Outdoor 
Advertising Co., Washington; Wilbur Van- 
Sant, president, VanSant, Dugdale & Co., 
Baltimore; F. A. Watts, sales manager, 
Humble Oil & Refining Co., Houston, and 
John Pattison Williams, executive v.p., 
WING, Dayton. 


CHAMBER OFFERS 17 
BOOKLETS ON ECONOMICS 


WASHINGTON, Sept. 2—The U. S. 
Chamber of Commerce is offering 
a group of 17 publications as a 
primer for study groups interested 
in discussing the American econo- 
mic system. 

The primers are sold individual- 
ly at 50¢ per copy or the whole 
set of 17 for $6. The set was pro- 
duced by the economic research 
department of the Chamber of 
Commerce to encourage the for- 
mation of economic study groups. 

Two leaflets, “Why Discuss?” 
and “Wanted: Men Who Know,” 
have been produced to promote 
the primer. 

The 17 publications making up 


al Income and Its Distribution; 
Progress and Prosperity; Sustain-| 
ing Prosperity; Demand, Supply 
and Prices; Prices, Profits and 
Wages; Why the Business Man?; 
How Competitive Is the American 
Economy?; Understanding the 
Economy System and Its Func- 
tions; Spending and Taxing; Tax- 
ing, Spending and Debt Manage- 
ment; Labor and the American Eco- 


a Control of the Money Supply; curity; International 
| |Money, Income and Jobs; Nation- vestment and Comm 


Ethics of Capitalism. 


Gillette Re-Signs ‘' 

For the 10th cons 
Gillette Co., Boston, 
the “Cavalcade of 
the American Broa 


‘radio network, begir 


Sept. 4 at 10 p.m., ED 
contract has been sig 
network. Maxon Inc 
lette agency. 


G 


va 
< 
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No wonder the 


ip +f Advance NARTB Meet in L. A. | Raymond's to lageliestaie: 
. In- : ; | Raymond’s Inc., Boston depart- 
The 195 f the Nation- y . 
Policy; a] yg ry pee i aatnelahan ment store, has appointed Ingalls- 
Broadcasters, District 16, in Los Miniter, Boston, to handle its ad- 
Angeles, originally scheduled for Vertising. 
iIcade’ Sept. 18 and 19, has been advanced 
ve year, '0 Sept. 17 and 18 because of the Mary MNT aEyey May Ta 
sponsor Yom Kippur religious holiday. Call WAbash 2-8655 and ask for 
” over A. S. Black Joins F A ae ig let ogni niente 
ing Co. A. S. Black Joins Four A’s graph, miimeograph. wc - Pad 
Friday, A. S. Black & Co., four-year-old <p Kaas tick peu anid de 
39-week Houston agency, has become the of experienced personnel, charje 
with the 293rd member agency of the [IS UNI a Essie 
‘he Gil- American Assn. of Advertising [hi 


Agencies. 


“ihe 


a 


Something over four years ago, 
Grocery Products Co., Inc., Nash- 
ville, introduced Darimix Non-Fat 
Dry Milk to the Nashville market, 
with the idea of expanding as fast 
as production would warrant. 


Knowing the tremendous and wide- 
spread impact of WSM’s Grand Ole 
Opry they turned to it as a major 
weapon in their drive for distrbu- 
tion. 


Did it work? Simon & Gwynn, 
Darimix agency, reports Darimix 
current distribution in 30 states. 
No wonder the cows and competi- 
tion are confused. 


The Darimix story should suggest 
an unfailing way for you to push 
a product fast. For details see 
Tom Harrison or any Petry Man. 


WSM Nashville ...650 


Clear Channel 50,000 Watts 
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Don't be... Pontiac 
helps hundreds of 
busy executives and 
production men 
take that important 
first step every year! —— 
We handle the art 
work, photography, 
typography, color 
process, photo- 
engraving and 
electrotyping every 
day and have for the 
past 40 years. 
Something no one 
else can say! Let us 
tell you more about 
this unique service 
to the advertising 
profession. Call or 
write for further 
information. 


ocess 
ENGRAVINGS 


ART WORK 


COLOR PR 


TYPOGRAPHY 


* C 


Engraving and 
Clectrotype Co. 
812 W. VAN BUREN STREET 
HA ymorket 1-1000 © Chicago 7, Illinois” 


Finds Negro Market | 


| Pabst, 
| White Horse, Seagram’s 7, Old) 


mentions, Calvert’s Reserve, 4.72%, 


A AOE eo aR - re 


Advertising Age, September 7, 1953 


‘Ebony’-Jet’ Study | 


Likes Good Liquor 


Cuicaco, Sept. 2—Budweiser, 
Swiss Colony, Bacardi, | 
Grand-Dad, Early Times—with) 
these brands at the top of its pref- | 
erence list, no one is going to ac- 
cuse the U. S. Negro market of a 
radical taste in alcoholic bever-— 
ages. 

This is perhaps the first conclu- | 
sion to be taken from a study of 
liquor, beer and wine buying hab- | 
its and brand preferences in the 
Negro market made by Ebony and | 
Jet magazines in July. 

Staff field representatives of 
Johnson Publishing Co. made the 
survey by presenting question-| 


naires to 350 retail outlets in 14!) 


| T 
' | ESTIMATED TELEVISION COVE 
' PRO-FOOTBALL . . .1953 


major urban markets. The test was | 
limited to package stores and bars, | 
ignoring such other big sources of. 
liquor sales as supermarkets. 


@ Primary Coverage 


= Secondary Coverage 


® The leading question was an ‘ . 


vw 


ae 
S 


across-the-board request for “your | Vv si 

10 best selling brands.” The brands COVEnSeS Te 
were rated according to the num- 
ber of mentions they got in this) 


s map shows the areas to be covered by tele- 
casts cf games in the National Football League this fall over 
approximately 87 DuMont stations. Games wili be played on 


Saturday nights and 
house Electric Corp. 
ences will be as high 


Sunday afternoons, sponsored by Westing 
Westinghouse estimates weekend TV audi 
as 35,000,000. 


list. Thus, Seagram’s 7, the leader, | 

got 6.65% of the total number of | 
| maining t Canadian. 

and Schenley’s 4.35%. | a 

Blends led the parade, as they # Also noted among the top 25 


| 


only 13 were blends, while nine|ty market” was the way one Ebo-| 
'were straight whiskies. The re- ny-Jet spokesman interpreted the | 
‘study. | 


In support of this, he pointed out | 


Gibson Uses ’Life,’ 
Merchandising to 


: ‘9 that, while Imperial is the leading. 
do generally. The surprise, how- was a sizable number of preMi-|prand in the New York market, it| 


ever, was that they seemed to hold| um whiskies of the order of Old failed to rate in the Negro market 
a less commanding position among Grand-Dad and Old Taylor, and | tact. On the other hand, fourth 


Negroes than in the whole U. S. relatively few “B” brands, such 


market. Out of the 25 top-prefer-|as Sunny Brook and Imperial. 


ence brands in the Ebony-Jet poll, 


“The Negro market is a quali-| 


You hear a lot these days about 
the “Marketing Revolution” and 
the swing to automatic selling. 
Like thousands of other business- 
men, you may be worried about 
the future of your business in 
these days of jungle warfare for 
the consumer’s dollar, and won- 
der how you can cut through this 
era of “lazy selling” and hammer 
out your niche in the market 
place and get your share without 
sinking a fortune into national 
advertising. 

In all the tumult and shouting 
many manufacturers have made 
their own “Marketing Revolu- 
tion”’ by turning to Direct Selling. 
They have quietly by-passed 
sluggish wholesalers and dis- 
interested retailers, and recruited 
armies of ambitious, aggressive, 
on-the-job independent salesmen 
and saleswomen who demon- 
strate and sell their products and 
services right before the eyes of 
customers. Many have rolled up 


Get the full 


women... 
direct! ... 


KISS 


Lazy Wholesale-Retail Marketing 


GOOD-BYE 


Here’s the Sensible Solution 
to the Distribution Nightmare 
Plaguing Manufacturers Today 


Opportuntty Magazine is the pioneer publication serving 
more than 300,000 active independent salesmen and sales- 
ready to sell your 
at their own expense! f 
booklet that shows how to build nationwide sales volume 
at low cost. write for full details today on your letterhead. 


Address Dept. A-165. 


OPPORTUNITY 


28 E. Jackson Bivd., Chicago 4, Illinois 


annual sales in the millions, 
achieved nation-wide distribu- 
tion overnight, made boom-time 
profits... all without spending 
huge sums to capture illusive 
consumer good will, without 
courting wholesalers and re- 
tailers, without fighting franti- 
cally for counter and floor space. 

Take a look at Direct Selling! 
If yours is an old business losing 
its grip on the market and won- 
dering what to do next... if 
yours is a small business which 
cannot hope to compete success- 
fully with the giants... if yours 
is a new product or service 
backed by big ambitions but 
small capital . . . take a look at 
Direct Selling! 

You may be amazed and de- 
lighted to discover that Direct 
Selling is the short cut you're 
looking for to quick, pin-point, 
48-state distribution at low 
cost ... with assured profitable 
volume in the first years, 


story today—no obligation 


— and your service 
‘or free copy, and proof- 


SALESMAN’S 


|place in the poll was given to a 
|\Canadian—Seagram’s V.O.—and 
to Brown-Forman’s straight whis- 
ky, Early Times, each of which got 
3.87% of the total mentions. 


NBC Chicago Adds 3 A. E.s 


Three account executives have 
been added to the National Broad- 
casting Co. radio and television 
network sales staffs. They are Eric 
C. Lambart, formerly a Crowell- 
Collier Publishing Co. sales repre- 
sentative in Chicago for The Amer- 
ican Magazine, who joins radio net- 
work sales; Angus Robinson, pre- 
viously with Walter O’Keefe En- 
terprises, Hollywood, who joins 
the TV network sales staff, and Cy 
Wagner, who has been an account 
executive on the TV sales depart- 
ment of American Broadcasting 
Co. in Chicago, who also joins net- 
work TV sales. 


CBS Radio Shifts Axtell 


Alan T. Axtell, assistant general 
sales manager of KNX, Los Ange- 
les, and the Columbia Pacific ra- 
dio network, has been named an 
account executive in the Chicago 
office of CBS Radio spot sales. He 
succeeds Roland Kay, who was 
transferred to New York to be- 
come sales representative for CBS 
owned-and-operated KNX, and the 
|Pacific network. Mr. Axtell had 
been with CBS Radio spot sales in 
Chicago for three years prior to 
transfer to Los Angeles. 


Putman Appoints Two 


Putman Publishing Co., Chica- 
go, has named Charles P. Gilkison 
Jr., previously with Northern In- 
dustrial Supply Co., Chicago, a 
regional sales representative for 
Chemical Processing (northern 
Illinois, Indiana and Kentucky) 
and Richard H. Putman, recently 
graduated from Michigan State 
College, a sales representa ve for 
|Food Processing (Michiga.., indi- 
}ana, Kentucky and northern IIli- 
/nois). 


| 


_Hammer Named Detecto A. M. 


Burt B. Hammer, formerly a v.p. 
|\for White, Berk & Barnes, New 
|York agency, has been appointed 
advertising manager of Detecto 
Seales Inc., Brooklyn. 
handle all advertising on both the 
industrial and consumer divisions. 


Flack Gets BWB Foods Inc. 

Flack Advertising Agency, Syra- 
cuse, has been named to handle 
advertising for BWB Foods Inc., 
Mexico, N. Y., maker of Grandma 
Brown’s baked beans and bean 
soup. 


Promote Card Sales 


_ Cincinnati, Sept. 1—A full-pag 

color ad in the Sept. 28 Life fc 
Gibson Art Co., greeting card man 
ufacturer, will help launch a driv. 
by the company to create multip! 
sales of greeting cards. 

The backbone of Gibson’s pr 
motion is a merchandising progr? 
to retailers. A brochure being s: 
out urges them to try to indt 
customers, making a greeting ci 
purchase, to buy them several 
a time, rather than only one i 
an occasion. 

Al Anderson, Gibson adverti: 
ing and sales promotion manage 
points out that as long as peor 
buy greeting cards for everyd 
occasions only a few at a tim 
many opportunities are missed t: 
send cards. His argument is thai 
with the cards on hand, people 
will tend to use them at a greater 
rate. 


® It is pointed out to the retailer: 
in the brochure that there is no 
| extra effort involved in selling two 
| rather than one card, and that if 
| only one out of 10 customers buys 
two rather than one card, sales go 
up 10%. 

The retailers are being provided 
wtih colorful cartoon-style cards 
to go into greeting card racks, 
which urge the customer to make 
multiple purchases. The virtues of 
thoughtfulness are stressed. Coun- 
ter display cards are being pro- 
vided also. 

More magazine advertising 
planned to follow the Life ad. 

Christiansen Advertising Agen- 
cy, Chicago, handles the Gibson 
advertising. 


is 


Diners Club Tests Copy 


The Diners Club, a credit card 
group for restaurants and hotels, 
| will use Cue, Esquire, Esquire’s 
| Apparel Arts and Gentry begin- 
| ning in September. Copy will hav 
| the tagline “Give the man credit 
and will explain why a man shoulc 
get credit for joining the club. 4 
$500,000 budget will be handlec 
|by Van, Wood & Fischer, Nev 
York. Copy was first tested iv 
;newspapers in New York and Lc 
| Angeles. 


He will) 


_Bihler Heads Circulation 


| TT. V. Bihler, previously circula- 
tion manager of Business Week, a 
McGraw-Hill publication, has 
been named circulation manager oi 
the Journal of Commerce, New 
York, and its related publications, 
Import Bulletin, Journal of Com- 
merce International Edition and 

| Import Daily. 
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America rides 
to work and play 


The constant advances of the petroleum industry 
in bringing us finer, more economical motor 

fuels have each been heralded on the printed 
page. These printed promotions plus the huge 
volume of public service literature 

produced by this industry sell not only 

a product, but a way of life. 


And, like other discerning advertisers, 
men in petroleum find that for 

faitlrful, clean-cut reproduction in 

black and white or color, Oxford grades 
are fit foundation for pages that sell. 
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_ OXFORD PAPER COMPANY 


230 PARK AVENUE, NEW YORK 17, N. Y. 


Specifically designed for finest offset reproduc- 
tion, Maineflex’s bright white shade and smooth, 
level surface assure sharp definition and true detail. 
It is another Oxford grade designed for full depend- 
ability under the most exacting conditions. 


iT PAYS TO ASK FOR — AND USE THESE FINE 
OXFORD AND OXFORD MIAMI PAPERS 


COATED PAPERS UNCOATED PAPERS 
; Polar Superfine Enamel Carfax English Finish 
Mainefilex Enamel Carfax Super 
Mainefiex Enamel Cover Carfax Eggshell 
Maineflex Enamel, Coated One Side Wescar Offset 


Mainefold Enamel 
Mainefold Enamel Cover 
North Star Dull Enamel 


Wescar Satin Plate Offset 
Wescar Gloss Plate Offset 


oS Gent Guemed English Finish Litho 
wy Engravatone Coated Super Litho 
: Coated Publication Text Duplex Label 


OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N. Y. * OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chicago 1, IIl. 


Nation-wide Service 


Through Oxford Merchants 


Albany, N.Y. . . . . . W.H. Smith Paper Corp. 
Atlanta,Ga. . . . . . . Wyant & Sons Paper Co. 
Augusta, Maine . . . . . Carter, Rice & Co. Corp. 
Baltimore, Md. . . - « The Mudge Paper Co. 
Bethlehem, Pa. . . Wilcox-Walter-Furlong Paper Co. 
Boise, Idaho. . . . . . . Blake, Moffitt & Towne 
Boston, Mass. . . . . . Carter, Rice & Co. Corp. 
Buffalo, N. Y.. . . . . Franklin-Cowan Paper Co. 
Charlotte, N.C. . . . . . Caskie Paper Co., Inc. 

The Charlotte Paper Co. 
Chattanooga, Tenn. . . . Bond-Sanders Paper Co. 


Chicago, Ill. . . . . . Bermingham & Prosser Co. 
Bradner, Smith & Co. 
The Whitaker Paper To. 


Cincinnati, Ohio. . . . . The Johnston Paper Co. 

The Whitaker Paper Co. 
Cleveland, Ohio . . . . The Cleveland Paper Co. 
Columbus, Ohio . .. . . . . Seioto Paper Co. 


Dayton, Ohio . . . Cincinnati Cordage & Paper Co. 
The Whitaker Paper Co. 


Des Moines, Iowa . . . Bermingham & Prosser Co. 
Detroit, Mich. . . . . . Chope Stevens Paper Co. 
Fresno, Calif. . . . . . . Blake, Moffitt & Towne 
Hartford, Conn. . . . Green & Low Paper Co., Inc. 
Indianapolis, Ind. . . . . . MacCollum Paper Co. 
Jacksonville, Fla. . . . . Jacksonville Paper Co. 
Kalamazoo, Mich. . . . Bermingham & Prosser Co. 
Kansas City, Mo. . . . Bermingham & Prosser Co. 
Knoxville, Tenn. . . . . . . Louisville Paper Co. 
Lincolr, Neb. . . . . Western Newspaper Union 
Little Rock, Ark. . . . . . . « Roach Paper Co, 
Long Beach, Calif. . . . . Blake, Moffitt & Towne 
Los Angeles, Calif. . . . . Blake, Moffitt & Towne 


Louisville, Ky. . . . . . . Louisville Paper Co. 
Lynchburg, Va. . . . . . Caskie Paper Co., Inc. 
Manchester, N. H.. . . . . . C.H. Robinson Co. 
Memphis, Tenn. . . . . «. . Louisville Paper Co, 


Miami, Fla. .. . . . . » Everglades Paper Co. 
Milwaukee, Wis. . . Allman-Christiansen Paper Co, 
Sensenbrenner Paper Co. 

Minneapolis, Minn. . . Wilecox-Mosher-Leffholm Co. 
Nashville, Tenn. . . . . . Bond-Sanders Paper Co. 
Newark, N. J. . . . . Bulkley, Dunton & Co., Inc. 
New Haven, Conn. . . . . Bulkley, Dunton & Co. 
(Div. of Carter, Rice & Co. Corp.) 

New York, N.Y. . . . . Baldwin Paper Co., Inc. 
Bulkley, Dunton & Co., Inc. 

Green & Low Paper Co., Inc. 

Miller & Wright Paper Co. 

The Whitaker Paper Co. 

Oakland, Calif... . . . . Blake, Moffitt & Towne 
Omaha, Neb. . . . . . . «. +. Western Paper Co. 
Philadelphia, Pa... . . . . . . Atlantic Paper Co. 
Wilcox-Walter-Furlong Paper Co. 
Phoenix, Ariz. . . . . . «. Blake, Moffitt & Towne 


Pittsburgh, Pa. . . . . . . «. General Paper Co. 
Brubaker Paper Co. 


Portland, Maine. . . . . . . C.H. Robinson Co, 
Portland, Oregon . . . . . Blake, Moffitt & Towne 
Providence, R.I.. . . . . Carter, Rice & Co. Corp. 
Richmond, Va. . . . . . + Cauthorne Paper Co. 
Rochester, N. Y. . . . . Genesee Valley Paper Co. 
Sacramento, Calif. . . . . Blake, Moffitt & Towne 
St. Louis, Mo. . . . . Bermingham & Prosser Co. 
Shaughnessy-Kniep-Hawe Paper Co. 

Tobey Fine Papers, Inc. 

San Bernardino, Cal. . . . Blake, Moffitt & Towne 
Salt Lake City, Utah . . Western Newspaper Union 
San Diego, Calif. . . . . . Blake, Moffitt & Towne 
San Francisco, Calif. . . . Blake, Moffitt & Towne 
San Jose, Calif. . . . . . Blake, Moffitt & Towne 
Seattle, Wash. . . . . . . Blake, Moffitt & Towne 
Sioux City, Iowa . . . Western Newspaper Union 
Spokane, Wash. . . . . . Blake, Moffitt & Towne 
Springfield, Mass. . . . . . Bulkley, Dunton & Co. 
(Div. of Carter, Rice & Co. Corp.) 

. Mill Brand Papers 

Stockton, Calif. . . . . . Blake, Moffitt & Towne 
Tacoma, Wash. . . . . . Blake, Moffitt & Towne 
Tampa, Fla.. . . . . . «+ « + Tampa Paper Co. 
Toledo, Ohio. . . . . « « Paper Merchants, Inc. 
Tucson, Ariz. . . . . » « Blake, Moffitt & Towne 
Worcester, Mass., Esty Div. Carter, Rice & Co. Corp. 


Mills at Rumford, Maine, and West Carrollton, Ohio 


Advertising Age—September 7, 1953 
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Feature Section 


dvertising A 


Talent Is Not People 


Bedell Turns to a National Ad 


More Stature for Safety Man 


Woolf on Personal Selling 


HEIGHTS OF EMOTION-DEPTHS OF EXPRRIENE 


THE SCREEN BAS NEVER DARED BEFORE! 
{ 
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This is a moving picture advertisement 
that breaks all the rules of its category by 
daring to be orderly, and each of the cap- 
tions describing the five featured players 
is from the script; an unusually forceful 
advertisement with only the top two lines 
of copy out of the old bag of tricks. All 
this is the more remarkable if you recall 
the book and the endless opportunities 
for lurid words and pictures to describe 
them. 


PE awe 
‘eee nn mee 
Make YOUR OWN teat of Pepsodent .. 


CLEAN MOUTH MOUTH TASTE ror HOURS 


So ee heme ets Gentes + CBE Rtn & TY tmnt 


This is another advertisement that 
wastes no words and makes no foolish 
promises. Whether or not you are a God- 
frey fan, there is a man on the page and 
he is talking to you in very simple words 
about a thoroughly understandable prop- 
osition. Perhaps it is just the switch from 
chlorophyll and anti-enzymes that gets 
me here but I think it is the believability 
of a promise of consumer benefit that 
seems likely to be made good because it 
isn’t too big. 


These Ads I Like 


By Fairfax M. Cone 
President, Foote, Cone & Belding 


In this friendly, freedom-loving land of ours ~ sien tedetie - enjoy it! 
SEER +O O8F omERIC Se? OFF ioe eas ” Be ony a ® 


pmol by Oe aed Soe Oe 


One of a continuing series that is con- 
siderably stepped up by a new art treat- 
ment that makes the illustration a picture 
to be looked at and studied and under- 
stood, instead of merely a symbol. Picture 
and caption fit precisely; there is nothing 
left out of the picture that needs to be 
there and the 12-word caption does every- 
thing that a hundred could to make the 
advertisement’s point. Here is a scene in 
which beer does belong. 


Gwe heavy traffic the qo by-- 
Go Puouman 


Yow pees errr 


~ 


Pullman Co. advertising has stuck close 
to comfort and cleanliness and the sure- 
ness of schedules for a long time and they 
have always done this with extraordinary 
neatness and dispatch. Here Pullman adds 
the thought of renting a car “when you 
get there” and does it so convincingly 
with two pictures and 46 words that there 
is no need for argument. A wonderfully 
confident advertisement that gains impact 
as advertisements almost always do from 
sheer simplicity. 


there is one over-all reason why I 
uld like very much to have made each 
the advertisements on this page, it is 
cause each one seems to me to do its 
» according to the requirements of that 

‘» and not because someone had a form- 
‘la to follow or insisted upon a technique. 


the zh swe ones with the thin shins 


wo ot To 0 gras gum 


A trick that the reader or viewer is in 
on, as he is here, by the perfectly obvious 
device of the little people and the big tin 
sets a friendly stage for a highly uncon- 
ventional headline that forces the reading 
of the brief (and telling) text. Personally 
I never could believe the giant when he 
stepped off the label, but I believe the 
grocer here because the slightly opened 
tin makes good the headline promise. The 
trick, if you please, is for emphasis and 
not deception. 
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For pémenrtory Information 
MATL COL POs TODAY! 
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Another advertisement that breaks all 
e ordinary rules. Just when insurance 
vertising has gone all out to be warm 
nd friendly (and none more than this 
.me New York Life’s) there appears a 
ge devoted as coldly as any policy’s 
all type to the dollars and cents side 
a medical problem that is usually 
eated in strictly emotional terms. The 
age contains several hundred words and 
leaves you with the unusual feeling 
nat everything necessary has been said. 


Each says what it has to say as quickly 
and as sharply as possible, depending 
upon illustration to illustrate and to take 
the place of words in so far as it can— 
with the single exception of the all-type 
insurance advertisement where the 
lengthy text is vital. 
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Pepsi-Cola 
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Here is a straightforward advertise- 
ment that really sells in a field where 
most advertising is purely reminder: “The 
modern woman owes a lot to today’s good 
sense in diet. She eats light, drinks light 

. looks better, feels better. Men like her 
better. And so does her insurance com- 
pany. For her, today’s Pepsi-Cola is re- 
freshment made to order...reduced in 
calories, it goes with all the wholesome 
ways of living that make her what she 
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SAVES 51296 A YEAR IM FUEL COSTS ALONE 


nce he switched from Gasoline to General Motor, Direl Power 


“ con we em Ren gel ee 
: ~ - Ppa ed Po we 


a 


A nuts and bolts advertisement that 
proves its headlines in the first para- 
graph: “A Texas cattle raiser, who has 
used both gasoline and diesel power on 
irrigation pumps, reports that a General 
Motors diesel engine cuts his fuel costs 
64%. Pumping 800 gallons per minute, the 
3-cylinder GM diesel burns only 30¢ 
worth of fuel an hour as compared to 84¢ 
an hour for gasoline units. In an average 
of 2,400 hours’ operation a year, fuel 

savings on this unit come to $1,296.” 
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invited it fills the upstairs rooms of 21 
or Chasen’s, depending on the show’s point 
of origination. Either the client or the 
agency picks up this check, but the talent 
quickly seizes his or her opportunity. And 
why not? It’s his big chance to take his 
problems to the “top” for speedy decision. 
No more wading through agency red tape. 

The talent plays his game like a master. 
First names and mutual compliments. 
Then funny stories and then “the little 
place that stays open after hours in the 
Village” or the Malibu Beach house over- 
flowing with guests who are familiar 
names to the star-struck client “who un- 
derneath the billion dollar facade is really 
a kid from Nebraska.” The case of Scotch, 
a good TV set to see the program better, 
gifts for the family, etc. follow. The 
cruise on the star’s 100 ft. converted PT 
boat seals the beautiful friendship. 

At this point the agency supervisor is 
through. Usually he accepts his fate with 
a pragmatic stoicism. When he fights for 
a point with the talent and watches as 
the talent picks up his phone and talks to 
a client the agency supervisor can’t even 
get to, and when “Mr. Big,” a close per- 
sonal friend of the talent, agrees 100% 
with the talent, the agency supervisor 
smiles a little sadly, shrugs his shoulders 
and says, “Okay...it’s his money.” 


® It’s hard to negotiate with your friends. 
But, when your friends come to you and 
suggest sitting down and making a deal 
without agencies, agents, or lawyers and 
it sounds like a good idea—whambo— 


Tips for the Production Man... 


watch out, Alice in Wonderland. 

The beautiful friendship has an un- 
canny way of dissolving when the final 
inevitable, fatal day of cancelation ar- 
rives. 

This is exaggeration for emphasis to a 
degree. Not that all of the incidents here 
have not happened. They have. They can 
be documented with names and places. 
And more gruesome ones have been de- 
leted to protect the young and uncal- 
loused. 


s This is not meant to imply that meeting 
talent is wrong. It is indeed a good idea 
and, often, a fierce brand loyalty or an 
enheartened performance can come from 
it. But there are several cautions which 
must be complied with as a safety meas- 
ure: (1) talent is not people—talent is a 
business chattel; (2) an executive is ap- 
pointed to deal with talent and to be the 
boss. He should be supported fully and 
be delegated the right to speak for his 
team; (3) relations with talent should be 
strictly social. If the talent brings up 
business refer him to the team spokesman; 
(4) all gifts to self or family should be 
discouraged. If they are sent and repre- 
sent a value of over $5 they should be 
sent back with a friendly but firm note; 
(5) stay off the yacht; (6) pick up all the 
checks, 

So you nod your head in agreement, 
sir. You’re going to 21 just to say hello to 
a very important salesman who has the 
power to move your merchandise. So, go. 
But remember—stay off that yacht. 


A Guide for Screened Reverse Plates 


By Kenneth B. Butler 


(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, Ill.) 


Screened display headlines in reverse 
plate instead of solid reverses is a com- 
mon device, often unsuccessful in ap- 
pearance because the wrong screen is 
used. If the screen percentage is too low 
the reverse panel has too little weight, 
and legibility suffers from insufficient 
contrast. If the screen percentage is too 
high the effect is too close to a solid re- 
verse. 

Screened reverses are used in some 
publications which will not accept solid 
reverses or which limit the size of such 
plates. They are also used to introduce a 
third “color,” namely gray. Gray re- 
verses definitely have a soft, conservative 
tone and are acceptable in some printed 
pieces where solid reverses are consid- 
ered too blatant. 


s In ordering reverses from the engraver 
the screen desired must be indicated, such 
as 65-line, 110-line, 133-line, etc. In addi- 
tion, the percentage of screen must be 
given, such as 25%, 50%, 75%, etc. 

This checklist of recommended screens 
may be helpful in avoiding the pitfalls 


Employe Communications... 


of poor legibility: 

For 65-line work: If type size is below 
48-point, a 75% screen gives best over-all 
results. For type sizes 48 and larger 50% 
is legible but more conservative in im- 
pact. 

For 85-line work: Same as above. 

For 100-line work: Legibility good with 
either 50% or 75% screen. For greatest 
impact use 75% screen. 

For 110-line work: For all type sizes 
and for medium, impact, 50% screen is 
recommended. 

For 120-line work: For medium impact 
and for type sizes 24-point and larger, 
50% screen is very satisfactory. For heav- 
ier impact, 75% screen is successful. 

For 133-line work: 50% screen is rec- 
ommended. 


® During long runs there is danger that 
the lighter screens will break down and 
show wear when printed by letterpress 
and when run from original plates. For 
printing by offset or lithography, or let- 
terpress printing with copper or nickel- 
plated electros, no difficulty with wear is 
encountered. 

Type faces with fine serifs should be 
avoided for reverse plates in sizes smaller 
than 30-point, due to dot structure of 
screens. 


More Stature for the Safety Man 


By Robert Newcomb and Marg Sammons 


(Mr. and Mrs. Newcomb operate 
their own consulting organization 
in employe relations.) 


Within minutes of the time the news- 
papers hit the street with pictures of the 
destruction by fire of the Detroit trans- 


mission plant of General Motors, a star- 
tled but wideawake safety man in a Phil- 
adelphia factory had the pictures on the 
plant bulletin boards. 

He had clipped the ghastly photos from 
the paper and, after thumbtacking them 
on the boards, had scrawled below them 

the sobering comment: 


ha, oened here.” 

He was right, of course. If it could hap- 
pen in this modern GM plant, where un- 
questionably every precaution against fire 
had been taken, then it could happen any- 
where. 


s It is embittering to realize that lives 
must be lost and millions of dollars 
wasted in order for people to think more 
seriously about plant safety. For days 
after the tragedy, working men in plants 
all over the country talked about nothing 
else. One personnel manager glumly re- 
marked to a _ supervisor: “We're all 
worked up about this now, but in a few 
days everybody here will have forgotten 
about fire prevention. We'll all be back, 
making the same mistakes, running the 
same risks. I’d like to know what to do to 
make our people more fire-conscious.” 

Here’s a stab at a partial solution. To 
a factory superintendent, it might be mid- 
way between fantasy and a horse-laugh. 
But in a few plants the principle works, 
and this is it: 

Give the safety man more authority. 
In hundreds of plants—particularly the 
medium-size plants—the safety man gets 
pushed around like an unfrocked clergy- 
man. He reports to, and tries to work in 
harmony with, a harassed, budget-con- 
scious personnel man who has a thousand 
things besides safety worrying him. The 
safety director, often too low on the or- 
ganization chart to command the respect 
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he needs at the supervisory level, finds 
his edicts unenforceable. He finds himself 
regarded, in some factories at least, as a 
nagger and a scold, whose only delight is 
in tormenting people who like to smoke, 
or go without glasses, or wear comfortable 
shoes. 

If the safety man could be placed a 
couple of notches up the administrative 
log, with a more direct contact at the 
policy-making level, he would work more 
efficiently and the safety record—in most 
instances—would be certain to improve. 


® One of the best safety men in the coun- 
try maintains a good safety record in his 
plant because he has the authority to 
enforce his edicts. He need not go, hat in 
hand, to some operating man far removed 
from the front office. As a matter of fact 
he need not go into the plant manager’s 
office to whom he is responsible unless he 
feels like it, or is called. He has the 
authority to correct a safety situation 
within his plant as soon as he sees it, 
without clearing with anyone. If a ma- 
chine is operating hazardously, he can 
“shut her down.” He can slap a padlock 
on anything that endangers. He can tell 
a superintendent or department head 
where he can get off, and when the oc- 
casion warrants, he does. 

It may not lower your accident frequen- 
cy to raise the stature of your safety man. 
But it may save a life, or keep your 
plant from burning down. 


new Permalube Motor 03. 
Desigacd with tomorrow's 
care in mind, it’s here today 
to give today’s cary ruper- 
dubrication, sper-proiection 
against acids, sludge, fric- 
‘on, seper-cleaning power to 
help dissolve gummy carbon 
and varnish. 
if you think the old Per- 
be was 8 great motor 
weit till you try the ase 
Permalube Motor Oil! It's 
—<— wonderful 


Looking at the Retail Ads 


The company that gave the world its first special motor fuel. 


now gives you another “great” 


MORE inaig yor SS BETTER Wericsting 


By Clyde Bedeii 
(Mr. Bedell is a consultant in cre- 
ative advertising who was at one 
time advertising manager of Mar-. 
shall Field & Co.) 


Here is an ad that stands for a great 
category and classification of typical na- 
tional ads, A.D. 1953. 

They generally are run by companies 
that have had mighty easy going in sell- 
ing in recent years—else why would 
they be notable for their one most com- 
mon weakness? 

Or, if the selling has been tough, it 
has been handled by salesmen, and not 
by advertising. 

This is the kind of ad that blithely 
makes big broad sweeping claims, and 
just assumes the public is interested and 
will believe them. 

This is an “ahead-of-its-time” motor 


“This could have 


oil. It claims exactly what a super, ideal 


oil would have to claim—“super-lubri- 
cation, super-protection against acids, 
sludge, friction, and super-cleaning pow- 
er to help dissolve gummy carbon and 
varnish.” 

Unlike most of these ads for the 
skeptical public that so many advertis- 
ers believe to be juvenile and gullible, 
this ad doesn’t even mention the vague 
laboratory tests, or other unbelievable 
proofs that are so common in today’s 
weak and puerile advertising. 

While we're on the subject of this ad, 
I might mention my opinion that it 
would take a lot of hunting to find a 
motorist who cared who “gave” the 
world its first special motor fuel—al- 
though that is here made headline ma- 
terial and copy opener. 

When economic frosts arrive, there 
should be many advertisers screaming 
for help to make their advertising work. 
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Salesense in Advertising... 


Selling Experience Not Essential 
Background for Copywriters 


By James D. Woolf 


(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


How would you answer the inquiry in 
the following letter, which came to me the 
other day from an AA reader? 

“T have quit my job as a sales manager 
and am setting myself up on a rather 
elaborate scale as a 
business consultant. 
My organization will 
“include a copy depart- 
ment and I have just 
hired two young writ- 
ers to staff it. I plan to 
function as my own 
copy chief. Now here’s 
my question: Can I do 
it? I’ve never writtena 
line of copy, but i’ve 
had 20 years of experience as a salesman 
and sales executive. Since, as I see it, 
salesmanship is salesmanship, whether 
spoken or written, I figure I can develop 
my two assistants into a couple of first- 
class copywriters. Or am I wrong? Must 
I first learn it myself—the hard way?” 

Generally speaking, my answer is— 
the hard way. I have heard tales of men 
who quit selling, or storekeeping, or 
teaching, or newspaper editing, or what- 
ever, and began immediately to bat out 
expert professional advertising copy, but 
I have never met one of these oddities 
face to face. I can recall encounter- 
ing not even one of them during my many 
years as an agency copy director. 


James D. Woolf 


Is Personal Selling Good Training? 

My correspondent, you will note, is 
banking heavily on his experience in per- 
sonal selling. It would seem, on the face 
of it, that there could be no better expe- 
rience for the young man (or woman) 
preparing himself for a career as a copy- 
writer. Many counselors advise young as- 
pirants to “get out and do some selling 
for a while,” and I believe that I have on 
occasions given this advice myself. 

It may be that personal selling is good 
training. But I do not believe it is essen- 
tial training; moreover, two or three years 
behind a counter or on the road, or can- 
vassing house-to-house, may be a waste 
of time for a talented young man or wom- 
an. Now I realize that this observation 
doesn’t seem to make much sense, but the 
facts seem to bear it out. I am intimately 
acquainted with at least 50 copy people 
of great ability, and I do not believe that 
more than three or four of them ever sold 
a nickel’s worth of merchandise on a full- 
time, regular job basis. Many of them 
went right from their classrooms, high 
school or college, to an agency copy de- 
partment, or to a department in some oth- 
er type of business, such as mail order 
or retail, where good copy and how to 
write it is a matter of top-ranking im- 
portance. 

Why isn’t personal selling ideal train- 
ing for the aspiring copywriter? Why is 
it that all or nearly all of our ablest copy- 
writers do not come out of the ranks of 
personal salesmen? Many of us assert that 
advertising at its best is salesmanship-in- 
print. My correspondent says that “sales- 
manship is salesmanship, whether writ- 
ten or spoken.” What’s wrong with that 
notion, and why is he likely to do a poor 
job as his own copy chief? 

Well, I have come to believe that per- 
sonal selling and advertising selling are 
completely unlike for this important rea- 
son: Personal selling IS personal; adver- 


tising selling is NOT. 

The personal salesman may pride him- 
self on his knowledge of reflexes, of stim- 
uli and their responses, and such things, 
but he relies most heavily on the intimate, 
personal touch, or so it seems to me. Wise- 
ly he sets out to make himself liked as a 
person, and once he gets himself on a 
“Hi, Al” basis, his sales are half-made 
each time he makes his round of calls. 
Perhaps it’s not quite that simple, but I 
do think the salesman’s dependence on the 
Dale Carnegie approach lessens his reli- 
ance on what the textbooks refer to as 
“the psychology of selling.” In fact, I am 
willing to stick my neck out with the as- 
sertion that salesmen as a class, con- 
sidered as deep and dedicated students of 
their “art,” are not in the same league 
with copy people. 

The copywriter, a completely faceless 
creature to his readers, cannot use the 
“Hi, Al” technique. Deprived of this im- 
mense advantage, he must perforce rely 
on a variety of special skills that have 
little or no place in personal selling. 


Importance of Craftsmanship 

Knowing the product and knowing what 
makes people tick are certainly musts— 
major musts—for both the personal sales- 
man and the copywriter. And in both 
cases manner of presentation weighs as 
heavily as matter. Each, let us assume, 
may present the same product facts (mat- 
ter), but their two manners of presenta- 
tion will have little or nothing in com- 
mon. The difference resides in the special 
skills I have referred to. 

I know many salesmen who are doing 
a fine job largely on the strength of their 
personality and their expertness in mak- 
ing friends. They talk well and know their 
merchandise, it is true, but I do not be- 
lieve they think of themselves as crafts- 
men. An advertisement, on the other hand, 
can easily succeed or fail solely on the 
quality of the craftsmanship employed in 
its execution. Copy craftsmanship of a 
high order is not easy to come by. It has 
been my experience that even talented 
beginners don’t begin to feel their oats 
until after two or three years of tutelage 
under an able old hand. Since my corre- 
spondent is not an able old hand, I am 
afraid he will fail in developing his two 
young assistants into first-class copywrit- 
ers. 

Pertinent is this point: The salesman, 
as a rule, talks to only one buyer at a 
time. His knowledge of that buyer deter- 
mines what he says to him and how he 
says it. He knows that Al is vain and self- 
important, that Joe is uncertain and short 
on self-confidence, that Harry is exces- 
sively proud of his family, that Ed is 
angling for the head buyer’s post, and that 
Mike is happiest when he thinks he is 
driving a sharp bargain. So each of these 
characters is on the receiving end of a 
hand-tailored sales pitch. But the copy- 
writer’s sales pitch must be cunningly 
contrived to capture the interest of mil- 
lions, an assignment that calls for a very 
special kind of craftsmanship no salesman 
is likely to acquire on the road as he 
makes his rounds. 


® Probably the most important of all the 
skills that comprise this craftsmanship is 
skill in the use of the written word. With- 
out involving myself in that old, old ar- 
gument about writers being born and not 
made, or vice versa, I do believe that up 
to a point competence in writing is com- 
municable. Two or three years under the 
hard hand of a thoroughly proficient 
copywriter will, in my experience, do 
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The Creative Man’‘s Corner... 


GE Does It Again 


At the risk of seeming a stockholder of GE—or the writer on one of its 
accounts—we’re going to praise another one of its ads. Seems the only ads 
we continually get excited about in this column are the GE ads. We’d like to 


= ” ” — , eredit GE’s various agencies for the 


' 
i 
consistently good job done, but we can’t 
A * do that without crediting GE, too, and 
how to know, and avoid them its many advertising managers—for the | 
.., with G-E Yellow lamps obvious free hand they give, which re- 
4 Ce sults in such outstanding creative work. 
This particular ad plugs GE’s yellow 
lamp—to which, as the copy with com- t 
mendable honesty states, night-flying 
insects are “comparatively blind.” (That 
“comparatively” is obviously GE’s 
touch.) However, to the great credit of 
the copywriter, the various insects are 
described in terms that are at once en- 4 
tertaining and deeply philosophical. t 
Malacosoma Disstria is described as 
follows: “Despite the fancy monicker, | 
he grew up in a tent, an ex-tent cater- j 
pillar moth. Didn’t like it. Wet, drafty. 
Prefers your nice warm light bulbs (un- 
less they’re G-E Yellow lamps.)’? Nemo- 
cius Fasciatus is covered in this way: 
“There’s nothing cheery about a cricket’s 
chirping around a light bulb. Still, swat- 
ting a nemocius fasciatus may seem un- 
sporting. Get a G-E Yellow lamp. That’s 
cricket.’ Cules pipiens gets the following 
treatment: “Because lady house mos- 
quitoes bite, the men don’t, it’s nice to 
know which is which. How? Female- 
like, the ladies buzz. A G-E Yellow lamp 
doesn’t try to tell them apart: it dis- 
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courages both.” 


This is a wonderful ad—interesting to 
read and packed with sell. We’d like to 
have written it. Need we say more? 


of a 


more for the beginner than the same 
length of time in personal selling. Wheth- 
er the power of imagination (once de- 
scribed by somebody as “that enchant- 
ment of creative ability”) is communi- 
cable is another question. Most scholars 
insist that it isn’t, but I am not sure I 
agree with them wholly. But if even a 
little bit of this power is communicable, 
I believe the beginner will be most iike- 
ly to acquire it under the tutelage above 
referred to. 

The net of my observations over many 
years is this: The average salesman can- 


not produce a skillfully written advertise- 
ment, and I am not sure that he recog- 
nizes a really fine piece of copywriting 
when he sees it. But why should he? Ad- 
vertising is not his business. By the same 
token, most of the copywriters I know are 
no great shakes as personal salesmen. 
Some of them, fluent and brilliant when 
they write, are shy and almost inarticu- 
late when they attempt to sell by word 
of mouth. But I do not consider this 
strange; they have neither the talent nor 
the temperament for proficiency in the 
“Hi, Al” technique. 


The Eye and Ear Department... 


Talent Is Not People 


A new television season is starting, and 
all over America clients and top agency 
officials are planning on indulging in a 
sport more deadly than Russian roulette. 
It is called, “Getting to Know the Talent.” 
Talent usually means comedians. It also 
can mean writers of daytime serials, im- 
portant television producers, leading la- 
dies, or even singers. As you know, the 
client generally plays the role of the “bad 
guy” in normal talent relationships. The 
agency supervisor quotes the client’s 
cruel, impulsive and sometimes myster- 
ious decisions with the solemnity of a 
Moses. It is clearly stated that these deci- 
sions are a command with no appeal and 
no compromise. _ 

This technique often is very effective 
in accomplishing things highly beneficial 
to said client, such as better positioning 


of commercials, participation in the com- 
mercial by the star, and endorsement of 
the product. 

Then comes the horrendous day of 
reckoning. It starts harmlessly enough. 
The president of the agency or the adver- 
tising manager of the sponsor or even 
the president, executive v.p., or chairman 
of the board of the sponsoring company 
wonders whether “the decent thing might 
not be to shake hands with the star and 
tell him how much we appreciate what 
he’s doing. Might build his morale a little 
and we'd get that little extra something 
that makes all the difference in selling the 
product.” 


s This harmless little statement generally 
leads to lunch, cocktails, or dinner. Some- 
times when all the essential people are 


Ps 
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The Radio Leader for 25 years, Philco today stands alone— 


8 First in the Public Mind and First in Public Demand. That's why advertising 
- agencies and their clients all over America think of Philco First when they 
A think of a radio for a premium, for contest prizes, or for almost any type of 
. promotion. Right now a wide choice of new 1954 models are available, priced 
ma to retail from $19.95 to $500. 
]- 
. ° ° 5 . e ee 
: Find out how Philco’s Premium Division can 
or help you Plan any Promotion or Contest 
1e 
There’s not the slightest obligation on your part, and we’ll gladly give you the 
benefit of 25 years of experience in premiums and promotions. Whatever your 
plans... whatever your needs, contact Philco. Mail the coupon today for 
' details of how we have co-operated with agencies and their clients—big and 
AUTOMATE CLOCK RADIOS small—or better still, pick up the phone and call Philadelphia, Nebraska 
{-5100. Just ask for Mr. Cooper, head of the Premium Division. 
@eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 
: 
. 
PHILCO CORPORATION ° 
° 
n- PREMIUM DIVISION, DEPT. G7 ° 
of "C” AND TIOGA STS., PHILA. 32, PA. : 
e 
f } ; e 
i Send complete information on Philco products for promotions, : 
r- contests and awards. ° 
on ; ° 
an . ‘ , e 
on AUTOMATIC TABLE ; NAME : 
ht RADIO-PHONOGRAPHS 2 - . 
. POSITION Somer ° 
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Flaherty Joins R&H 

Fred W. Flaherty, formerly di- 
vision sales manager for New 
Jersey for George Trommer Brew- 
ing Co., has been appointed gen- 


‘Time’ Tables Plan 
for British Edition 


Horrmann Brewing Co., Staten 
Island brewer of R&H Crown lager 


“not to undertake the going into the printing business, a | 
|British Time would have to be| 


lle \ 
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WHEN YOU USE THESE NEWSPAPERS! ? 
Read by 57% of all Quad-Citians 


rst See ie Sie eR I 


| project at this time.” 

___No explanation was offered by | 

Time Inc., but London reports had | 
it that costs would have been pro-| 


New York, Sept. 1—After eight | hibitive. It was said in London that | 
eral sales manager of Rubsam & months of researching the possibil- | Since Time has no printing presses. 
ity of a British edition, Time has) in England and is not interested in| 


lishers. 

British readers will continue to 
be served with the European edi- 
tion of Time printed in Paris. 

Reports in New York that Time 
Inc.’s “Project X” is a sports maga- 
zine were answered with the state- 
ment: “We are making no an- 
nouncements at this time.” 


Olmsted & Foley Boosts Two 


Ward W. Olmsted has been elec- 
ted a partner and Don W. Braman 
an associate of Olmsted & Foley, 
Minneapolis. Mr. Olmsted is art 
director of the agency and son of 
ithe founder and senior partner, 
| Ward H. Olmsted. Mr. Braman is 
associate director of public rela- 
tions. Both also were named di- 
rectors of the agency. 
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Sales and PR Notions... 


printed on the presses of rival pub-|@ No one seems tc know quite 
why, but Admiral TV has become 


the source of a flood of English 
language instruction in Cuba. Ad- 
miral’s distributor in the TV- 
heavy island has been giving away 
phonograph-record English courses 
with the purchase of a TV-radio- 


phonograph combination, and the 
offer has been immensely popular. | 


Whatever the reason, it’s not 
U.S. television—there are no Eng- 
lish-language telecasts on the 
island. 


e Philadelphia’s Packard dealers| — 


are apparently convinced that all 
of their potential new car custom- 
ers are oldtime “loyal” Packard 
drivers. So, they are inviting all 
prospective buyers to borrow a 


Merchandising Devices 


OMEN... 


than any other 
Selling medium 

in the [ 
Oregon Market! 


————} 
The Bregonian f 


X! 


the Oregonian 


PORTLAND, OREGON 


Largest Circulation in the Pacific Northwest 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC. 


Retail Advertising 


FIRST 


Portland City Zone 


City & Retail 
Trading Zones 


FIRS 


229,004 Daily 


Total Oregon Market 
289,542 Sunday 


General Advertising 
Classified Advertising 


BOTH DAILY 
ano SUNDAY 
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SKY GUIDE—Shown in this window display 

is every card in an aircraft recognition 

packet being offered junior skywatchers by 

National Oats Co., Cedar Rapids, la. Each 
card is a full-color glossy. 


new model for an entire weekend 
without any obligation whatever. 
They say they are 90% certain 
that each of these try-outs will 
mean a Sale. 


e Gillette Co., Boston, which once 
again will be sponsoring the World 
Series telecasts, has come out with 
a device-to-save-phone-calls-to- 
announcers called the “Gillette 
World Series Record Book.” Edited 
by Hy Turkin, New York Daily 
News sports writer, the 96-page 
vest-pocket baseball guide will be 
attached “without extra costs” to 
each Gillette Super-Speed razor 
set. 


e By the time they reach the 
, Northwest Appliance & Television 
| Assn.’s “Profit Clinic” at Seattle, 
| Sept. 28, attending dealers should 
|be in a highly susceptible mood. 
For 11 weeks, they will have been 
getting green, perfumed notes and 
cards written in a feminine hand, 
wanting very much “to see you on 
Sept. 28”—and signed “Natalie.” 
| The last entry in the publicity 
/Campaign handled by Kraft Ad- 
vertising, Seattle, will be a jumbo 
|picture card introducing Natalie, 
|plus a promise that she will per- 
|sonally greet the dealers. 


Randolph Hearst to 
Relinquish Duties 
with ‘Call-Bulletin’ 


SAN Francisco, Sept. 2—Ran- 
dolph A. Hearst has retired as 
;publisher of the San Francisco 
| Call-Bulletin. His successor is Leo 
Thle, formerly business manager of 
the newspaper. 
| Mr. Hearst’s retirement, accord- 
ling to J. D. Gortatowsky, board 
'chairman of Hearst Consolidated 
| Publications and general manager 
'of Hearst Newspapers, will permit 
, him to devote his time to duties 
as president of the Hearst Publish- 
ing Co. and assistant general man- 
ager of Hearst Newspapers. 
| E. D. Coblentz will be editorial 
;consultant for the Hearst papers 
,on the Pacific Coast, Mr. Gorta- 
|towsky said. Mr. Ihle’s successor 
as business manager of the Call- 
Bulletin is Wells B. Smith. 


|Dickinson Names Ruthrauff 


| The popcorn division of Albert 
| Dickinson Seed Co., Chicago, has 
| appointed Ruthrauff & Ryan, Chi- 
| cago, to handle advertising for its 
| Big Buster and Little Buster pack- 
| aged popcorn. 


‘Thomas Joins ‘Exporter’ 

Earl H. Thomas, formerly man- 
ager of Sweet’s Catalog Division in 
Cleveland, has been appointed as- 
sociate manager of the Cleveland 
office of American Exporter. 


Pa | ig a pa Seas oa i ety NRE N Laeaoer yy ecep, uean SicereMa ey Aye ae rah? 2 UEE eters cane Bika eae. ke ge omen) ieee Pea cece | are cae at Wn eerie eae Ami oo wally cee a 
ee Hy oP A ae tee am ge ee He ae eS Pe ce pee. Ey ies a Fol paar as Rotebly won ren pees Sees Si mae ee cs i Tee ire ‘ eee ee Re hee Mes § Rete SR eae eee 
Gr eae : : ee poe Has See ee Ss Ms Ree ene rs veri ‘ bee 3s ete te Lec Scan eee te Saige ae grove aoe ie wie ee ea a 3 ae Serre ae Se aes ps eee * ee ee Si were me 
age : ° : . a9 OE MR ee ee pate ari te 
B (64 a 1 oA 
. 4 
; 4 
og pe a _ 
; beer. decided : tic 
= — } pe 
ee Te ee | tlie SPOT me armen : eo ’ J wi 
KNOW YOUR AIRPLANES . 2 
00 
st 
fo 
co 
‘ tw 
- i} 
im | ae 
eee 7 « Va "7 * . ye 
ee 3, . 42 AIRCRAST RECOGHITION CARDS. tol 
ee . _ po eS AS th 
a ROCK ISLAND Al MOLINE A ae Aas th 
ee on Saar i oe =n Cy ne - Che : a a S-MENUTE POP CORN Blo meta J si 
Pe oe a ae < . ee Dispatch | ye 
Se a eae aie NS i ie kt i ae 
oc THE ALLEN -HLAPR CO Notional Representative r ‘ 
ee , g 
sis cae <ceiees maeai  D a 
a thi 
% es du 
19 
oe 3 rie 
me sa. 
sti 
Fo 
| @ gays un 
; Oregonian _ .7 
oF ys tol 
Poy aan | re 
ban Ca 
a re a C h Q S$ ip de 
* oe P de 
ge i er 
a a er 
eda , 
eS . 
‘ ve ‘ “ 
: C3 sa Se Sl - + 4) er ap 
ae o= y is pe 
eae . ._ | as bo 
oy | | | mi 
fe SADERe in 
eats - ° 
“Aa = = a in 
= AZ SS) 
ae tor IN puss ca 
ad Lye 
oe or; = | pr 
a —~ gr: 
ae OS ae << ¥ z \ ne 
nae s : ee 
ae | Jaa os pr 
a G) en — ni 
| 7@) _ 
( 09 
ahr . ne 
——. . bs or 
ee ch 
ae pr 
ae tay 
pest of 
ike ga 
cae po 
aie er 
ite of 
2 wl 
pe Ce eeerererr eee eee eee eee eeete ee eeeeeeees eoe6e0ee08 we 
: a a fit 
P| Ww 
7 a ska oa : a4 nyiler : eT “ . th 
. mi 
ee As 
| a ap 
’ ES pe | cu 
: sit 
ny ——  ~- | x 
ie — na 
i: its 
> sil 
i 19 
ah Le 


*] 


Ze 


Reem. iat 


Advertising Age, September 7, 1953 


NPA Report Says 
Newsprint Supplies 
Are Ample for 1954 


WASHINGTON, Sept. 2—The Na- 


| 
| 


j 
} 


| 
| 
| 


NRDGA Wil T xe 
NationalSa fax 
as ‘Lesser of _||s’ 


New YorkK, Sep The Na- 


tional Production Authority re-| tional Retail Dry C Assn. has 
ported today that ample newsprint. made it plain that i vehement- 
will be available this year to per-| | ly opposed” to all s nd excise 
mit consumption to pass the 6,000,- | _ taxes, but if the tir mes when 
000 ton mark. | a decision must be between 
In a report to the House inter-| the “evils” of a nat | manufae- 
state commerce committee, NPA’s | turing excise tax a national 
forest products division said that a retail sales tax, it | back the 
comparative balance exists be. latter, “lesser” evi 
tween supply and demand. _— . The group’s stan as outlined 
The report said the supply situa-_ P : to members in a “/ax Letter” 
tion is likely to improve in 1954, | GFORGE Bg A acme al i ange cd after some member. §\:i protested 
but that further shortages of news- g Belding to become director of the ra- the association’s pc ‘ion on sales 
print could recur in subsequent dio-TvV department of Geyer Advertising, taxes. The letter si: the protests 
years. New York. Mr. Wolf previously was a were the result of ¢ \\isinterpreta- 
NPA estimates that 6,120,000 contact executive, writer and producer for tion that the NRDG \ favored the 
tons of newsprint will be used in| NBC. passage of a broad sed national 
this country in 1953, compared retail sales tax. “Nothing could be 
with 5,940,000 tons in 1952 and Two Name Ridder-Johns further from the fact,” the letter 
smaller amounts in preceding’ The San Jose Mercury & News | 52/4. 
ai and the Long Beach Independent- _ | : 42 
Press Telegram have appointed ® “If a national reiail sales tax 
= In part, the increased 1953 us-| Ridder-Johns to represent them. legislation were to be brought be- 


age will be accomplished through | 
the reduction of inventories which 
were built to unusually high levels | 
during the periods of shortage in 
1951 and 1952. 

In mid-1952 publisher invento- 
ries averaged 60 days’ supply, NPA 
said. At the end of the year, they 
still amounted to 50 days’ supply. 
Forty days is considered ample 
under normal conditions, accord- 
ing to NPA. 

With the completion of 250,000 
tons of new capacity in 1954, U.S. 
reliance on Canadian sources of 
supply will be reduced. NPA says 
Canadian mills have already re-| 
duced production because world 
demand for newsprint is diminish- 
ing. It predicts more price com- 
petition among Canadian suppli- 
ers. 


s The report said the comparative 
balance of supply and demand is 
a source of satisfaction. “From 
long experience, however, NPA is 
aware of the constantly growing 
appetite of United States newspa- 
pers for newsprint. It is likewise 
aware of the long lead time in- 
volved in the planning, financing 
and construction of newsprint 
mills, and wishes to record the 
possibility that newsprint demand 
in the decade ahead may again 
overtake productive capacity be- 
fore mills not yet contemplated 
can come into production.” 

In a separate report, NPA ex- 
pressed doubt that Florida saw- 
grass will become a_ source of 
newsprint. 

Noting reports that a $500,000 
project to make newsprint from 
sawerass in the Florida Everglades 
has been discussed in the trade 
press, NPA told the interstate com- 
merce committee the production of 


newsprint from short-fiber pulp 
ordinarily requires expensive 
chemical fillers, which place the 


process at an economic disadvan- 
tage. 

The report said the production 
of newsprint from sugar cane ba- 
gasse became practical because the 
costs of harvesting and cleaning 
are borne by the _ production 
of sugar, leaving a by-product 
which would be largely worthless 
were it not used as fuel or in some 
fiber product. 


Wolsey to Brigham Young U. 


Heber Wolsey, formerly head of 
the radio and television depart- | 
ment of Gillham Advertising 
Agency, Salt Lake City, has been 
appointed to the journalism fa- 
culty of Brigham Young Univer- | 
sity, Salt Lake City. 


Miller & Co. Boosts Two 


Miller & Co., Seattle agency, has | 
named two v.p.s coincident with | 
its incorporation. The new v.p.s, 
who have been with the company 
since its founding in January, 
1952, are J. C. Grover and Houston 
Levers. 


fore Congress,” the letter went 
on, “this association would fight 
against it in the same manner that 
we would oppose a manufacturing 
excise tax or any consumption tax 
which retards or restricts our con- 
sumer expenditures. There should 
be no doubt on this score. 

“However, there may come a 
time when the NRDGA and its 
meinber retailers will be forced to 
make a decision between [the] two 
evils... with no possible alterna- 
tive. If such a paradox were to 
materialize and it is very likely 
due to pressures being brought to 
bear in Washington, the only 
choice is that of the lesser of two 
evils. We believe, for reasons 
stated many times in the past, that 
the retail level tax represents the 
lesser evil.” 


Rogers Appointed Ad Head 


William S. Regers has been 
named advertising manager of the 
Adroscoggin Sunday News, new 
Sunday paper slated to start pub- 
lication in Lewiston, Me., Sept. 13. 
The newspaper will be a tabloid. 


Railroad Names Mullican 


Effective Oct. 1, Mullican Co., 
Louisville, will handle advertising 
for Louisville & Nashville Rail- 
road Co., Louisville. Presently, this 
account is being handled by Gris- 
| wold-Eshleman Co., Cleveland. 
‘Philip Katzev Joins BBDO 
| Philip Katzev, formerly with 
'Ruthrauff & Ryan, has joined the 
Hollywood office of Batten, Bar- 
_ton, Durstine & Osborn. 


| The Leader in 

| Rapid Production and 
| Effective Distribution of 
Radie Releases and 
News Mats 
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PEEL and 
PRESS 
INTO 
PLACE | 
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THE MOISTURELESS, SELF-STICKING ADHESIVE 


ethe success story behind 


America’s best point- 
of-purchase 


Pressure-sensitive KLEEN-STIK 
makes dealers want —and use — 
ert aA Point-of-Purchase advertising. 


iP Gets it up and keeps it up! — 
Prevents waste of your sales 


A ammunition! Stops backroom 
y storage of costly P.O.P. that 
% should be up, selling, where 

ie ’ it hits the eye! 


No mess, no damage, no bother — 
“ole with KLEEN-STIK on your 
— 2 P.O.P., whether it’s a jumbo 
window streamer or a 5-inch 
die-cut “‘spot.”’ Just peel off the 
protective covering and press 
the display on any smooth, clean 
—* surface. Sticks fast, fast! Resists 


we heat, cold and time. Yet peels off 


easily when desired . . . won't 


mar the finest surface. 


Makes every place an advertising 


N space: 


Windows, Walls, Pillars, Counters, 
V Show-Cases, Cash Registers, 


bw 6 Es Coolers, Shelf Edges, Door Frames, 
Mirrors and a score more. 


him about 


Are you a MEMBER of the 
P.O.P. idea-of-the-Month 
Club? If not 
application blank for FREE 
MEMBERSHIP 


Available only through 
. your printer or lithographer . . 


. ask 
KLEEN-STIK today! 


write us for 


KLEEN-STIK PRODUCTS, INC. 


225 No. Michigan Avenue, Chicago 1, Illinois 


Pioneers in Pressure-Sensitives for Advertising, Labeling 
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‘Women’s Insti‘ute 
Runs Ads Promoting 
30th Annual Exhibit 


_ New York, Sept. 1—Eight met- 
ropolitan daily newspapers, seven 
foreign language dailies and seven | 
weekly newspapers will be used) 
Nov. 1-7 by Women’s National In- | 
stitute to promote the 30th annual | 
\exhibit here of the Women’s In-| 
|ternational Exposition. Edward B. 
| Lockwood Inc. is the agency. 

The exhibition, to be held Nov. 
2 to 8, is expected to have an at- 
tendance of about 100,000. Last 
year’s attendance was reportedly 
91,000. 

The exposition covers women’s 
work in every field, and features 
industrial exhibits and displays by 
nationality groups, philanthropic, 
civic, educational and social serv- 
ice organizations and governmen- 
tal agencies. 

In addition to the advertising by 
the institute, several of the nation- 
ality groups and industrial exhibi- 
tors plan advertising in business 
papers and local newspapers pre- 
ceding and during the exhibit. 

Among the industrial exhibitors 
are Consolidated Edison Co. of 
New York, Dictaphone Corp., Gen- 
era) Baking Co., Maytag Atlantic 
Co., New York Telephone Co., 
Ross Mfg. Co., and United Fruit 
Co. 


S Stone Container Buys Mill 


She ANS ~ ae ie : Stone Container Corp., Chicago, 
RWIN-WILL/ ae a has acquired full ownership of a 
o ee a a paper mill at Mobile, Ala., which 

oan has been operating as Stone-Mann 

Paper Co. Stone Container, which 
previously held one-half interest 
in the mill, has purchased the re- 
maining one-half interest from 
Seaboard Container Corp., Bristol, 
Pa. The two companies have owned 
the property jointly since Oct. 1, 
1950. As a division of Stone Con- 
tainer, the mil] will continue to 
supply boxboard to customers in 
the South as well as provide liner- 
board for the company’s own cor- 


ee rugated container plants. 

eco Li K - fai ie . i aan |Hydreco Appoints Agency 
f2 ; e: i ate res s The Hydreco division of New 
appointed Humbert & Jones, New 
oad York, to handle its advertising, ef- 
fective Oct. 1. The division manu- 
= é : aes factures hydraulic pumps, motors, 
the Dudco division in Detroit and 
the Watertown division, Water- 
town, N. Y. Previously, Bayless- 
Kerr Co., Cleveland, handled the 


York Air Brake Co., Cleveland, has 
? eee valves and cylinders. Humbert & 
3 : Jones already handles two other 
Rn geen New York Air Brake divisions— 
Hydreco account. 


Pushes Sylvania Cellophane 
The Sylvania division of Amer- 


ican Viscose ag on York el 
er of Sylvania cellophane, will use WW : nt» mone 
W, Business Week for a special cam- hen your product costs important Y> 
ith a mass product, you buy mass markets. paign to business executives em- you want the people who have money. Farm 
id- ica I —_— : . phasizing cellophane’s versatility ‘ati 
Mid-America is wre a mass market, dominated by as a packaging material. The first families are near the top. And tops among them are 
farmers. You can’t sell Mid-America without farm ad appeared in the Aug. 29 issue. the readers of Capper’s Farmer. They are the most 
Soueiil th , h Full-page, two-color insertions ac. ¢ ; ‘ ‘ 
amilies, nor the magazine that concentrates on will continue to run for the next prosperous farm families in Mid-America, itself the 
them alone! 12 months. J. M. Mathes Inc., New cichest farm market on earth! 


York, bought the space. 


Bu Lockitt Joins ‘Engineering’ ‘Bu 
Ey John F. Lockitt, formerly with enna ons 

the advertising department of Air 

Reduction Sales Corp., New York, 

has joined the advertising sales 

staff of Marine Engineering, Sim- 

mons-Boardman Publishing Corp., 

New York. He will serve the New 

Jersey-Philadelphia-Baltimore 


avmer avmer 


‘R.N.’ Appoints Peterson 


Walter A. Peterson Jr., previ- 
ously with McCall's, has been 
named by R.N., A Journal for) 
Nurses, Rutherford, N.J., to rep-| 
resent it in New York and the At- 
lantic Coast states. 

| 


|Rohrs to Campbell-Mithun 


Edward Rohrs, formerly with) 
Price, Robinson & Frank, has been 
named a copywriter in the Chicago | 
office of Campbell-Mithun. 
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Hulton Readership 
Study in England 
Is ‘Monumental’ 


LONDON, ENGLAND, Sept. 1—The 
recent appearance of the seventh 
annual Hulton Readership Survey, 
produced by the Hulton Press, 
publisher of Picture Post and other 
journals, has caused the usual stir 
among advertisers, agencies and) 
publishers, as this is the largest 
and most complete survey of 
readership among media conducted 
in Great Britain. 

Since the figures used in the 
survey are regarded as highly au- 
thoritative, it is interesting to note 
that they emanate from a publish- 
er who presumably is interested 
in promoting his own media. 

Nevertheless, because of the pro- 
fessional quality of the research 
work and the high standards which 
have been followed in the compila- 
tion and interpretation of the data, 
the findings have almost univer- 
sal acceptance in the advertising 
field. 


= The survey is presented in the 
form of a very impressive book of. 
56 pages, 13x17%” in size, plus. 
a heavy board binding. The field | 
work was done by Research Serv- | 
ices Ltd., and the compilation is 
credited to J. W. Hobson, M.A., 
and H. Henry, B. Sc., with sam- 
pling techniques and execution of 
field work under the direction of 
M.A. Abrams, Ph.D. 

The acceptance of the results is 
indicated by the use made of them 
by media and others. For instance, 
a recent issue of the Sunday Ex- 
press carried a column on the front | 


TIME OFF—New display signs as well as a new label are being used to spark Berg- 
hoff Brewing Corp. sales this summer. The display is made of acetate and the new 
labels are rotogravure printed on foil, both produced by Milprint Inc., Milwaukee. 


Rollman & Peck, Cincinnati, is the agency for the Ft. Wayne brewer. 


was divided for purposes of the 
study into six regions, consisting of 
Southeast, 


Northwest; Northeast and North, 
and Scotland. 

The socio-economic status of 
individuals classified is repre- 
sented by five classes: Class A, the 
well-to-do, consisting of 3.75% of 
the families whose heads have an 
income of £1,250 a year or over; 


including London;)! 
Southwest and Wales; Midlands; | 


page, pointing out the leadership Class B, the middle class, 7.75% of 
of this newspaper in coverage of | families whose heads have in- 
Class A readers, those having an|comes between £750 and £1,250 
income of at least £1,250 a year. a year; Class C, lower middle, 
Distribution of the survey is| 17.5% of the families whose heads 
among advertising agencies, lead-| have incomes of £400 to £750 a 
ing advertisers, libraries, market year; Class D, the working class, 
research organizations, embassies, | 63% of all families, among which 
trade organizations, etc. No charge the head of the family earns from 
is made for the several thousand £225 to £600 a year; and Class E, 
copies initially distributed, and the poor, 8% of all families, in 
only a nominal fee is charged for which the heads of the families 
additional copies. earn less than £225 a year. 
The total number of families 
s According to the report, the is estimated at 15,700,000. 
estimated number of persons aged 
16 and over in Great Britain is’s In addition to an analysis of 
36,800,000. The number of inter- | readership by men and women in 
views used to obtain the data was various economic groups and areas 
12,991, distributed by sex, class,,of the country, readership by 
domestic status, age-group, region special classifications, such as beer 
and type of locality. Great Britain drinkers, cigaret smokers, cinema 


e - 


YOU ABE ON TIME 


You know you will safely meet all your deadlines 
when your plates are made by Laurence. You 
know you have on your team the same skillful 
organization that has pleased so many other 
blue-chip advertisers and their agencies during 
the past 20 years. Yes, you know you have 

the best in photoengravings and in service 
when you depend on Laurence. 


aurence 
FINE PHOTOENGRAVINGS FOR 20 YEARS 


INC. « CHICAGO 


& 


| goers, users of gas and electricity, 
| home owners, owners of television 
sets (of whom there are 5,924,000), 
cyclists, motorists, and beauty- 
conscious women are also given. 

Media included in the reader- 
ship analysis include 67 magazines; 
nine national newspapers (Lon- 
don) plus the Manchester Guardi- 
an; 16 Sunday newspapers, and 
three London evening newspapers. 

Because of the limited amount 
of advertising research done in 
this country, the appearance of the 
new Hulton Readership Survey for 
1953 is regarded as another monu- 
mental contribution to media eval- 
uation in Great Britain. 


Blaw-Knox Names Ketchum 


Blaw-Knox Co., Pittsburgh, has 
appointed Ketchum, MacLeod & 
Grove, Pittsburgh, to handle ad- 
vertising for all its divisions, be- 
ginning Jan. 1, 1954, with the ex- 
ception of advertising for its con- 
struction equipment products, 
which will continue with Russell 
T. Gray Inc., Chicago. Al Paul Lef- 
ton Co., Philadelphia, is presently 
handling Blaw-Knox advertising. 


McCulloch Motors Sets Ads 


McCulloch Motors Corp., Los 
Angeles, will use four-color pages 
in Life and The Saturday Evening 
Post as well as two-color ads in 
farm and trade publications for its 
new 20 lb. saw. Cooperative adver- 
tising in newspapers, magazines 
and outdoor media will be used 
also. West-Marquis, Los Angeles, 
is the agency. 


Calvert Adds Terry to Board 


Calvert Distillers Corp., New 
York, has elected Walter F. Terry, 
/v.p. since 1950, to its board of di- 
,rectors. He joined the company in 
| 1948 as assistant v »., and has been 
connected with tl» liquor indus- 
_try since repeal i» 1933. He is a 
member of the spr kers bureau of 
|e liquor industr’ ‘ax committee. 


Fischer Names ] -Hugh Co. 
| Phil D. McHug Co., Los An- 
/geles, has been aj inted to han- 
dle advertising fc R. A. Fischer 
& Co., Glendale, |, maker of 
Hollywood Vibra se and other 
(electro-therapy e ment. Med- 
|ical and consumer lications will 
be used. 
Schellenberg Nc :ed A. E. 
| Howard C. Sch enberg, for the 
| past two years mz: icer of WBNY, 
‘Buffalo radio o has been 
named a senior a int executive 
for Bowman & ck, Buffalo 
agency. 
Agency Resigns Glostex 
Petesch, Hecht )’Connor, Chi- 
cago, has resignec ©:¢ account of 
Glostex Product: ‘nc., Chicago 
«| maker of automot) © accessories. 


BE Goodrich 


Wi a product for farmers, you want on-the- 
farm circulation. Not would-be farmers, or half-acre 
farmers, but those with fields to work ... stock to 
raise ... buildings to maintain. Capper’s Farmer 
circulates 90% right on the farm! 
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Along the Media Path 


e Effective with the October, 1953, 
issue, Mechanix Illustrated, a 
Fawcett publication, will increase 


its size to 224 pages. The present. 


20¢ cover price will remain in ef- 
fect. 


e The November issue of U. S. 
Camera, on the newsstands Oct. 6, 
will include a special section, a 
complete photo equipment guide. 
The same issue will also contain 


an eight-page “sneak preview” of 
the new “U. S. Camera Annual, 
-@ The seventh biennial study of 
/' women’s cosmetics habits has been 


1954.” 


e Auto Age launches a “win-a- 
car” contest with its October issue 
for new automobile styling ideas 


from readers. The Martin-Good- 
man publication is offering a new 
Austin A-30 sedan and a new de 
luxe King Midget rear engine auto 
as first and second prizes. There 


|will also be eight other awards. 


e U. S. News & World Report has 
issued a small brochure, showing 
the evolution of one of its editorial 
features, “News You Can Use.” 
The section was originally called 
“Citizen’s Information Service.” 


released by Woman’s Home Com- 
panion, The survey was made by 
Crowell-Collier Publishing Co.’s 


research department. 


_e WHAS-TV, Louisville, has pub- 
lished a 38-page history of its can- 


22. The booklet, illustrated with 
15 photographs of the operation 
and people involved, tells in detail 
the planning and problems of the 
dramatic presentatiog which cap- 
tured the imagination and conver- 
sation of local citizens. 


tion guide issue will be dated Jan. 
12, 1954, and goes on sale Dec. 29. 


e Electrical Construction and 
Maintenance, a McGraw-Hill pub- 
lication, will issue its 13th annual 
“Electrical Products Guide” in 
mid-September. 


e@ Dun’s Review’s diamond anni- 


versary issue in August had 208 


cer operation telecast of last April | 


e@ Look’s third annual travel vaca-_ 


pages. Its first issue, Aug. 5, 1893, 
had eight pages. 


_@ National Broadcasting Co. has is- 
sued a handsomely printed, bound 
booklet, “Circulation Promotion 
for Television Stations, UHF-. 
VHF,” which attempts “to bring. 
together in one place a record of 
_the successful steps—and the un- 
/ successful—that stations have tak- 
en in attempts to build circula- 
tion.” 


_e WLS, Chicago, and Prairie Far- 
mer, published in Chicago, are 
|co-sponsoring a Farm Progress 
| Show at Armstrong, Ill., near the 
Indiana-Illinois state line. The 
'show will fete farm mechanization, 
and is intended to become an an- 
/nual event. No charge is made to 
exhibitors and concessionaires, and 
there will be no admission charge. 
However, exhibitors are limited 


to this... 


a winning combination 
for the advertisers of: 


Something dramatically new has been added to this 


old standby! OFFICE EXECUTIVE now guarantees an ABC audited 
paid circulation of more than 14,000 office managers, 


general managers, company officials, purchasing agents and 


other key executives who spend millions each year for products 


> a 


OFFICE EQUIPMENT 
OFFICE MACHINERY 
OFFICE SUPPLIES 
OFFICE FURNITURE 
BUSINESS FORMS 
BUSINESS SYSTEMS 


and services to run their offices. Make sure you get all the facts. 


“Office Executive” ABC circulation 14,277 


(December 1952 audit) 


published since 1933 by NATIONAL OFFICE MANAGEMENT ASSOCIATION 


132 West Chelten Avenue, Philadelphia 44, Pa. 


ew 


a partial 
list of 
“Office 
Executive’ 
advertisers: 


Art Metal 
Construction Co. 

Bankers Box Co. 

Charles Bruning 
Co. 

Burroughs 
Corporation 
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eo WN HEW 


WAT | VEST AAD WOES 


WME EM. MEME IN Wad tr 


RADIANT—This cover on the September is- 

sue of McCall’s ought to gain more atten- 

tion on newsstands. The over-all back- 

ground color on the cover is printed in 
Day-Glo orange ink. 


to Prairie Farmer and WLS adver- 
tisers. 


e Look’s newest promotion for 
druggists, which starts Oct. 20, 
has the theme, “That All-American 
Look.” More than 3,000 chain and 
independent drug stores will par- 
ticipate. For becoming a part of 
this seventh in a series of semi- 
annual druggist promotions, they 
will receive a complete display kit 
from Look. In addition, Look will 
sponsor a display contest for the 
best window and interior displays 
using the promotion materials. A 
$1,000 U. S. Bond is the prize. 


e Better Living and the American 
Gas Assn. will cooperate on next 
year’s Mrs. America contest. Bet- 
ter Living will promote the con- 
test in its pages starting in Feb- 
ruary and is printing entry blanks 
which will be distributed through 
the 9,000 supermarkets in which 
the magazine is sold. The domestic 
qualities of the housewife will be 
stressed in the judging, which will 
be done locally by participating 
local gas companies. Prizes include 
gas appliances and a trip to Flori- 
da. Finals will be held in Florida 
in April, 1954. 


e A booklet issued by Business 
Week, “Sales Managers: A Report 
/on Their Participation in Purchas- 
ing Decisions,” is available from 


Chart-Pak, Inc. 
A. B. Dick Co. 
_ Dictaphone 
Corporation 
The Denominator 
Co. Inc. 
Diebold, Inc. 
Ditto, Inc. 
Eberhard Faber 
Thomas A. 
Edison Inc. 
Evans 
Specialty Co. 
Friden Calculating 
Machine Co. Inc.. 
The General 
Fireproofing Co. 
The Gray 
Manufacturing 
Co 


International 
Business 
Machines Corp. 

Marchant 
Calculating 
Machine Co. 

Monroe 
Calculating 
Machine Co. 

Mosler Safe Co. 

National Cash 
Register Co. 

National 
Vulcanized 
Fibre Co. 

Outlook 
Envelope Co. 

‘Parsons Paper Co. 

Remington 

_ Rand, Inc. 

Rite Line, Corp. ‘ 

Underwood Corp. 

ViSirecord, Inc. 


Herman C. Sturm, advertising and 
_business manager, Business Week, 
| 330 W. 42nd St., New York 36. The 
booklet indicates the sales heads 
do their share in deciding what 
materials their companies use. 


_@ Home Craftsman, 115 Worth St., 
|New York 13, is offering radio sta- 
‘tions free a 13-week series of re- 
corded five-minute programs of 
| do-it-yourself advice. Harry J. 
|Hobbs, editor and publisher, is fea- 
' tured in the series. 

| 

e Department of New Laurels: 

The second of Collier’s bi-week- 
ily issues received an estimated 
circulation of more than 3,500,000. 
|Newsstand sales were more than 
1,000,000. 

Advertisers invested more dol- 
\lars in the Sept. 13 issue of The 
American Weekly than in any pre- 
_vious issue. An advertising gain 
of 56.1% for the publication for 
the first six months of 1953 is 
reported. 

American Rifleman’s September 
issue carries an alltime high in 
net paid advertising of 72 pages. 

Sunset Magazine will break all 
previous records for size with its 
October issue, when it prints 264 
pages. The magazine reports that 
nine of its first ten issues of 1953 
broke previous monthly records 
for size. 


Canadian Weekly Papers Elect 


William Kenneth Walls, manag- 
ing director of the Examiner, Bar- 
rie, Ont., has been elected presi- 
dent of the Canadian Weekly 
|Newspapers Assn., which repre- 
sents 550 Canadian weeklies. 
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Kleenex Drive to 
Use More In-Store 
Displays in Fall 


CuIcAGO, Sept. 3—International 
Cellucotton Products Co.’s_ pro- 
motion for Kleenex September 
through January will center about 
the theme “It’s Kleenex Tissue 
Time.” Seasonal calendar events. 
will be highlighted each month. 

The company will make a more) 
extensive use of in-store displays 
than in the past. All consumer ad- 
vertising copy features the actual 
displays that the Kleenex field 
sales force will be building. 


@ These displays are highlighted | 
under the heading ‘Meet the Tis- 
sue That Meets You Half Way, 
Displayed at Your Favorite Store| 
Today.” | 

The schedule includes Arthur | 
Godfrey’s morning radio and TV | 
shows and insertions in American | 
Family, Better Living, Everywom- | 
an’s Magazine, Family Circle, Life, | 
Look, Western Family and Wom-| 
an’s Day and in Sunday comics sec- 
tions. Trade publications will be> 
used to back the consumer promo- | 
tion. 

Foote, Cone & Belding is han-_ 
dling the advertising. 


HUGH H. CUTHRELL 


New York, Sept. 2—Hugh H. | 
Cuthrell, 60, president and board 
chairman of Brooklyn Union Gas 
Co., and a former president of 
American Gas Assn., died Aug. 31 
in Roosevelt Hospital after a brief 
illness. 

Mr. Cuthrell joined Brooklyn 
Union Gas Co. in 1927. He held 
various executive positions and 
was elected president in 1951 and | 
board chairman in 1952. In 1932, | 
he won the Charles A. Munroe) 
Prize for ‘noteworthy and meri- 
torious work in matters relating to | 
merchandising and dealer cooper- 
ation” presented by American Gas | 
Assn. He served as president of | 
the association in 1949. 


ROWLAND DAVIS | 


BuFrFra.Lo, N.Y., Sept. 1—Row- | 
land Davis, 61, advertising mana- | 
ger of Dunlop Tire & Rubber} 
Corp., died Aug. 27 in Millard Fill- | 
more Hospital of a cerebral hem- | 
orrhage. He had been advertising 
manager of the company for the 
past 15 years. 

Mr. Davis was born in Cleve- 
land and was graduated at the 
school of journalism, New York | 
University. He came to Buffalo in| 
1928 and was a charter member | 
of the Batten, Barton, Durstine & 
Osborn staff there. He later be-| 
came an account executive in the 
Buffalo office. 

A brother, Clarence Davis, is v.p. | 
of the Cleveland office of BBDO, | 
and his nephew, Carlton Davis, is | 
v.p. of the agency’s Buffalo office. | 


JAMES T. HAYES , 
MINNEAPOLIS, Sept. 1—James T. | 
Hayes, 39, writer, artist and as-| 
sistant in the promotion depart- | 
ment for WCCO, died Aug. 20 of | 
a heart ailment. Before joining 
the radio station, Mr. Hayes was) 
on the promotion staff of the Min- 
neapolis Star and Tribune. 


Krueger Heads Company 


H. C. Krueger, formerly v.p. and 
sales manager for Flowers of Ha- 
waii Ltd., shipper of orchids, fol- 
iage and other Hawaiian items, has 
taken over the company and is 
now owner. The company ships 
more than 100,000 blooms a week 
for use at openings, anniversaries, 
special sales, special events and 
similar promotions. 


Tannenbaum Joins RCA 

Stanley Tannenbaum, head of 
the copy department of Weightman 
Inc., Philadelphia agency, has) 
joined the advertising department 
of the home appliance division of | 
RCA Victor, Camden, N. J. 


jlations 
|Wheeler & Staff, San Francisco, | 
‘has been elected president of the 


80% of TV Stations Promote 


A story in last week’s AA re- 
ported that 8% of U. S. television 
stations offer advertisers some de-| 
gree of merchandising and promo- | 
tion, according to a Kenyon &,| 
Eckhardt survey. This was a typo- | 
graphical error. The correct num- | 
ber of TV stations offering mer-| 
chandising and promotion service | 
is reported at ten times that) 
number, or 80%. 


San Francisco PR Men Elect 


Robert P. Hoffman, public re-|§ i 


director of Brisacher, | 


Public Relations Club of San) 
Francisco and the Bay Area. Oth-. 
er officers elected are George An- 
drews, Northern California direc-| 
tor of CARE, v.p., and Berenice) 
Stewart, secretary-treasurer. 


Publication Names Venable _ | 


Robert T. Venable, formerly ad- 
vertising manager of International 
Cattleman, Houston, has 
named to the Chicago advertising 
sales staff of Progressive Farmer, 
Birmingham. 


CRAIG A. BOSS! has 
tising manager of R. W 
Co., Wallingford, Conr 
and silver plated flat 
Formerly assistant adve 
succeeds John F. Bar 
appointed director of 


ing. Mr. Bossi will di: 


all media for the en 


ov 


~ 


en named adver- 
ace & Sons Mfg. 
maker of sterling 
vare and cutlery. 
ising manager, he 

who has been 
les and advertis- 
ct advertising for 
e Wallace line. 


‘Chain Store Guide Out in the variety and department 
store fields with two or more 


“The 19th Annual Directory of | stores, operating a total of 24,640 
5¢-$1 Variety and Department gtores in the U.S. The company al- 
Store Chains,” just published by | so has compiled a list of 11,330 in- 
Chain Store Business Guide Inc., dependent variety stores which 
145 E. 32nd St., New York 16, an have no chain store affiliations, 
affiliate of Chain Store Age, re- which is available at $25. The 
veals that there are 3,935 chains’ chain directory costs $20. 


AuBaS Bees 
E 


WHBF 1s now CBS * 


FOR THE QUAD-CITIES : 


Effective July 1, 1953 
Les Johnson, V. P. & Gen. Mgr. 


been | WCAN-TV to Join CBS 

WCAN-TY, Milwaukee, joins the 
CBS network Sep! 
mary, interconnected affiliate. 


15 as a pri- 


ce: WHBF : 


© TELCO BUILDING, ROCK ISLAND, ILLINOIS” 
pa Represented by Avery Knodel, Inc 


Why was this 20-page 
house organ bound into 
another magazine? 


Ly 


_ Because newspaper production men 
s-\ always want to learn the latest tech- 
; niques in mechanical production, 

copies of the current Huser News 
were bound into the special edition of 


Printing Equipment Engineer circulated at the ANPA 
Mechanical Conference in Milwaukee. 
This issue of HUBER News salutes many of the na- 
tion’s leading newspapers, gives details on their mechan- 
ical production. And since many newspaper production 
problems occur in all the graphic arts, Huber is making 
this special HUBER News available to you, ‘oo. 
You'll read how Huber’s midwest tank ‘ruck fleet 
supplies ink to keep presses rolling at 37 lea 
papers. You'll follow a picture report on putt’ 
paper to bed, and learn how a Huber-engin 
installation increases efficiency in a plant. 


our Clay Division “dry 


washing” clays th 


printing papers...and our Chemicals Divisi 
Zeolex 20 in Havre de Grace, Md. 

Yes, HUBER News is full of interesting a 
tures and features. Write for your copy toda 


AURER a ne — CORPORATION—IN 


and 6th Ave., Brook 


INK PLANTS: Bayonne, N. J. . Borger, Texas . Boston, Mass. . 


Eost St. Lovis, Ill. « McCook, Ill. 


INK SALES OFFICES: Bos 


Chicago « New York . St. Louis, Mo. 
HUBER PRODUCTS IN U: 


400,000 POUNDS OF HUBER 
NEWS INKS travel roads to U. S. news- 


papers in a single day. Current Huser News 
shows how one daily is “put to bed.” 


ing news- 
« anews- 
ered tank 
You'll see 
| go into 
» making 


les, pic- 


DIVISION 
2 20,N. Y. 


oklyn, N. ¥. 
+ Brooklyn 


SINCE 1780 
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. 


<PERFUMING A NEWSPAPER: Read 
how it was done by the Battle Creek 
Enquirer and News—and why—in 
your latest Huser News. Write for 
a free copy. 


HUBER-ENGINEERED TANK» 
INSTALLATION increases pro- 
duction efficiency for Racine 
Journal-Times. Read the com- 
plete story in Huser News. 


AFIRST PAPER TO SUPPORT LINCOLN: The 106-year-old Chicago 
Tribune (news room shown here) is one of 37 newspapers in 
33 cities served by Huber Ink’s midwest tank truck fleet. 
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Des Moines 2 a) 1 Shreveport : -2 13 4 
Department Store Sales... Detroit 1S 13 18 Canpus Cheisti $15 (12 
Tieses - Flint® a. 24  ~—-Dallas* 4 7 4 
4% S ] G . Ext d Th h J ] oe toes PS Grand Rapids’ 10 17 12 El Paso ....... —3 5 6 
; ie ae Lansing”* ........ p25 13 Fort Worth .. —7 2 -2 
(*] a es aln en S roug u y 1947-49 equals 100 Milwaukee® ....... 5 5 2 Houston* 3 7 7 
7 Green Bay* .. i 10 20 11 San Antonio .....0000000.. —2 —3 0 
‘ ; : PII ccsccssncsentse aaah 4 14 1 TE aie ancsmakinsienniese —l1 34.0—Ci 1 
- _ 9 * 
WASHINGTON, Sept. 1—U.S. de period of last year the second Week to Aug. 22, 53 p100 St. Louis District ... 2 % 5 San Francisco District .. p3 7 4 
partment stores came through the week in a row this has happened. Week to Aug. 23, '52*..100 Metropolitan Areas Metropolitan Areas 
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Advertising Age, September 7, 1953 


Record Heat Wave 


Take Its Toll 
on Retail Sales 


(Continued from Page 1) 


building became a favored rendez- 
vous for New Yorkers. In some 
places, the tax on electric cur- 
rent and machinery put some of 
the air conditioning equipment 
out of operation, and the anguished 
wails of owners added blasphemy 
and pathos to the stale and fetid 
air of New York. 

In Philadelphia, the heat wave 
just about ruined retail sales dur- 
ing the past week. 

Many stores—even those which 
are completely air conditioned— 
reported sales off from 15% to as 
high as 65% because of the heat. 

Hardest hit have been back-to- 
school 
begin showing activity during the 
last week in August and the first 
week in September. 

Fall hosiery sales have dropped 


off virtually to nothing, thus pro- | 


longing a depressed _ condition 
which has been prevalent in wom- 
en’s fashions since late June. Re- 
tailers estimate clothing sales are| 
off up to 50% on fall fashions. Ex-! 
cept for clearances on summer | 
wear, specialty shops would have) 
recorded nothing during the heat | 
wave. 

At the manufacturing level, H. 
Daroff & Sons, maker of Botany | 
clothes, shut down during the last | 
three days of this week. A total of 
2,600 workers were sent home. 
Other clothing plants reported! 
sim@lar moves, and hard goods 
manufacturers continued regular | 
schedules. 


s With temperatures peaking be- | 
tween 98 and 101 degrees for sev- 
en days, Cleveland sales are fol- 
lowing the downward pattern. 

Opinions vary on extent of de- 
cline. An executive of a large 
downtown department store ad- 
mitted sales have been hit hard. 
His store doesn’t have air con- 
ditioning. 

Another big store reports back- 
to-school sales holding up well. 
Air conditioning and late pre- 
school shopping should help match | 
year-ago sales marks, its spokes- 
man said. 

A big food chain described sales 
as sluggish with meats and perish- 
ables hurting the most. Baked | 
goods sales have held firm. Bever- | 
ages are hard to keep in stock. The 
chain expects better than average 
Labor Day buying over the week- 
end. 


® Chicago sales have been spotty 
the last two weeks, with some 
merchants reporting that they were 
hard hit by the heat and others 
stating that business has been 
normal. 


Loop stores had especially bad) 


luck with their back-to-school 
promotions. The big shopping days 
were to be last Friday and today. 


Last week—and every day for 10) 


days—the mercury topped 95 de- 
grees. Today heavy rain began to 
fall in the morning. Both condi- 
tions kept shoppers home. 

The State Street Council, how- 
ever, expects business to pick up 
before schools and colleges open. 
Exact effect of the heat wave won’t 
be known until about the middle 
of the month, the council reported. 


HEAT BRINGS NO NEW 
ROOM COOLER RUSH 

New York, Sept. 3—Although 
for 10 days the weather’s been 
hotter than a New England pot- 
bellied stove, sales of air condi- 
tioners haven’t built up a last 


departments that usually 


ADMEN OF THE WORLD CONVENE—Will C. Grant, president of Grant Advertising, 
traces the distance covered by the agency’s international division executives when 
they recently convened in Chicago for their international conference. Seventeen foreign 
countries were represented, including such faraway places as South Africa, Hong 
Kong, India and Argentina. With Mr. Grant here are (left to right), Robert Suther- 
land, Rio de Janeiro; U. S. Kumble, Calcutta, and Andy Shepard, Mexico City. 
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minute head of steam. 

There are two simple reasons for 
| this: Most retail stocks of room 
coolers have been depleted; also, 
| few people are willing to hand ov- 
|er a big wad of bills for a piece 
of machinery they don’t expect to 
use much until next summer. 

Dealers are not placing orders 
with distributors and manufac- 
turers now because they don’t 
want to carry over this year’s 
inventory into 54. And few man- 
ufacturers have air conditioners 
available. (See earlier story on 
Page 34.) 

Retailing 


| 
| 


Daily reports “deal- 
ers are losing. sales 
erence to placing new, quantity 
orders with air conditioning dis- 
tributors. They are convinced that 
they will be stuck if they do.” 


= But this has been a_ record- 
breaking sales year for air condi- 
tioning equipment of all kinds. 

George S. Jones, managing di- 
rector of Air Conditioning & Re- 
frigerating Institute, told AA that 
sales of room air conditioners, 
which, he said, represent a good 
index of the whole industry, were 
up 212% as of Aug. 1 over the 
same seven months of ’52. 

He said about 350,000 room air 
conditioners were sold last year 
and that the total this year will be 
well over 1,000,000 units. This rep- 
resents retail volume of about 


| $200,000,000. 


Distributors and retailers, Mr. 
Jones said, have virtually depleted 
their inventories. He _ predicted 


!smashing impact on 
put. Electric power production 
soared to a new high last week. 
Utilities distributed 4.6 billion kil- 
owatt-hours in the week ending 
Aug. 29, 11.7% above the same pe- 
riod last year, Edison Electric In- 
|stitute reported. About half the 
gain was registered in eastern and 
midwestern cities where there is 
extensive use of air conditioning 
equipment, the institute — said. 
| Weekly consumption of electricity 
since July has hovered near the 
8.5 billion kwh. level and topped 
| that figure in three of the last six 
weeks. 


power out- 


in -pref-| 


® Curiously, few merchants re- 
| ported a run on electric fans as a 
result of the current heat wave. 
A survey made by Fairchild Pub- 
lications in key eastern cities 
showed an increase in fan sales, 
but nothing to compare with the 
'volume of business done in June 
/and July. 

Merchants’ stocks are low. In 
some cases heavy re-orders have 
| been placed with wholesalers, but 
these are relatively few, the sur- 
vey showed. 

It is interesting to note that in 
today’s newspapers the only ads 
featuring fans and air condition- 
ing equipment were small ads by 
Davega offering Vornado air cir- 
culators. These sell for $26.50 and 
are featured in the ads as avail- 
able for no money down at a pay- 
ment of 15¢ a day. 


|@ Shearn’s, at 1120 Madison Ave., 


that 1954 production will be be-| is offering Fedders room air con- 
tween 1,300,000 and 1,500,000 units. | gitioners with immediate installa- 
More producers are likely to get/tion (a factor toda 
|into the business, he said. $300 for a one-ha’! 
| /unit and $350 for a 
# In confirmation of this, two | hp. cooler. 
companies announced this week | Asked how soon « unit could be 
that they will manufacture room installed, the sales:an said he 
|air conditioning units for national | would have to have \e dimensions 
|distribution. Welbilt Stove Co.|of the room. Told ec room was 
'plans to enter the field with both | 10x14’, he wanted tc now the ad- 
room size units and a new line of | dress, whether the c rrent was AC 
basement air conditioners. or DC. Given this formation he 
Emerson Radio & Phonograph | said an engineer wo |(i cal! tomor- 
row. The installati then could 


Corp. expects to have room units 
for sale early next spring. be made within 48 } urs, he said. 


), prices are 
horsepower 
three-quarter 


General Electric Co. told AA! Airvel Air cond «ning Engi- 
that demand for room air condi-| neers advertised im liate instal- 
tioners this year has been three} lation of a Philcor | air condi- 
times that of ’52 and that it had/tioner. A telephon inquiry re- 
increased its production ten times.| vealed the price wa ©2325 cash for 
To boost its °54 output, GE is|a three-quarter h init which 
moving its air conditioning divi-| could be installed time after 
sion from Bloomfield to Trenton,|7 p.m. 


N. J. Its laundry equipment plant 
in Trenton is being moved to/retailers’ stocks of 
Louisville. lers and fans are tc 

While other manufacturers are | current demands, a 
not as frank in releasing mnterme~ | sale stocks have b 


aid that 
condition- 
to meet 
nat whole- 
practically 


Distributors chec 


tion, most of them agree that sales | depleted for more t a month. 

this year outran production sched- | “We're working « cater busi- 

ules, and that production in ’54|/ness now,” one w  csaler said. 

will top the current peak. “This hot spell wi e over and 
Air conditioning has had a_/ forgotten in anothe eek.” 
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You Oudgtt toKuow « « « Robert Cole 


A classified phone directory, an- 
other man’s “intuition” and a yen 
to learn have helped to bring Rob- 
ert Cole to where he is today, at 
the age of 36—advertising and 
sales promotion manager for all 
ten divisions of Olin Industries, an 
outfit with a volume better than 
$200,000,000. 

Mr. Cole, a native of Detroit, 
had spent a couple of years at 
Brown University when both his 
parents died within four months 
and he decided he had better get 
out and work. “I wanted some 
kind of sales promotion job, but I 
wasn’t sure what ‘sales promotion’ 
meant,” he explains. 


|® His first job, represented to him 


-as sales promotion, turned out to} 


be door-to-door selling of vacuum 

cleaners. He sold two and quit. A 
“sales promotion” job in the insur- 
;ance business turned out to be a 
\“boiler room” chore: along with 
about 15 other guys he used the 
phone all day offering prospects 
|cash value payments on the life 
policies they already held and the 
same protection for less costly pre- 
miums. It took Bob Cole 
weeks to discover the substitute 
policies were term insurance con- 
tracts. 

He spent the next nine months 
with Evans & Brisbois, a Detroit 
agency, learning about copy, re- 
search and production. From there 
he went to Campbell-Ewald as an 
office boy. He was quickly pro- 
moted to junior copywriter but he 
left after ten months “because I 
didn’t feei a young fellow could 
get along fast enough in a big, 
staid agency like that.” 


s The next stop was at Beaumont 
& Hohman, Cleveland, where he 
spent about six months as a copy- 
writer. Then he quit to take a sum- 
mer job in the copy department of 
McCann-Erickson. The ‘“tempo- 
rary” responsibility: for all Ford 
Motor Co. copy in the Cleveland- 
Buftalo-Louisville region. 

He enlisted in the Navy in late 
1941, spending the next four years 
in service. Ultimately, he was giv- 
en charge of radio publicity for the 
Gulf-sea frontier, a post in which 
he wrote, directed and produced 
some 200 radio shows. 

About a year before he got out 
of the Navy, he got to looking in 
the Miami classified phone book 
and noticed that Grant Advertising 
had an office in his building. The 
agency appealed to him because 
he’d recently read a Time story 
about Will Grant. A talk with the 
Grant manager resulted in an in- 
vitation to Mr. Cole to write ecpy 
in his spare time. In three months 


two | 


Robert Cole 


he was writing all copy for Pan- 


in Latin America and 
| pulling down a regular weekly sal- 
vary. A Cole presentation got the 
/agency the Roney-Plaza regional 
account. 


| American 


s At the war’s end, Bob Cole de- 
clined to go back to McCann- 
Erickson, which wanted to keep 
him on as a copywriter. He felt he 
was ready for bigger things, and 
went to the Detroit office of Grant. 
There he handled three accounts 
billing about $500,000. 

In 15 months, Will Grant had 
decided to make Mr. Cole manager 
of the Rio office. Why? “That’s 
Will Grant,” he recalls now. “He 
has a great intuition.” In a year’s 
time, Mr. Cole had been named 
Grant creative director for all 
South America. At the end of four 
years in Brazil, ‘‘we had increased 
our average monthly billing by 
more than 400% and our staff in- 
creased from 15 to 55 people.” 

It was during this tour that Mr. 
Cole was named Adman of the 
Year by the Assn. of Brazilian Ad- 
vertising Agencies. 


® Then, in October, 1950, when he 
returned to New York on a busi- 
ness trip, Mr. Cole was unex- 
pectedly named v.p. in charge of 
the New York office and of Grant’s 
international division. 

“I was just in the right place 
at the right time,” Bob Cole says. 


“Mr. Grant saw me standing 
around, walked over, and gave me 
the job.” 

Mr. Cole left Grant in May, 


“with Will’s blessings,” to take the 
Olin Industries job. He left the 
agency because “I felt I wasn’t 
learning much. As the head man 
in New York, I was the final au- 
thority, and I couldn’t learn that 
way. I wanted to know more about 
corporate financing, management, 
pricing and manufacturing—things 
you don’t get close enough to in 
the agency business.” 


(17-Year-Old Patent 
Is Basis for Suit 
on 3-D Technique 


| New YorkK, Sept. 2—Freeman H. 


Owens, who holds a patent relat- 
ing to 3-D drawings and photo- 
graphs for publication, has brought 
legal action against the St. John 
Publishing Co. which would pre- 
vent the latter from producing and 


selling comics by a “3-D Illustereo” | 


process. Mr. Owens contends this 
process infringes a patent he re- 
;ceived on Oct. 13, 1936, which ex- 
|pires next month. 

| Mr. Owens announced that he is 
suing St. John for issuing a com- 
ics book called “Mighty Mouse.” 
This had a first edition of 1,000,- 
000 copies (AA, Aug. 3). 


s A U.S. district court judge next | 


week will get the Owens action, 
which seeks a preliminary injunc- 
tion restraining the defendants 
from publishing three-dimension- 
al comics by the controversial pro- 
cess. Mr. Owens has named as de- 


,fendants the American Sterograph- 
ic Corp. and Leonard H. Maurer, 
Norman Maurer and Joseph Kub- 
‘ert, officers of American Stero- 
| graphic and co-partners in Kub- 
/ert-Maurer Productions; Arch St. 
John, doing business under the 
ifirm name of St. John Publish- 
‘ing; American News Co. and the 
| Lionel Corp. 

| Listed with Mr. Owens as plain- 
\tiffs are William M. Gaines, Edu- 


/cational Comics Inc., Tiny Tot 
Comics Inc., Fables Publishing 
'Co., I. C. Publishing Co. and L. L. 


Publishing Co. 


J. K. Lasser Buys WICH 


J. K. Lasser, New York tax and 
accounting authority, has  pur- 
chased WICH, Norwalk, Conn., 
radio station, subject to approval 
by the Federal Communications 
Commission, for $75,000. Eastern 
Connecticut Broadcasting Co. is 
the seller. The station was estab- 
lished in 1946. Mr. Lasser’s son, 
Donald, will take an active part in 
the station’s operation and man- 
agement. No immediate changes 
in personnel or programming are 
contemplated. 
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New York, Sept. 
Distillers Products Corp. today 
launched a $1,500,000, 90-day pro- 
motion to introduce its new 86- 
proof Old Crow bourbon whisky. 
It will be sold at retail for about 
$1 a fifth less than the company’s 
well-known 100-proof bottled-in- 
bond Kentucky bourbon. 


1—National ' 


Mm $1,500,000 Drive for Old Crow Set 


The campaign, which will run 
through the week of Dec. 7, will 
be concentrated in 19 magazines, 
/125 newspapers, and outdoor dis- 
plays in 18 major markets. In ad- 
dition, business papers in the li- 
quor field and an extensive point 
‘of sale program will be used. 
Lawrence Fertig & Co. is the 


Now you can offer )our customers TWO GREAT BOTTLINGS of 


| 


——— 
Lighter, milder and \ lower priced than 
the traditional Botded in | Bond, celebrated Old Crom 


1s now: also available 


Advertising Age, September 7, 1953 


‘Turner's New Show 
Will Feature Peek 


at Reds’ Propaganda 


CHIcaco, Sept. 2—Ulmer Turner, 
Chicago newscaster, is converting 
a hobby into a business on his new 
15-minute radio show over ABC’s 
WENR, “Turner Calling.” The 
show starts Monday. Sept. 7, 10 


agency. 

To spark the campaign, an in- 
troductory spread “teaser” ad will 
be used telling the history of 
James Crow, without reference to 
the new product, in Life (Sept. 
14) and Look (Sept. 22). 


RETAIL DEALER ADS 


Yours or Your Competitors 


From newspapers ond 
mogorzines published 
throughout the country. 
Write for booklet. . . 


165 Church St., N. Y. 7 
8A 7-5371 


® Other magazines on the sched- 
ule include American Magazine, 
Argosy. Collier's, Cosmopolitan, 
Esquire, Freeman, Field & Stream, 
Fortnight, Holiday, Newsweek, The 
New Yorker, Outdoor Life, Prom- 
enade, Sports Afield, Time, True 


1) PRO 


BOTTLED IN BOND 


Kentucky Straight 
Bourbon Whiskey 


NEW PRODUCT CAMPAIGN—National Distillers Corp. will use 19 national mago- 
zines, 125 daily newspapers, and outdoor displays in 18 major markets in a 90- 
day campaign to introduce its new 86-proof Old Crow bourbon whisky, as a com- 
panion to its 100-proof bottled-in-bond Kentucky bourbon. Lawrence Fertig & Co. 


land U. S. News & World Report. 
Starting Sept. 14, the company 


WANT A 


CLOSE-UP. YOUR 


CLIENT'S PRODUCT OR SERVICE? 


MAKING A SURVEY ? 


We'll bet you a median to a norm that you can get it done 


faster, better, more economically 


through Western Union's 


Market Opinion and Survey Service. It’s flexible, it can 
be tailored to your job. Here’s why it’s so efficient: 


Western Union has offices in 2,200 cities all over the 
country, staffed with people who serve their communities, 
know the people, enjoy their confidence. The survey 
facilities of the entire Western Union organization 

are behind them, to speed their findings and give you 


the results— often overnight! 


Years of experience lie behind Western Union’s Market 
Opinion and Survey Service. It has proved effective 
for advertising agencies and their clients from coast 

to coast. It is ready to go to work for you at a 
moment’s notice—on a local, regional or nationwide 
scale. For complete details, just call your local 


Western Union office. 


WESTERN UNION 


is the agency. 


| will use 125 daily newspapers in’ 


| once-a-week insertions in four 
Sizes covering all metropolitan 
markets. 


The $1,500,000 budget allocated 
for introduction of the 86-proof 
Old Crow is being divided three 
ways: $500,000 for magazines, 
$500,000 for newspapers, and $500,- 
000 for outdoor, business papers 
and point of sale materials. 

In addition, the company has 
produced a $50,000 motion picture 
featuring Quentin Reynolds, and 
produced by the Princeton Film 
|Center, which is being shown to 
distributors and salesmen. 


-- Eric Stainton, v.p. of National 
Distillers, told a press conference 


the 86-proof Old Crow is being! 


{introduced as a result of studies 
showing a trend toward milder, 
premium-price bourbon among 
large segments of the consuming 
public. 

A two-year period of market 
| testing, he said, preceded intro- 
| duction of the new whisky. It was 
| described as a lighter and milder 
version of the established 100- 
|proof bottled-in-bond Old Crow, 
/which will continue on the mar-, 
| ket. 

Mr. Stainton described the pro-| 
motion for the 86-proof whisky as | 
the heaviest concentration of ad- 
vertising ever placed behind a spe- | 
cific label in the liquor field. 


| 
@ He cited three factors for the| 
move: increased consumer de- 
mand for straight whiskies, grow- | 
jing public preference for lighter | 
|and milder bourbons, and_ in-| 
|ecreased support for premium- 
| Price quality brands. 
| “In 1952,” Mr. Stainton said, | 
“straight whiskies accounted for | 
22.7% of total alcoholic purchas-| 
es, on increase of about 44% over | 
the 1950 figure of 15.8°.. Early in| 
1953, the figure was 23.8%. Gal-| 
lonage of straight whisky rose | 
from 27,074,000 in 1950 to 34,682,- | 
000 last vear.” 

During the same period, he said, 
premium-priced grades of whisky | 
increased their portion of the total | 
from 15.8% to 17.2%. 

“The first six months of '53,” he 
added, “the indications are that 
premium bonded whisky ac- 
counted for 3.3% of the total. Dur- 
ing the same period of ’52 the fig- 
ure was 2.5%. Old Crow bourbon 
sales in °53 have increased 10% 
over ’52.” 


es Mr. 
80% 


Stainton pointed out that 
of whisky sales are in the 


class below 100 proof, and that 


cocktail lounges and bars in most 
cases do not feature bottled-in- 
bond as a pouring item. 

The new 86-proof bourbon, he 
said, during the two-year test in 
selected markets, and priced at 
about $1 below the 100 proof, as- 
sumed a position of leadership in 


the test markets, although intro-| 


duced without advertising. At the) 
same time, he said, the bond bot-| 
tling increased in sales. 

The November insertion in Es-| 
quire, it was pointed out, will be! 
a four-page gatefold insert, re- 
portedly the largest liquor adver- 
tisement the magazine has ever 
run. 


| 
| 


ARF Issues Bibliography 


The Advertising Research Foun- 
dation, 11 W. 42nd St., New York 
36, has published an “Introductory | 
Bibliography of Motivation Re- 
search,” a 40-page booklet listing 
177 books, articles and pamphlets. 
This is the first of a series of re- 
ports prepared by the ARF com- 
mittee on motivation’ research. 
Other reports to be released in the 
next few months are “A Guide to) 
the Language of Dynamic Psycho- 
logy as Related to Motivation Re- 
search” and a “Directory of Moti- 
vation Research Specialists.” 


Hilton Gets Sta-Wip 


Sta-Wip  Inc., Chicago, has 
named Hilton & Riggio, New York, 
to handle advertising and promo- 
tion of the dessert topping. The ac- 
count is a new advertiser. 


p.m., CDT, and will be sponsored 
by the Chicago branch of Halli- 
crafters Co., radio, television and 
communications manufacturer. 

Mr. Turner’s hobby is_ radio 
hamming, and he has spent many 
of his idle hours listening in on 
the news reports from. distant 
countries. These foreign newscasts 
will be tape recorded at Mr. Tur- 
ner’s well-equipped short wave 
listening post in a barn on some 
property he owns in Northbrook, 
Ill., and edited for rebroadcast on 
his show. 

“It will mark the first time that 
the average listener will be able 
to hear the voice of the enemy it- 
self,’ Mr. Turner said, describing 
the show. “Listeners for years 
now have heard commentators dis- 
cuss Red propaganda, but very 
few have heard it as it comes in 
English direct from Moscow. 
Coupling the angled Communist 
versions of news events with facts 
we know to be true ought to pro- 
duce some interesting results.” 


NBC Radio Adds 4 Salesmen 


National Broadcasting Co., New 
York, has added four new names 
to the sales staff of its radio net- 
work. They are John Birge, for- 
merly of J. Walter Thompson Co.; 
James H. Fuller, previously of 
Young & Rubicam; John Doscher, 
formerly an American Broadcast- 
ing Co. salesman, and Jack H. 
Mann, who was shifted from the 
sales staff of WNBT, New York. 


Slip Co. Starts Promotion 


Fall promotion for Movie Star 
slips, made by Movie Star Inc., 
New York, will use newspapers, 
magazines, business papers, direct 
mail and sales promotion kits. 
Bachenheimer-Lewis, New York, 
is the agency. 
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NEW APPROACH—Coloric Stove Corp.'s 
fall campaign will be built around this full- 
color ad in Good Housekeeping and five 
other consumer publications with stress on 
the automatic features and the decorator 
colors for the removable handles. Geare- 
Marston Inc., Philadelphia, is the Caloric 
agency. 


Radio Making Big 
Gains in Southern 
California: Nelson 


(Continued from Page 2) 


average. This, according to the. 


study, means the market is greater 


for such family items as refrigera- | 
tors, radio sets, etc., than the pop- | 


ulation indicates. 


® The influx of people into South- 
ern California continues unabated. | 


Every day 865 people settle here, 
and must begin to look for prod- 
ucts to buy and stores to buy them 
in. Mr. Nelson said Southern Cali- 
fornia is a radio market because 
the population is so widely spread. 
He pointed out that in Southern 
California there are 110 people per 
square mile as compared to 236 in 
Pennsylvania and 318 in New York. 

The area is also the leader in 
the current trend of decentraliza- 
tion of shopping areas. There are 
six Southern California cities 
among the nation’s 200 largest 
cities. This situation of many com- 
munities with divergent interests 
points up the importance of radic 
as a means of cutting across com- 
munity lines, he said. 


s Mr. Nelson presented these com- 


parative figures for radio versus, 


television: 

There are 16.4% more radios in 
Southern California in 1953 than 
there were in 1950. 

There are more than three sets 
for every family. 

Television has caused multiple 
ownership of radio sets—parents 
who do not share junior’s absorp- 
tion in kids’ programs retire to an- 
other room and turn on the radio. 

There are more than 412 times 
more radios than television sets, 
and more radios in Southern Cali- 
fornia cars than there are televi- 
sion sets in the home. In the 
first six months of 1953, there 
were more radio sets sold than 
television sets. 

Although radio listening has de- 
clined from 4.76 hours per day in 
1950 to 4.5 hours per day in 1953, 
there has been an increase of 9.6% 
in total hours of listening as a re- 
sult of the increase in radio sets. 
Out-of-home listening, which was 
a straw that radio grasped at in 
1950, adds a 21.6% bonus to in- 
home listening. 

The entire presentation is now 
being printed and will be avail- 
able from the Southern California 
Broadcasters Assn., 6253 Holly- 
wood Blvd., Hollywood 28. 


O. L. Taylor Names Scott 

O. L. Taylor Co., radio-TV sta- 
tion representative, has named 
Duncan A. Scott & Co., San Fran- 
cisco, to be its West Coast repre- 
sentative. 


Manning's Extends Drive 


Continuing its current program 
of intensive regional campaigns, @>».~ 
Manning’s Inc., San Francisco, is 
extending its vacuum pack coffee 
advertising to San Diego, as of = ee) 
Sept. 10. This promotion follows 
the recent launching of a radio and 
outdoor advertising campaign in 
the Pacific Northwest and the com- : 
pletion of a six-month program in 
the Los Angeles area, through 
newspaper, radio and outdoor ad- 
vertising. Only 24-sheet posters 
will be used in San Diego, with 
showings divided between two 
plants, Foster & Kleiser Co. and 
Corditz. Knollin Advertising Agen- | 
cy, San Francisco, handles the | | 
Manning’s account. 


- 


~ 


! 
| 
Airline Names Gross, Hodges 

Pacific Southwest Airlines, San 
Francisco, has named Ben Gross 
Advertising Agency, San Francis- 
co, to handle advertising, and Er- 
nest Hodges & Associates, San 
Francisco, to handle public rela- 
tions. The airline is planning a 
new campaign, using newspapers 
extensively. 


” 
Beal TEST Marker 
in the Midwest,” 
+. say Agency and § J vertising 
Executives in Sales Mom! Surveys. 
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OHIA...where the Money IS- 


METROPOLITAN PEORIA IS 
78th in POPULATION 


but DF" in Per Capita 
ee BUYING INCOME 


si) PEORIA JOURNAL STAR 


Covers All Peoriarea 
Represented Nationally by WARD-GRIFFITH CO., Inc. 


Journal Star 
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“How much does he spend on advertising?” 
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IF YOUWD LIKE TO KNOW QUICKLY which 
way the “big boys” in business are singing thei 
advertising money today—to fight competition... 


Get a look at this fast-reading bo Kiet “hayen- 
ditures of National Advertisers’’, 


It reports on 1,352 top advertise) 


It shows, for example, many b » companies 


who have -tepped up 
their new per ad ex- 
penditur ~ from 50% 


to over 4 


« last year, 


For Al | KTISERS, if 


EXPENDITURES 


OF NATIONAL ADVERTISERS IN 
NEWSPAPERS 
1952 newspape 


ee 
lion mee l. 


shows wh | the leading 


competiti ~ doing in 


the “ac- 


Spor sored t 


Cincinnati Enquirer in the interests of fuller 


MAXYBURNERS 
jie 


| | 


“Search me...but 1 know it’s not peanuts!” 


7 S/ | 


FOR ADVERTISING AGENCIES, it shows how much 
chents’ competitors are spending and how much 
new business prospects and their competitors are 


spending in newspapers. 


“Expenditures of National Advertisers” is the 
most authentic source book of newspaper adver- 


lising expenditures available. 


For a free copy, vrite or phone the nearest 
office of the Bureau of Advertising. 


Bureau of Advertising, American Newspaper 
Publishers Association, 570 Lexington Ave., New 
York 22, PLaza 9-6262 — 360 N. Michigan Ave., 
Chicago 1, STate 2-8681 — 240 Montgomery St. 
San Francisco 4, EXbrook 2-8530., 


nderstanaing of newspapers 
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TCP Promotion 
Works Wonders 


(Continued from Page 1) 
porter, “because your tank is about , 
a quarter full of another gas. Drive | 
this one out, and then come back 
and get a tankful of TCP. You'll 
see the difference.” 

Finally, if the gas station men 
are to be believed, TCP is about 
the best news that’s come down 
the pike for Shell operators in 
many a long year. The Roslyn 
operator said he used to pump 
three times as much regular as 
premium Shell, but that he is now 
pumping three times as much TCP 
as regular. 

In Amagansett, a Shell dealer 
reported that he had doubled his 
gallonage since TCP was 
duced. 


“It’s selling great,” said an oper- | 


ator in northern New Jersey. “It’s | 


intro-. 


new. People always want to try| 
something new | 

“I don’t caow what else it’ll do,” 

a Yonkers station man _ said| 
thoughtfully, after reeling off 
claims of greater mileage, longer 
spark plug life, and carbon remov- 
al, “but we’re sure selling a lot of 
kgs 

In Brooklyn, a station operator | 
said he sold TCP three to one over 
lregular gas, but qualified it by 
saying that his station is quite new 

(only two months old) 
didn’t know whether this could 
accurately be attributed to the 
TCP promotion. 

Near the Queens county line on 
Long Isiand, a_ station operator 
reported that the ad drive had cer- 
tainly interested his regular Shell 
customers and that many of them | 
| were switching to TCP. 

In talking to the station owners, 
AA reporters noted repeated play- 
backs of advertising claims and 
| those of the sales promotion liter- 
_ ature. 

In Roslyn, where the gas sta- 


Z NEW 


MEYERCORD 
DECALS 


for Better 
Selling 
Store Windows | 


These new Meyercord Decal Window 
Signs are just two of our most recent 
productions for the brewing industry. 
Of course, we have room to show only 
the main identification panels; actually 
each decal sign is supplied with several 
associate elements... pictorials, — 
panels, blank areas ‘and end panels.. 
to make outstanding permanent win- 
dow displays regardless of the length, 
height or shape. 

These brewers, Miller of Milwaukee 
and Knickerbocker of New York, plus 


oon! 


— ee 


othe ‘* 


ety YORES 
FAMOUS BEER 


many others throughout the country, 
find the adaptability, ease of applica- 
tion and the relatively low cost of 
Meyercord Decal window signs and 
valances the most practical window 
identification. 

Write on company letterhead for full 
information about Meyercord’s Art 
and Design Services—and let us tell 
you how Meyercord Decal Signs can 
spark your point-of-sale program. No 
obligation, of course. 
ADVERTISE— IDENTIFY — DECORATE . . 


. WITH MEYERCORD DECALS 


bie indyyl MEYERCORD co. 


DEPT. 5-201 
5323 W. LAKE ST. 
CHICAGO 44 
ILLINOIS 


Pine ers RATER 


Collins, 


\ 
& 


photoengra VING 


Miller & 


Hutchings 


INC. 


Americas 
FINEST 


plant 


207 N. MICHIGAN AVE, 


CHICAGO 1 


and hel # 


| 
| 
| 
| 


Trading mos 


THOUGHTFUL—This full-page color ad in 


Life Sept. 28 will spearhead Gibson Art 
Co.’s drive to sell more greeting cards by 
making people multiple-purchase conscious. 
Christiansen Advertising Agency handles 
the account. (See story on Page 56.) 


tion operator “just couldn’t re- 
call” what TCP meant, he quickly 
added “but I can tell you what 
it does.” He then described the 
way TCP worked on metallic de- 
posits on sparkplugs and combus- 
tion chambers, and _ prevented! 
“short circuiting” the power. (This | 
is almost a direct quote from Shell 
literature.) He emphasized that 
the gasoline had been thoroughly 
tested, not only in cars but in air- 
planes, and described tests in 
which a multi-engine plane had 
some of its engines fed by Shell 
TCP, others with another gasoline. 

In Yonkers, the operators prom-. 
ised more mileage, and 150% long- | 
er life for the reporter’s spark-| 
plugs, two direct quotes from sales | 
promotion literature. 

“It’s supposed to give you long-| 
er life for your spark plugs, and 
clean out carbon in the cylinders,” 
said the New Jersey operator. “It | 
gives you more power on the! 
down-stroke and is supposed to) 
prevent blocks.” 


| 
® “I dont know about the extra 
mileage,” said an operator on) 
Hempstead Turnpike in Nassau 
County, “‘but you'll certainly notice 
a difference in pickup and power.” 
(Shell literature promises “more | 
mileage” and “15% more power.”) | 

Two of AA’s operatives were. 
given folders and postcards pre-| 
pared by Shell explaining the ad-_ 
vantages of TCP. Another was of-. 
fered the literature if he wanted | 
it. In one case, on a sweltering) 
night, the station operator made} 
the long, sweaty trek from his 
farthest pump (it was a super-sta-| 
tion) to the office to pick up the) 
material and give it to the report- | 
er. 

A Brooklyn operator told AA_ 
the gas is “guaranteed.” When | 
our operative pricked up his ears, | 
and asked what the guarantee! 
is, the filling station man laughed, | 
and said to “take his word for it,” | 
that the gas would give greater | 
mileage and keep the plugs clean. | 
s Note and comment: 

The operators showed good basic | 
knowledge of what the gasoline 
was supposed to do, and exhibited | 
remarkably little skepticism about | 
the advertising claims. ‘“You’ll| 
probably like it,” said a helper in. 
a station where the owner was| 
absent, “but you really need a full | 
tank. Next time you com¢ in,) 
George will give you a lot of dope’ 
on it. He knows all about it.” | 

“I don’t know if it’s the adver- 
tising, or what,” said the Roslyn 
operator, “but I’d say seven out 
of ten people who come in ask 
for TCP and they say they can 
notice the difference. I’m one of 
the ones who can’t, but then my 
car’s brand new.” 

A jovial operator at Sturbridge, 
Mass., said, “You'll have to watch 
your speed, else you'll fly away.) 
See that 1948 Dodge over there? | 
It’s twice as powerful as the day I) 
bought it brand new.” 
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National Nielsen-Ratings of Top TV Shows 
Two Weeks Ending Aug. 8, 1953 


| Rank 


Rank 


All figures copyright 


Total Homes Reached 


Homes 
Program (000) 
Racket Squad (Philip Morris, 

NI ints cadisdeiiasscitineobeersdbectacases 9,949 
Godfrey & His Friends (Liggett 

re GD citcttcccnccctinsaiccecess 9,643 
Godfrey & His Friends (Toni 

Co., CBS) . dedtnand 8,404 
Dragnet (Liggett & ‘Meyers, 

I fiche enc hivaaicesccnnsazeiocesssined 8,265 
eo ee 8,239 
Godfrey & His Friends (Pillsbury 

Mills, CBS) .. aot eseee1-8,086 
Godfrey's Talent Scouts (Lever- 

SING, AIMED, satasdersvisesasseaniersnsiae 7,799 


Westinghouse Theater (CBS) ........ 7,591 
Robert Montgomery Presents 
(American Tobacco, NBC) 
Robert Montgomery Presents 
(S. C. Johnson, NBC) ............ 7,376 


by A. C. Nielsen Co. 


Program Popularity* 
Rank Homes 
Program (%) 
1 Racket Squad (Philip Morris, CBS)..43.5 


2 Godfrey & His Friends (Liggett 


i RNs ED dacisitaticcnstieasscestncd 43.1 
3 Godfrey's Talent Scouts (Lever- 
I, GID dakarciticsitncsscetscrocees 40.2 


4 Godfrey & His Friends (Pills- 
bury Mills, CBS) 

5 Godfrey & His Friends (Toni 
eh MOD sascicetaderisnctasecsnnsssioesccee 36.9 
Dragnet (Liggett & Myers, NBC)..36.9 
Westinghouse Theater (CBS) ........ 36.2 
Pabst Bouts (NBC) 
Strike It Rich (Colgate, CBS) ........ 33.0 
10 Goodyear TV Playhouse (NBC) .. 


*Percentage of homes reached in area 
where program was telecast. 


coon 


Videodex Network TV Ratings 


Week of Aug. 1-7, 1953 
Copyright by Videodex Inc. 


Program Popttarity Rating | 
Program (%) 
Godfrey & His Friends (Liggett 
& Myers, CBS, 77 Cities) .......... 43.9 
Godfrey's Talent Scouts (Lever-Lip- 
tom, COS, SB CHGS) .0.c0000.0:.... 41.2 
Dragnet (Liggett & Myers, NBC, 
Pe MI. cnssscscatasinstessacsrsssscsexexs 35.4 


Best of Groucho (DeSoto-Plymouth, 


es a MOIR, scccedctssczeccccscaccess 33.5 
Toast of the Town (Lincoln-Mer- 
cury, CBS, 68 Cities) ................ 30.9 


What's My Line (Jules Montenier, 


Bet, CRE, SE GHG) sistisccsvessecsscsss 30.3 
Racket Squad (Philip Morris, CBS, 

Se ME Schinsnss tnssscvaicanvasvicacaecenes 29.3 
Goodyear TV Playhouse (NBC, 

PU MND asssisdciccesisvnsneaisinsvnincsaaes 26.5 


Big Payoff (Colgate, NBC, 78 
Cities) 
Masquerade Party (General Foods, 
CBS, 87 Cities) 
Burns & Allen (Carnation, Good- 
rich, CBS, 72 Cities) 


Total Homes Reached 
Rank Program 
1 Godfrey & His Friends (Liggett 
& Myers, CBS, 77 Cities) ........ 9,530 
2 Godfrey's Talent Scouts 
ton, CBS, 53 Cities) 
3 Best of Groucho (DeSoto-Plymouth, 


PO ie Be SINE) csssarsccrssesvecssicars 7A73 
4 Dragnet (Liggett & Myers, NBC, 

FR TE eipritectitscimacarisserivanss 7,725 
5 Racket Squad (Philip Morris, 

ey Ge PID Sinsssscosaccerssenccsnd 6,722 
6 Toast of the Town (Lincoln-Mer- 

cury, CBS, 6B Cities) ....0ssccorseses 6,281 


7 What's My Line (Jules Monten- 
ier, CBS, 45 Cities) 


8 Masquerade Party (General Foods, 


Sy CIID aivesicscesseccessescese 5,770 
9 Goodyear TV Playhouse 

as FP GED srdcictinccciccsscscseee 5,757 
10 Big Payoff (Colgate, NBC 78 

MEME ° <Sitissbacsasessdicieceisensabsionsiove 5,705 
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Last M'nite News Flashes 


-Perton Named ~ >rson Radio Art Director 

‘in Perton, formerly art director of Jaeger Him 
Fuller & Smith & Ross, has been Ti 
erson Radio & Phonograph Corp. 


Names Nye V.P., A. E. 


New York, Sept. 
Studios, Hillman P) 
named art director 


Tracy. Kent & ( 


ms and 


) New York, Sept. ink W. Nye, formerly v.p. of Laughlin-Wil- 
] | son-Baxter & Perso! joined Tracy, Kent & Co., as a v.p. and ac- 
count executive. He ortedly taking with him six accounts—Life- 
| ‘time Living, Indus Equipment News, Ideal Publishing Corp., 
Student Travel, Bri. ‘brics Corp., and Smokey Bear Associates. 
2 . . 
$35,000 Jingle © .iz for Nescafe Instant Coffee 
, WuitE PLaIns, N Sept. 4—Nestle Co. will offer consumers of 
' Nescafe instant coff. 35 000 in cash prizes in a “Jackie Gleason Jin- JEROME L. JOSS, formerly an account ex- 
gle Contest,” which “tarts late this month. The ad schedule calls for geytive for Olian & Bronner, Chicago, has 
? a four-color spread («i four-color page in Life, a four-color and two- been named a v.p. of Weiss & Geller, 
e color page in Look, « v&w page in Better Living, Everywoman’s Maga- Chicago. 
‘ — or seer d pee each ie and a hppa page = . 
color half-page in Sunday supplements of 85 newspapers. In addi- 
) STARTS NEW JOB—Joseph M. Callan (right), new president of Einson-Freeman Co.’s | tion, announcements will be made on “The Jackie = etl Show.” WOR and WOR-TV 
’ Chicago tena —— - ee nang og Sun — aa Me Dealers who display Nescafe during the contest have a chance to win 
arn, president of the display firm which has main offices in Long Islan ity, N. Y. an & os ii a spades ten ; ° 
porn, p i Coles pave wh 4 sa. & Ee Snes Ghienas. 7 a 1953 Ford. Sherm ; & Marquette is the agency. Are Still Struck; 
Clark Heads GE's Radio-TV Marketing Research WEVD Strike Ends 
2 s Same SyracusE, Sept. 4 —Donald L. Clark has been named manager of | F 
CBS-TV, D uMont Going on Air E ar lier ° marketing research for the radio and television department of General . Proce Binney nokist’ WOR we 
CW S > ? » res - > x6 . i . . « - 
ABC-TV Gets Kraft's 2nd Hourly Drama —_—_Eissvio CoH isa no pontine wl be responsible for ses fore” WOR-TV. went into its 1814 da 
New York, Sept. 4—The day- maining nighttime to be sold, and | ing functions of the department. He has been with GE since 1948, and |t0day, eae = Pr Ps = pays 
time viewer is due to get lots more this week signed Pan-American | since 1952 has been in radio and TV sales. sidiees edhe Ha Pore aged Bo 
. attention from the TV networks | venaot of “hect the Press” The| Dykstra Joins Rea, Fuller as Account Executive Station executives were, how- 
0 CBS Television, which has ahead Pan-Am contract is effective Jan. New York, Sept. 4 Edward F. Dykstra has resigned as advertising ie a se apie hat ge eg 4 ; the 
™ start on the competition in day- 3, as negotiated through J. Walter | manager of Mergenthaler Linotype Co. to join Rea, Fuller & Co. as v.p. | soo ars a AaB 
6 time sales, is expected to open its| Thompson Co. Revere now carries and account executive. He has been succeeded at Mergenthaler by S. er been d pe Tie t me Wo . 
network an hour earlier, starting the 30-minute “Press Conference | Charles Norris, formerly advertising manager of Charles Bruning Co., se paca addi pe ao WEVD. 
3 in mid-September. This will mean | of the Air” weekly but will go on| Chicago manufacturer of engineering and drafting supplies. Before revel gery eee yor wen Unlike 
a 9 a.m., EDT, sign-on for Colum-|an alternate-week schedule Oct. 4 that Mr. Norris was assistant advertising manager of General Cable | WOR ony WOR TV. pit h on 
5 bia and should serve to help build|and is expected to drop out alto-|Co., and group advertising supervisor with Remington Rand Inc. forboe pee Ao ciceaelill aaa 
2 2 ae thur Godfrey's | gether in January. Kraft Opens $69,000 Contest; Other Late News others as substitutes for the strik- 
Raat paneer — a a a er | Kraft Foods Co., Chicago, will hold a Name the Cake contest Sept. — ry apd peda apt al 
1 F ’ : 21 to Oct. 31 for Kraft Oil, offering $69,000 in prizes, including a first |‘®™P* to Operate during the dis 
its network day at 12:15 p.m., will) made by ABC. Kraft Foods Co. a onthe wes aie . pute. The walkout against WEVD 
begin network programming at| (through JWT) contracted to pre- | Prize of a new Ford eac h year for five years. The Kraft Oil label (to d “ ; sPipsin: eke 
') gives the recipe » peice ‘ ended with signing a two-year 
5 10:40 a.m. as of Sept. 14. The new| sent a second weekly “Kraft Tele- be sent in with entry) gives the recipe for the cake to be named. The | : To ; : - : 
; sat 9 test will be promoted on “Kraft Television Theater” and “The Great | COMMact with a $10-a-week raise 
daytime lineup will bring back | vision Theater” over that network | ©O? ra agi a, oer gee wet | for the technicians and engineers 
0 some old faces to TV. Among them, | starting Oct. 15 at 9:30 p.m., EST. Gildersleeve on radio, and with ads in store-distributed magazines | ’ 
Bruce Mayer with his audience|The Thursday night hour drama and newspaper eee eenents. As the same time, 63 other prizes will be | ‘in ie leoaidii , : 
7 participation stanza, “Ladies Date”; | will be in addition to the present pry eh ge se cee gg teres ete pang and five-gallon sizes m4 Pe ae a Ry 4 — 
” Renzo Cesana, the “Continental,” |“Kraft Television Theater” Wed- Oo ra il. Needham, Louis rorby handles this advertising. ine disturbance, which involve 


with feature films, and Pat Meikle, 
who returns with her kiddie show, 
“Magic Cottage.” 


# On Mondays through Fridays, 
ABC-TV does not begin network 
programming until 7:30 p.m., EDT. 
Effective Oct. 5, however, Ameri- 
can will start its program day at 
4 p.m., EST, with “Turn to a 
Friend.” This audience participa- 
tion stanza, emceed by Dennis 
James, will be an adaptation of the 
radio version. 

The next half-hour will be filled 
by a new audience participation 
show, still to be announced. 

One of ABC’s most popular 
morning radio shows, “The Break- 
fast Club,” may go simulcast this 
fall, the sponsors being willing. 


s National Broadcasting Co. al- 
ready has brought in several of its 
new entries in the daytime compe- 
tition and has several other shows 
in the planning stage. One of the 
morning newcomers—really a re- 
vival of a telecast with a previous 
track run, “Hawkins Falls’’—has 
picked up S.O.S. as a participating 
sponsor. 

NBC-TV continues to have good 
sales results with “Today,” the 
wakeup stanza. Latest five spon- 
sors signed for the show are Capi- 
tal Airlines via (Lewis Edwin 
Ryan), 39 participations; Congole- 


nesday nights on NBC. 

Kraft, which claims to be the 
oldest continuous sponsor in com- 
mercial telecasting, has carried the 
hour drama on NBC since May 7, 
1947. The ABC production will be 
a different show of the same type. 

Meanwhile, CBS picked up the 
second backer for Bob Crosby’s 
new afternoon telecast, which will 
start Sept. 14. Tappan Stove Co. 
(Ketchum, MacLeod & Grove) 
bought a 15-minute Thursday seg- 
ment of the show. 


FTC Hassle Centers 


on Economy Firings 


WASHINGTON, Sept. 3—The Fed- 
eral Trade Commission went pain- 
fully about the business this week 
of firing between 40 and 50 of its 
staff. 

The reductions in force were 
necessary in order to live within 
the curtailed budget approved by 
Congress. By a recent count FTC 
had 654 employes. 

The reductions set off a flare-up 
within the commission, with Com- 
missioner Stephen Spingarn chal- 
lenging the authority of FTC chair- 
man Edward F. Howrey. 


dismissals appeared to be hitting 
most heavily on the economics 
division of the commission. He 


Commissioner Spingarn said the) 
publishing business 
tising staff of Harp 


brey is the agency. 


e@ William C. Schurr has been named director of art and production 
services at Franklin Fader Co., Newark agency. He was formerly art 
director for Commercial Studios, New York. 


e Sylvania Electric Products, New York, is offering a Modes-Royale 
apron pattern in a premium campaign designed to step up sales of 
Sylvania light bulbs. Modes-Royale Pattern Book carries a full-page 
ad to back up the promotion and Good Housekeeping will run a two- 
thirds-page ad in the October issue. The premium campaign will be 
announced on the Sylvania “Beat The Clock” TV show. Cecil & Pres- 


e Joseph Wahler, formerly western manager of National Geographic 
Magazine and Quick, has joined the Chicago sales staff of Newsweek. 


e Robert Keim, formerly with Branham Co., has joined the publica- 
tions sales staff of the Katz Agency’s Chicago office. 


e@ Harold B. Churchill, formerly with Playbill, has joined the sales 
staff of American Legion Magazine. 


New York, Sep’ 
D’Utassy, 82, first bu 


began publication | 


Life, died yesterday 
bas Hospital. 


graduate of Harvard 
started his varied 


Publications with \ 


er of the Daily Nv 


A native of Phila’ 


] 
? 


‘ 


and onetime co-own:r 
n 


George D’Utassy, 
a ‘N.Y. Daily News’ 
Founder, Dies at 82 


4—George 
ness mManag- 
vs when it) 
re in 1919,| 
of the old 
St. Barna- 


Iphia and a 


Mr. D’Utassy 


y 


reer in the 
the adver- 
Magazine. 
ch he was 


A topographical draftsman and 
a registered architect, Mr. Winters 
at one time operated his own ad- 
vertising agency in Newark. Be- 
fore joining Iron Age, he was chief 
Statistician of the old Hill Pub- 
lishing Co. 


CHARLES MICHENER 


PHILADELPHIA, Sept. 1—Charles 
W. Michener, 75, president and 
treasurer of Historical Publishing 
Co., publisher of health books and 
magazines, died Aug. 30 in Ply- 
mouth Valley, Pa. 


Murine Tries Saturation; 
Philco Signed by ABC 


a Mutual Broadcasting System v.p. 
and a WOR employe and four 
members of the line, a New York 
county grand jury returned infor- 
mations charging the four pickets 
with simple assault. 

Announcers and musicians, who 
stayed away from work for a 
couple of days, were back by the 
end of the week. 


FCC Hears Dr. Baker 
on Color TV Sept. 7: 
to Decide Soon After 


WASHINGTON, Sept. 3—The 
Radio-Television Manufacturers 
Assn. has scheduled something of a 
victory ceremony on Monday, 
when Dr. W. R. G. Baker, chair- 
man of the National Television 
Systems Committee, is to give the 
Federal Communications Commis- 
sion the final technical details in- 
volved in the industry-supported 
compatible TV system. 

The presentation ceremony in the 
office of FCC Chairman Rosel Hyde 
has special significance, since Sept. 
|8 is the deadline fixed by FCC for 
the filing of comments on the 
system. Unless there are unex- 
pected developments, there will 
not be any substantial opposition 
to the adoption of the industry- 
developed system. 


um-Nairn, a repeat advertiser|said most of the economists who| connected included mopolitan, Murine Co., Chicago, last week} ‘After FCC has examined the 
(McCann-Erickson), 13 participa- | worked on the commission’s report |G00d Housekeeping, !iarper’s Ba-| (Sept. 2) started a 13-week net-| technical data which Dr. Baker is 
tions; Prince-Gardner Co. (Grey |on the international oil cartel had|2@ar, Hearst’s, Mot + and Motor work saturation campaign on CBS | presenting, it will decide whether 
Advertising Agency), 12; Standard | recieved dismissal or demotion Boating. He was a: ociated with Radio. During the drive, the com-| further clarification is necessary. 
Packaging Corp. (C. Wendel | notices. Nash’s Magazine in land for a a 0 ape a0 broadcasts of Shortly thereafter, barring unfore- 
Muench & Co.), 13 and Crowell-| His opposition to the chairman's | Short time. aan reich = deama, Patten tee seen complications, it is expected 
Collier Publishing Co. (Kudner |action was brought before the full After helping to tablish the ton, Durstine & Cuore is he aaa | to approve the new system and au- 
Agency), 4. commission today. By 3-1 vote Daily News, he joi cd the Daily cy. : ; thorize the beginning of commer- 
Chairman Howrey’s actions were Mirror as business n snager. At his“ Meanwhile, American Broad -_ cial color broadcasts using the in- 
s NBC-TV, which has the 7 to 9 | approved. retirement in 1938, vas with casting Co. signed Philco Corp.,| dustry standards. 
a.m. (EDT and CDT) period all to Radio Guide in Chic ae bos = of a new 
itself, networkwise, will add the]. 2 30-minute radio playhouse, pro-', . 
47th maxtest to “Today's” coverage Adult Leadership Takes Ads FRANK J. WINTEI 5 duced by Joseph Cotten, beginning Parade’ Added in Beaumont 
Sept. 28 when WFMJ-TV. Adult Leadership, Chicago, has New York, Sept 3. Frank J. Sept. 30. This drama will be broad- The Sunday Enterprise, Beau- 
on Pp A “be h begun taking advertising. It was Wi , P f cast in the eastern region at 9 p.m., mont, Tex., will carry Parade, be- 
Youngstown, O., begins airing the) |. Hier reported the publication inters, 62, associ “ editor OF EST; the rest of the country will ginning Sept. 13. The paper is the 
doings of Dave Garroway and his | woyid accept advertising as of Iron Age, and for th | 37 years get it at 8 p.m., local time. Hutch- 39th distributing the supplement, 
helpers. Dec. 1. Adult Education Assn. of in charge of edit makeup, ins Advertising Co. handles this ac- which reports there will be no ad 


NBC like CBS has very little re- | the U.S. is the publisher. died last night after orief illness.| count. rate increase through 1953. 
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KXIC Appoints Weiizell 


Rex W. Weitzell, formerly pro- 
motion manager of KXIC, lowa 
City, has been named an account 
executive for Fairall & Co., Des 
Moines agency. 


A Technique for 
Producing Ideas 


Where de the money-making ideas come from— 
those ideas that make successful novels, radio 
programs, moving pictures, advertising cam- 
paigns, and businesses? James Webb Young, 
one of the highest paid idea men in the adver- 
tising business, set out to answer this question 
for his students at the University of Chicago. 
The result is a little book that you can read in 
an hour but will remember the rest of your life. 
In the simplest and clearest of languages, Mr. 
Young has succeeded in describing the way the 
mind works in all creative people. He gives you 
the FORMULA which they consciously or un- 
consciously follow in producing ideas. He shows 
you how to train your mind so that ides 
production is, as he says, 
“as definite as the proc- 
ess by which motor cars 
are produced."’ Enthusias- 
tically endorsed by edi- 
tors, college professors, 
poets, er we! men, 
salesmen, and usiness 
executives who have read Ideas 
it. Send for your eons, ot 

A TECHNIQUE OR 
PRODUCING IDEAS now. 
Only $1.25 postpaid. Mon- 
ey back if you don't say 
it is worth $10 te you. 


Advertising Publications, Inc. 
200 E. IMlinols $t., Chicago 11, Ii. 


A Technique 
for 


Producing 


Hagen Says Uncle 


25% of Postal Costs for Public Service 


(Continued from Page 3) 


of mail with the War Department, 
Agriculture, Social Security and 
Veterans Administration probably 
having the heaviest mailings; 
newspapers are mailed free in the 
county; congressional mail is car- 
ried free. Then there are veteran, 
charitable, educational, agricultur- 
al, labor, religious, scientific, fra- 
ternal, non-profit, philanthropic 
and other publications which get 
preferred rates both in second and 
third class. Red Cross, Easter 
seals, Sister Kenny, March of 
Dimes and other worthy causes 
get a special rate. 


a “The offices sell documentary 
and revenue stamps; they sell de- 
fense bonds; they sell maps; dip- 
lomatic mail of foreign nations is 
carried free within our country; 


“KINGSBRIDGE” 


is the solution! 
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Sam Should Pay 0 


We're KINSEY, 


Civil service exams are held in 
ments send out millions of pieces | 


many post offices with post office 
personnel supervising and moni- 
toring for the Civil Service Com- 
mission; more than 15,000,000 men 
and women in the armed forces 
in World War II had free mail 
and 3,500,000 in the armed forces 
today enjoy free mail privileges 
to the home folks, and they should. 
Post Office employes keep up a 
bulletin board for the FBI, a fed- 
eral law-enforcement agency, to 
announce wanted criminals and 
also to announce civil service ex- 
aminations. Blind persons send 
their mail free. 

“The Constitution granted the 
power to Congress to establish the 
post offices. We have had one or 
two Postmasters General in for- 
mer days who wanted to make the 
Post Office a paying business in- 
stitution. It just can’t be done. 
There are more than 41,000 post 
offices in the United States and 
90% of them do not pay their way. 
They lose money. Congress always 
expected they would. Who would 
deny the tens of millions of Amer- 
icans served by the post offices 


Nor are we the publish 


TO OUR MANY FRIENDS: 


Please don't misunderstand this 
public notice. We are delighted that so 
many of you are acquainted with Kinsey 
Whiskey and Kinsey Gin. We always 
enjoy hearing from you. 

But it gets mighty embarrassing when 
you confuse us with Dr. Alfred C. 
Kinsey, author of “Sexual Behavior in 
the Human Male” and the about-to-be 
published ‘Sexual Behavior in the Hu- 
man Female”’. 

You see, we have absolutely no con- 
nection whatsoever with Dr. Kinsey or 
with the publication of his books. 

The late J. G. Kinsey, founder of our 
distillery back in 1892, came from an 
old Pennsylvania Dutch family, long 
famous in distilling history. He wasn't 
even distantly related to Dr. Kinsey. 

Dr. Kinsey's books are published by 
the W. B. Saunders Company, also a 
Philadelphia concern. And we have no 


the Distiller... 


We’re not Dr. Kinsey, the Author-Scientist . .. 


er of his famous books 


connection with the Saunders Company. 

So please don't write us for copies of 
Dr. Kinsey's book, as so many of you 
did five years ago. The new Kinsey 
book sells for $8.00 at the book stores 
and you can readily understand that we 
could not afford to send you a copy in 
return for a label or bottle top of Kinsey 
Whiskey or Kinsey Gin. Nor could we 
do so legally, since the Government 
frowns on sex in the promotion of alco- 
holic beverages. 

So, if you would like a copy of Dr. 
Kinsey's new book, you will have to 
buy it from your book store or from the 
publisher. That’s what we're dofng, 
friends. 

Our best wishes to you all and to Dr. 
Kinsey, too. We hope his new book is a 
great success. We hope, too, that all 
you good people will let us go about 
our business of distilling and distribut- 
ing Kinsey Whiskey and Kinsey Gin. 


KINSEY DISTILLING CORP. 


PHILADELPHIA, PENNSYLVANIA 


that lose money their mailing priv- 
ileges and the many services of 


these offices?” KINSEY VS. KINSEY—Kinsey Distilling Co. 


® Rep. Hagen said the depart- 
ment’s deficit is currently esti- 
mated at $315,000,000 for the com- | 


DuBois, sales manager of the Publicker 
Publicker public 


ran this ad in the Chicago Tribune, Los 


Angeles Examiner and New York Times Sept. 1 to try to cut down the requests for 
Dr. Kinsey's forthcoming book on female sex habits. The copy was written by T. A. 


Industries subsidiary, with help from the 
relations staff. 


ing year. He pointed out the cost 


of services equalled or exceeded 


that amount. 

(A revised budget issued by | 
President Eisenhower last week 
placed the prospective Post Office 
deficit at $450,000,000. This figure 
allowed for reductions in operat- 
ing costs and counted on addition- | 


| 


proposed to add 33% more before | 
third class mailers hardly have. 
time to adjust their business to) 
that drastic increase. | 

“Just a little over two years ago 
in the 1951 bill, Congress raised 
the second class rate on maga-| 
zines, periodicals and newspapers 
30%. The first 10% went into ef- 


When New York lost Grand Central Palace as 
an Exhibition Hall... IRE chose Kingsbridge 
Armory for 


THE RADIO ENGINEERING SHO'W 
March 22-25, 1954 


Because it offers: 


¢ Direct Subway Service to the door. 
All exhibits on one huge floor. 


1/3 more space than on four floors at Grand 
Central Palace. 


No pillars, largest arch roof in U.S.A. 
Two big lecture halls on floor below. 
Keeps a great show in a great city! 


Exhibits are being booked for 1954 on a waiting 
list basis only, with complete sell-out certain. 
Starting with the big Hotel Exhibition in No- 
vember, five shows have selected Kingsbridge 
Armory. 


THE INSTITUTE OF RADIO ENGINEERS 
Exhibits Office: 1475 Broadway, New York 36, N. Y. 


al revenue from new parcel post | ; ‘. 
rates which become effective Oct. | rn April 1, 1952, another 10% 
1. It apparently made no allow- pril 1, 1953, and the third is to 
ance for recent legislation and ad- take effect April 1, 1954. , 

ministrative actions which trans-|, 1" detailed statements discuss- 


fer from the Post Office respon- | i%& Proposed increases for publish- | 
approximately | &S: direct mail advertisers and, 


sibility for the 
$115.000,000 which is required to books, he warned the burden falls 
cover the cost of airline subsidies, |™0St heavily on the small business 
and the handling of government !™#" who depends on mail service 
and congressional mail.) | for his promotion and distribution. 
Rep. Hagen said he has had 
“many hundreds of letters” from Whiting Joins ‘Boulevard’ 
every segment “of labor, business, | Roy V. Whiting, one of the four 
agriculture, industry and just plain former owners of TV Forecast, 
John Doe and Mary Doe, citizens.” Chicago, which recently was sold 
_to Triangle Publications, has be- 
s “Many of them told of having | ord,” a Chinen neal re saan. 
: . : ateinn | vat, & cago newsletter for ex- 
preg ag Meee mong engemcenern | ecutives, which bowed Sept. 1. Mr. 
| ton last November on the premise! whiting is an account executive 
| that costs in government would go| with National Advertising Co., 
down and economy and efficiency | Waukesha, Wis., and will con- 
| be established. Most of these com-| tinue in that capacity. 


/munications decried the attempt | 


|to force through in haste postal | Shakespeare Names Agency 


‘rate raises that affect every seg- AP ict ate 
"ment of the American economy | sich, maker of fishing tackle, has 
without an exhaustive investiga-|,,med MacDonald-Cook Co., South 
tion and thorough study and full| Bend and Chicago, to handle its 
knowledge of the situation.” advertising. Ruthrauff & Ryan, 
He blasted legislative proposals | Chicago, 
to establish a rate board in the} account. 


| 


Paper House Takes 
Own Advice, Prints 
Elaborate Catalog 


NEw York, Sept. 1—An elab- 
orate catalog of imported paper 
for prestige mailings has been pre- 
pared by Stevens-Nelson Paper 
Corp. Five thousand copies of the 
|107-sheet volume bound in goat- 
skin have been printed. 

About half of the copies are 
earmarked for distribution to ad 
|agencies. Others will go to print- 
ers, paper distributors, libraries 
and museums. 

Each page is a different sample 
paper either hand made or mould- 
ed and each is printed with speci- 
men copy or art. Stock is imported 
from Europe and Japan. 

George A. Nelson Jr., Stevens- 
Nelson secretary, said the company 
has turned down offers of $100 a 
copy from collectors. Production 
cost was about $25,000 plus con- 
tributions by paper makers, he 
said. 

Cost of the paper restricts its 
use to limited runs where quality 
of presentation is of prime im- 
portance, Mr. Nelson said. 


Ormond Shops to Harrison 
Ormond Shops, a chain of spe- 

‘cialty stores, has named Lester 

| Harrison Inc., New York, to han- 


previously handled the | dle advertising in local newspapers 


\in 33 cities. 


such a board, he said the bills! 
would make the Postmaster Gen- 
eral “the czar and dictator over 
,every phase of American life.” 
| Turning to specific proposals for 
‘raising rates, he said increases 
‘have already gone beyond the 
‘point of diminishing returns. 
| “J doubt if the public realizes— | 
‘and I wonder if each member of 
' Congress realizes—the many postal 
rate raises there have been in re-| 
cent years. | 
| 
-s “Parcel post rates have been 
raised 105% in five years. Mailing | 
rates on books have gone up 300% 
\in 11 years, most of this cost be- | 
‘ing assessed against school and) 
/co, “ge children. 
“The rate of third class mail was 
raised 50% in 1951 and now it is 


Post Office Department. Denying 
that Congress could effectively 

More Gad! 
Per Ad 


block rate increases proposed by 
Junk your Damocles sword 


Earn the LOVE of your Board 
As fate and genius conspire 
To pile up just scads 

Of results from the ads 


Concocted by Ellison Meier. 


= 


advertising 
1220 LINCOLN BANK TOWER e@ FORT WAYNE 2, INDIANA e@ A-2218 
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This Week in Washington... 


Market Data from Census Will Be Slim | 


By Stanley E. Cohen 
Washington Editor 
WASHINGTON, Sept. 3—Though 
Census Chief Robert Burgess is 
making a determined effort to 
maintain a steady flow of data on 
business activity, it is evident that 


tainty and a lack of understand- 


ing. 


ings have gone beyond the layer 


‘of temporary and unskilled help 


marketers had better resign them-jinto the hard core of permanent 


selves to a black-out of the kind. 


of detailed information which 
sales executives like to have. 

The new program relies heavily 
on sampling, which produces good 
over-all “trend” information. Ob- 
viously, however, there is a limit 
to the number of breakdowns 
which can be issued for individ- 
ual markets and areas. 

Although Commerce Secretary 
Sinclair Weeks is about to ap- 
point a special committee to eval- 
uate the Census Bureau’s future 
role as a source of information for 
business, this is small comfort to 
the hundreds of career census em- 
ployes who have already lost their 
jobs. 

In Dr. Burgess the bureau has 
a competent and interested direc- 
tor, but in the department’s top 
command there has been uncer- 


experts and technicians. 

Jerry Kluttz, “Federal Diary” 
columnist of the Washington Post, 
describing “Black Friday” at the 
Census Bureau, reported 429 em- 
ployes worked their last day. All 
but five were career employes. 
Service for the 429 averaged 15 
years each. Many had 20 to 25 
years as social scientists, statisti- 
cians, etc. Another 100—all per- 
ménent status employes—will fin- 
ish Sept. 25. 

In addition, there is a whole- 
saie downgrading of Census em- 
ployes. Some 260 are being de- 
moted an average of more than 
two grades each. Ten go down 
four grades each, 14 drop five 
grades, four have been bumped 
seven grades each and one was 
knocked down eight grades. 

“The large-scale downgrading,” 


IN THE QUIET 


“] read AA at home,” says 
Kenyon M. Lee, V. P. 
MacManus, John & Adams, Inc. 
Bloomfield Hills, Michigan 


OF EVENTIDE 


FAR FROM 
TYPEWRITERS 


Are you a hasty office scanner of AA midst the din of type- 
writers and telephones? None of that for Mr. Lee. Avers he: 


“Hasty scanning simply doesn’t do justice to well-edited AA. 


“Because your editors truly edit—present useful information 
with a sense of balance and direction—1I like to read AA at 
home. There I can take the time to read the whole issue all 
the way through—noting both the contents and the editorial 


emphasis.” 


Why not give Mr. Lee’s system a try-out? Maybe there’s more 
gold in “them thar hills” than you are uncovering by hasty 
scanning. MAIL THE COUPON BELOW for a personal sub- 
scription to be sent to your home. With it we will send you 
FREE, a copy of “The Pay-Off.” 


City = 


My check for $3 enct 


~ 
1 
\ 
\ 
A 11, ; 

i ge. adic ' 
ee ae E. Mlinois St-. Chicag pavertising ASS and ' 
Dept. D.1- ear subscription tO to receive ® FREE : 
Please enter pack address. 1 am 4 
mail it to my pay-Oft”. _ ' 
copy of “The icine \ 

Se —————— 

My Neme—— — ae ' 
aii —— ' 
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As a result, more than a third | 
of the Census Bureau’s staff has| 
been dismissed. Moreover, the fir- | 


Kerwen Joins Taplinger ‘Barron's’ Names Garmise 
| Patricia Kerwen, formerly co-; Barron's has named Bert Gar- 


‘ordinator of fashion promotions) Mise Associates, New York maga- a 
\for Dorothy Gray Inc., has been) zine circulation consultant, to di- 
'named fashion and beauty di-|rect and promote newsstand sales. 


'rector of Robert S. Taplinger & | 


Ferran igeen New York public re- 
ations consultant. | 
. SIGNS OF LONG LIFE 
FOR QUANTITY BUYERS 


Zildjian to Laughlin-Wilson 


* 
Avedis Zildjian Co., North | THE ARTERAIT” S000 co. 
/Quincy, Mass., manutacturer of sateen 


Arthreft* Corperetion 
900 Kibby St., Lime, Ohie, U.S.A. 
*Tredemerks Reg. U.S. Pet. OF, 


'eymbals, has named _ Laughlin-| 
Wilson-Baxter & Persons, New) 
York, to direct its advertising. | 


| 

VIRGINIA DICKSON ha: 0-6» named aiid 

lic relations director of © s!clina Inc., New 

York and Los Angeles isuit: manufac- 

turer. She was formerly ossociated with 

Robert S. Taplinger & A: ociates, in charge 
of fashion and cosm ‘ic accounts. 


Mr. Kluttz found, “has reverted | 
some career people to grades they | 


had when they begin their fed-| 
eral careers 20 va 
. e oe 


Jess M. Ritchie, whose battery 
additive AD-X2 created such a 
fuss at the National Bureau of 
Standards, certainly made good use 
of the time he spent here fighting 
a Post Office fraud order. 

Through personal contact, he 
cultivated the sympathy of dozens 
of members of Congress and top 
government officials. To empha- 
size his arguments, he gave AD- 
X2 “treatments” to batteries in 
cars owned by a number of pub- 
lic officials. 

One of the demonstrations in- 
volved a battery owned by Rob- 
ert B. Murray Jr., Under Secre- 
tary of Commerce for transporta- 
tion. Just before leaving for Oak- 
land Tuesday to mix another batch 
of AD-X2, Mr. Ritchie dropped 
into Mr. Murray’s office and re- 
ported he had lined up 350 dealers 
in the District of Columbia, Mary- 
land and Virginia. 

As for Mr. Murray, he told a 
luncheon group today: “On or off 
the record, I recommend it.” 


Versatile as a one-man band, Joe Reichman 
combines his talents as showman, pianist, 
recording star and personality to produce 
one of the most sparkling radio shows on 
the air. 


e Emceed by anyone but Joe the Show- 
man, the Reichman shows would be little more than slick 
disc jockery. “Pagliacci of the Piano” Reichman’s music, 
effervescent personality, his inimitable wit and limitless 
store of recollections born of many years as a big name 
band leader blend a potent entertainment potion that 


. « . charms his audiences. 


Anti-trust chief Stanley Barnes 
had bad news last week for busi- 
ness men who may have assumed 
that pre-Republican anti-trust cas- 
es will be abandoned. In a speech 
before the American Bar Assn., 
he said he was familiar with com- 
plaints that his predecessors had 
introduced many doubtful cases. 
As @ result, he reported, he has 
combed through the 139 cases in- 
herited from the previous admini- 
stration. 

A few cases will be dropped, 
“where no useful purpose can be 
served,” he said, but added: “My 
study of pending cases to date has 
convinced me that there are very 
few that will ultimately be termi- 
nated by dismissal.” 

One case that has been dis- 


e The Reichman manifold personality 
charms his guests as well. To the many 
headline stars who appear on Reich- 
man’s shows, doing a show with Joe is 
a delightful busman’s holiday. 

e Joe’s ingenuity and skill as a pro- 
ducer, his ability to integrate with 
informal ease the segments of his pro- 
grams into a continuous theme, all add 
to a production as various and gregari- 
ous as only Reichman himself. 


¢ The Reichman touch accrues to commercials. Response 
throughout the big WFAA-dominated Southwest keeps 
sponsors, too, under the Reichman spell. You'll want to ask 
a Petry man about availabilities. 


missed, however, is an eight-year- _——_— oe copie 
old action charginy a price con- te a : 
spirecy in the cement industry. iat 

This conspiracy n° longer exists rn pe, a ee, 


Judge Barnes says. and one of the 
reasons, of course, « that the Fed- 


ie | 
eral Trade Commission got Su- : , 


J xe Reichman 
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preme Court approval of a cease 4 
and desist order outlawing the 
basing point price system 


badly disap- 
ure of recent | 
mortgage | 

ist housing | 
past 90 days | 
tration and 
igency both 


Home builders o: 
pointed with the f 
efforts to lure 
money into the lk 
| program. During t . 
the Veterans Adn 
the Federal Housi « 
shoved up interes’ rates to at- 
tract lenders, but lenders re- 
main coy and are a for still) 
higher returns. 

The National .i:°. of Home| 
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Builders was so un ) last week 
that it issued a we ig that Con- 
gress may decide ©) ‘ake direct 
loans for construct») purposes UN- ALEX KEESE, Station Manager ©  EDW. PETRY & CO., National Representatives 
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a city the size of Rochester, N.Y. 
is being added to the market 


There are 333,000 more people in America right 
now than there were two months ago. 


In a year, there will be 2,000,000 more. 


In the next fifteen years, we will add as many 
people to our nation as the entire United States 
contained at the outbreak of the Civil War! 


This population boom has been going on since 
1940. Manufacturers of products used by chil- 
dren felt it some time ago. Schools which were 
already overcrowded are now bulging with stu- 
dents. ‘The teen-age market is due for a surge far 
beyond normal growth expectations. 


We're watching the expanded markets of the 
1960’s growing up. And industrial markets, too, 
must grow in the same proportion. These added 
millions will generate a tremendous demand for 


the products of American industry. New plants 
will be built and old plants expanded. Thousands 
of pieces of new equipment and mountains of 
materials and supplies will be consumed to meet 
the ever increasing demand for goods. 


The huge industrial markets of the 1960’s offer 
an opportunity and a challenge. While we are 
looking forward to greatly expanded business, 
there is a big job which must be done. New men 
will head industry ten years from now—men who 
are working their way forward in lesser positions 
today. Their knowledge of your company can 
never be taken for granted. 


Why not have a frank discussion of this problem 
with your advertising agency? ‘They know how 
to use advertising effectively to gain a firm 
position for a company in its markets—both 
present and future. 


™ PENTON fousing 
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